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BOOK  REVIEWS 

made 

EVERYDAY  NEVES 

e  Again,  the  Chicago  Daily  News  has  turned  new 
earth.  For  the  first  time  in  thif  history  of  newspaper 
publishing  in  Chicago,  readers  are  now  enjoying  the 
experience  of  having  the  book  of  the  day  reviewed  for 
them  on  the  day  of  publication. 

•  "Books  in  the  News,"  a  new  daily  column  written 
by  the  distinguished  Kterary  editor,  James  Gray,  was 
launched  on  October  1.  It  accents  anew  the  leadership 
maintained  in  the  field  of  books  by  the  Chicago  Daily 
News  .  .  .  America’s  most  book>conscious  newspaper. 
The  famed  Wednesday  Book  Section  continues. 

•  "In  the  highest  civilization,"— as  Emerson  once  put 
it— "the  book  is  still  the  highest  delight.  He  who  has 
once  known  its  satisfactions  is  provided  with  a  resource 
against  calamity." 

•  Now,  at  last,  this  "highest  delight"  has  been  given 
journalism’s  highest  recognition— a  "spot  news"  place 
in  the  events  of  the  day  .  .  .  everyday! 

CNICA60  DAILY  NEWS 

Jd^n  S.  Knight,  Publisher 


ONE  HOME-GOING  FAMILY  NEJHrSPAPER  IS 
DOMINANT  IN  THE  WORLD'S  TOP  MARKET 


XEW  VOIIK  .IO|TR>AL-A>IEIlirA\ 


NEW  yoifK 


for  you  in  The  Washington  Post 


When  yon  edvertiie  in  The  Washington  Poet  you 
get  coverage  of  the  families  whose  buying  power  lifts 
Washington  to  the  top  among  American  markets. 
You  also  reach  practically  everyone  important  in  the 
government — 100%  of  the  Cabinet,  96%  of  the 
Senate,  94%  of  the:  House,  better  than  9  out  of  10 
top  government  executives. 

In  addition,  you  get  something  extra — something 
that  gives  a  plus  value  to  your  Washington  Poet  ad¬ 
vertising.  That  “something  extra”  is  readership  by 
practically  every  non- Washingtonian  of  importance 
who  happens  to  be  in  Washington  at  the  time. 

America's  important  people  have  business  in 
Washington  frequently.  In  fact,  a  recent  survey 
shows  that,  of  a  group  of  160  prominent  business  and 
labor  leaders. 


28%  visit  Washington  at  least  once  a  month 
62%  visit  fFoMngton  at  least  once  every  60  days 
81%  visit  Washington  at  least  once  every  90  days 


And  when  these  national  leaders  come  to  Washington, 
almost  all  of  them  read  The  Washington  Post.  Here 
are  the  figures: 


92%  read  The  Washington  Post 
50%  read  the.  next  Washington  paper 
45%  read  the  third  Washington  paper 
23%  read  the  fourth  Washington  paper 
7%  read  out-of-town  papers  or  none 

This  readership  by  America’s  top  people  when¬ 
ever  they  happen  to  be  in  the  Capital  is  nice  to  have — 
as  an  extra.  And  it’s  indicative,  too,  of  the  kind  of- 
Washingtonians  you  reach  through  The  Post  daily. 
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The  fifth  in  a  aeries  frank  talks  about  the  aluminum  industry  and  Alcoa 


f  —BEST  IN  THE  WORLD,  UNCLE  SAM! 

“The  United  States  Aluminum  Market 
Is  the  Best  Served 
Aluminum  Market  in  the  World.” 


And  that’s  no  advertising  bliui>.  It’s  a  quotation  alumina.  All  three  use  the  Hall  electrolytic 

from  findings  of  fact  by  a  United  States  District  process — ^introduced  more  than  half  a  century  ago 

Ck>urt  in  1942.  Fra- over  60  years  there  had  been  only  by  Alcoa.  Its  use  is  free  to  everybody, 

one  commercial  produom'  of  new  aluminum  metal  in  Alumina  is  obtained  from  an  ore  called  bauxite,  as 
the  nation,  but  that  producer  had  brought  the  price  you  know.  This  ore  is  readily  available  in  this 

of  aluminum  down  ^m  $8  a  pound  to  14  cents  a  country,  in  South  America,  and  in  many  other 

pound  for  aluminum  pig.  Itserveditsmarket  well,  and  places  throughout  the  world.  There  is  plenty  of 

devdoped  aluminum  into  a  major  commercial  metal.  bauxite,  as  the  coiuts  have  found,  and  as  Alcoa  and 

Today,  there.are  three  producers  of  new  aluminum  its  competitors  readily  testify, 

metal  in  these  United  States.  And  there  are  scores  of  There’ll  be  plenty  of  alumina.  The  great  alumina 
smelters  of  the  vast  quantities  of  scrap  aluminum  plants  built  and  owned  by  Alcoa  are  humming  with 

now  on  the  market.  Our  Uncle  Sam’s  aluminum  production.  The  huge,  government-owned  plants  at 

market  is  still  the  best  served  in  the  world.  Of  the  Hurricane  Creek,  Ark.,  and  Baton  Rouge,  La.,  have 

three  producers  of  new  aluminum,  two  of  them  can  been  leased  to  other  private  producers.  Substantially 

each  turn  out  more  aluminum  ingot  than  the  whole  less  than  half  of  the  alumina-production  capacity  in 

nation  was  able  to  absorb  before  World  War  II.  The  the  U.S.A.  is  owned  by  Alcoa;  the  rest  is  controlled 

annual  production  capacity  of  the  third  is  more  than  by  Alcoa’s  competitors. 

half  the  nation’s  prewar  annual  consumption.  America’s  capacity  to  produce  new  aluminum 

Add  it  all  up  and  that’s  a  lot  of  aluminum.  But  ingot  is  big,  too!  Here’s  how  it  lines  up.  The  nation’s 

we  are  entering  an  era  that  folks  like  to  call  the  “age  total  capacity  for  production  of  new  ingot  economi- 

of  light  metals’’,  so  don’t  be  surprised  to  see  alumi-  cally  is  well  over  one  billion  pounds  a  year.  This 

num  in  thousands  of  new  forms  ^1  around  you.  It’s  capacity  is  divided  almost  equally  between  Alcoa 

there  in  many  new  forms  already.  and  its  competitors. 

Our  nation’s  aluminum  market  is  going  to  keep  on  *  *  *  * 

being  the  best  served  in  the  world.  There’s  plenty  of  Right  here  is  a  good  place  to  repeat  that  quotation 

what  it  takes  to  do  it.  For  instance:  at  the  top:  “The  United  States  aluminum  market  is 

All  three  producers  of  new  metal  make  aluminum  the  best  served  aluminum  market  in  the  world.” 


ALUMINUM  COMPANY  OF  AMERICA 

1884  GULF  BUILDINO  •  PITTSBURGH  19,  PENNA. 

L.  •  J 
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'•••and  a  package  of  1000  horsepower,  please” 


It*s  old-fashioned,  our  scientists  tell 
os,  to  think  of  rocket  power  in  terms 
of  missiles.  Its  hig,  bright  future 
is  in  Production,  not  Destruction. 
For  rocket  power  promises  to  make 
possible  horsepower  in  packages. 
Packages  of  exaa  pre-determined 
size  to  meet  innumerable  industrial 
needs— for  example,  to  actuate  emer¬ 


gency  devices,  instantly,  with  their 
own  self-contained  power  source. 
And  in  many  other  ways,  which  re¬ 
search  will  develop,  contribute  to 
the  increased  safety  and  efficiency  of 
mining,  transportadonand  industry. 

Aerojet  Engineering  Corporadon 
and  the  General  Tire  and  Rubber 
Company  of  California — two  of 


our  subsidiaries— are  providing  the 
pracdcal  know-how  behind  this 
scientific  invesdgadon  of  man’s 
newest  source  of  versadle  power. 
It  is  another  example  of  General’s 
program  of  collaboration  with 
sciendsts  in  many  fields  to  provide 
the  proving  ground  for  theories 
that  promise  better  means  of  living. 


’  HomOnoortOtt:  AMOIC  oaior— e<l«r  OmmHc  MmA  mk  Wakaril,  Mlaaa 
UfildiiUri  O— <»)  •  f ■wJ  Aw,  Ciifowilo  (AnKtit  C«rp»ri<lw> 

Cvy«l»«f  •  Okto  •  Wac*  m»4  taylowi^  Nwiylwla 

lawwHita  Marti  la  Marie#  U1  •  Oile  *  VeaMaria  •  Nflaial 


^ENEJ^ 


■airei  a  ruiLisMie  iw  octakw  i*.  iim 


r-TAKe  THI5  6POON 
0’SU6AR  AN’VOU 

won’t  taste  Twe 

.  KEROSENe  A 
BIT.  HUSH.' ^ 


.JAMES  CHATHAM 


YEARS  ASO. . .  WHEN  ONE 
OF  THE  CHILDREN  GOT 
THE  CROUP  DURING  THE 
NIGHT  . . 


MAKE  YOUR  READERS  A  PRESENT  OF  THE  PAST 

For  release  once  a  week  Four  oolnnuis  wide  For  rates,  phone  or  wire 


FEATURE  SYNDICATE 

220  EAST  4SND  STREET  NEW  YORK  CITY 


DITOR  R  PURLISH  IR  fw  Octohar  It.  im 


for  FLAVOH  of  LAVEUDEE  Rod  OLD  LACE 
for  CHAE^  and  IHFECCAELE  ACCTTEAC7... 

THE  CARTOON  READERS  CLIP  AND  SAVE 


THE  GOOD  OLD  DAYS 


1>7  Erwin  L  Hess 


Hia  reaaon  la  aimple:  "niere’a  no  aubatitute  for  The  Times."  In  six  simple 

words,  he  expresses  the  esteem  that  readers  everywhere  have  for  The  New  York  Times. 

It  can’t  be  measured  by  a  yardstick  nor  drawn  on  a  chart  but  it  is  as  definite  as 

today,  as  sure  as  tomorrow.  No  casual  reading  habit,  people  trust 

The  Times,  rely  on  it,  swear  by  it. 

Advertising  prospers  where  reader  confidence  is  strongest.  That’s  why 
advertisers  make  The  Times  their  first  can  in  the  Mg  busy  New  Yorii  market. 
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"ALL  THE  NEWS  THAT’S  FIT  TO  FEINT" 
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^Institutional* , , .  vs,, . ,  Item  Copy 

By  Walter  Hoving  By  Bernice  FltzGibbon 

Praaident  Horing  Corporation  Adrortiaing  Diractor  oi  Gimbala 


I  FEEL  THAT  retail  advertlalng  baa  become  ao  dull,  ao  boring,  INSTITUTIONAL  advertiaing,  to  my  way  of  tbinking,  ia  nuta.  1 
and  ao  deadly  that  tbouaanda  of  people  in  communitiea  all  realize  tbat,  in  attacking  inatitutlonal  advertiaing,  I  am  atid- 
over  the  United  Statea  have  unconacloualy  trained  themaelvea  to  ing  my  neck  out  like  a  grazing  giraffe,  and  (to  mtv  the  metaphor) 
avoid  reading  it  when  they  go  through  their  daily  papera.  am  nipping  at  the  heela  of  a  particularly  aacred  cow. 


.**/**•“  *<*''“***1"«  VOOT  advertiaing  ia  the 

■f®  dull?  I  think  the  real  anawer  I - \  srmfnmmmt  ttUt  reault  of  the  preaident  of  the 

la  that  the  retailer  ia  funda-  j»i(LlifcjilfniJW»>y>  atore  toadng  an  intereat  in  ai- 

mentaUy  on  the  wrong  track,  j  iSK'  x  1  vertiaing  md  loanting  to  help. 

And  that  wong  track,  in  my  iflHC  fABIIMBlt  ||Q|  Inatitutlonal  advertiaing  la  a 

opinion,  ia  hia  universal  concen-  .  •  Tl  acrewbally  idea  that,  with  a  few 

tration  on  “item  advertising.”  aWT.ijJlKHIt  polysyllabicwordapioualyprrv- 

Now,  item  advertising  is  sound  ^ nounced  with  or  without 

for  many,  if  not  most,  of  our  sketches,  it  is  possible  to  sell 

national  advertisers.  But  it  ia  .  jEH  i  -  ■  — ■  your  *torc  aa  a  tabole  without 

not  sound  for  the  retailer,  be*  .  .**  -il  taking  advertiaing  apace  to 

cause  of  the  fundamental  func-  describe  anecific  items  for  sale, 

tional  difference  between  manu-  The  boas  usmiUy  goes  on  in  this 

factoring  and  retailing.  IllilU  PBpjlffli  spending  «1,000 

^  Rule  skirts,  vdiy  don’t  you  run  a  |S00 

MOST  people  seem  to  feel  that  .  ad  and  sell  the  whole  ator^— 

when  a  wonnan  comes  into  a  make  ’em  come  into  all  140  do- 

store  she  is  coming  to  buy  an  'Os  u SSBHBi  partments — not  merely  one.” 

item  of  merchandise.  ’They  come  t  .  .w  gBBgS;  St-fSSitg  tfftWbai.! 

to  this  erroneous  conclusion  be-  /y  ■y3',J|B  Be  Specific — It  Paya 

muse  Ae  ends  by  “buying”  an  - - - NOW,  of  course,  everybody  will 

item  of  merchandise.  There  are,  y*^**^—  ^imt^UliiaMa  agree  tbat  specific  item  adver- 

of  course,  nuny  instances  where  ^  tuing  never  paya  for  itself  dl- 

8h6  do68  come  in  Bnd  Bsk  lor  sn  iy  roctly.  Tho  volunio  of  buBiiiMi 

a^ele  1^  name.  This  is  esp^  ”T  ,  iJL.  done  on  specific  item  advertis- 

cially  true  to  drug  and  fo<rf  iUL..' _  ing  ia  never  commensurate  with 

stores  and  wherever  national  ad-  the  money  exp^ed.  Instead  of 

verging  has  clwly  identified  tiiI«  is  If  .  . .  Hoving  ThU  lar  ma'  ■“  advertiaing  percentage  of  2 

certain  merchandise.  “  “  novaig  This  lor  me  ...  ntsGibbon  advertUto^  likely 

i/”i  ****  ««“««!  dry  goods  upped  our  advertiaing  run  20  to  80%.  Does  this  then 

•*  *2  "2*  “  »“  for  these  m  stores  from  100%  SSSt  »»;.?'**???'  v  i.  Prove  that  institutional  ad- 

of  the  hundreds  of  thw-  instances  to  over  2,000%  ***5*.*‘*j®’'^,^*’  ^  vertiaing  la  the  answer?  Not  at 

ssbOs  of  articles  of  merchandise  {„  o*hera  On  the  amase  It  advertising;  tbat  is,  ,u.  Item  advertiaing.  properly 

^led  by  a  departaent  store,  went  w  280%  ove^  the  yew’be-  ??****“  d^e,  will  sell  toe  “store  m  a 

tore.  ivS^^ted  b«atSl  Mt  '  good  advertising  be-  whole  ...  the  ony  kind  that  can. 

naUonally  advertls^.  So.  to  toe  that dta^e^  toe  foim-  ““*«  There  are.  to  be  sure,  many 

g^t  niajorlty  of  instances  toe  uta  of  tacrwed  buStoSS.  We  S®.  dep^ent  at  types  of  InsUhiUonal  advertis- 

d^  not  come  to  to ’’buy”  a  spe-  “Si  “ur  taStoextSd  toU  idea  that  time  is  t^y  the  executive  uig.  Some  are  worse  than  others. 

cUc  item  ^tter,  she  comes  to  to  evew  ^  Vow  700 vl^rreldent  to  charge  of  adver-  when  toe  store  heed  is  breath- 

tojook  over  an  aasortmrat  of  However,  we  found  that  most  of  ^  world.  shoulders  you  get  an  unparal- 

the  paptrs  w^  not  br^  *2,2.***“  *"'“”^1!?*?.!. “■  I'led  gem  like  this:  “We  meat 

avail  herself  of  toe  advice  of  toe  sentially  wrong  with  this  adver-  the  /•h-iienge  of  a  new  era  that 

*“  22*  *"**“*  B^t  h^’s  the  sensational  re-  “»*”«  *2**“  ,***2*4!!  demands  to  ultimate  to  achtevo- 

the  latest  thing  might  be.  when  we  checked  up  over  !?“!., in«>‘-  This  great  institution  was 

un._.  w  j*  T  j  »  y«"  toter,  we  found  much  to  2*  founded  on  to  cornerstone  of 

What  Word  a  Leomad  our  astonishment  that  to  to-  Sf***.?  haipto  ra  toe  item,  and  service,  courtesy,  and  quality 

LETS  examine  toe  vaunted  ef-  crease  to  business  to  these  60  H**  1*®°*  “  ***!!?  '*®*  **  interest-  js  dedicated  blah  blah  to 
ficlency  of  item  advertising,  stores,  where  the  advertising  bad  !“S  *®  52?  customers  as  we  re-  this  great  communita.”  And  so 
A  few  years  ago  I  had  toe  good  been  upped  290%,  was  less  toan  “‘“M  tnmx  u  u.  on — ^toe  old  florid  lingo  filled 

fortune  of  being  connected  with  toe  increase  we  enjoyed  to  toe  Well,  I  can  bear  some  of  you  with  dusty,  dry,  decrepit  words 

a  company  that  had  600  stores,  540  stores  where  toe  advertising  ssy,  “What  would  you  have  us  of  Latin  derivation— tired  words 

Montgomery  Ward.  We  con-  was  normal.  do?  Buu  institutional  ads?”  The  with  toe  color  all  drained  out 

ducted  many  interesting  expert-  So  we  sent  interviewers  into  answer  to  that  is  a  loud  "No.”  ’the  question  occurs:  Is  a  store 
ments.  We  made  a  percentage  ar-  toe  field,  and  we  asked  farmers  Institutional  advertising,  to  my  an  institution?  Webster  defines 
rangement  with  about  70  news-  and  other  residents  of  these  opinion,  is  even  worse  than  item  store  as  a  place  were  goods  are 
papers  where  we  had  60  of  our  small  towns  why  they  did  not  advertising.  By  institutional  ad-  kept  for  ^e — a  shop.  Hta  de¬ 
stores.  We  paid  toe  newspapers  patronize  the  stores  as  much  as  vertiaing  I  mean  such  advertis-  fines  shop  as  a  stall,  a  booth,  a 
2%  of  toe  total  gross  volumes  they  had  before.  And  what  do  hig  as  calling  attention  to  toe  shed — a  place  to  buy  and  wll 
of  these  particular  stores.  We  you  think  we  found?  Invariably,  date  toe  store  was  founded,  how  and  trade  and  traffic  to.  The 
said  to  these  papers,  “Now  look,  toe  answer  came  back,  “We  don’t  °ld  it  is.  toowtog  pretty  pictures  Smithsonian  to  an  institution, 
the  increased  advertising  will  patronize  your  stores  any  more  the  store  building,  etc.  TTiis 

boom  our  business.  The  more  because  we  don’t  like  toe  way  x*'!  ot  advertising,  I  think,  is  Too  light  and  Pude 
advertising  you  give  us,  the  you  clutter  up  our  nice  little  even  deader  than  toe  dodo  and  NOW  let’s  turn  to  the  VEDOY 
more  business  we  will  do.  The  newspapers  with  your  damn  ad-  1*  almost  a  complete  waste  of  VEDDY  type  of  institutional 
more  business  we  do,  toe  larger  vertlstog.”  You  could  have  money.  advertising.  It  is  not  heavy 

your  2%  will  be.”  knocked  us  over  with  a  featoer!  (Continued  on  page  64)  (Continued  on  page  64) 
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Finch,  Chicago  Sun 
Plan  Facsimile  Show 


By  J^rry  Walker 

THE  FIBST  postwar  long¬ 
distance  facsimile  transmis¬ 
sion  of  news  is  scheduled  for 
demonstration  next  week  by 
Finch  Telecommunications,  Inc. 
and  the  Chicago  Sun  during  the 
Chicago  convention  of  the  Na¬ 
tional  Association  of  Broad¬ 
casters. 

CapL  W.  G.  H.  Finch,  pioneer 
in  developing  and  manufactur¬ 
ing  facsimile  equipment,  told 
EAP  he  has  made  arrangements 
with  the  Sun’s  station,  WJJD, 
for  an  elaborate  program  all 
week  to  show  not  only  broad¬ 
casters  but  publishers  what 
some  of  the  possibilities  of  “fax" 
are. 

Simultaneously,  Finch  has  an¬ 
nounced  that  his  plant  at  Pas¬ 
saic,  N.  J.  has  begun  to  manufac¬ 
ture  facsimile  receivers  for  the 
public.  The  price  of  a  complete 
unit,  including  AM  and  FM 
radio  and  facsunile,  will  be  be¬ 
tween  $165  and  $200,  Captain 
Finch  sidd.  The  Finch  equip¬ 
ment  is  being  installed  in  ^nith 
and  General  Electric  chassis. 

New  Finch  equipment  de¬ 
signed  primarily  for  FM  broad¬ 
casters  also  was  announced  this 
week,  with  $84100  set  as  the 
price  of  a  complete  studio  trans¬ 
mitter-monitor  system  provided 
with  automatic  copy  loading  and 
ejection. 

A  new  paper  for  use  in  fac¬ 
simile  receivers  has  been  de¬ 
veloped  for  Finch,  the  present 
cost  being  SO  cents  for  a  100-foot 
roll. 

Captain  Finch  .said  a  recent 
trade  survey  indicated  there  are 
now  15,000  new-band  FM  re¬ 
ceiving  sets  in  the  hands  of 
deaiers  or  the  homes  of  users  in 
New  York  area  and  the  num¬ 
ber  is  growing  rapidly.  These 
sets  can  be  equipped  readily 
with  facsimile  receivers. 

In  the  NAB  demonstration. 
Captain  Finch  said  he  proposes 
to  wire  copies  of  the  Atlantic 
edition  of  his  Air  Press,  whi(^ 
is  broadcast  regularly  over 
WIGOT  in  New  York,  to  a  CM- 
cago  hotel  room  from  where  tile 
Chicago  Sun  station  will  put 
them  on  the  air.  The  Sun  also 
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plans  a  special  program  of  its 
own  facsimile  newspapers. 

After  several  months  of  ex¬ 
perimenting  with  his  newspa- 
per-of-the-alr,  which  uses  United 
Press  news.  Captain  Finch  said 
it  has  bMome  apparent  that  two 
groups  of  advertisers  could  be 
expected  to  use  facsimile  liber¬ 
ally  at  the  start  They  are  de¬ 
partment  stores  and  classified 
advertisers. 

“Many  department  stores,”  he 
said,  “are  going  into  television. 
For  beauty  and  eye-appeal,  tele¬ 
vision  doubtless  is  excellent  for 
them.  But  to  clinch  the  sale, 
especially  for  mail  orders,  it 
would  be  good  to  broadcast  by 
facsimile  drawings  of  the  mer¬ 
chandise  along  with  catalogue 


numbers  and  Information  as  to 
sizes  and  colors.  This  service 
would  be  especially  valuable  in 
rural  areas. 

“Want  ads  by  facsimile,  of 
course,  are  easy. 

“Some  of  these  ideas  do  com¬ 
pete  with  established  printed 
media,  but  it  seems  clear  that 
facsimile  will  not  attain  mass 
circulation  by  slavish  competi¬ 
tion  with  newspapers  and  maga¬ 
zines.  The  more  it  gets  away 
from  them  the  more  useful  it 
will  be.” 

Stringers  Honored 

Danville,  Ill. — When  the  Com¬ 
mercial-News  recently  enter¬ 
tained  for  its  75  country  corres¬ 
pondents,  eight  women  tied  for 
the  honor  of  being  the  oldest 
in  point  of  service  present.  All 
had  served  19  years,  and  all 
were  awarded  prizes — nylon 
hose.  Correspondents  were 
treated  to  a  plant  inspection, 
trip,  a  hotel  luncheon  and  the¬ 
ater  party,  an  annual  promotion 
event 


NNPA  Survey  Reveals 
Patterns  Top  Feature 

READEB  response  to  regular  eluded  in  the  survey  was  tab- 
newspaper  editorial  features  ulated  as  follows: 
varies  widely  from  city  to  city,  PtrCtnt 

a  survey  released  this  week  by  Numitref  of  Total 

the  National  Newspaper  Promo-  Rtsfotues  Ketponsa 

tion  Association  shows.  Paitcrni  . 

Hie  survey  shows  also  that  ** 

patterns  draw  more  reader  re-  ,ion  (wmher,  etc.).  92,000  12 

sponse  than  most  other  regular  Beauty  Advice  inquiries  40,033  s 

newspaper  features.  Recipe  RequesU......  38,850  5 

^  sM  Letters  to  the  Editor. .  33.229  4 

CoT«n  90  Papers  Fashion  Intiuiries,...  31.898  4 

The  survey  covered  replies  H'***  t 

from  90  U.  S  and  Canadi^  Ga;dSS"!nqu'i??e^.“  iS.’mI  2 

newspapers  with  a  combined  Lovelorn  Counsel .  8,SI8  1 

circulation  of  13,408,636.  Reader  other  Reader  Response 
response  reported  in  the  survey 

was  for  a  30-^y  period,  in  most  S,”  ,oi.so9  13 

cases  June,  1946.  _ _ _  _ 

Features  fqr  which  reader  re-  Toul .  760,499  ioo% 

sponse  were  reported  include  The  survey  showed  that  reader 
patterns,  beauty  advice,  recipes,  response  follows  a  decidedly 
letters  to  the  editor,  fashion,  local  pattern.  For  Instance,  one 
health  advice,  homemaking,  gar-  Midwestern  city  got  only  three 
dening,  and  lovelorn  counsel.  beauty  advice  inquiries  during 
Total  reader  response  to  these  the  month  while  a  New  Englwd 
features  was  760,499.  Patterns  new^aper,  with  comparable  dr¬ 
ied  with  232,611  orders,  31%  of  culation,  got  3,654. 
the  total  response.  Significantly,  Anotoer  Midwestern  newspa- 
patterns  were  the  only  feature  per  pulled  1,400  lovelorn  in¬ 
response  to  which  involved  a  quiries,  while  a  New  York  news- 
pajrment  by  the  reader,  any-  paper  with  several  times  the 
where  from  10c  to  25c  a  pattern,  circulation  pulled  only  474. 

NNPA**Mld’°‘^2t  Southern  newspaper  got  26 

healtii  advice  inquiries,  while  a 
Midwestern  newspaper  got  3,067. 

and  spontaneous  ■i;e;ctlon  of  go?e'gh“Sr^uiSto'S5 

these  features  (response  hooks  ^  ^ 

in  the  feature  Itself,  or  promo-  Thf  survey  was  undertaken  as 
tion  for  the  feature)  is  small,  f 

even  negligible”  stimulate  the  keeping  of  bet- 

It  is  Important  also  to  note  r^nse  rerords  by 

that  not  all  the  newspapers  in-  newspapers.  It  is  expectrf^t, 
eluded  in  ^is  survey  carry  each  Sony  rranement.  fur^er 

one  of  the  features.  As  a  result,  reader  response  will 

the  percentages  shown  for  re-  *n  made, 
sponse  to  each  feature  are  lower  The  Bureau  of  Advertising, 
than  they  would  be  if  applied  American  Newspaper  Publishers 
only  to  the  papers  carrying  the  Association,  last  week  distrib- 
specifle  feature.  uted  the  survey  to  its  1,057 

Response  to  the  features  in-  member  newspapers. 

IBtTOR  B  P 


War  Memorial 
To  Newsmen 
Rededicated 

Frederick,  Md.  —  An  old  field- 
stone  arch  high  in  the  Blue 
Ridge  mountains  here  was  re¬ 
dedicated  today  to  “that  little 
band  of  honorable  men  with 
that  alt-consuming  passion  for 
news”  who  reported  the  late 

Major  General  Milton  A. 
Rockford,  Adjutant  General  of 
Maryland,  said  they  typified 
"democracy  at  work — citizen  re¬ 
porters  writing  and  broadcast¬ 
ing  of  a  citizen  soldiery.” 

Writers  Cited 

“Under  such  conditions  we  can 
never  have  a  dictatorship  of  any 
kind,  political  or  military,”  he 
declar^. 

General  Rockford  cited  the 
work  of  Ernie  Pyle  and  Ray¬ 
mond  Clapper;  AP  Staffers  Hal 
Boyle  and  Don  Whitehead; 
Edward  R.  Murrow,  CBS;  Wil¬ 
liam  Stringer,  Reuters;  Ed  Beat- 
tie  and  Chris  Cunningham,  U.P.; 
Richard  Tregaskis,  INS;  Bill 
Walton,  Time;  Mark  Watson  and 
Lee  McCardle,  Baltimore  Sun- 
papers,  and  Lew  Azrael,  Balti¬ 
more  News-Post. 

Sponsors  of  the  monument’s 
red^ication  as  a  memorial  to  all 
correspondents  of  all  wars  an¬ 
nounce  the  names  of  700  new 
plaques  provided  by  veterans 
societies  and  newspaper  groups 

They  include  Pyle;  Thomas 
Paine,  Revolutionary  War  pam¬ 
phleteer;  Richard  Harding  Davis, 
of  ^anish-American  War  fame; 
Raymond  S.  Tomkins,  who  cov¬ 
ert  the  first  World  War  for  the 
Baltimore  Sunpapers;  McCardle; 
Azrael,  and  Holbrook  Bradley  of 
the  Sunpapers. 


CALENDAR 

Oet.  22— New  England 
Daily  Newspaper  Ass’n.,  fall 
meeting,  Copley  Plaza  Hotel, 
Boston. 

Oet.  23-24— lowa-Nebraska- 
Minnesota  •  South  Dakota  As¬ 
sociated  Press  meeting  and 
Iowa  AP  newsphoto  contest. 
Hotel  Martin,  Sioux  City,  la. 

Oet.  2425-— American  Mar¬ 
keting  Ass’n.,  convention, 
Statler  Hotel,  Detroit. 

Oet.  24-26— Life  Insurance 
Advertisers  Ass’n.,  I3th  an¬ 
nual  convention,  Edgewater 
Beach  Hotel,  Chicago. 

Oet.  25-26  — Northern 
States  Circulation  Managers 
Ass’n.,  convention,  Duluth, 
Minn. 

Oet.  25-27— Ohio  Newspa¬ 
per  Women’s  Ass’n.,  annual 
convention.  Hotel  Gibson, 
Cincinnati. 

Oet.  27-29— Great  Lakes 
Mechwical  Conference,  Clay- 
pool  Hotel,  Indianapolis. 

Oet.  28-29  — Texas  Wo¬ 
men’s  Press  Ass’n.,  meeting, 
Waco. 

Oet.  29 — New  England 
Newspaper  Advertising  Ex¬ 
ecutives  Assn.,  annual  and 
fall  meeting,  Parker  House, 
Boston. 
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H  I R  far  Ooteber  19.  1946 


590  Weeklies  Join  ABC, 
Apply  for  Directorship 


Thomson  Urges  Greater  Use 
Of  Verified  Data  in  Soles  Stories 


in  part  by  the  addition  of  seven 
men  to  ue  auditing  staff.  But 
the  management  recognizes  that 
more  are  needed,  and  they  will 
be  added  and  trained  as  rapidly 

CHICAGO— Weekly  newspapers  1945;  and  in  addition  ttiere  were  iod**^**Airfit**^M)OTt* 
have  made  formal  appUcation  289  applicants  awaiting  initial  may  be  cut  down  £d  the  «ow^ 
for  represenUtion  on  Jhe  board  au^ts.  ^  ^  .  in*  number  of  publisher  mem- 

The  figures  for  each  division  •  . 

follow: 

Members  Gain  Pend- 
Aof.  31  in  Yr.  ing 
National  Adwertisers  336  37  — 

Local  Advertisers  39  —  — > 

Advertising  Agencies: 

Full  Service 


of  directors  of 
tte  Audit  Bur¬ 
eau  of  Circula- 
tions,  now  tha^ 
590  are  already 
members  and 
163  more  are 
applicants. 

ilie  annual  re 
port  of  P.  L. 
Ibomson,  ABC 
president,  dis 
closed  this  week 
that  the  week¬ 
lies*  member- 


Themsoa 


Associate  and 
Duplicate  Service 
Miscellaneous 
Newspapers: 

Daily 
Weekly 
Msgsxines 
Farm  Publications 
Business  Papers 
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hers  served  without  any  impair¬ 
ment  of  the  quality  of  the  audits. 

It  is  interesting  to  note  that 
during  the  last  five  years  the 
publiAer  membership  of  the 
Bureau  ha*  risen  from  1,682  to 
2.325,  an  increase  of  6tt,  or  38%. 
The  greatest  growth  has  been 
among  weekly  new^apers 
whose  number  is  now  more 
than  half  that  of  the  dailies  and 
approximately  the  combined  tot¬ 
al  of  the  magazines,  farm  pub¬ 
lication  and  business  papers.  It 
is  not  unnatural,  therefore,  that 
this  group  has  formally  asked 
for  representation  on  the  board 
of  directors.  The  matter  has 


ship  now  is 

more  than  half  that  of  the  dall-  , 

les  and  almost  equal  to  the  com-  Within  Its  Income  „  _ _ 

total  of  magazines,  farm  THC  financial  results  as  shown  been  referred  to  the  newspaper 
publications  and  business  pap-  in  detail  in  the  treasurer's  re-  division  for  consideration. 

port  are  equally  gratifying,  the  In  a  year  marked  by  steadily 
The  Newspaper  Division  vot-  having  once  again  lived  rising  costs  and  limited  paper 

ed  to  recommend  establishment  *lthln  its  income  in  spite  of  In-  supply  for  publishers  there  has 
of  a  separate  section  for  week-  creasing  costs  and  more  publish-  been  a  definite  uptrend  in  both 
lies  and  to  create  a  directorship  members.  But  this  situation  is  single  copy  and  subscription 
for  the  group.  oot  one  which  we  can  expect  prices.  This  has  gone  a  long  way 

N.— .11  continue.  to  pull  up  circulation  revenue 

nrnii  The  management  has  done  an  and  make  circulation  depart- 

willlam  F.  Lucey,  general  outstanding  Job  of  administra-  ments  self-sustaining  and  profit- 
manager  of  Lawenee  ( Mass. )  tlon  throughout  these  war  years  making.  At  such  a  time  publisb- 
Eaple-THbune,  and  Frank  S.  when  the  cost  of  every  element  crs  have  bMn  alert  to  eUminate 
\  'c  P“P‘**“*c  of  Frankfort  entering  into  operation  has  rls-  wasteful  promotion  efforts  —  a 
(Ky.)  State  Journal,  were  nom-  en,  while  membership  dues  have  condition  which  is  appreciated 
™®t®P  as  directors  to  succeed  not  been  changed  since  1935.  I  by  buyers  as  they  recognize  its 
Sjf *V ,  Woonsocket  believe  the  time  is  not  far  off  results  in  their  ABC  reports. 

(R  I.)  Call,  in  the  Eastern  sec-  when  the  directors  will  feel  it 

tlon.  and  Horace  Powell,  At-  necessary  to  make  an  upward  A  Year  ior  Facte 

Journal,  in  the  adjustment  of  dues.  THE  year  has  likewise  been  an 

central  section.  This  year  the  Bureau  made  active  one  in  the  efforts  of 

The  newspaper  group  also  2-I55  audits,  302  more  than  a  all  forma  of  advertising  media 
reaffirmed  its  policy  In  opposl-  y®®*'  **°>  released  2,014  to  develop  more  facts  about 

tlon  to  excessive  stimulation  of  fudlts.  an  increase  of  132.  This  their  coverage.  Research  and 
circulation.  Improvement  was  made  possible  readership  surveys  are  being 

B.  C.  Duffy,  president  of  Bat-  — - - - - 

ten,  Barton,  Durstine  and  Os- 
bom,  told  a  combined  adver¬ 
tiser-agency  session  that  ABC  ,,  /  we. 

}?  ***?.  circula-  QlCfTlHlor  C  AflVIOA  to 

tlon  field  and  it’s  mere  peanuts  ®  **UviC©  lO 

warrh-**’but®^2‘caJtio.!^^thS  CHICAC^Let  the  Audit  Bu-  the  yardstick  for  measurement 
“you  cannot  buv  soa^  m  fwSi  .  Circulations  hold  to  Its  of  newsprint  requirements. 

•done-  “rcharactS  fact-finding  function!  “The  Wntl^  announced  In- 

Usher  and*^  pubUcatlon  is  *also  whs  the  plea  voiced  by  crease  of  $10  per  ton  for  news- 

er  ana  puDucaiion  is  also  G,  Chandler,  president,  print  paper  adds  $40,000,000  to 
American  Newspaper  l^bUshers  the  cost  of  U.  S.  newspapw  pub- 
Association,  in  an  address  to  the  lishers,"  he  said.  **niere  is  no 
ABC  meeting  here  this  week.  sound  reason  for  expecting  im- 

^  _ ,  ■  “ABC  will  hazard  its  present  mediate  or  substantial  increases 

WE  MEET  tndav  nn  th**  Aiif  Unpregnable  position  if  it  de-  in  the  present  critically  short 
wa.  today  on  the  Bur-  parts  from  its  present  single  supply. 

niminv  function,"  Mr.  Chandler  said.  “Every  publidier  in  his  own 

seraion  ^end^  pointing  out  there  is  “ample  Interest,  as  weU  as  that  of  the 

^lon  ®^®™^  ^o™*  room"  for  other  projects  to  public,  must  make  certain  that 

tha^your^associatfon  entev^m^  readership  of  editorial  every  pound  of  available  news- 

J  “dvertlfln*  Content.  print  is  used  for  net  paid  clrcu- 

^  !“  «l®®ye  to  ABC  as  latlon  resulting  from  voluntary 
reaS^»n*^^ti™.*hfih  In  “  “•"’I®*®  ff  mutual  service,  subscriber  demand.  There  is  no 
mutual  benefits  and  mutual  re-  place  in  this  picture  for  competi- 
Snteble  staiZidJ  n5  “y®  pwctlce?,  described  by  tee 

Ss^  Duhli^S^Si  mamiage  as  one  of  late  Frank  Knox  as  the  luMtic 

jtt  publisher  and  buyer  mem-  convenience.  Let  us  recognize  fringe  of  circulation  sales. 

Vl  .  ®®  ®n<l  unfalUng  serv-  "In  aU  the  32  years  of  ABC  op- 

At  the  close  of  the  fiscal  year  Ice  of  our  officers  and  directors.”  eration,  ite  function  is  now  of 
m  August  31,  the  membership  During  the  \rar,  he  related,  the  most  value  to  publidiers  and  ad- 
stood  at  2860,  a  gain  of  285  since  government  accepted  ATC  as  vertiam.” 

■  DITOR  R  FHILISHIR  fM- Octebmr  19,  1M« 


Keep  the  Fact-Finding  Only, 


important.' 

Mr.  Thomson’s  report  follows 

32nd  Anniveraory 


Lord  Rothenneie 
Coming  to  U.  S. 

'Viscount  Bothermere,  chair¬ 
man  of  the  Newspaper  Proprie¬ 
tors  Association  of  Greet  Britain 
and  eh.irman  of  Asfocteted 
Newspapers,  Ltd.,  will  be  among 
the  guests  aboaird  the  Queen 
Elizabeth  when  the  giant  liner 
arrives  in  New  York  Oct  21  on 
its  postwar  “maiden”  voyage.  It 
will  be  the  first  visit  here  in  10 
years  for  the  British  newspaper 
magnate. 

Lord  Rothermere  will  be  ac¬ 
companied  by  his  wife.  Lady 
Anne  Rothermere.  They  expect 
to  be  in  the  United  States  a 
month. 

Lord  Camrose,  managing  di¬ 
rector  of  the  London  Daily  Tele¬ 
graph,  is  also  aboard  the  Eliza¬ 
beth. 


carried  on  extensively  and  this 
is  of  course  a  healthy  sign.  But 
as  I  have  recently  been  saying 
to  advertising  clubs  in  Canada 
and  on  the  Pacific  Coast  we 
must  not  allow  the  findings  of 
these  newer  undertakings  to 
blind  us  to  the  fundameotal  part 
which  the  ABC  plays  in  tiie 
business  of  appraising  the  value 
of  published  media. 

At  the  recent  convention  of 
the  Association  of  National  Ad¬ 
vertisers,  when  the  subject  of 
readership  surveys  of  newspap¬ 
ers  and  magazines  was  present¬ 
ed,  the  speakers  in  both  in¬ 
stances  emphasized  that  ABC 
reports  of  paid  circulation  are 
the  starting  point  in  every  study 
of  multiple  readers.  In  my  talks 
to  these  western  ad  clubs  I  have 
been  stressing  that  point  be¬ 
cause  in  tile  development  of 
these  and  other  means  of  apply¬ 
ing  qualitative  testa  upon  aud¬ 
iences’  buying  power,  it  would 
not  be  stTMge  if  newcomers  In 
the  business  looked  upon  these 
new  techniques  as  a  substitute 
for  ABC  reports. 

Of  course,  nothing  could  be 
further  from  the  fact  The  Bur¬ 
eau's  position  in  the  measure¬ 
ment  of  all  classes  of  published 
media  is  exactly  analogous  to 
the  government’s  Bureau  of 
Standards  which  sets  up  stand¬ 
ards  of  weights  and  measures 
for  everything  else  we  buy.  The 
Traffic  Audit  Bureau  was  estab- 
bllshed  to  perform  this  same 
function  tor  outdoor  advertis¬ 
ing;  a  like  organization  to  meas¬ 
ure  the  number  of  people  who 
see  car  cards;  while  in  radio, 
where  the  distinction  has  never 
been  clear  as  to  whether  sta¬ 
tion  coverage  was  being  meas¬ 
ured  or  the  popularity  of  the 
program — and  a  number  of  rat¬ 
ing  bureaus  are  functiooiiig — 
there  is  now  starting  to  function 
the  Broadcast  Measurement  Bur¬ 
eau  for  the  establishment  of 
which  radio  stations  have  con¬ 
tributed  more  than  a  million 
and  a  quarter  dollar*. 

This  new  organization. is  seek¬ 
ing  to  measure,  not  program 
popularity,  but  the  size  and  lo¬ 
cation  of  the  audience  which 
radio  stations  can  offer  their 
clients.  For  in  spite  of  the  rapid 
growth  of  radio  advertising,  the 
leaders  in  that  industry  now  ree- 
(ConHntied  on  page  88) 
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The  Case  Against  The  Press 


CHICAGO — Following  is  Ralph 

Croaman’s  latest  indictment 
against  newmpen,  whidi  the 
head  of  the  CoUege  oi  Journal¬ 
ism,  University  of  Colorado, 
citad  in  his  talk  before  the  In¬ 
land  Daily  Press  Association 
here  this  week: 

n  b  AUagad: 

1.  "We  are  failing  to  give 
the  people  the  Information  they 
need  regarding  social,  economic, 
and  political  conditions  to  en¬ 
able  them  to  vote  intelligently. 

2.  "We  are  failing  to  give 
the  people  the  information  they 
need  about  the  people  of  other 
parts  of  the  world  and  about 
conditions  in  other  countries  to 
help  them  form  intelligent  de¬ 
cisions  regarding  their  relation¬ 
ships  to  the  rest  of  the  world  at 
a  time  when  mankind  is  desper¬ 
ately  struggling  to  find  a  way  to 
prevent  his  own  destruction  by 
the  terrible  power  of  nuclear 
energy. 

3.  "By  selection,  emphasis, 
and  distortion  by  headline,  we 
often  mislead  the  people. 

4.  ‘  Too  often  we  publish 
only  the  surface  of  events,  neg¬ 
lecting  to  dig  underneath  for 
causes. 

5.  "We  neglect  to  associate 
with  the  common  people  so  that 
we  can  understand  &eir  prob- 
lems.  (As  William  Allen  white 
put  it,  we  associate  too  much 
with  the  ‘country-club  crowd.’) 

^  “By  accepting  large  ‘good- 
wUr  advertising  accounts  from 
public  utilities,  and  accepting 

gublic  favors  from  them  such  as 
reakfasts  and  banquets  during 
our  conventions,  we  give  the  im¬ 
pression,  at  least,  that  we  are 
more  favorable  to  them  than  to 
the  Interests  of  the  people. 

7.  “We  have  ‘sacred  cows’ 
which  we  protect 
tL  “We  publish  the  trivial 
for  the  sake  of  sensation,  to  the 
nqdect  of  the  significant 

“We  allow  our  political 
pr^udlces  to  Infiuence  and  color 
OUT  news  columns. 

10.  "We  are  not  fair  to  the 
opposition  during  political  cam¬ 
paigns.” 

Bill  of  Porticulors 
DEAN  GROSMAN’S  bill  of  par¬ 
ticulars: 

I,  “I  quote  from  a  letter 
signed  by  Carl  Helm,  editor  of 
the  Industrial  Press  Service  of 
the  National  Association  of  Man¬ 
ufacturers,  addressed  in  May, 
1944,  to  tte  Madison  (Wis.)  Cap¬ 
ital  Timet: 

"  ‘During  the  past  10  years 
thousands  of  weekly  and  daily 
newqmpers  and  other  publica¬ 
tions  have  used  this  service  de¬ 
voted  to  building  faith  in  Amer¬ 
ican  business.  Currently  there 
are  almost  4,000  newspapers 
using  all  or  part  of  the  Indus¬ 
trial  Pi^ss  Service.’ 

“The  letter  offered,  free,  car¬ 
toons,  editorial  material,  and 
special  features.  ‘Ihe  Capital 
‘nmes  had  the  good  judgment  to 
reproduce  this  letter  on  the  front 
page  with  a  strong  and  appro- 
priata  ‘No,  thanks.’ 


“But  what  do  the  readers  of 
other  papers  think? 

"This  does  not  look  very  good 
to  the  people,  especially  when 
considered  along  with  the  fact 
that,  a  few  years  ago,  12  leading 
newspapers  refused  advertising 
offer^  by  Consumers  Union  of 
United  States,  Inc.  The  newspa¬ 
pers  that  rejected  this  advertis¬ 
ing  are:  the  New  York  Times, 
New  York  Herald  Tribune,  New 
York  Sunday  New*,  New  York 
Pott,  New  York  Sun,  Washing¬ 
ton  Post,  Lot  Angeles  Timet, 
Pittsburgh  Post-Gazette,  Chris¬ 
tian  Science  Monitor,  New  York 
World  -  Telegram,  Philadelphia 
Record,  Baltimore  Sun. 

2.  “Sergeant  Marion  Har¬ 
grove,  in  a  speech  at  the  con¬ 
vention  of  the  National  Associa¬ 
tion  of  Manufacturers  last  Janu¬ 
ary,  severely  criticized  and 
sharply  ridiculed  that  associa¬ 
tion  for  some  of  its  practices. 
‘The  Pueblo  (Colo.)  Timet,  a 
labor  paper,  declared  on  Jan.  25 
‘every  paper  in  the  United  States 
—  except  PM  —  suppressed  the 
speech  entirely.’ 

“I  cannot,  of  course,  vouch  for 
the  accuracy  of  this  statement.  I 
only  know  that  I  first  read  of 
the  incident  in  Time  magazine. 

Little  on  Murray  Bill 

3.  “Colorado  newspapers,  so 
far  as  I  was  able  to  observe, 
failed  to  give  the  people  the 
facts  reg^ing  the  pending 
Murray  bill  to  provide  a  Mis¬ 
souri  Valley  Authority  imtil 
Palmer  Hoyt  came  to  Denver  a 
few  months  ago  to  be  editor  and 
publisher  of  the  Denver  Post.  1 
recall  a  one-page  article  favor¬ 
ing  the  bill  in  the  Rocky  Moun¬ 
tain  News,  but  I  also  recall  a 
larger  full  page  of  propaganda 
against  the  bill  that  appeared  in 
the  Denver  Post.  Mr.  Hoyt 
caused  to  be  published  a  large 
amount  of  facts  on  both  sides. 
‘The  other  pgpers,  so  far  as  I 
could  learn,  published  very  lit¬ 
tle  information  or  none  at  all, 
although  a  number  published 
propaganda  against  the  biU.  The 
point,  of  course,  is,  that  regard¬ 
less  of  the  merits  or  demerits  of 
the  bill,  the  newq>apers  had  a 
duty  to  publish  these  facts.  ‘The 
pe<H>le  had  a  right  to  know  what 


the  Murray  bill  inrovidod  and 
how  it  would  affect  them. 

4  “One  of  my  students  pre¬ 
sented  the  following  in  one  of 
my  classes  last  July: 

“‘Day  after  day  the  papers 
slight  or  ignore  news  that  bears 
directly  on  the  people’s  interests 
when  opposed  to  the  interests  of 
big  business.  Recently  Senators 
Murray  (D.,  Mont.),  Aiken  (R., 
Vt),  and  Hill  (D.,  Ala.)  told 
their  colleagues  about  the  sev¬ 
eral  activities  of  the  potent  elec¬ 
tric  utilities  lobby,  which  is 
fighting  the  perennially  pro¬ 
posed  St.  Lawrence  seaway. 
‘The  senators  had  cold  facts. 
Aiken  had  a  list  of  newspapers 
which  had  used  a  ready-made 
editorial  prepared  by  the  lobby. 
Murray  called  for  a  Conms- 
sional  investigation.  ‘The  New 
Republic  discovered  that  not 
one  word  of  all  this  appeared  in 
the  following  respected  dailies: 
‘The  New  York  Times,  the  New 
York  Herald  Tribune,  the  Balti¬ 
more  Sun,  and  the  Washington 
Post. 

“  ‘But  when  Murray,  Aiken 
and  Hill  had  finished  speaking. 
Senator  Eastland  (D.,  Miss.) 
came  up  with  a  proposal  that 
caused  a  fiurry  in  the  press  gal¬ 
lery,  though  reporters  knew  it 
had  little  or  no  chance  of  being 
acted  on.  Eastland  had  a  scheme 
for  “unpacking"  the  New  Deal 
appointed  Supreme  Court.  ‘The 
next  day  this  story  was  on  the 
front  pages  of  the  Times,  the 
Herald  ‘Tribune,  the  Sun  and  the 
Post.  The  Sun  gave  it  22Vi 
inches  under  an  eight-colvunn 
banner.  The  Times  gave  it  21 
inches,  the  Herald  ‘Tribune,  27 
inches,  the  Post,  17Vi  inches.' 

Tax  Beduetion  Move 

5,  “The  movement  to  limit 
federal  income  taxes  to  25%  of 
income,  which  has  quietly  been 
passed  by  the  legislatures  of  17 
states — Wyoming,  Rhode  Island, 
Mississippi,  Iowa,  Maine,  Massa¬ 
chusetts,  Michigan,  Texas,  In¬ 
diana,  Illinois,  Wisconsin,  Dela¬ 
ware,  Pennsylvania,  Alabama, 
Kentucky,  New  Jersey,  and  New 
Hampshire.  I  doubt  if  the  peo¬ 
ple  of  these  states  would  have 
allowed  this  action  if  the  news¬ 
papers  had  told  them  what  was 


As  stated  by 
Ralph  Crosman 

going  on.  It  doesn’t  help  our 
public  relations  when  it  is 
known  that  this  movement  was 
inaugurated  by  the  Committee 
for  Constitutional  Government, 
founded  by  Frank  Gannett,  a 
newspaper  publisher. 

4.  “The  publication  of  an  As¬ 
sociated  I^ess  dispatch  on  Oct 
14,  1941,  quoting  the  late  Sena¬ 
tor  Norris,  of  Nebraska,  that  a 
war  with  Japan  might  begin 
‘quick  as  a  wink,’  that  he  was 
‘not  so  sure  that  war  with  Japan 
would  be  a  bad  thing  for  us,' 
that  navy  officials  had  advised 
him  ‘they  could  sink  the  Japa¬ 
nese  fieet  within  two  weeks,’  and 
‘I  believe  we  could  lick  them. 
It  would  be  a  sea  and  air  war, 
and  it  would  not  be  a  question 
of  sending  an  army.’ 

“In  view  of  what  happened 
Dec.  7,  1941,  and  subsequently, 
that  makes  us  look  pretty  silly, 
doesn’t  It? 

What's  in  the  Papers 

7  “An  ex-GI,  writing  for  the 
Mediterranean  Ihlltlon  of  Stan 
A  Stripes  magazine  on  the  neg¬ 
lect  of  news  of  world  signifi¬ 
cance  by  American  newspapers: 

“  ‘These  past  few  months,  our 
press  has  been  full  of  advice  to 
returning  servicemen  on  read¬ 
justment  to  civilian  life,  but 
somehow,  newspapers  and  maga¬ 
zines  have  constantly  over¬ 
looked  one  problem  which  vexes 
almost  every  veteran  —  adjust¬ 
ment  to  the  American  press. 

“  ‘For  example,  examine  the 
metropolitan  press  for  the  last 
months.  These  were  top  stories 
for  the  mass  circulation  journals 
of  New  York  City: 

“  ‘An  effeminate  railroad  clerk 
murdered  the  ballroom  dancer 
with  whom  he  shared  a  room, 
hacked  the  body  apart  and 
threw  it  in  the  river.’ 

“  ‘A  San  Francisco  society  wo¬ 
man  murdered  the  nurse  the 
wrongly  suspected  of  extra-mar¬ 
ital  relations  with  her  husband. 
The  husband  suicided.’ 

“‘Two  group*  of  professional 
athlete*  competed  in  the  base¬ 
ball  world  series.’ 

"  ‘Meanwhile,  Col.  Juan  Peron, 
leader  of  Argentina’s  Fascist 
Ck>vernment,  resigned  in  a  tem- 
(Continued  on  page  72) 
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A  DIFFERENT  VIEW  OF  THE  PRESS  IN  SOUTH  CAROLINA 

Charts  ore  hosed  on  a  mailsd  questionnaire  to'  1J)00  leaders  in  buainesa,  agriculture,  religion,  col¬ 
leges  and  proiesaions  in  South  Carolina.  Left,  what  people  in  South  Carolina  think  oi  their  local  news¬ 
papers.  Bight  opinion  oi  South  Carolina  people  on  iaimess  oi  news  and  editorials. 
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Inland  Publishers  Debate 
Public  Criticism  of  Press 


Grosman  Indictment  Steals  Show 
From  Newsprint  Labor  Topics 
By  George  A.  Brandenburg 


CHICAGO  —  Newq>rint,  or  the 

la^  of  it,  was  push^  aside 
tor  newspapers  and  public  opin¬ 
ion  at  the  closing  ss^on  of  the 
62nd  annual  meeting  of  Inland 
Daily  Press  Association  here  this 
week.  Nearly  300  Inlanders  were 
in  attendance  and  sparked  to  the 
discussion  of  criticisms  of  news¬ 
papers  and  how  publishers  can 
meet  them. 

Benton  R.  Cancell,  vlcepresl- 
dent  of  Powell  .River  Paper  Com¬ 
pany,  summed  up  the  newsprint 
situation  with  the  following 
note  of  warning: 

“If  demand  continues  to  in¬ 
crease,  new  capacity  will  have 
to  be  found,  newspaper  publlsh- 
1^  habits  will  have  to  be 
changed,  or  many  newspapers 
will  be  forced  to  suspend  publi¬ 
cation  because  competitors  are 
receiving  adequate  supplies  and 
capture  the  circulation  market, 
or  because  they  lose  their  source 
of  supply  completely.” 

Paper  Without  Supply 

Cranston  Williams,  general 
manager,  American  Newqtaper 
Publi&ers  Association,  reviewed 
the  unsuccessful  effort  to  get 
OPA  to  decontrol  newsprint, 
witii  the  resultant  raising  of  the 
ceiling  price  by  $10  a  ton.  He 
said  the  AOTA  would  continue 
to  help  “distress  cases”  where 
newspapers  are  without  a  source 
of  supply,  mentioning  the  Joplin 
(Ho.)  Globe  as  such  a  paper 
which  faces  the  coming  year 
without  a  newsprint  source. 

Ralph  L.  Crosman,  director  of 
the  College  of  Journalism  at  the 
Universi^  of  Colorado,  touched 
off  the  discussion  which  made 
publiAers  realize  the  need  for 
taking  a  critical  inventory  of 
what  the  public  thinks  about 
new^apers. 

Crosman,  previotuly  known 
for  his  critical  comment  about 
newspapers  in  connection  wltti 
the  College  of  Journalism’s 
blanket  attack  on  newspaper 
practices  through  the  Colorado 
ness  Association’s  own  bulletin, 
came  up  with  a  10-point  indict¬ 
ment  and  then  offer^  some  sug¬ 
gestions  on  how  to  correct  the 
situation  as  he  sees  it. 

Charles  L.  Allen,  assistant 
dean,  Medill  School  of  Journal¬ 
ism,  Northwestern  University, 
presented  a  more  constructive 
program  in  highlighting  the 
South  Carolina  Leaders’  Poll  of 
Public  Opinion  of  Newspapers. 
This  study  revealed  tiie  8b«ng 
and  weak  points  of  South  Caro¬ 
lina  newspapers,  but  basically 
offered  evidence  that  the  public 
has  a  high  regard  for  its  news¬ 
papers  and  is  not  too  dissatisfied 
with  present  newspaper  prac¬ 
tices. 

Allen  and  several  Inland  pub¬ 


lishers,  took  issue  with  Crosman 
in  his  indictment  of  newspapers. 

Crosman  prefaced  his  criti¬ 
cisms  with  the  assertion  that 
while  an  insolvent  newspaper  is 
an  ineffective  newspaper,  "the 
point  is  that  we  have  a  public 
obligation  in  addition  to  our  pri¬ 
vate  interest”  He  charged  that 
publishers  have  forgotten  their 
principal  function  in  their  pre¬ 
occupation  with  the  business  as¬ 
pects  of  their  enterprises. 

Statement  Suggested 

“I  do  not  believe  the  business¬ 
man-publisher  is  incapable  of 
serving  the  people  of  a  democ¬ 
racy,”  he  said.  “I  do  not  believe 
he— even  the  rich  one — is  im- 
willing  to  do  his  duty  to  the 
people.  I  do  know,  however, 
that  this  businessman  -  publisher 
has  got  to  be  waked  up,  jolted 
alive,  re-taught  his  du^  to  the 
people. 

“I  do  know  that  he  has  got  to 
learn  to  listen  to  his  critics  in¬ 
stead  of  resenting  and  resisting 
them,  because  the  rising  tide  of 
dissatisfaction  cannot  longer  be 
ignored.  I  shall  despair  only 
when  he  turns  a  deaf  ear  to  the 
loud  and  resentful  voice  of  the 
people  who  are  demanding  bet¬ 
ter  service.” 

Crosman  outlined  a  10-point 
bill  of  particulars  of  “a  few  re¬ 
cent  occurrences”  that  have 
caused  people  to  be  critical  of 
newspapers.  These  details  are 
published  on  page  10. 

He  offered  a  suggested  state¬ 
ment  of  policy  to  be  published 
by  newspapers  at  the  top  of  their 
editorial  colunma  which  would 
pMge  newspapers  “to  put  the 
Interests  of  the  people  above  our 


own  selfish  interests  and  above 
those  of  any  other  selfish  in¬ 
terest,  be  it  political,  ideological, 
industrial,  financial,  commercial, 
or  sociological,  in  collecting  and 
selecting  material  for  our  news 
columns.” 

Urges  Citizens*  Council 

He  also  suggested  that  pub¬ 
lishers  appoint  an  advisory  coun¬ 
cil  of  citizens  to  meet  with  the 
executives  at  stated  times  to  dis¬ 
cuss  “behavior  and  policy.”  Such 
a  group,  he  said,  Aould  Include 
political  scientists,  economists, 
sociologists,  psychologists,  work¬ 
ers  and  minority  groups. 

‘“These  people  are  criticizing 
us,”  said  Crosman.  ‘"They  know 
about  conditions  within  the 
areas  in  which  they  are  inter¬ 
ested.  Let’s  bring  them  into  the 
organization  and  invite  them  to 
express  their  criticisms  to  us  in 
the  presence  of  the  representa¬ 
tives  of  other  groups,  where  the 
validity  of  criticism  can  be 
tested.” 

Inland  publishers  listened  at¬ 
tentively  to  Grosman’s  critical 
comments  and  then  took  occa¬ 
sion  to  point  out  some  of  the 
weaknesses  in  his  indictment 
and  suggested  program  of  meet¬ 
ing  public  criticism  of  the  press. 

AUred  HUl,  Chester  (Pa.) 
Times,  who  formerly  published 
a  newspaper  at  Fort  Collins, 
Colo.,  told  Crosman  his  presenta¬ 
tion  had  been  too  one-sided  and 
that  he  was  defeating  his  own 
purpose  in  offering  such  a  dis¬ 
torted  picture  of  the  press. 

M.  M.  Oppegard,  Grand  Forks 
(N.  D.)  Herald,  pointed  out  the 
bulk  of  Crosman’s  criticisms 
were  from  Individuals,  and  did 
not  represent  “mass  reaction.” 
He  said  he  knew  from  experi¬ 
ence  that  GIs  welcomed  the 
hometown  newspaper  during  the 
war  and  felt  they  were  not  get¬ 
ting  a  distorted  picture  from  the 
home  front 
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Franklin  D.  Schurz  (second  from  left).  South  Bond  (Ind.)  Tribune, 
newly-elected  president  of  the  Inland  Doiiy  Press  Assil,  receives 
congratulatioiis  from  FVed  A.  Seaton,  Hastings  (Neb,)  Tribune,  re¬ 
tiring  president  and  new  chairman  of  Inland  board  at  Chicago  this 
week.  Left  to  right)  WilHam  F.  Canfield,  secretary-treasuren  Schurz, 
Heaton,  and  Toe  M.  Bunting,  Bloomington  (Ill.)  Pantagraph. 
vicepresidenL 


Two  Inlanders  in  serious  be- 
tween-seaalona  ceaference: 
Reuben  C  Bengston.  left  Willmar 
(Mhu.)  Tribune,  and  Edwin 
McDoainH.  F,fihigiMnn  (RL)  News. 

Robert  O’Brien,  Conncil 
(la.)  NonporeH,  raised  the  p^t 
that  he  is  disturbed  about  Cros- 
man’s  teaching  of  jeumaliam 
students,  if  he  only  presents  a 
one-sided  picture.  O’Brien,  who 
is  a  graduate  of  the  University 
of  Colorado  and  whose  one  son 
is  a  graduate  of  Colorado’s  Col¬ 
lege  of  Joumalizm,  said  that  be¬ 
cause  of  Grosman’s  recent  writ¬ 
ings  and  comments  be  haa  de¬ 
cided  not  to  send  another  son 
to  Colorado’s  joumallsm  school 

“Most  publishers  try  to  run 
their  new^pers  bon^ly,”  de¬ 
clared  O’Brien.  “Public  utility 
companies  do  not  dominate  us.” 

Few  Agree  wiih  CreeoMn 

Oscar  Stauffer,  Topeka  (Km.) 
Stat€  Journal,  chairman  of  the 
Inland’s  Public  Relations  Com¬ 
mittee,  told  Crosman  that  in  his 
desire  to  be  critical  he  has  over¬ 
looked  the  fact  that  American 
newspapers  have  been  perfected 
to  the  greatest  extent  of  any 
papers  in  the  world. 

Several  other  publishers 
voiced  comments,  pro  and  con, 
with  only  a  few  agreeing  with 
Crosman.  Tom  Keene,  stkhert 
(Ind.)  Truth,  concluded  the  dis¬ 
cussion  with  the  observation  of 
the  Irishman  who  said:  “Half 
the  lies  you  hear  ain’t  so." 

Prof.  Allen  presented  his  find¬ 
ings  of  the  South  Ciarollna  pub¬ 
lic  opinion  poll  at  ttie  ’Tuesday 
luncheon.  He  alluded  to  Cros¬ 
man’s  suggestion  about  an  ad¬ 
visory  council  of  experts,  assert¬ 
ing:  “I  don’t  want  any  sociolo¬ 
gists  on  my  advisory  board 
unless  they  have  had  some  nears- 
paper  experience.  Criticism  is 
go^  for  us,  but  the  editor 
should  be  the  one  to  make  de¬ 
cisions.  I  would  have  a  set  of 
principles  to  follow  and  I  would 
call  every  s-o-b  by  his  right 
name.” 

(Some  charts  (Ihistroting  the 
findlngt  in  the  South  Carolina 
poll  are  printed  on  page  10. ) 
Schurz  Named  Presidsat 

Franklin  D.  Schurz,  South 
Bend  (Ind.)  Tribune  business 
manager,  was  elected  president 
of  the  Inland,  succeeding  Fred 
A.  Seaton,  Hastings  (Neb.)  Trib¬ 
une  publisher,  who  becomes 
chairman  of  the  board,  effective 
Jan.  1. 

Joe  It  Bunting,  Bloomington 
(Ill.)  Pantograph  general  mana¬ 
ger,  was  chosen  vii^resident, 
succeeding  Schurz.  william  F. 
Canfield  was  re-elected 
(Continued  on  Page  73) 
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Baltimore  Daily  Praised  for  A-Bomb  Coup 

NGTON^Tlitt  BoHiiiuiM  MA«M_Djka«  »■■■  *- -  lj-i. 


WASHINGTON— n*  Baltinor*  (Md.)  N«w»^oal  hen  won  Iho  ptoiM 
GMon  |i  Edgar  Hooror  and  tho  War  Dopartanont  hfiUtory 
IntelUgoneo  diviaien  ior  ito  eooparotion  in  proTonting  publication  ol 
s  top  Mcrot  inToMng  the  atonic  bomb  and  «»— in  bringing 
obout  tho  atrort  ol  thro#  non  inToWad.  B  conTictod.  Iho  trio  loco 
ponoltioo  ol  SlaOOO  fino  and  o  yoor  in 

a*wopapor  had  boon  aSorod  photogropho  oi  oocrol  motoriala 
nich  go  into  Iho  bomb  conalruclion.  Iho  oifoting  prico  woo  S7J0m. 
Nowopapor  offidolo  woro  auopiciona,  knowing  Iho  atrict  aocrocy 


which  had  boon  thrown  about  compononta  oi  tho  oxplooiTO. 

Ihoy  callod  in  tho  Fodoral  Buroau  oi  InToatigalion. 

Tho  pholegrapha>  tokon  on  Tinian  laland  in  Iho  Pacific  Ihooiro  oi 
oporotiona,  olroady  horo  had  oomo  diotribution,  copioa  having  boon 
pickod  up  in  Toxaa,  Caliiotnia,  and  North  Carolina.  Hoovor  aoU 
Ihoro  ia  no  ovidonco  any  haa  boon  publiahod  in  a  nowapopor. 
Praiaing  tho  cooporation  oi  tho  BaiUmoro  nowapopor.  Hoovor  aaM 
it  "not  only  contactod  FBI  but  alao  withhold  publication  oi  Iho  atory 
until  aaaurod  publicity  would  not  hinder  Iho  invoatigation.'' 


NewsSeenAid  Wa,  Su.  Noiiolk  Papors 

By  Sulzber^r  CE:  'See  What  Those  Guys  Wont'  Name  Lewis 

President 

torcraimt  weapon.”  Arthur  o*  According  to  Gordon,  Comer  Noarouc,  Va.— Henry  S.  Lew- 

publisher  of  «  “*  S***"?*!?  business  manager  of  Norfolk 

Times,  told  the  weS?  .Jf**  magazine  has  offered  us  <Va.)  Newspapers  was 

SI”  ' 

“Crime  and  d^lnals  ^mrt  pictures  of  the  atomic  ?®  o” 

flourish  long  in  theuSt  irfMb-  *““*  enough  for  FBI  ‘bfce  Picture,  two  of  a  man  be-  bo^  of  dlrM® 

Uclty,”  ho  agents  to  take  them  into  cus-  the  bomb  and  one  with  the  tora^t  14 

•Crime  news,  in  my  opinion  ‘"Si'  .  <•«'“’»  Mr  Lewis 

is  an  important  deterre^*to  =„^®  occurred  without  think  they’re  clear  enough  to  who  had  serv^ 

crime  because,  either  directly  or  originating  as  an  reproduce”.  as  business  man- 

Werentla^,  it  carries  the  SJdir“iLm  wiif  w  i"S  ‘‘*®“  P®PP«>  «>“t  with  “fler  since  1935, 

that  crime  does  not  ®*l*^*^  three  more  from  another  pocket  was  named  to 

P«y.  If  is  any  foundation  Gordon  “How  about  these?”  he  said.  succeed  Paul  S. 

*?  lor  our  assump-  ,  interview  three  or  four  fel-  Copy  boys  strolled  bVa  curl-  Huber»  who 

S™!***^!"***®****®"  ^  outside  who  claim  they  ous,  but  the  men  shaded  the  died  last  month. 

***^E^***  stories  of  ar-  have  a  picture  of  the  atomic  pictures  on  the  rewrite  desk  so  *’'^*®*’  to  the 
.  sentence  and  bomb  for  sale.”  that  they  could  not  be  seen  consolidation  of 

darZu'm  'Get  Their  Names,  II ..  .*  Photographer  Ivan  Young  got  1?^^®'*®^;°***^*''* 

We"^orSI^SSS  Newspaper  offices  for  cen-  G<»5?>“  t®  one  side  and  whU?  K"wSreti^  “"V 

inclined,”  Mr.  SuIzb^rS^^?^  t“ries  have  been  a  mecca  for  P®5|d=  tte  LeL“ 

n.i_  harmless  cranks,  and  thi.  ‘  Something  ought  to  be  done  rSn.. 


Lewis 


harmW  'criiAs,"  airf  thte  ®"*bt  to  be  done  paper  he  hyb^n'ISoririS 

wreover  ennw  nam  seemed,  on  the  face  of  it,  just  “bout  ftls  .  since  1926. 

the  ap^^iSSTtif  th^sS  *"•*  Because  Tommy  Duke-  He  was  bom  in  Pittsburgh, 

b«ve  mmmhtt^  **“*“•  Bybert  “*  ■  f®?!®*’  ibe  Pa.  on  May  29,  1900,  the  son 

mlts  the  wide? HiSSSf*' *1  warned  Gordon:  29th  Division  crawled  up  Omaha  Mrs.  Regiu  S.  Lewis  and  the 

yi?^_?.bw»nlnation  of  -Be  aura  tn  «i  -  Beach  on  D-Day.  had  juri  late  Geor™  H.  l^wis.  He  r^ 

oeivcfl  bis  education  at’the  Nor- 
fpUc  Academy,  Episcopal  High 
School  at  Alexandria,  Va.  and 


porsonid  **®®  *ure  to  get  their  names,  --  —  —  — *ai 

the  criminal  to  “  they’ve  got  anything.”  walked  into  the  office.  ,  .  _ _ _ 

unteer  intelligence  so^Sc^  Md  e.*H?***  ®P®>'«  ^  Intelligenee  CaUad  EP*®.®®*?!  High 

«SS.SE,-S?s^ 

criminals.  ®“®“**  ®®*®  th^JIm  to  tte  editoJta^^m  “  ‘®  Intelligence”.  "®>>  »“  WW.  Be  rnwrled  Miss 

aliiP^®  “®’”  provides  a  pen-  lobby  but  getttog^thSf^names  «  ‘“*®  BaskervUl’s  of-  OctoiSw  ^^*1930  ^'■‘f”°“*b  on 

"®  ^sTtSsk  TOeX^  “B?!  Second  Army  ^r  STth^’cS^^of  the  oSd 

law  Those  vrhr%  ^  oicn,  had  been  drinking,  re-  ^^e  answer:  **We*ll  Shepherd  Episconal  Hia  other 

*"*«*  t®  W*“«ly  thenSli^  send  someone  right  away.”  club  Xiblwtow^  inside  ^ 
tnent.  if  repeated  requests.  Meantime,  Gordon,  stalling  VlrglnlaClub.  Norfolk  Co^^ 

or  serve  the  other  to  obscwii^®  r.  "®  ‘?JJ***’  ’^bo  proved  to  be  bard,  managed  to  grt  Comer’s  £}“?•  ^”e*2»  Anne  Country 
fear  the  penalties  of  nSbUc  pe°r«e  W.  Comer,  ex-Alr  Force,  ""“e.  address  and  telephone  Cl“b  a^  the  Oil  Phi  Fraternity, 
proach.  A  short  experie^  to  ‘"sisted  they  had  pictures  and  "“mber.  Oddly,  it  was  Dauben-  „Ar“?‘®''  ®®**®"  ®*  *be  board 
““bp*  ^th  those  who  try  to  Pr®‘l“ced  three,  with  the  state-  beye*-  who  convinced  Comer  he  P.,?!  ***®  election  of 

keep  their  names  out  of  SC  ™ent:  should  identify  himself.  ^  nii  ''F'  *  member. 

SaS  ®®"*“g®-  ">y  PrSs  /Pese  are  actual  photographs  But  the  men  were  getting  rest-  father  *“®*Pb-ed  term  of  his 

SSj-SS.-’.SS.T.iS 

’'®'®  ‘•ken  on  Tinian  BaAervill’;^'^  a?d"“c^‘2  Houston  With  ANAN 
*®  Sils  penalty,  but  ‘-How  did  vmi  .k  '*^****  ’’stalling”  reports:  ,  Matt  W.  Houston  has  resigned 

tyusands  of  persons,  who  might  tuCr^.Sli’^-f®*  ‘**®*®  P*®'  "Tve  Just  with  the  bon  S'®™  ‘*'e  western  office  of  toe 
2^S?^*’'®®®®^?™“®‘“®c  to  ‘X  ?®ked  Gordon.  he’s  tot?e8ted\  LI^®  X;  CroweU  -CoUier  Publishing  Co. 

Ka^'toTre^iWot  tol^hoTgoto^  toX  i**?*'  '  ‘b® “ciSlJl^sp?^, 

b^^t  had  led  to  pa'U,  ^e  other  two.  MUes  F.  Daub-  ^^S^ySS  W.*  ‘’‘“‘“®“  ^oXced”^r^'^‘r'ZldS- 

“&Im®  news  has  one  other  ^e’'who“^*to‘’!lnif"”®“K5’  a  j®'™”*  minutes  had  eUpsed  execuUve  vlcepresldent  aM^gm- 
I  have  not  Bttle  to  mvX^ii^“®”?’,S®5  **  •“thoriUes  had  turned  eral  maimger  of  ANAN.  Mr. 

ret  twched.  It  U  toe  responsi-  «,me  m^^did  *^!S*  *^®^  ^™®''  •»*  BUce  left.  S®®?*®"  bas  alw  worked  with 

(Continued  o»  poge  71)  to™?’ Ciee^*^  *  B*"benheyor  remaining  I*®  Cwrier-Joumol  * 

12  **•  (Continued  on  page  71)  *®  '^®"“"’*  »®™® 

tNITOR  R  publish  BR  far  October  19,  I9M 
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THE  LAST  MILE 

Wm.  H.  Sunuaers,  Bn§ah  (N.  Y.)  Bvtning  Ntw 


REDCOATS  ARE  COMING 

D.  R.  FitspGtriek,  Si.  Loms  (Ifo.)  Posi-DitpMieh 


L  A.  Herald-Express 
Plant  Is  Closed  Up 


LOS  ANGELES-^egotiations  to 
end  the  guild  strike  against 
the  Log.  Angeles  Herald  k  Ex¬ 
press  appeared  definitely  dead¬ 
locked  this  week.  The  piant 
was  locked  up  and  final  wage 
payments  to  reporting  AA 
unionists  were  set  for  Oct,  19. 

Decision  to  close  the  piant 
came  after  guild  rejection  of  a 
generai  12-Vi%  wage  increase  of¬ 
fer. 

Negotiations  for  new  contracts 
with  the  AFL  typographical  and 
mailers’  unions  have  been 
opened,  it  was  stated  Oct.  16  by 
Victor  Dunsmore,  Herald  &  Ex¬ 
press  business  manager.  The 
present  contracts  expire  in  No¬ 
vember.  Negotiations  with  the 
gu<Id  have  not  been  resumed. 

Strikers  staged  a  special 
picket  line  demonstration  on  re¬ 
ceipt  of  notification  that  per¬ 
sonal  belongings  must  be  re¬ 
moved  from  the  plant.  Both 
Strikers  and  AFL  workers  re¬ 
moved  belongings  and  the  plant 
was  closed  except  to  mainte¬ 
nance  personnel. 

Wages  and  a  seniority  clause 
were  the  only  issues  remaining 
to  be  settled  at  one  point  of  pro¬ 
tracted  negotiations.  The  strike 
began  Sept.  4. 

Points  in  Agreement 
Tentative  agreement,  subject 
to  settlement  of  wages,  had  been 
reached  on  New  Year’s  Day  as 
a  holiday,  a  three-weeks  vaca¬ 
tion  after  five  years’  service,  an 
extra  day  of  vacation  when  holi¬ 
day  falls  within  vacation  period, 
seniority  clause  applicable  to 
vacation  selections  but  not  to 
layoffs  or  promotions. 

Also:  weekly  expense  of 
$2fi0  minimum  for  display  ad 
salesmen,  increase  in  auto  ex¬ 
penses  from  8  to  9  cents  a  mile. 


minimum  mileage  guarantee  for 
circulation  supervisors,  double 
time  for  holidays,  specified  lunch 
periods,  night  differential,  dues 
checkoff,  two-year  contract  with 
one-year  openiM  for  wages. 

The  Guild  Striker  reported 
that  Milton  Murray,  ANG  pres¬ 
ident,  “reduced  the  guild’s  over¬ 
all  wage  demand  by  one-third,’’ 
or  a  40%  increase. 

Comparative  figures  in  the 
same  edition  of  the  Guild  Striker 
for  five-year  reporters  gave:  old 
contract  wage,  $70;  original 
guild  demands,  $100;  scaled- 
down  demands  now  withdrawn, 
$95;  company  offer,  $78,75. 

Outside  Aid  Given 

The  “scaled-down  demands 
now  withdrawn’’  for  five-year 
display  salesmen  were  $107.50 
against  $115  in  original  guild 
demands,  with  the  company  of¬ 
fer  $84.37  compared  to  $75 
weekly  paid  under  old  contract. 
The  “scaled-down  demands”  and 
the  original  guild  demands  for 
copy  boy  less  than  a  year  and 
junior  grade  stenographers  were 
the  same,  $40  and  $55,  respect¬ 
ively.  No  other  classifications 
were  given  nor  was  any  further 
breakdown  of  the  so-called  one- 
third  reduction  noted  in  the 
Striker. 

’The  Los  Angeles  Newspaper 
Guild  claims  it  represents  525 
Herald-Express  employes  in  the 
editorial,  circulation,  ^vertising 
and  business  departments 
Strike  benefits  are  reported  to 
be  $20  weekly  plus  $2  per  week 
for  each  dependent.  No  depen¬ 
dency  benefit  is  given  where 
wives  work. 

Funds  reaching  the  I<ANG 
up  to  list  week  totalled  $30,199.- 
31,  accmding  to  the  L.  A.  Guilds- 
mun.  Als  included  $2,000  from 


New  York,  $1,000  from  Detroit, 
$1,000  from  San  Francisco-Oak- 
land  and  $600  from  Pittsburgh. 

The  LANG  voted  endorsement 
of  the  Philadelphia  -  Camden 
guilds  plan  to  strUce  the  Phila¬ 
delphia  Inquirer,  where  550 
guildsmen  are  employed 

Sideline  observers  judged 
completely  competent  by  a  news¬ 
man’s  standards  are  asking  a 
few  questions: 

Why  was  an  attempt  to  offer 
a  secret  ballot  motion  for  con¬ 
sideration  of  the  12V4%  wage  in¬ 
crease  offer  ruled  out  of  order 
at  the  guild  meeting?  W.  A. 
Brodle.  administrative  officer, 
said  that  the  voice  vote  on  the 
final  Hearst  offer  was  by  per¬ 
fectly  legal  ANG  procedure. 

Why  was  the  guild  not  willing 
to  extend  its  present  contract 
pending  further  negotiation  and 
completion  of  a  new  contract? 
Brodie’s  reply  is  that  the  em¬ 
ployes  were  locked  out 

Is  there  a  communistic  basis 
for  the  strike?  Brodie  labels 
this  as  ridiculous. 

Is  this  a  strike  against  Hearst? 
Brodie  says  this  is  a  strike  for 
“real  wages.” 

Announcing  sale  of  City  News 
Service  to  ex-GIs,  Telford  Work 
said  CNS  had  been  guild-haras¬ 
sed  under  three  ownerships  and 
stated  the  guild  had  asked  $n 
for  a  40-hour  week  with  the 
scale  to  be  increased  to  that  of 
the  Herald-Express  when  and  if 
SlOO  a  week  demands  were  met. 
’The  new  organization  is  known 
as  California  News  Service. 

•  ■ 

Nevada's  Best  Sought 

Reno,  Nev. — Members  of  the 
Nevada  State  Press  Association 
have  been  asked  to  submit  their 
selection  for  the  half-dozen 
greatest  contributors  to  Nevada 
journalism.  They  will  comprise 
a  “Hall  of  Fame”  in  the  new 
joiimalism  building  on  the  Uni¬ 
versity  of  Nevada  campus,  ac¬ 
cording  to  A.  L.  Higginbotham, 
association  secretary. 


Frank  Taylor 
Retires  from 
Chicago  Sim 

Chicago— Frank  W.  Taylor 
has  announced  his  retirement  as 
assistant  publisher  of  the  Chi- 
cogo  Sun  wiffi 
which  he  has 
been  connected 
since  its  found¬ 
ing  in  1941. 

“I  came  to  the 
Sun  to  help  or¬ 
ganize  it,”  Tay¬ 
lor  said.  “That 
task  long  since 
has  been  com- 
pleted  and 
therefore,  I  am 
leaving  the  pa-  _  , 

per  to  take  a  Toylor 

winter  vacation 
in  Arizona  with  Mrs.  Taylor 
and  thereafter  live  in  New 
York." 

Marshall  Field,  publisher  and 
editor,  said:  “Frank  Taylor 
leaves  the  Sun  with  my  very 
great  gratitude  for  his  invalu¬ 
able  help  in  establishing  the  pa¬ 
per.  I  appreciate  his  personal 
reasons  for  wanting  to  retire 
and  express  my  continuing 
friendship  and  good  wishes  to 
him.” 

Before  joining  with  Field  and 
Silliman  Evans  in  founding  the 
Sun,  Taylor  had  a  long  career 
in  Missouri  journalism  as  man¬ 
aging  editor  of  the  St.  Louis 
Star-Times.  * 

Mr.  Taylor’s  post  on  the  Sun 
will  not  be  filled  immediately, 
E&P  was  Informed. 

■ 

Heads  Select  List 

Columbus  — R.  L.  Heminger, 
publisher  Findlay  (O.)  Repub¬ 
lican  Courier,  was  elected  pres¬ 
ident  of  the  Ohio  Select  List 
at  the  organization’s  annual 
convention  which  took  place 
here  Oct  8. 
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THE  ADVERTISING  SlffiVEY 

Novel  Ad  Stunt  Shows 
Doilies’  Fl^dbility 


^  ^  Agenqr  Survey 

L^ampai^nd  Gives  Papers 


THB  WM  amet  Juitojigt  WM  re- 

QKMisible  this  wek  lor  about 
the  neatest  and  most  diamatic 
demonstration  to  date  of  tbe 
nearspaper  medium's  flaaibillty. 

In  four  cities  on  Oct  18  and 
17,  startled  readers  of  dally 
newspapers  saw  the  front  pace 
of  that  seats  dap’s  Journal  look¬ 
ing  out  at  them  from  a  full-page 
ad.  Life-size  and  on  top  of  the 
day’s  business  news,  the  repro¬ 
duced  page  was  cropped  of  its 
lower  wild  to  make  way  for  this 
message: 

“ImMine  seeing  this  morn¬ 
ing’s  Wall  Street  Journal  here! 
This  advertisement  is  lust  as 
timely  as  We  Wall  Street  Jour¬ 
nal  itself.  You  see  the  same  first 
page  that  greeted  regular  Wail 
Street  Journal  readers  this 
morning. 

“(Boldface)  Its  almost  simul¬ 
taneous  rrgiublication  here  is 
probably  We  most  dramatic  ex¬ 
ample  you’ll  ever  see  of  how 
closely  an  advertiser  can  time 
his  message  in  a  daily  newspap¬ 
er.  No  other  medium  can  give 
you  this  valuable  flexibility.  Hie 
only  national  business  daily  is 
We  Wall  Street  Journal. 

“If  you  want  to  finish  reading 
We  vital  articles  on  Wis  front 
page,  .  .  .  ask  your  newsdealer 
for  today’s  Wall  Street  Journal" 

The  ad  was  seen  on  We  same 
day  by  readers  of  We  Neu  York 
Herald  Tribune,  Chicago  Daily 
Netos  and  Detroit  New*.  On  We 
day  before,  it  bad  been  achieved 
in  We  Cleveland  Press. 

Here’s  how  it  was  done: 

The  plates  carrying  the  adver¬ 
tising  message  were  prepared  by 
We  Journal’s  agency,  Maxon, 
Inc.,  and  placed  in  We  hands  of 
We  newspapers  well  ahead  of 
We  insertion  date. 

WiW  Wat  out  of  We  way,  it 
was  simply  a  matter  of  pulUng 
mats  of  We  front  page  for  We 
media  at  We  same  time  as  for 
We  Journal’s  own  printing. 

To  We  Herald  Tribune  in  New 
York,  where  We  Journal  is  pub¬ 
lished  (Were  is  also  a  Pacific 
Coast  edition).  We  mats  went 
by  special  messenger.  The  one- 
star  edition  made  We  first  edi¬ 
tion  of  We  Trib.  Subsequent  edi¬ 
tions  were  sent  down  as  soon 
as  possible,  so  Wat  by  We  time 
We  later  editions  of  We  HeraM 
Tribune  were  ready  to  start  roll¬ 
ing.  they  carried  the  front  page 
of  We  Journal's  final. 

Mats  went  to  We  out-of-town 
papers  by  air  freight,  arriving 
in  plenty  of  time.  All  Wree  are 
afternoon  papers. 

To  add  to  We  pulling  power 
of  We  advertisement.  We  adver¬ 
tiser  scattered  seven  teasers  in 
each  of  We  four  papers.  All  one- 
column-by-four-inches,  We  teas¬ 
ers  were  in  varied  layout  and 
typography,  and  said  such  Wings 
as:  “Secretaries:  save  We  boss’s 
time — see  page  — “Are  you 


in  a  fogr,  Saa  vage  — “Execu¬ 
tives:  Don’t  tulss  page — .’’ 

For  We  Journal,  We  ad  served 
two  purposes:  it  showed  how 
valuable  is  We  medium  of  which 
it  is  a  part,  and  it  demonstrated 
how  We  Journal  reports  all  We 
important  business  news  of  tha 
day. 

Oddly  enough,  it  constituted 
also  what  may  have  been  We 
first  Instance  in  which  a  daily 
newspaper  was  marketing  a  par¬ 
ticular  day’s  product,  as  well  as 
its  long-term  day-to-day  cover¬ 
age. 

The  Journal  has  scheduled 
two  more  ads  of  We  same  type 
to  run  during  We  next  two 
weeks. 

Bright  Idea 

NO  ONE  has  attempted  to  gauge 

its  effectiveness  yet,  but  for 
novelty  and  impact  a  venture 
into  plant-city  advertising  in  St. 
Johnsbury,  Vt,  Oct.  7,  belongs 
in  a  class  by  Itwlf. 

On  Wat  day,  readers  of  We 
Caledonian-Record  saw  a  special 
four-page  section  carrying  com¬ 
plete,  in  toto,  and  without  ex¬ 
cision  We  lengWy  text  of  a  new 
contract  between  Fairbanks, 
Morse  h  Co.  and  We  United 
Electrical,  Radio  &  Machine 
Workers  union  at  its  local  plant 

The  union  contract  occupied 
pages  2  and  3  of  We  section,  in 
the  form  of  an  ad  placed  by  We 
company.  Page  1  was  a  news  ac¬ 
count  of  We  contract  signing, 
wiW  laudatory  statements  by 
company  and  union  officials,  pic¬ 
tures  of  employes  at  work,  etc. 
Page  4,  also  an  ad,  carried  a 
message  from  We  manager  of 
We  local  Fairbanks,  Morse  plant 
telling  about  We  company’s 
cotmtry-wide  operations  in  nWe 
plants  and  its  efforts  to  bring 
about  conditions  favorable  to 
boW  itself  and  its  workers. 

The  idea  for  publishing  We 
contract,  which  was  headed 
“Certainly  .  .  .  We’re  Betting  on 
Tomorrow,”  came  partly  from 
O.  S.  Allen,  adverUsing  mana¬ 
ger  of  We  newspaper,  who  has 
been  engaged  for  some  monWs 
wiW  company  officials  in  work¬ 
ing  up  a  plant  relations  advertis¬ 
ing  program.  In  We  offing  is  a 
follow-up  series  to  run  every 
other  week  showing  various 
phases  of  plant  operation  and 
management.  * 

B 

W.  B.  Sorrells.  Jr»  Dies 

Walter  B.  Sorrells,  Jr.,  46, 
crusading  editor  of  We  Pine 
Bluff  (Ark.)  Commercial  and  a 
brother  of  John  H.  Sorrells,  ex¬ 
ecutive  editor  of  Scripps-How- 
ard  Newspapers  and  publisher 
of  We  Memphi*  (Tenn.)  Press 
Scimitar  and  Commercial  Ap¬ 
peal,  died  Oct  16  of  a  heart  ail¬ 
ment. 


A  amd 

^^ccounld 

By  Betty  Feeiel 

Copper-Clad  Cooker 
REVERE  COPPER  AND  BRASS, 


Good  Rate  Story 

dSh|3B^tllgfated  hoiiJ^A  . 

17  M  «8  'Hmual  meeting  of  We 
Audit  Bureau  of  Circulations. 

J.  C.  Cornelius,  executive  vice- 


Inc.,  New  York,  is  beginning  president.  Batten,  Barton,  Dur- 
this  monW  an  introductory  cam-  stlne  &  Osborn,  Inc.,  Minneai^ 
paign  on  its  Revere  Ware  pres-  Us,  and  vicechairman  of  We 
sure  cooker,  some  six  years  in  American  Association  of  Adver- 
the  making  and  now  ready  for  tlsing  Agencies,  recommended 
distribution.  Color  insertions  furWer  attention  be  given  to 
are  scheduled  in  national  maga-  secondary  readership  claims 
zlnes  and  in  We  Neto  York  Times  verras  paid  circulation. 
Magazine  and  a  heavy  radio  pro-  A  good  imrt  of  mounting  ad- 
motion  is  planned.  'The  product  yertislng  costs  is  due  to  mount- 
will  be  sold  chieffy  through  de-  circulations,  he  said.  *801 
partment  riores  and  oWer  retail  5"®  6°  vn  vi*’ 

Stores  and  the  company  is  e™Uy  55, ! 

making  available  material  for  not  increasing  Weir  rates  out 
use  on  a  local  level.  All  adver- 
tlsing  stresses  that  Wis  “is  We 
only  pressure  cooker  made  of 
stainless  steel,  copper-clad.”  The 

_ , _ - _  I  MA  fi^ewetAo  iL  ifavaw  circulsiioD  01  o&liy 

increased  by  6.15%  over  1945, 
New  xorx.  combined  mllline  rate  of  all 

those  newspapers  in  We  same 
For  CorcDoss  Iron  period  actually  decreased  by 

THE  EUREKA  division  of  We  .. 

Eubeka  Williams  Coup.  De-  .  In  oWer  words,  while  We 
troit,  is  placing  ads  Wis  monW 
to  promote  its  cordless  iron.  In 

addition  to  a  national  magazine  for 

schedule,  a  staggered  schedule 

of  cooperative  newspaper  ads  is  99^^  In 

slated  to  run  on  a  clty-by-clty  pit*io."^or ^1*M0  Otra’^’and*^ over 
HSftribuUon'**of”*  We^^^ro^n  **  to  ‘**®’'®  “  circulation  Increase 


Geyer,  CorneU  &  Newell,  New 
York,  is  We  agency. 


For  Edelbrew 


crease  of  3.77%. 

“We  analyzed  36  top  maga¬ 
zines  and  learned  there  was 
16.65%  increase  in  circulation 
as  compared  to  1945.  This  was 


EDELBREW  BREWERY,  Brook- 
lyn,  N.  Y.,  wlU  break  to  No-  ®“?,V 
vember  a  new  campaign  for  its 

beer  and  ale.  The  schedule  calls  5,*^®"^ .  'll®"  Ztlt.  .n^-' 

for  approximately  150  newspa-  ®"f SS 
pers  in  86  cities,  mostly  in  We 

EMt,  and  for  radio,  transporta-  "f*  J,®  lengWs  to  teU 

tion  and  billboard  advertising.  “S.  ^ 

The  campaign  will  continue  for  * 


at  least  a  year,  with  details  on  readership  studies  is  • 

We  ad  Weme  released  later,  via  decided  effect  m  space-buymg, 
Roy  S.  Durstine,  New  York.  he  report^.  There  is  «u(W  a 


Color  and  Beauty 


he  reported.  There  is  such  a 
wide  variance  in  secondary 
readership  from  one  publication 
to  the  next  Wat  more  and  more 


ADVERTISING  placed  by  paint  advertising  pmple  are  accept- 
manufacturers  will  brighten  ing  ttese  studies  as  a  basU  of 
up  in  We  days  ahead,  stressing 

“color  and  beauty”  rather  Wan  If  Wis  continues,  what  will 
“protection,”  according  to  plans  happen  to  paid  circulation  as 
now  being  developed  by  the  boW  a  basis  for  media  selection 
National  Paint,  Varnish  and  and  the  fixing  of  advertising 
Lacquer  Association.  The  asso-  rates?”  he  asked. .  ^  . 

elation  Itself  has  announced  an  “It  behooves  this  body  to  do 
appropriation  of  $2,500,000  for  everyWtog  possible  to  determiiu 
such  advertising  and  is  encour-  their  accuracy  and  acceptabll- 
aging  manufacturers  and  deal-  ity.” 

ers  to  augment  this  with  local  Paul  S.  Ellison,  director  of 
newspaper  campaigns.  public  relations,  Sylvania  Elec¬ 

tric  Products,  Inc.,  and  chair- 

_  .  . _  man  of  We  board.  Association 

Cnnsiiiios  Gilt  Copy  of  National  Advertisers,  declared 

THE  first  postwar  campaign  on  better  education  of  advertise 
the  Oxford  Bible  will  be  re-  on  how  to  use  ABC  data  should 
leas^  by  We  Oxroan  Uotversity  be  a  must. 

Pbess  during  November.  Copy  “There  is  all  too  little  realize* 
suggests  We  Oxford  Bible  as  a  tion  Wat  ABC  is  We  only  stand- 
Chrlstmas  gift.  Ads  will  appear  ard  measurement  to  absoluM 
in  book  review  sections.  J.  Wal-  terms  of  circulation  of  any  ad- 
ter  Thompson  is  We  agency.  vertising  medium,”  he  said. 

■  •4TO  R  ft  P4IBLISHIR  for  Oetober  19,  im 


rf*’"*  ^t'® 
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.^•'®  ^t^i***  H<v**'®*  >ubi***®**^ 


,,h*bo»‘«*‘®*P 


v/anled  od*^ 


'*'“*''*'*  Whof.h«PP«‘"9f«‘®C«®‘‘^'‘®“'" 

I  hear  th*  Navy  had  a  layoff,  it  this  cerroct? 

«••«  any  ^  '*'’*'*  “  *'’*  *'"“*  '^'""  V*®^ 

r  aot  for  Iiow*,l,._ 

'“*'■>.,*.  »»«,.  '“" — 

‘'•^■"W*  '"‘O'***. 


Rom  May  17  to  June  1  on  unauthorized  newspaper  drivers' 
strike  prevented  delivery  of  Philadelphia  newspapers.  During  the  strike, 
hundreds  of  readers  of  The  Bulletin,  unable  to  get  their  favorite  news¬ 
paper,  telephoned  The  Bulletin  offices  for  information  and  news.  To  accom¬ 
modate  them,  we  put  on  many  trained  operators  and  extra  telephones  to 
handle  the  calls.  Here  are  a  few  of  the  questions  that  were  answered  on 
a  few  of  the  subjects  that  regularly  are  covered  in  the  newspaper  with  the 
largest  evening  circulation  in  America. 

In  Phikidelphia — nearly  everybody  read*  The  Bulletin 


niTOR  R  PRMItMIff  Nr  OMobarlAIMt’^ 


ANPA  Hopes  Mills 
Will  Maintain  Supply 


WITH  establiihment  at  an  |8S- 
a-ton  price  for  newsprint  this 
week,  the  American  Newspaper 
Poblisbers  Association  called  on 
the  mills  to  “do  their  part  in 
preservinf  a  steady  flow  of 
newq>rint  so  that  all  newspapers 
may  continue  to  publish.” 


ston  Williams,  ANPA  general 
manager,  said  the  ofllce  had 
been  receiving  "disquieting  re¬ 
ports  of  some  newspapers  being 
cut  off  entirely  from  a  news¬ 
print  source  at  the  end  of  this 
year.** 

A  form  of  selective  selling  is 
in  effect,  Williams  said,  and  the 
ANPA  hopes  every  North  Amer¬ 
ican  mill  will  carefully  check 
their  own  situation  so  no  bona 
fide  newspaper  wUl  be  forctMl 
to  su^end. 

"There  is  qot  enough  news¬ 
print  for  every  i^ublicatlon  to 
have  all  it  wants,”  the  statement 
concluded,  "but  there  is  enough 
to  see  t^t  no  newqwper  is 
without  any." 

Publishers’  stock  on  hand  at 
the  end  of  September  fell  to  a 
new  low  of  34  days’  supply. 
Consumption  by  newspapers  re¬ 
porting  to  ANPA  amounted  to 
308,387  tons  in  September,  of 
2S%  more  than  in  September, 
1043,  and  12%  more  than  in 
September,  1941.  For  nine 
montbs  of  1046,  consumption  is 
28.8%  ahead  of  that  in  1945  and 
9.4%  ahead  of  1041. 

$10  Price  Increase 
Regarded  os  Stopgap 
WASHINGTON  — OPA’s  action 

in  allowing  an  immediate  $10 
a  ton  increase  In  the  base  price 
of  newsprint  is  considered  here 
to  be  a  stopgap  by  which  to  de¬ 
lay  ultimate  price  decontrol. 

Plainly  disappointed  by  Presi¬ 
dent  Truman’s  blanket  decontrol 
of  meat,  the  Office  of  Price  Ad¬ 
ministration  and  the  Department 
of  Agriculture  this  week  fore¬ 
cast  early  and  speedy  decontrol 
of  “hundreds  of  items.” 

The  formal  announcement  of 
a  $10  increase  added  that  studies 
of  decontrol  are  continuing. 
OPA  previously  had  said  noth¬ 
ing  could  be  done  in  that  direc¬ 
tion  until  conferences  had  been 
had  with  the  Civilian  Produc¬ 
tion  Administration,  State  and 
Treasury  Departments  “and 
other  government  agencies.” 

Boren  Argument 

Affected  by  the  price  boost  is 
all  newsprint  sold  for  consump¬ 
tion  in  the  United  States 
whether  domestically  produced 
or  imported.  Reason  given  was 
the  fact  that  existing  prices  are 
believed  to  be  causing  division 
to  other  points  in  ffie  wmld 
market,  and  to  the  manufacture 
of  papers  whidi  return  a  better 
proflt  to  the  mills.  For  example, 
the  Kraft  wrapping  paper  which 
the  Philadelphia  Record  uses 
costs  $95  a  ton. 

The  policy  of  the  OPA  law  as 
expressed  by  Congress  when  the 
lawmakers  rewrote  it  several 


months  ago  requires  the  decon¬ 
trol  of  any  commodity  which 
can  be  stripped  of  price  ceilings 
wiffiout  affecting  the  cost  of  liv¬ 
ing  or  Ute  cost  of  doing  business. 
The  Boren  Committee  made-  a 
strong  case  ot  the  fact  that  cir¬ 
culation  and  advertising  rates 


regulation  and  cited  the  fact 
that  a  newspaper  usually  sells 
for  a  few  pennies.  Also,  Crans¬ 
ton  Williams,  general  manager 
of  American  Newspaper  Pub¬ 
lishers’  Association,  called  atten¬ 
tion  to  the  fact  that  newq>aper 
costs  are  not  even  considered  by 
federal  agencies  who  diart  the 
rise  and  fall  of  living  costs. 

Administrator  Paul  A.  Porter 
has  maintained  that  newsprint 
cannot  be  isolated  from  other 
forest  products  and  decontrolled 
while  price  ceilings  remain  on 
related  products.  To  do  so,  he 
expressed  apprehension,  mi^t 
cause  dangerous  diversion  to 
printing  paper. 

Now  $85  a  Ton 

WITHIN  48  hours  after  OPA’s 

announcement,  Abitlbi  Power 
and  Paper  Co.,  Ltd.,  and  Inter¬ 
national  Paper  Sales  Co.,  Inc., 
wired  customers  of  ffie  immedi¬ 
ate  effective  date  of  the  $85  a 
ton  base  price.  Other  Arms 
were  sending  out  announce¬ 
ments  during  the  week.  The 
new  price  in  Canada  was  put  at 
$ra  a  ton. 

Sir  Walter  Layton,  diairman 
of  the  rationing  committee  of 
the  Newsprint  Supply  Co.  -of 
Great  Britain,  said  in  New  York 
interviews  that  the  United  Na¬ 
tions  should  take  up  soon  the 
problem  of  the  worldwide  short¬ 
age  of  newsprint.  He  reiterated 
statements  made  in  his  recently- 
published  pamphlet,  “Newsprint, 
a  Problem  for  Democracy.” 

Shipment  ifom  Finland 

SAN  FRANCISCO— FlrstFinnisb 

newsprint  shipments  to  reach 
the  Pacific  Coast  since  the  war 
have  arrived.  Close  to  4,000  tons 
were  aboard  the  steamships  Ar¬ 
gentina  and  Bolivia. 

“We  expect  reasonably  regu- 


Paper  Deconhol 
Asked  By  TP  A 

Dallas,  Tex.  —  The  Texas 
Press  Association  executive  com¬ 
mittee  has  asked  the  OPA  to  lift 
newsprint  ceiling  prices  and  re¬ 
quested  the  Veterans  Admini¬ 
stration  to  wipe  out  the  on-the- 
Job  apprentice  celling. 

Walter  R.  Humphrey,  editor 
the  Fort  Worth  Prett  and  as¬ 
sociation  president,  appointed  a 
committee  to  investigate  a  dues 


lar  shipments,”  said  Henrik 
Vought  of  Fernstrom  Paper  Co., 
here.  More  exact  definition  of 
the  shipments  is  impossible  to 
say  at  this  time,  he  added,  as 
Finnish  sources  may  skip  a 
month  “now  and  fiien.” 

Unloading  of  the  .tegentina, 
first  ship  to  arrive,  metWelay  be¬ 
cause  of  the  maritime  strike  and 
Vought  was  hopeful  it  would  not 
be  sent  on  to  Vancouver,  B.  C., 
for  unloading. 

The  shipments  are  for  individ¬ 
ual  newspapers  up  and  down  the 
Coast,  Vought  said.  While  wel¬ 
come,  the  tonnage  was  described 
as  a  mere  trickle  In  comparison 
with  demand. 

■ 

Red  Feather  Featured 

Montgomeby,  Ala. — In  -sup¬ 
port  of  the  Charity  and  Wel¬ 
fare  Council’s  annual  drive,  the 
Montgomery  Advertiser  carried 
a  red  feather,  emblem  of  the 
drive,  across  six  columns  ot  the 
front  page  on  the  opening  day. 


I 

$20,000 

for  the 

Boys  and  Girls! 

Two  top  golf  events 
tvill  be  held  in  Greens¬ 
boro  in  ’47  .  .  .  the 
Women’s  National 
Open  and  the  Greens¬ 
boro  Open  .  .  .  with 
prize  money  of  $10,000 
each  .  .  .  What  other 
city  under  100,000 
spends  this  kind  of 
money? 


GREENSBORO 

North  Carolina 

NEWS-RECORD 


The  Pilgrims  and  Plymouth  Rock 
.  .  .  interchangeabfa  terms  .  . . 
like  Hempstead  Town  and  the 
Nassau  Daily  Review-Star. 

And  the  parallel  has  its  pioneer 
aspects.  The  Nassau  Daily 
Review-Star  pioneered  as  the 
first  daily  on  Long  Island  out¬ 
side  New  York  City  ...  in  its 
bold  vision  of  big  market  apti¬ 
tude  in  the  then  rural  Hemp¬ 
stead  Town  ...  in  its  Mer¬ 
chants'  Conference  to  foster 
hometown  shopping  ...  its 
study  of  the  pi^-war  future  of 
newspapers  ...  its  staging  of 
the  first  community  eltort  in 
this  country  to  smo^  wartime 
tempers. 

To  enter  a  new  world  of  market¬ 
ing  exMrience  and  realize  an 
ideal  of  sales  response,  cultivate 
New  York's  fourth  market 
through  its  pioneer  newspaper. 
These  three-^alus  sales,  Hemj^ 
stead  Town,  the  Nassau  Daily 
Review-Star— go  together. 

Since  June,  Hempetead  Town  hat 
been  New  York  State’*  No,  1 
High^Spot  City,  increasing  iu 
lead  from  month  to  month, 
October  1  Sale*  Management 
*howt  Hempetead  Town  wUh 
161,2%  gain  over  October,  1939; 
21,5%  margin  above  nation’* 
rate  of  gain  for  *ame  period, 
DMar  volume  $29,070,000. 


INET  SO 
TOSIISII 


NASSAU  DAILY 
REVIEW-STAR 

hibllsMd  datly  wcRpt  Sunday  6c  •  copi 
•  HampttMd  Town,  L  I.,  N.  Y.  •  fito^ 
Hvo  OfRcoi:  RockvflU  C>iifro«  N.  Y.  • 
NoMonol  Roproiontotivof:  Loromon  i 
Tliofnpton,  Inc  •  Now  York,  CMcom, 
St.  Lools,  Son  Fronetico,  Lot  Anool^ 
Dotrott,  Qoctnnotf,  Konsos  Cffy,  Atl^o. 
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Knight  Slated 
As  Speaker  at 
SDX  Luncheon 

Chicago  —  Plans  are  com* 
pleted  for  the  27th  national  con¬ 
vention  of  Sisma  Delta  Chi  at 
the  Stevens  Hotel,  here  Nov.  22- 
24.  with  a  record  attendance  ex¬ 
pected  for  the  first  meeting  of 
the  fraternity  since  1941. 

List  Headlinsra 

Starting  with  John  S.  Knight. 

Rublisher  of  the  Chicago  Daily 
'ewt,  on  Friday  noon,  Nov.  22, 
the  convention  program  will 
provide  a  forum  for  leading  men 
of  Journalism  to  present  a  well- 
rounded  discussion  of  current 
problems  affecting  the  press  and 
radio  in  the  postwar  world. 

Convention  headliners  Include 
the  following: 

Kent  Cooper,  executive  direc¬ 
tor  of  the  Associated  Press,  who 
will  be  host  to  the  convention 
.delegates  at  the  Saturday  morn¬ 
ing  breakfast,  Nov.  23,  with  Chi¬ 
cago  newspaper  publishers  as 
guests;  William  L.  Laurence, 
New  York  Timet  science  writer 
and  Pulitzer  Prize  winner; 
Eugene  Pulliam,  Indianapolis 
Star  publisher  and  founder- 
member  of  the  fraternity. 
Boundtable  Planned 
Wilbur  Forrest,  New  York 
Herald  Tribune  assistant  editor 
and  president  of  American  So¬ 
ciety  of  Newspaper  Editors;  Pal¬ 
mer  Hoyt,  Denver  Post  ^itor 
and  publi^er;  Seymour  Berk- 
son,  general  manager  of  Inter¬ 
national  News  l^rvice;  and 
Frank  HuUen,  vicepresident  of 
National  Broadcasting  company. 
Forrest,  Hoyt  and  Berkson  will 
discuss  the  topic,  “What  a  Free 
Press  Means  for  World  Peace” 
in  a  radio  broadcast  of  the  Uni- 
veralty  of  Chicago  Roundtable 


Perry  Joins  PM 

Isnaings  Psny,  who  rssignsd 
as  associate  editor  of  the  Nash¬ 
ville  Tennessean  lost  month 
over  a  disagreement  with  Silli- 
man  Evans,  publisher  (E&P, 
Sept  21.  p.  85),  has  Joined  PM 
as  a  daily  columnist  on  the 
American  scene. 


from  the  convention  hall  on 
Sunday,  Nov.  24. 

Members  planning  to  attend 
the  convention  are  urged  to 
make  their  reservations  im¬ 
mediately,  sending  their  reserva¬ 
tions  direct  to  H.  B.  Richard¬ 
son,  reservation  manager,  Ste¬ 
vens  Hotel,  Chicago,  and  the 
convention  registration  fee  of 
$18  direct  to  Victor  E.  Blue- 
dom,  SDX  executive  secre¬ 
tary,  35,  East  Wacker  Drive, 
Chicago. 

The  registration  fee  of  $18 
covers  all  convention  sessions, 
including  one  breakfast,  three 
limcheons,  one  dinner,  annual 
convention  banquet,  including 
taxes  and  tips,  and  transporta¬ 
tion  and  ticket  to  Nortbwest- 
ern-nilnois  football  game  at 
Evanston,  III.  on  Satoiday,  Nov. 
23. 

Press-Radio  Dinnsi 

Highlight  of  the  convention 
ente^inment  will  be  the  Press- 
Radio  dinner  under  tbe  J(dnt 
auspices  of  Chicago’s  five  daiiy 
newspapers  and  five  of  Chicago's 
leading  radio  stations.  On  Sat¬ 
urday  the  AP  will  be  host  to  the 
registrants  for  breakfast  at 
which  Kent  Cooper  will  speak, 
followed  by  a  panel  discu^on 
featuring  the  city  editors  of  Qbi- 
cago's  five  dailies.  A  facsin^ 
demonstration  wiil  be  staged  by 
the  Chicago  Tribune  and 
WGNB,  the  Tribune’s  PM  sta¬ 
tion. 


Pulliam  Names 
Stuarts  Early 
As  Star  Chiefs 

Indianapolis — Appointment  of 
James  A.  Stuart  as  editor  of  the 
Indianapolis  Star  and  of  Robert 
P.  Early  as  managing  editor  was 
announced  by  Eugene  C.  Pul¬ 
liam,  publisher,  Oct.  13. 

Mr.  Stuart,  managing  editor 
of  the  Star  23  years,  also  be¬ 
comes  editorial  director  of  the 
other  Indiana  papers  owned  by 
Mr.  Pulliam.  These  include  the 
Muncie  Stor,  the  Muncie  Press, 
the  Vincennes  Sun-Commercial, 
the  Huntington  Herald-Press 
and  the  Lebanon  Reporter. 

Appointees  Lauded 

Mr.  Early  has  been  city  edi¬ 
tor  of  the  Indianapolis  Star  sev¬ 
eral  years. 

Eugene  S.  Pulliam  son  of  the 
publisher,  who  has  been  assist¬ 
ant  city  ^itor,  has  been  named 
city  editor  of  the  Star. 

"Along  with  most  other  Hoos- 
iers,  I  regard  Jim  Stuart  as  tbe 
best  trained,  most  thoroughly  in¬ 
formed  and  widely  known  news¬ 
paperman  in  Indiana,”  Mr.  Pul¬ 
liam  said  in  his  announcement 
of  the  promotions. 

“As  editor  of  the  Star,  he  will 
have  the  opportunity  to  bring  to 
the  paper  the  direction  and 
leadership  which  his  unique  ex¬ 
perience  has  developed. 

"Robert  Early  came  up  the 
hard  way  on  the  Star,"  the  an¬ 
nouncement  added.  “He  is  a  Star 
man  through  and  through  and 
has  demonstrated  outstanding 
ability  in  every  newspaper  as¬ 
signment  ever  given  him.  As 
city  editor  he  has  been  tops  and 
I  know  he  will  make  a  great 
managing  editor." 

Mr.  Stuart  is  a  member  of  the 
American  Society  of  Newspaper 
Editors  and  has  served  as  na¬ 


tional  president  of  Sigma  Delta  I 
Chi.  Before  coming  to  the  Star  I 
as  managing  editor  in  1923  he  1 
was  editorial  director  of  the 
Denver  (Col.)  News  and  ths 
Denver  Times. 

Mr.  Early  started  his  news¬ 
paper  career  with  the  Indian¬ 
apolis  bureau  of  the  United 
Ifress.  He  worked  for  a  time 
with  the  Connersvitle  (Ind.) 
News-Examiner,  Joining  the  city 
staff  of  the  Star  in  1927. 
Through  the  years,  he  covered 
police.  Federal  and  Statehouse 
runs,  as  well  as  general  assign¬ 
ments,  and  became  assistant  city  i 
editor  in  19M.  i 


J.  F.  McDeimond  Dies; 
Ibdiona  Publisher. 

Danville,  Ill. — J.  Frank  Mc- 
Dermond  Jr.,  54,  widely  known 
owner  and  publisher  of  the  At¬ 
tica  (Ind.)  Daily  Ledger-Trib¬ 
une,  and  the  Fountain-Warren 
Democrat,  a  weekly  published 
in  the  Ledger-Tribune  plant, 
died  Oct.  8  in  Robert  Long  Hos¬ 
pital,  Indianapolis. 

NEA  Treasurer 

At  his  death,  he  was  treas¬ 
urer  of  the  National  Editorial 
Association.  He  was  one  of  the 
founders  of  the  Hoosier  State 
Press  Association  and  had  serv¬ 
ed  as  president  of  it  and  the 
Indiana  State  Republican  Press 
Association. 

Always  active  in  Republican 
politics  in  Indiana,  he  was  elect¬ 
ed  in  1932  as  permanent  secre¬ 
tary  of  die  Indiana  Republican 
state  convention.  He  served  as 
postmaster  at  Attica  under  the 
Hoover  Administration,  and  was 
recently  re-elected  a  trustee 
of  the  Indiana  State  Penal 
Farm. 

He  also  owned  the  Kingman 
(Ind.)  Star,  a  weekly,  which  re¬ 
cently  was  leased  to  the  editor. 
Miss  Teresa  McAlister. 


••They  Just  Heard  about  the  Bmy  Sales  in  the  RICH  IOWA  MARKCTr* 


Use  the  Des  Moines  Register  &  Tribune  and 
one  of  the  nation’s  big  aaetropolitan  markets  falls 
right  into  your  lap!  That’s  because  diis  unique 
newspaper  makes  otse  "city’’  out  of  the  whole 
state ...  concentrates  Iowa’s  high-powered  urban 
spending  in  one  convenient  package!  No  wonder 
so  many  space  buyers  use  a  special  yardstick 
in  measuring  the  coverage  of  this  great 
metropolitan  newspaper! 
*IMs  year’s  tarn  stop  b  the  loegsst  in  Iowa’s  Mnory. 

The  Des  Moines 
Register  andTribune 

cevming  Metropolitan  \owa 
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A  STATE-WIDE  URBAN  MARKET  RANKING 
AMONG  AMERICA'S  FIRST  20  CITIES 
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wometimes,  from  a  distance,  it*8  pretty  hard  to 
choose  between  the  media  in  a  given  market. 

But  that  isn’t  true  in  San  Francisco. 

Here,  The  Examiner’s  long  established  and 
clearly  defined  margin  of  leadership  makes  it  an 
easy-to-pick  standout  as  a  compelling  sales 
medium. 


★  NArl0^4A!.lY  PFPRtSEMlC  Br" 

the  Advertising  service 


THE  SAN  FRANCISCO  EXAMINER 

FIRST  FOR  MORE  THAN  50  YEARS 

it 
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Copley  Chain 
News  Policy 
Reaffinned 

CoBoiMM^  Calif.  —  Coloring 
of  newa  itoriea  wittt  plgmmita 
reflecting  editorial  poli^  is 
taboo  in  die  C<viley  chain  of 
newspapers  in  Southern  Cali¬ 
fornia  and  Illinois. 

This  credo  was  reaffirmed  by 
Edward  T.  Austin,  executive  edi¬ 
tor  of  The  Copley  Press,  Inc., 
in  one  of  the  piindpal  addresses 
delivered  at  the  organization's 
17th  annual  conference  of  ex 
ecutives  and  publishers. 

"When  editorial  policy  leaves 
the  editorial  page  and  starts 
wandering  through  the  news 
columns,  the  editor  who  permits 
it  is  inviting  trouble  and  dis¬ 
respect,”  he  said. 

Beoder  Comas  Flnrt 

"A  nearspaper’s  flrst  respon¬ 
sibility  to  its  readers  is  to  in¬ 
form  them,  accurately  and  with 
unbiased  news  reports.  If,  upon 
the  foundation  of  accurate  in¬ 
formation  the  editor  has  some¬ 
thing  to  say,  let  him,  by  all 
means,  say  it  But  let  it  be  con¬ 
fined  to  the  editorial  page 
where  the  reader  may  know 
it  is  the  voice  and  opinion  of  the 
newq>aper,  not  to  be  confused 
with  the  factual  news. 

"Occasionally  I  am  asked  by 
some  new  reporter,  starting  on 
an  assignment  ‘What  is  our  pol¬ 
icy  on  this?’  Ify  answer  in- 
v^ably  is  the  same:  ‘Our  news 
policy  is  that  you  cover  it  ac¬ 
curately  and  without  bias;  that 
you  forget  there  is  such  a  thing 
as  an  editorial  page;  that  you 
get  both  sides  and  ^ve  every¬ 
body  concerned  an  opportunity 
to  give  his  side  of  the  story. 
Moreover,  that  you  keep  what 
you  write  clean  and  interesting.‘ 

"The  reporter  who  has  to  go 
back  to  Us  news  sources 'next 
day  and  apologize  for  a  dis¬ 
torted  story  or  statement  is  as 
worthless  to  our  organization  as 
a  last  we^’s  comic  page.” 

Noted  at  the  conference  was 
the  fact  that  two  of  the  news¬ 
papers,  the  Springfield  (Ill.) 
State  Repister  and  State  Jour- 
nal,  are  more  than  100  years 
old,  and  that  the  Aurora  (IlL) 
Beacon  -  News  recently  c  e  i  e  - 
brated  its  centenntol,  an  event 
described  by  C.  W.  Hoefer,  pub¬ 
lisher. 

Presiding  officer  at  the  confer¬ 
ence  was  Clark  F.  Waite,  pres¬ 
ident,  Southern  California  As¬ 
sociated  Newspapers.  Chairmen 
of  the  sessions  each  of  the  four 
days  were  L.  G.  Bradley,  pub¬ 
lisher,  San  Diego  Union  and 
Tribune-Sun;  F.  M,  James,  Cop¬ 
ley  Press  secretary  and  treas¬ 
urer;  C.  Raymond  Long,  pub¬ 
lisher,  Elgin  Courier-Newt;  and 
J.  Emil  Smith,  publisher, 
Springfield  Illinois  State  Jour¬ 
nal  and  Illinois  State  Register. 

Col.  Ira  C.  Copley,  chairman 
of  the  board,  delivered  the  open¬ 
ing  address.  Besides  speeches 
by  Austin,  Hoefer,  Bradley, 
James,  Long  and  Smith,  taika 
were  given  by  J,  F.  Lux,  pub¬ 
lisher,  Joliet  Heraid-Newt;  J.  S. 
Copley,  vicraresident  and  direc¬ 
tor.  Copley  Press;  L.  O.  PeSerle, 


attorney  and  radio  advisor;  Wil¬ 
liam  F.  Shea,  publisher,  San 
Pedro  News-Pilot;  C.  F.  Davis, 
publisher,  Monrovia  News-Post; 
and  R.  N.  Smith,  assistant  to 
James. 

Also  W.  J.  Schneider,  business 
manager,  San  Diego  Union  and 
Tribune-Sun;  Grover  E.  Ship- 
ton,  assistant  to  the  publisher. 
Springfield  Illinois  State  Journal 
and  Register;  F.  S.  Haynes,  pub¬ 
lisher,  Redondo  Breeze;  R.  L. 
Curry,  publisher.  Culver  City 
Star-Newt,  Robert  Henderson, 
vicepresident.  Southern  Cali¬ 
fornia  Associated  Newspapers; 
H.  C.  Burkheimer,  Glendale 
News -Press;  Barton  Heiligers. 
Alhambra  Pott- Advocate. 

Nelson  Roberts,  advertiskig 
manager.  San  Diego  Union  and 
‘Tribune-Sun;  R.  S.  Nicholson, 
Pacific  Coast  manager,  West- 
HoUiday  Co.,  Inc.,  national  ad¬ 
vertising  representative;  Hugh 
B.  Baumberger  manager,  adver¬ 
tising  sales  promotion.  Southern 
California  Associated  Newspa¬ 
pers;  Paul  A.  West,  chairman 
of  the  board,  West-Holliday, 
Inc.,  T.  G.  Foley,  zone  manager, 
Wert-Holliday,  Inc.;  W.  N.  Cop¬ 
ley,  director,  Copley  Press. 

Maj.  Gen.  J.  H.  Russell, 
UBJg.C.  ret,  staff  advisor,  San 
Diego;  V.  Y.  Dallman,  editor, 
Sprin^eld  Illinois  State 
Register;  Robert  W.  Richards, 
Washington  bureau  manager; 
and  A.  W.  Shipton,  president. 
The  Copley  Press,  Inc. 

Alden  Waite,  assistant  gen¬ 
eral  manager.  Southern  Cali¬ 
fornia  Associated  Newspapers, 
served  as  moderator. 

e 

Moroso  Awonxls 

John  A.  Moroso,  HI,  ship  news 
editor.  Associated  Press,  and  a 
former  war  correqwndent  for 
AP,  has  a  recommendation  for 
the  Silver  Star  now  pending  for 
his  part  in  the  invasion  of  Sicily. 
He  had  previously  been  com¬ 
mended  for  his  work  there.  I^t 
April  he  received  a  commenda¬ 
tion  from  the  Secretary  of  the 
Navy  and  i^  also  entitled  to 
three  Purple  hearts.  He  suf¬ 
fered  concussion  in  Morocco, 
lost  his  left  eye  in  Normandy 
and  the  nerves  in  his  right  foot 
were  killed  in  Sicily.  These 
awards  are  in  addition  to  the 
Commendation  he  received  from 
the  Commanding  Officer,  USS 
Brooklyn  (E&P,  Aug.  17). 

|6;ealcfai;| 

from  the 

ClevelaiKl  Ptahi  Dealer 

Molotov  My<  ho  would  al- 
wayt  bo  in  tho  minority  if 
thorn  worn  majority  rulo. 

Such  unpopularity  must  bo 
dosorvod. 

g.  'I 


BURLINSrOM 


ATLAMTIC, 


YOU  MUST  SELL Bides  of  th0 
river  to  capture  •  • .  America's  3rd  Market! 

More  ttian  a  million  families  with  an  effedive  buying 
income  of  over  five  billion  dollars  live  in  the  14-(ounty 
Philadelphia  trading  area.  This  major  sales  territory  is 
geographically  divided  by  the  Delaware  River. 

In  order  to  sell  your  goods  it  is  necessary  to  sell  the 
people  living  on  bolh  sides  of  the  river. 

Only  the  Courier-Post  gives  direct  access  to  the  rich 
Jersey  side.  It  otters  dominant  coverage  of  the  tour  South 
Jersey  counties— Camden,  Burlington,  Gloucester  and 
Salem— delivering  85. 1%'^  as  much  circulation  as  ALL 
PHILADaPHIA  DAILIES  COMBINEDI 

The  65.1%*'  Camden  trading  area  coverage  of  the 
Courier-Post  exceeds  that  of  the  largest  Philadelphia  daily 
paper  in  the  Philadelphia  A.B.C.  trading  area. 

National  advertisers  know  that  this  intensive  coverage 
pays  ott  in  sales!  In  1943  (before  newsprint  rationing) 
and  again  in  1944  and  in  1945,  the  Courier-Post  carrinl 
more  general  display  advertising  than  appeared  in  such 
leading  metropolitan  dailies  as  the  New  York  Journal- 
American,  Chicago  Sun,  Detroit  Free-Press,  Cleveland 
Plain  Dealer  and  Pittsburgh  Post-6azette.t 

*  A.B.C.  Audit  Reports  t  Medio  Records 

For  o  comprehensive  anatysis  of  nawspoppr  coverage  in  the 
Philadelphia  trading  area,  write  the  Advertising  Departrrtent, 
Comden  Courier-Post,  Camden,  N.  J.  far  a  copy  of  Three 
Star  Market. 


CAMDEN  COURIER-POST 

RUCHES  I  OUT  OF  7  HOMES  IN  PROSPEROUS  CAMDEN  COUNHI 

GEORGE  A.  McDEVlTT  COMPANY 

Satfoind  Advtrthhtg  Rtprrstntetivts 

NEW  YORK  CHICAGO  PHILADELPHIA  DETROIT  CLEVELAND 
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•  Again  International  News  Photo*  ha*  won  first  priie  for 
extraordinary  excellence  in  news  photography.  This  time  H 
was  Arthur  Sasse's  remarkable  picture,  shown  above,  which 
won  first  prize  in  the  feature  clos*  of  the  eleventh  annual  exhibit 
of  the  New  York  Pres*  Photographers  Association.  INP  also  won 
second  prize  in  the  feature  section.  Such  prize-winning  picture* 
are  typical  examples  of  INP's  ingenuity  in  presenting  to  it* 
clients  photos  packed  with  human  interest  appeal. 


INTERNATIONAL  NEWS  PHOTOS 

235  EAST  45th  STREET,  NEW  YORK  17,  N.  Y. 


showing  their  interest  in  the 
project  by  requesting  copies  of 
the  report  in  order  to  check 
their  own  and  their  competitive 
linage  in  the  18  markets  that  are 
represented  by  the  20  papers. 

TOe  August  report  fists  more 
than  500  individual  general  and 
automotive  advertisers  that  used 


20  Carolinas  Papers 
In  New  Linage  Plan 

RALEIGH,  N.  C.  —  Something  advertising  executives’  associa- 
unique  in  the  way  of  coopera-  tion  and  "sold”  the  idea, 
tion  betwm  newspaMrs  has  aU  arrangements  for  the  serv-  in  the  20  measured  papers, 

Just  been  started  by  20  of  the  were  comnleted  bv  a  com-  totaling  more  than  one  aitd  one- 
leading  daiUes  in  North  and  Inittir^froT^he  ^  «wmon  Unes  of  general  ad- 

South  Carolina  with  the  inaugu-  Hoy  Phillins  Asheville  (N  C  1  vertlslng.  The  August  total  for 
Cirizen-Timei,  archalrmam  l"8est  pape^overed  by  tee 

Linage  Report  which  contains  a  committee  contaoteH  anri  tnaWe  report  was  154,444  lines,  while 
Sra^lal“a^™S^ements  to?  t^smaUest  paper  Included  car- 

s^ned£te^?nd1i!l;mrpa^'r^ 

in  tee  two  states. 


Carolina  papers,  according  to  R. 
H.  Carson,  advertising  manager, 
Raleigh  News  and  Observer,  and 
president,  Carolinas  Advertis¬ 
ing  Executive  Association. 

Some  years  ago.  Media  Rec¬ 
ords  attempted  a  similar  report 
for  North  Carolina  papers,  but 
teere  were  few  subscribing  pa¬ 
pers,  and  the  report  was  tescon- 
tinued  in  1941.  The  advertising 
executives  of  20  Carolinas  pa¬ 
pers  realized  the  value  of  such  a 
report,  not  only  to  themselves 
but  to  their  national  representa¬ 
tives  and  to  advertise,  and 


ried  only  24,522  lines. 

Initial  subscribers  to  tee  re¬ 
port  in  Norte  Carolina  are; 

If  I.  _ I  *1.  f  *1.1  1  Asheville  Citizen-Times.  Char- 

fhi‘fl‘i..t  Chorlotte  Observer, 

1°*..“®  Durham  H^old  Sun.  Greensboro 
News -Record,  Hickory  Record, 


service  is  in  effect  in  Ohio  and 
several  other  states,  but  those 
services  are  controlled  by  meas¬ 
uring  concerns  and  not  by  tee 

newspapers  being  measvued.  _ 

National  representatives  of  pa-  5entlnei 
pers  in  Norte  and  South  Caro-  South  Carolina 
lina  are  contributing  to  tee  cost 
of  tee  service,  but  it  is  under¬ 
stood  teat  a  large  poison  of  tee 


High  Point  Enterprise,  Raleigh 
News  and  Observer,  Raleigh 
Times,  Rocky  Mount  Telegram, 
Salisbury  Poit,  Wilmington  Star, 
and  Winston-Salem  Journal  A 


papers  sub¬ 
scribing  are:  Anderson  Indepen¬ 
dent,  Charleston  News  A  Cou¬ 
rier,  Columbia  State  A  Record, 


CMt  is  being  borne  by  tee  Jn-  Greenville  News-Piedmont,  Rock 
“  '  ’  '  Hill  Herald,  and  Spartanburg 


steps  were  taken  several  months  ?i]?lyjK®“‘*®®'i‘’*"* 

ago  to  start  a  new  linage  meas-  ^  ^5  serviw  varies  to  eadi  Herald  Journal 
uring  service.  paper.  decoding  v^n  the 

amoimt  of  linage  carried. 

First  Report  Out  While  only  20  of  tee  more  than 

40  dailies  in  Norte  and  South 


Thp  rAVA  nnintiwi  .  ...***1.1  ^  uauies  in  norm  ana  soum 

proached  several  concerns  with  Mrs  "to *tee**t^*stat^^lli  *be 
tee  thought  to  mind  of  selling  ®A?l®®.*.-i“r™ 


tee  service  to  individual  papers 
to  tee  two  states  to  a  "package 
deal.”  Arrangements  were  made 
during  tee  summer  with  tee  Ad¬ 
verting  Linage  Service  of  New 
York  to  measure  20  papers  to 
the  two  states,  and  tee  first  re¬ 
port  was  issued  this  monte,  cov¬ 
ering  every  general  advertise¬ 
ment  that  appeared  to  20  papers 
of  Norte  and  South  Carolina 
during  tee  monte  of  August. 

The  report  is  issued  monthly, 
and  is  somevteat  similar  to  tee 
old  Media  Records  “state  re¬ 
ports”  of  pre-war  vintage. 

One  noteworthy  fact,  it  was 
pointed  out  by  Hr.  Carson,  is 
teat  this  service  was  started  by 
tee  papm  that  are  being  meas¬ 
ured.  The  usual  procedure  is  for 
a  concern  that  measures  linage 
to  sell  their  service  to  papers, 
but  to  this  case  tee  papers 
banded  together  through  teeir 


THE  IDEA  IS . . . 

The  idea  of  the  Sunday  Sun’s 
successful  “Magazine”  is:  pictures 
teat  tell  stories,  and  wora  that 
paint  pictures.  One  thousand- 
line  page  size,  printed  to  com¬ 
pelling  gravure,  Tdagazine”  cre¬ 
ates  interest  from  fi^t  to  back 
cover.  It’s  a  great  ’^tional”  buy 
wite  great  loi^  impact. 

"MAGAZINE" 
pablitlMcl  with  th« 
■oHiiiior*  Snaday  S«a 


measured  within  tee  next  few 
months. 

Agencies  and  advertisers  are 


New  Daily  Starts 

The  Morristown  (Tenn.)  Sun, 
started  publication  as  a  daily 
and  Sunday  newspaper  Sept.  29. 
Edward  Y.  Hill  is  tee  pubUsher, 
assisted  by  his  wife.  The  Sun  is 
represent^  nationally  by  tee 
Wallace  Witmer  Company, 
Memphis. 


^otredpondentd . . . 


makm 
Press 
Wireless 
your 
head¬ 
quarters 
while  In 
London 


Besides  its  diversified  facilities 
for  international  press  com- 
mnnieations.  Press  Wirdess  in 
London  offers  eorrespondents 
a  eonvoiient  working  head¬ 
quarters  opposite  the  Savoy 
Hotel.  The  PREWI  staff  will 
cheerfully  help  yon  with  your 
transportation,  theatre  reser“ 
rations,  hotel  aeeommodations 
and  other  prohlems.  A  writ¬ 
ing  and  lounging  room,  refer¬ 
ence  library,  newspaper  file, 
messenger  service  and  various 
other  aids  are  always  at  the 
disposal  of  press  representa¬ 
tives  from  all  parts  of  the 
world.  Advance  notice  of 
arrival  will  be  helpful. 


PllliS  WIREl[$$,  I.,. 

34/35  Seathomptea  SIroat,  Struad,  Loadea  W.  C.  2 
TalapboRas— Templa  lur  5992-93-94 


************** 

"ERROR 

OF 

OMISSION" 


•The  1945  annual  report  of 
an  industrial  company  whose 
sales  totaled  $50,000,000  came  to 
our  attention  recently.  It  was  a 
handsome  report  with  elaborate 
charts,  pictures,  comparisons  and 
breakdowns.  But  nowhere  in  all 
this  expensive  brochure  was  there 
a  mention  of  what  the  company 
made  and  sold. 

Advertising  and  management 
men  are  guilty  of  the  same  "error 
of  omission”  when  they  neglect 
advertising  to  the  businessman 
stockholder.  This  group  not 
only  is  investment-minded,  but 
also  purchases  and  influences  the 
purchase  of  an  enormous  amount 
of  manufactured  goods.  In 
Barron’s,  these  men  are  key  man¬ 
agement  executives  in  many  of 
the  nation’s  leading  corpora¬ 
tions. 

They  read  Barron’s  because  they 
can  rely  on  the  accuracy  and 
timeliness  of  its  business  and 
financial  news.  They  know  that 
this  publication  is  nut  trying  to 
influence  them,  for  the  editors 
have  keyed  Barron’s  to  satisfy 
the  needs  of  people  "who  have 
opinions  of  their  own  and  like 
to  make  up  their  own  minds”. 

It  is  against  just  such  a  back¬ 
drop  of  editorial  excellency  that 
advertising  always  proves  most 
effective.  And  for  as  years 
Barron’s  editorial  matter  has  won 
the  confidence  and  acceptance  of 
imporunt  business  people. 

This  audience  is  your  logical 
target  if  you  advertise  the  prod¬ 
ucts  and  services  that  appeal  to 
successful  people. 


BARRON’S 


40  NffW  Nffw  Y«rli  4g  N.  Y. 
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^  Dr  18»8  THB  ALASKA  GOLK  KVSH  attracted 
men  of  adventure  from  all  over  the  world.  Thousands  saw 
Seattle  for  the  first  time,  enjoyed  its  climate  and  recognized 
opportunity  in  this  new  land.  They  decided  to  stay.  By  1910 
Stile's  population  waa  237,000! 


M  DT  I»17  THB  riBST  WOBLD  WAH  brought  a 
(mw  huge  demand  for  sbipa  and  timber.  The  Seattle  region  be¬ 
came  the  shipbuilding,  lumbering  and  foreign  trade  capital  of 
the  North  Pacific.  More  thousands  came  to  Seattle,  liked  it,  and 
stayed.  1920  population— 315,000. 


DT  1841,  WOBLD  WAB  H  found  Seatde  a  great 
industrial  city.  Seattle-built  B-lTs  and  B-29's  circled  the 
globe.  Seattle-made  equipment  of  nearly  every  description  played 
a  part  in  every  battle  of  the  war,  on  land  and  sea.  Tens  of 
thousands  more  people  moved  to  Seattle.  Again  they  stayed  1 
Today  Seattle’s  city  zone  population  well  exceeds  a  half  million 
—with  another  quarter-million  living  within  20  miles  of  the  city 
limits.  Seattle  is  rated  America’s  15th  largest  market  I 
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Migrations  mode  SEATTU  greot 


aSHATTLE  IS  YOUNG!  In  a  man’s  lifetime— C6  years— 
Seattle  has  grown  from  a  village  of  3,500  in  1880  to  a 
great  city  of  more  than  a  half-million,  with  another  quarter- 
million  within  20  miles  of  the  city  limits.  In  1883,  comple¬ 
tion  of  the  transcontinental  railway  marked  the  first  great 
migration.  By  1900  Seattle’s  population  was  80,830! 


Russian  Journalists 
Delay  lOJ  Affiliation 


THE  Soviet  journalists’  union 

has  not  yet  become  a  full- 
fledged  member  of  the  new  In¬ 
ternational  Organisation  of 
Journalist^  Eorroa  k  PuBusma 
was  advised  this  week  by  Keith 
F.  Bean,  secretary-treasurer, 
whose  ofBoe  is  in  London. 

Representatives  of  the  Rus¬ 
sian  newsmen  took  an  active 
part  in  the  formation  of  lOJ 
last  June  at  Copenhagen.  Less 
than  two  weeks  after  the  initial 
conference,  the  American  News¬ 
paper  Guild,  in  session  at 
Soanton,  Pa.,  voted  affiliation. 
According  to  Ur.  Bean,  “the 
very  right-wing  National  Union 
of  Journalists"  in  England  also 
has  Joined  the  world  body. 

Spcmiah  Evilae  Boned 

A.  Kenyon,  assistant  editor  of 
the  Yorkshire  Evening  News,  is 
president  of  lOJ,  which  is  busy 
now  with  plans  for  its  first  Con¬ 
fess  next  Jime  in  Prague.  The 
Executive  Committee  recently 
voted  down  the  membership  ap¬ 
plications  of  journalists’  groups 
from  Bulgaria  and  Austria  a^ 
also  of  the  Professional  Group 
of  Spanish  Journalists  in  Exile. 

Tim  Committee  was  “sympa- 
ffietic”  to  the  Spaniards’  petition 
but  explained  the  con^tution 
excluded  members  in  exile.  The 
door  was  left  open  to  the  Bul¬ 
garians  and  Au^ians  to  apply 
again  after  the  signing  of  peace 
treaties. 

The  Conunittee  also  decided 
that  lOJ  should  be  represented 
at  the  Pan-American  Press  Con¬ 
ference  in  Bogota  next  month, 
either  by  Mr.  Bean  or  by  Milton 
Murray,  president  of  ANG  who 
is  a  vicepresident  of  lOJ. 

Two  projects  receiving  close 
attention  of  lOJ  leaders  are  the 
establishment  of  a  war  memor¬ 
ial  for  journalists  who  died  in 
World  War  n  and  a  plan  for  in¬ 
ternational  exchange  of  young 
journalists. 

EducoUan  Plan 

The  lOJ  officers  in  Engiand 
also  are  working  with  NUJ  rep¬ 
resentatives  on  a  scheme  for  the 
training  of  newsmen,  in  cooper¬ 
ation  srith  publidiers  and  uni¬ 
versities.  It  has  been  proposed 
that  the  government  give  assis¬ 
tance  by  grant  or  1<^  in  cases 
of  need. 

A  whole  system  of  education, 
in-office  training  and  periodic 
tests  of  aptitude  for  journalism 
has  been  devised.  Practical  jour¬ 
nalists  would  serve  as  advisers, 
and  Area  Boards  would  have 
authority  to  weed  out  misfits. 

The  “weeding  out”  process  is 
described  in  the  NUJ  plan  thus: 
"Where,  after  six  months  there 
was  complete  lack  of  journal¬ 
istic  progress,  the  pupil  would 
be  wam^,  and  If,  after  a  fur¬ 
ther  six  months,  tttere  was  no 
improvement,  the  pupil  would 
be  weeded  out  so  ttot  he  would 
be  able  to  take  up  some  other 
line  of  training. 

"No  pupil  should  be  weeded 
out  more  than  12  months  after 
entering  on  training  unless  he 


has  been  warned  or  unless  he 
has  been  found  guilty  of  serious 
professional  misconduct  by  the 
Union  and  the  Area  Board  or 
has  persistently  and  wilfully  ne¬ 
glected  attendance  at  the  edu¬ 
cational  course.” 

Three  Requisites 

Requisites  for  journalism 
pupils  are  given  as  sound  gen¬ 
eral  intelligence,  aptitude  for 
journalism,  and  sense  of  social 
responsibility.  Under  the  educa¬ 
tional  scheme,  a  junior  journal¬ 
ist  would  be  required  to  devote 
no  fewer  than  20  of  the  40  hours 
a  week  to  study  in  the  first 
year,  12  in  the  second  and  6  in 
the  third.  In  addition  he  would 
give  the  equivalent  of  three  eve¬ 
nings  a  week  to  private  study. 

In  the  first  year  of  training, 
the  junior  would  accompany  a 
senior  reporter  on  his  beat  and 
write  stories  for  examination  by 
superiors,  “who  should  give 
close  attration  to  grammar  and 
need  for  a  simple  style.” 

“From  the  beginning,”  it  is 
prescribed,  “the  pupil  should  be 
taught  journalistic  etiquette  and 
the  Union’s  Code  of  Professional 
Conduct  diould  Invariab^  be 
■  observed.” 

■ 

Three  Meman  Fellows 
Named  Contest  Judges 

CAMBamcE,  Mass. — ^Three  hold¬ 
ers  of  Nieman  fellowships  have 
been  chosen  as  judges  for  the 
New  England  Associated  Press 
Writing  Contest.  The  judges,  se¬ 
lected  by  Foundation  Ciurator 
Louis  Lyons  at  the  request  of 
the  AP  Contest  Committee,  are; 

Jack  Foisle,  Sgn  Francisco 
Chronicle  reporter  who  was  a 
combat  correspondent  for  the 
Mediterranean  edition  of  Start 
&  Stripes;  Jay  J.  Odell,  Phila¬ 
delphia  Inquirer  news  editor 
and  war-tjme  combat  intelli¬ 
gence  officer  in  the  Navy;  and 
Paul  L.  Evans,  editor  of  the 
Mitchell  (S.  D.)  Republic. 

About  40  entries  have  been 
submitted  from  AP  newspapers 
in  Maine,  Rhode  Island,  Ver¬ 
mont,  New  Hampshire  and 
Massachusetts. 
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MORNING  AND  SUNDAY 


Newsmen  Booked 
For  Ocean  Jaunt 

Thirty-three  United  States 
newsmen  and  an  equal  number 
from  Canada  and  England,  will 
be  aboard  the  Queen  Elizabeth 
on  her  maiden  peacetime  voyage 
to  New  York,  Oct.  16-21,  through 
arrangements  made  by  the  pub¬ 
lic  relations  firm  of  Tracy- 
Robinson,  Inc. 

Most  of  the  U.  S.  corps  went 
to  England  recently  on  the 
Queen  Mary,  sailing  from  Hali¬ 
fax  because  of  the  dock  strike 
in  New  York.  The  Cunard- 
White  Star  Line  is  paying  all 
expenses. 

12  in  Press  Group 
Touring  Europe 

Washington — ^Enroute  to  Eu¬ 
rope  to  survey  and  report  on 
conditions  among  the  United 
States  armies  of  occupation,  a 
group  of  12  editors  and  publi^- 
ers  took  off  Oct.  1  from  National 
Airport  here,  with  return  date 
set  as  Oct  28. 

Guests  of  the  War  Department 
with  assurances  of  cooperation 
from  Army  authorities  in  Ger¬ 
many,  Austria,  Italy  and  France, 
the  party  included:  Barry  Bing¬ 
ham,  Louisville  (Ky.)  CouHer- 
Joumal;  Paul  Block,  Toledo 
(O.)  Blade;  Manchester  Boddy, 
Lot  Angelet  (Calif.)  Newt; 
Broyce  Brier,  Son  Francitco 
(Calif.)  Chronicle;  Clayton 
Frltchey,  Neuj  Orleans  (La.) 
Item;  John  Griffin,  Boston 
(Mass.)  Post;  Palmer  Hoyt,  Den¬ 
ver  ( Colo. )  Post;  James  Kerney, 
Jr.,  Trenton  (N.  J.)  Timet;  Mar- 
cellus  Murdock,  Wichita  (Kan.) 
Eagle;  Phillip  Parrish,  Portland 
(Ore.)  Oregonian;  Robert  Early. 
IndioTiapolis  (Ind.)  Star;  Paul 
Smith,  San  Francisco  Chron¬ 
icle. 

■ 

Reuters'  Fry  Here 

Michael  Fry,  one  of  Reuters 
staff  correspondents  specializing 
in  political  affairs,  has  arrived 
in  this  country  to  be  Reuters 
permanent  correspondent  at 
United  Nations  headquarters. 
Fry,  who  is  half  American,  has 
been  with  Reuters  over  four 
years  and  before  that  was  with 
the  Briti^  United  Press  in  Lon¬ 
don. 
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Czechoslovak 
Papers  Vie 
For  Readers 

By  George  K.  Pipal 
United  ftess  Correspondent 

Pragus,  Czechoslovakia — ^The 
gradual  return  to  peacetime 
conditions  in  the  newspaper  bus¬ 
iness  is  reflected  in  a  flood  of 
circulation-building  contests  be¬ 
ing  conducted  by  l^gue  dalllet 

Newest  is  a  stunt  by  the  Na¬ 
tional  Socialist  Svobodne  Slovo 
(Free  Word),  which  released 
100,000  number  leaflets  over  the 
city  from  an  airplane  to  note 
Prase’s  National  Aviation  Day. 

Merchandise  prizes  were  of¬ 
fered  to  holders  of  leaflets  car¬ 
rying  numbers  reprinted  in  the 
newspaper. 

’The  Social  Democratic  Pravo 
Lidu  (The  People’s  Rights)  was 
causing  congested  sidewalk  traf¬ 
fic  with  its  contest  to  identify 
out-of-place  items  in  down-town 
shopwindows. 

The  Communist  Rude  Pravo 
(Red  Rights)  sought  to  boost 
its  circulation  by  publishing  lot¬ 
tery  lists  of  numbered  admis¬ 
sion  tickets  to  a  harvest  festival 
it  sponsored. 

Proce  (Labour)  concealed  the 
seven  words  of  a  patriotic  slo¬ 
gan  in  seven  different  sections 
of  Louis  Bromfield’s  novel  “Mrs. 
Parkington”,  which  this  trade- 
union  paper  is  publishing  as  a 
serial. 
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More  comics  than  any  other  Texas  paper 


.  .  .  just  another  reason  why  The 

Laughing  matter  is  a  serious  business  with 
Houstonians.  That’s  why  The  Chronicle  — 
daily  and  Sunday  —  publishes  more  funnies, 
comics  that  is,  than  any  other  newspaper  in 
Texas. 

America’s  favorite  comics  —  such  as  those  ap¬ 
pearing  in  The  Chronicle  —  are  a  top  form  of 
reading  with  adults  as  well  as  children.  Day  by 
day  these  strips  unfold  the  lives  and  careers  of 
comic  characters  as  though  they  were  real 


Chronicle  is  in  Houston 

people.  And  readers,  acceding  to  simple,  human 
emotion,  share  the  ups  and  downs  of  their 
cartoon  friends  with  breathless  suspense. 

This  day-in  and  day-out  interest  in  Chronicle 
comics  maintains  a  reader  following  which 
pays  big  dividends  to  Chronicle  adverdsecs. 
Publishing  more  funnies  than  any  other  Texas 
newspaper  is  still  another  proof  of  The 
Chronicle’s  leadership  and  readership  in  this 
major  market. 


Him  Houston  Market  Is  sold 
when  your  story  Is  told 
•  •  •  in  The  Chronicle 


THE  HOUSTON 
CHRONICLE 


n  CIRCULATION  ADVERTISING  to,  tfce  33,d  CONSECUTIVE  YEAR 


IN  CHlCACc 


Advertising 
Recovering 
In  Austrcdia 

Br  8-  BngibwT 


"Why  didn't  somebody  tell  me  what  kind  oi  an 
appetite  Floiida's  Floating  Population  has?" 


and  S0J8%.  Other  big  advertisers  in  that 

Comparing  the  volume  of  va-  order  were:  Clinton  Williams 
rious  types  of  advertising  in  Pty.,  Ltd.,  patent  medicinM, 
metropolitan  dailies,  “Clas-  24,761;  Nicholas  Pty,,  Ltd., 
sUeir  leads  for  the  third  year  Aspro,  21,632;  Nestles,  17,943; 
wHh  a  daily  average  per  paper  E.  C.  De  Witt  &  Co.,  patent  med- 
for  1946-46  of  405.1  inches,  of  Iclnes,  16,137.  . 

272 1  in  1044-45,  and  219.8  in  Dunlop  Rubber  Australia,  Ltd. 
1943-44.  "Retail”  continues  in  showed  a  big  rise,  with  11,946 
second  place,  with  163JS  daily  inches,  as  compared  with  3,631 
average  for  1045-46.  in  1944-45,  and  11  in  19«-M. 

llien  follow  in  that  order;  Even  more  marked  was  Burnells 
“Amusements,”  91.8  dally  aver-  Pty.,  Ltd.  (tea)  with  8,440  as 
age;  “Patent  Medicines,”  48.7;  compared  with  312  and  nothing 
toilet,”  41.4;  “Edibles,”  39.3.  in  the  preceding  years.  Cad- 
Govemment  advertising,  which  bury  Fry  Pascall  LW.. 

Inclodss  muy  pescetime  sctiV'  doubled  their  Advertising  with 
Itles  and  loan  -  raising,  was  124)97,  and  Reckitt  &  Colman 
seventti.  with  118383  inches  (Aus.)  Ltd.,  reined  little 
(25.5  daily  average),  as  com-  changed  with  9,975. 

rsd  with  107.069  inches  (20.9)  In  the  metropolitan  weeklies. 

1944-45,  and  121,830  Inches  Lever  Bros.  Pty.,  Ltd.  also  led 
(26.0)  in  1943-44  with  45,434  indies,  a  compar- 

While  “Beer,  Wine  and  Spir-  atively  sUgHt  rise  over  the  two 
Its,”  “Oils  and  Petrol.”  ‘Tourist  preceding  years.  Second  place 
and  Travel,”  and  “Radio”  have  went  to  E.  C.  De  Witt  &  Co., 
only  small  daily  averages,  the  patent  medicines,  with  13,532. 
incremes  diow  a  substantial  Other  principal  advertisers  in 
rise,  particularly  over  the  very  that  order  were:  Colgate  Pal- 
low  figures  for  1943-44.  molive  Pty.,  Ltd..  11,161;  Nich- 

Volume  advertising  in  the  olas  Pty.,  Ltd.,  10,213;  (Jadbury 
metropoUtan  weeklies  shows  Fry  Pascall  Pty.,  Ltd.,  9,645. 
•lletall”  In  first  place  for  the 


It's  a  well-known  fact  that  Rorida's  Roatin9 
Population  hat  a  spectacular  appetite  ...  for  an 
amaiing  number  of  thin9t.  Last  year  4)/]  million 
visitors  spent  almost  $1  billion  tatitfyin9  these 
various  buyin9  ur9es.  And  aN  ti9nt  point  to  a 
bi99er  season  than  ever  comin9  up. 

You  can  harness  your  product  to  this  vast 
buyin9  power  by  sellin9  'em  in  The  Herald. 
Rorida's  Ieadin9  newspaper  hat  lon9  enjoyed  the 
Iar9est  state-wide  circulation  and  influence  of  any 
daily  in  the  state.  Now,  throu9h  its  Clipper  Edition 
flown  to  Latin  America,  The  Herald  is  alto  helpin9 
to  shape  the  buyin9  habits  of  a  9reat  international 
audience. 


Intercslsd  in  Ike  lalia  Market?  .  .  . 
Write  for  your  copy — The  Story  of 
Tho  Horald  Clipper  Edition 


Known  for  one  of  the  nation's  finest 
Boy  Scout  Reservations 


Toledo’s  Boy  Scout  Reservation  is  famous  throughout 
the  land,  and  the  entire  Scouting  activity  in  this  area 
has  won  wide  acclaim  for  the  fine  work  carried  on  and 
for  the  support  accorded  by  Scout  leaders  and  citizens 
in  general... an  outstanding  instance  being  the  film 
“Your  Boys  Today — ^Your  Citizens  Tomorrow."  Above 
are  two  of  the  “stills”  from  this  32-minute  sound  and 
color  movie,  which  has  already  been  shown  to  many 
thousands  in  church,  school,  club  and  neighborhood 
groups — a  notable  example  of  Toledo  citizens’  interest 
in  character-building  activities. 


‘Your  Narrator”... Toledo’s 
Own  JOE  E.  BROWN 


Yes,  Joe  E.  Brown,  known 
equally  as  stage,  screen  and 
radio  sur  and  for  his  sympa¬ 
thetic  interest  in  youth,  volun¬ 
teered  his  services  as  narrator 
of  the  Boy  Scoot  film.  Once 
more,‘*Local  Boy  Makes  Good”, 
in  lending  his  talents  to  a  fine 
cause ...  a  teal  highlight  of  the 
film,  “Your  Boys  Today — Your 
Citizens  Tomorrow." 


and  this  is  the  TOLEDO  BLADE 


Toledo  is  busy— but  never  too  busy  to  aid 
good  causes  of  many  kinds.  And  The  Blade, 
as  a  Toledo  citizen  of  long  standing,  likes  to 
do  its  share  by  giving  such  activities  liberal 
news  and  editorial  support.  The  Blade  has 


a  keen  sense  of  obligation  to  the  community 
which  gives  it  a  degree  of  loyalty  rare  in¬ 
deed  among  the  nation’s  newspapers.  This 
loyalty  is  refleaed  in  its  complete  coverage. 

Writt  for  "Tiit  is  h«oUtt. 


TOLEDO  BLADE 


Ome  mt  Amteriem*m  Grmmt  Nmmmfmprrm 

REPRESENTED  BY  PAUL  BLOCK  AND  ASSOCMTES' 
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Alert  Adman 
C(q>italizes 
On  Feature 

RocBism,  N.  T.  — Alertness 
to  news  values  and  confidence 
in  the  worth  of  newspaper  ad¬ 
vertising  enabled  the  advertis¬ 
ing  manager  of  the  local  J.  C. 
Penney  Company  store  here  to 
turn  what  nfight  have  been  an 
embarrassment  into  a  sales  pro¬ 
motion  plug. 

When  Reporter  James  Tray- 
hem  of  the  Democrat  A  Chron¬ 
icle  set  out  to  write  an  enter¬ 
taining  little  news  feature  on 
the  frailties  of  human  observa¬ 
tion,  he  singled  out  an  incon¬ 
spicuous  street  in  the  downtown 
shopping  district  and  asked  100 
persons  where  the  street  was 
located. 

Eighty^  of  those  asked 
didn't  know  where  the  street — 
Johnson  Street — was  located, 
■nd  Trayhem’s  account  of  his 
quiz  was  good  enough  to  hit  the 
front  page  the  next  morning. 

On  Tenney  Comet* 

Unhappily  for  D.  C.  Emlch. 
Penney  s  assistant  manager  and 
advertising  head,  this  unknown 
Johnson  Street  is  one  of  the  two 
streets  which  form  the  inter- 
s^on  which  the  store  has  been 
plugging  for  two  years  as  "The 
New  Penney  Comer.” 

Fortunately,  however,  the 
store  management  had  long 
realized  the  comparative  ano- 
nsrmity  of  Johnson  Street,  and 
had  decided  to  stress  the  comer 
on  ^11-known  Clinton  Avenue 
South  in  its  advertising. 

The  following  business  day, 
the  store  decided  to  conduct  its 
own  quiz  as  an  answer  to  tte 
news  feature  and  as  a  test  of  its 

g advertising  campaign.  A  sales- 
rl  was  dispatched  to  Main 
met  where  she  plied  100  per¬ 
sons  with  this  question; 

"Do  you  know  uiiere  the  New 
Pmney  Comer  is  located?" 
When  phrased  this  wcy,  Ihe 
qu^im  had  a  batting  average 
of  94  instead  of  14. 

The  results  of  this  second  poll 
were  emblazoned  in  an  eye- 
casing  display,  covering  64 
mlumn  inches  in  the  Democrat 
Jt  Chronicle  the  next  m<»ning. 
UMeraeath  a  reprint  of  the 
Trayhera  story,  the  ad  copy 
stated; 

“Ahhh — but  BIr.  Trayhem  put  ' 
the  question  like  this  . . .  "'vi^ere  ' 
is  the  New  Penney  Comer?” 
and  94%  of  the  people  will 
know!” 

After  a  brief  description  of  . 
the  store’s  poll,  the  advertise-  I 
stated;  "In  five  short  years 
the  New  Penney  Comer  has  be-  < 
come  well-known  on  a  short  , 
downtown  street  comer  that  has 
remained  obscure  for  more  than  I 
120  years!  Positive  proof  that  i 
thrifty  shoppers  don’t  need  i 
street  signs  when  they  have  > 
SlSlr  ^lue-  THANK 

YOU,  MR.  TRAlfHERN.” 

Mr.  Emich,  who  was  aided  in 
his  composition  of  the  ad  by 
the  D  ft  C  advertising  staff,  is 
still  sold  on  location  advertising 
and  said  the  company  will  con¬ 
tinue  to  plug  “The  New  Penney 
Comer,  Clinton  Ave.  South”  in 
every  display  ad  used. 


•Skort  Ernies 


THE  Quebec  (Can.)  Chronicle- 
Telegraph,  in  an  item  from 
s  Saratoga  Springs,  N.  Y.,  stated 
that  a  group  of  war  veterans, 
studying  at  Skidmore  College 
(for  women)  under  the  “emer¬ 
gency  seduction  program,” 
would  play  football. 

■ 

WHEN  Sam  Day,  acting  man¬ 
aging  editor  of  the  New  York 
Joumal-Atnerican,  was  shown  a 


'  vegetarian  stunt,  he  spiked  it, 
1  sighing;  “We  want  meat!” 

a 

JUST  the  way  it  read  in  the 
Grand  Forkt  (N.  D.)  Herald, 
'  and  on-  page  one!  .  .  . 

'  “Rudy  York,  the  hero  of  Sun¬ 
day’s  3-2  Boston  win  in  10  inn¬ 
ings,  slammed  .two  practice 
pitchers  into  the  left  field  seats 
reminding  all  of  the  375-foot 
home  run  that  broke  up  the 
opener." 

_  a  — 

THERE’S  a  Gallup  Poll  repre¬ 
sentative  who  is  probably  still 
shaking  his  head  at  the  answers 
he  got  when  he  queried  a 
Springfield  (Mass.)  youth  about 
his  reaction  to  movies.  “How 
often  do  you  go  to  tte  movies?” 
he  asked,  and  the  youth  replied, 
“Sometimes  twice  a  week; 
sometimes  more.”  The  question¬ 
er  brought  out  a  list  of  recent 
pictures  and  found  the  youth 
had  seen  all  of  them.  But  what 
he  didn’t  leara  right  away  was 
that  the  interviewee  was  Larry 
Curran,  movie  reviewer  for  the 
Springfield  Daily  News. 

u 

THE  £1  Dorado  (Ark.)  Times 
reported  in  a  headline  recent¬ 
ly;  “EPISCOPAL  (mURCH  TO 
EXPAND  ITS  MISSIONARIES.” 

u 

THE  Pittsburgh  (Pa.)  Press 
headlined;  “DIAPER  THIEF 
LEAVES  150  BABIES  WITH 
NO  PLACX  TO  GO.” 

'  ■ 

Hanson  Sells  Weekly 

Brooklyn,  Wls.  —  H.  D.  Han¬ 
son,  84,  an  editor  for  62  years 
who  started  his  career  with  the 
Oregon  (Wis.)  Observer,  Oct.  11 
announced  he  had  sold  his 
Brooklyn  Teller,  a  weekly. 

$100,000  to  $200,000 
WEEKLY  INCREASE 
m  New  Bedford  Payrolli 

over  same  weeks  in  1944  and  1945 
cemtinues. 

Naturally,  retail  sales  continue  to 
reach  new  highs! — a  Sales  Man¬ 
agement  PREFERRI3}  city  month 
after  month!! 


BEDFORD 

Sij  nddv 

Rep.  by  Gilrnon,  NtcoH  &  Ruthn 


Controls  Seen 
Holding  Back 
Food  Ad  Volume 

manufacturers’  adver¬ 
tising  expenditures,  estimated 
at  the  beginning  of  the  year  to 
total  $157,000,000  in  1946,  may 
not  have  reached  that  rate,  ac¬ 
cording,  according  to  Paul  S 
Willis,  president  of  the  Grocery 
Manufacturers  of  America,  Inc. 
Failure  of  the  government  to 
end  controls,  as  had  b^n  ex¬ 


in  a  tiUk  last  week  before  the 
Advertising  and  Sales  Execu¬ 
tives  Club  of  Syracuse. 

The  food  processors’  ad  bill 
for  1945  was  about  $128,000,000, 
he  added.  The  figure  is  higher 
than  those  of  any  prewar  years 
and  slightly  under  the  $135,- 
000,000  record  of  1942. 

Comparing  a  recent  survey 
among  grocers  with  one  made  in 
1941,  Mr.  Willis  reporW  that  in 
1946,  90%  said  they  would  pro¬ 
mote  nationally-advertised  rath¬ 
er  than  private  brands.  This 
compares  with  70%  in  1941. 

Regarding  “bargain”  versus 
"quality”  merchandise,  70% 
said  they  would  promote  the 
former  in  1941.  A  complete  re¬ 
versal  was  noted  this  year,  said 
Mr.  Willis,  when  90%  said  they 
would  push  quality. 

Increased  tonnage  and  higher 
prices  have  put  the  grocery  bus¬ 
iness  at  an  all-time  high  of  20 
billion  dollars  in  volume.  Mr. 
Willis  declared. 


"Your  cooperation  helped 
make  this  test  program  a 
success." 

IVAN  D.  COlkiBE 

PHAIIWA'CftArT  CoftrOllATtON 


1 1  Him 


c7n  Washington 
more  people  ask 
for  the  Times- 
Herald  than  for 
any  other  news¬ 
paper  and  they 
will  ask  for  more 
of  your  product 
in  just*  the  prbpor- 
tion  that  they  ask 
for  more  of  ours. 


TIMES-HOULO  .  249,576* 

Tin  STAR  .  211,046 

Tht  POST  .  .  .  166,696 

The  NEWS  .  ,  .  104.461* 

as  of  March  31, 1946 
•i  dt)  trertte  Mon.  tbtm  Fri. 


VASBINCTON,  D.  C. 


Natiorud  Representative 
GEO.  A.  McDEVITT  CO. 


■  DITOR  A  PUILISH  RR  fer  October  19,  1*44 


—  You  know  he’s  there,  but  you  can’t  always 
*  see  him.  You’d  like  to  know  him  better. 
Trouble  js,  he’s  usually  pictured  as  a  digit  in  a  total 
or  a  shaded  area  on  a  market  map.  But,  what  the 
heck!  Joe  isn’t  just  a  statistic.  He’s  a  real,  live 
person!  There’s  a  Mrs.  Joe.  And  they  have  some 
little  Joes  running  around  the  house. 

In  San  Francisco  last  year,  Joe  and  his  family  spent 
almost  six  hundred  dollars  for  food,  just  about  four 
hundred  dollars  for  general  merchandise,  and  their 
drug  store  purchases  were  close  to  one  hundred  dol¬ 
lars.  They  spent  more  than  two  thousand,  four  hun¬ 
dred  dollars  in  San  Francisco’s  retail  stores. 

In  San  Francisco  there  are  827,400  Joes,  Mrs.  Joes, 
Little  Joes,  and  Janes.  This  San  Francisco  Joe  has 
more  money  to  spend  than  the  Joes  in  other  U.  S. 
cities.  (Among  cities  of  500,000  or  more  population, 
San  Francisco  has  the  largest  effective  buying  in¬ 
come  per  capita.) 


In  San  Francisco,  Joe’s  favorite  newspaper  is  The 
Call-Bulletin.  ( More  daily  circulation  in  the  city  of 
San  Francisco  than  any  other  newspaper.) 

He  looks  to  this  newspaper  for  full  and  reliable 
reports  on  world  and  local  news.  He  likes  The  Call- 
Bulletin’s  entertaining  features  and  lively  special 
departments.  He  looks  to  its  advertising  columns 
for  information  on  the  things  he  wants  to  buy.  (The 
Call-Bulletin  carries  more  daily  display  advertising 
than  any  other  San  Francisco  newspaper.) 

Joe  Public  is  advertising’s  most  important  char¬ 
acter.  You  write  the  ads,  but  he  reads  them.  He's 
looking  for  information  on  the  goods  and  services 
you  want  to  sell.  You  and  Joe  can  get  together  in  The 
San  Francisco  Call-Bulletin. 


TheCall-Biilletin 


«EraESENTEO  MATIOKAIXY  BV  fACL  BLOCK  AND  ASSOCIATES 

OR  R  PURLISHIR  far  OefobM- It,  1t4« 


Smaller  Cities 
Termed  Good 
Book  Ad  Spots 

Promotion  and  advertising, 
with  emphasis  on  the  iatter,  can 
greatly  increase  the  sale  of 
books  in  cities  smaller  than 
those  usually  included  in  pub¬ 
lishers'  schedules,  according  to 
Prentice-Hall,  Inc.  The  conclu¬ 
sion  is  based  on  an  unusual 
three-city  test  campaign  (E&P, 
Aug.  24,  p.  14)  for  its  recently- 
issued  “liiracle  of  the  Bells,”  a 
test  in  which  newspaper  ads 
made  the  best  showing  in  a  ten¬ 
tative  analysis. 

The  test  was  conducted  in 
Richmond,  Va.,  Dayton,  O.,  and 
Oklahoma  City,  OUa.,  all  about 
200,000  population,  according  to 
the  latest  census.  Over  a  15-day 
period,  starting  on  the  day  b^ 
fore  pid>lication,  the  advertiser 
used  a  different  promotion  tech¬ 
nique  in  each  city,  received  de¬ 
tailed  sales  reports  throughout 
the  period,  and  had  Fact  Find¬ 
ers  Associates  make  a  “public 
opinion”  survey  after  the  test 
Bichmond  Drive  Plugged 

In  Richmond,  a  full-strength 
campaign  was  employed;  the 
publisher  scheduled  newspaper 
ads  and  radio  spots,  and  urged 
local  book  dealers  to  do  the 
same.  A  personal  visit  was  made 
by  the  author,  Russell  Janney, 
with  radio  and  speaking  engage¬ 
ments.  Bookstores  sent  mail  ads 
to  customers  and  kept  window 
displays  of  the  book  throughout 
the  two-week  test 

In  Dayton,  only  newspaper  ad¬ 
verting  was  schedule  by 
Prentice-Hall,  and  no  unusiul 
efforts  were  made  to  promote 
the  book,  beyond  a  request  to 
the  promotion  departments  of 
the  newspapers  to  merchandise 
the  book  to  bookstores.  Thus, 
newspapers  alone  were  the  pro¬ 
motion  vehicle  in  Dayton. 

Oklahoma  City  served  as  the 
control,  with  no  special  adver¬ 
tising  or  promotion  of  any  kind 
used. 

Pending  a  final  tabulation  of 
bookstore  sales,  Prentice-Hall 
reports  that  in  Richmond  and 
D^rton  “markedly  greater”  sales 
were  made  during  the  test  than 
in  Oklahoma  City.  The  leading 
outlet  in  Ridimond,  for  Instance, 
sold  more  copies  of  “Miracles  of 
the  Bells”  than  of  any  other 
book  ever  handled  in  a  similar 
period.  Sales  tallies  were  thrown 
off  balance  somewhat  because  of 
the  New  York  truck  strike, 
which  hampered  deliveries. 

The  public  opinion  survey,  to 
determine  the  penetration  of 
promotion  and  advertising,  made 
during  the  three  days  immed¬ 
iately  following  the  test,  dem¬ 
onstrated  a  vastly  greater  pull 
in  Rldimond  and  Dayton  than 
in  Oklahonui  City. 

Of  1,000  individuals  question¬ 
ed  in  each  city,  21.1%  had  heard 
of  the  book  in  Richmond,  27.7% 
in  Dayton  and  only  5.0%  in 
Oklahoma  City. 

Measurement  of  media  effec¬ 
tiveness  brought  somewhat  dif¬ 
ferent  results.  In  Richmond 
7.9%  had  heard  of  the  book  by 
radio,  4.5%  by  point-of-sale  dis- 

30 


AUTHORI AUTHORI 

Two  authors  snapped  at  a  Wash¬ 
ington  (D.  C)  Post  Book  and 
Author  luncheon  are  (left) 
George  Stimpeon  ("A  Book  About 
a  Thousand  Things"),  ionnsr  Na¬ 
tional  Press  Club  president  and 
(right)  Margery  Sharp  (“Cluny 
Brown”). 


plays,  3.9%  by  newspaper  and 
magazine  renews,  3.7%  by 
newspaper  advertising. 

In  Dayton,  on  the  other  hand, 
where  newspaper  advertising 
was  the  biggest  promotion  ve¬ 
hicle,  it  led  by  12.4%,  followed 
by  point-of-sale  with  4.5%  word- 
of-mouth  with  3.4%  and  reviews 
3.2%. 

In  Oklahoma  City,  where  no 
advertising  or  special  promotion 
was  done,  1.5%  learned  of  the 
book  by  word-of-mouth,  1%  by 
point-of-sale  display,  1%  by  re¬ 
views  and  .3%  via  radio. 

The  newspaper  advertising. 

S laced  by  Franklin  Spier  &  Co., 
^ew  York,  consisted  uniformly 
of  insertions  measuring  75  lines 
on  2  columns.  In  Richmond,  die 
a^  ran  alternately  In  the  News 
Leader  and  Times-Dispatch  on 
Sept.  8,  15,  18,  19  and  20.  In 
Dayton  they  appeared  in  the 
News  Sept.  8,  15  and  20,  and  in 
the  Joumol-Hierald,  the  18th  and 
19th. 

While  a  complete  analysis  of 
the  test  has  not  yet  been  made 
and  plans  to  be  based  thereon 
not  yet  determined,  Prentlce- 
Hall  has  indicated  ftat  it  will 
give  considerable  attention  to 
smaller  markets  in  its  book  ad¬ 
vertising. 


Food  Editors' 


Chicago  Parley 
Program  Set 


Chicago  —  With  leading  au¬ 
thorities  in  the  food  field  as 
guest  speakers,  the  Newspaper 
Food  Editors  Conference  at  the 
Stevens  Hotel  here.  October  28- 
Nov.  1.  will  attract  an  attend¬ 
ance  of  approximately  75  edi¬ 
tors. 

The  Food  Editors'  Committee 
of  Chicago  Chapter.  American 
Association  of  Newspaper  ^pre- 
sentatives.  has  completed  ar¬ 
rangements  with  19  food  manu¬ 
facturers.  processors  and  groups 
who  have  planned  to  present 
special  information. 

The  program  includes: 


Monday  10  A.  M.:  **Get  acquainted 
meeting**.  Welcome  addretaes:  J.  H. 
Sawyer.  Jr.,  Chairman  Fo^  Editors 
Committee.  Chicago  Chapter  of  Ameri¬ 
can  Association  of  Newspaper  Repre¬ 
sentatives;  and  William  F.  Johns,  vice- 
president.  Chicago  Chapter. 

10:45  A.  M.  to  3:30  P.  M.— Swift 
ft  Company  session  on  **nutrition.**  and 
lundieon  at  Blackstone  Hotel. 

2.30  P.  M.-3:30— -Quaker  ^ts  Com¬ 
pany,  Dr.  A.  J.  Carlson  of  the  Uni¬ 
versity  of  Chicago  will  talk  on  **Nutri- 
tion".  Mrs.  Mary  Schwin.  director  of 
hone  economics,  will  speak  on  **Mod- 
em  Packaging’*  and  “Food  from  Oats." 

3:45  P.  M.  to  5 :00— Minnesota  Val¬ 
ley  Canning  Ca— J.  D.  Barnard,  di¬ 
rector  of  agriculturm  research,  will  give 
data  on  the  growing  and  breeding  of 
v^etables.  Other  speakers:  G.  C.  Scott, 
director  of  research,  and  Alta  Given, 
New  York,  an  expert  on  photography. 

6:00  P.  M.<-General  Foods  Co.-So- 
cial  event  arranged  by  Birds  Eye-Snider. 

Tuesday — 8:30  A.  M. — Breakfast  with 
Libby.  McNeill  ft  Libby. 

10:45  A.  M.-2.30  P.  M.— General 
Mills.  Inc. — Speakers:  S.  C.  Gale,  vice- 
president  and  director  of  advertising 
and  public  services;  H.  A.  Bullis,  presi¬ 
dent;  Mrs.  Marjorie  Husted.  bead  of 
the  home  service  department:  Walter 
R.  Barry,  vicepresident  in  diarge  of 
grocery  products;  Koscoe  E.  Imhoff. 
manager  of  home  apnliance  department; 
and  William  A.  MacDonough,  assis¬ 
tant  sales  manager,  home  appliance  de¬ 
partment. 

2:45  P.  M. -5:00— Admiral  Corpora¬ 
tion — Lee  H.  Baker,  vicepresi(ient  in 
charge  of  home  apptiance.s. 

5:30  P.  M. — Naticmal  Dairy  Council — 
Cocktails  and  Dinner.  Speakers:  Dr.  W. 
E.  Rrauss  of  Ohio  University  and  Mil- 
ton^  Hult.  president  of  the  National 
Dairv  Co»»ncil. 

Wednesday — 8:30  A.  M.— -Breakfast 
with  Kellogg  Company. 

10:30  A.  M — Kraft  Foods  Company. 

3:00  P.  M.-5:00— American  Institute 
of  Baking— A  trin  through  the  Conti- 
nental  Baking  Plant. 

6:30  P.  M— Pillshitrv  Mills.  Inc.- 
President  Phillin  W.  Pillsbury  will  ore- 
side.  Address  bv  Dr.  Frank  L.  Gun¬ 
derson.  vicepresident  of  research  and 


EDITORS  •  WRITERS  •  DESKMEN  •  LIBRARIANS 

HOW  MANY  HOURS  (DOLLARS)  DO  YOU  SPEND 
(WASTE)  LOOKING  UP  WHAT  CONGRESS  DOES? 

Save  up  to  90  per  cent  of  your  research  time  (dollars)  by 
using  CONGRESSIONAL  QUARTERLY. 

It  describes  all  bills  acted  upon,  amendments  and  committee 
action  on  important  measures;  and  records  all  Congressional 
action,  including  ALL  INDIVIDUAL  RECORD  VOTES. 

Writ*  today  for  particulars. 

CONGRESIONAL  QUARTERLY 
(Fermvriy  Press  Researeli) 

732  17tli  St.,  N.  W.  Washington  6,  D.  C. 


■  DIT 


Sroduet  development,  on  **Goala  of  Food 
Research;’’  and  story  of  Ann  Pillabury 
Home  Service  Center  by  Ellen  Fennell, 
director. 

Thursday— 9:15  A.  M.-10:30— Wilson 
ft  Company.  Col.  Charles  S.  Lawrence, 
commanding  officer  of  the  U.  S.  Army 
Quartermaster  Food  and  Container  In¬ 
stitute,  will  be  a  guest  speaker.  Lt.  Col. 
Don  L.  Deane,  and  Dr.  George  GelmaiL 
will  tell  about  the  Institute. 

10:45  A.  M.-2 :30— Grocery  Manufac¬ 
turers  of  America.  Greeting  by  Pres¬ 
ident  Paul  S.  Willis.  “The  lafe  Line  of 
AmericA**  will  be  dramatised  by  leaders 
in  their  fields.  Also  a  surprise  event 

Ereimred  by  Flanley  ft  Woodward  will 
e  conducts  by  Mary  Barber,  chairman- 
elect  of  GMA  Women’s  Committee. 

3:00  P.  M.-4:00 — American  Meat  In¬ 
stitute — Sp^ial  presentatitm  by  Don 
Smith,  chairman  of  the  Advertising  Com¬ 
mittee. 

5:30  P.  M.— -California  Wine  Grow¬ 
ers.  Champagne  party  and  dinner.  Talk 
by  Horatio  F.  Stoll,  “The  Romance  of 
American  Grape  Industry". 

Friday — 8:00  A.  M.-11:00— Borden 
Company— Br^fast  and  meeting. 

12:30  P.  M.— Armour  ft  Ccanpany — 
Luncheon.  Talk  by  F.  W.  Speefat.  vice- 
president  and  general  sales  manager. 

2:15-3:00— Council  on  Candy — Brief 
meeting. 

5:00  P.  M. — Council  on  Candy — Cock¬ 
tails  and  Supper. 


Laconia  Authors'  Tea 


Laconia,  N.  H. — ^The  Laconia 
Evening  Citizen  presented  its 
fourth  annual  Authors’  Tea  at 
the  Lacorala  Tavern  recently 
with,  as  guests,  Alice  Dixon 
Bond,  Utera^  editor  of  the  Bos¬ 
ton  Herald;  Ernest  Poole,  author 
of  “The  Great  White  Halls  of 
New  Hampshire”;  Thomas  Bra¬ 
den,  co-author  of  “Sub  Rosa”; 
Larry  Newman,  of  International 
News  Service,  biographer  of 
Patten,  and  many  omer  writers 
who  are  year  ’round  or  summer 
residents  of  New  Hampshire. 


i  Gasoline  and  Oil  Adver- 
|tisert  placed  57.2%  of 
[their  1945  lineage  in  the 
iBuffalo  Courier-Express. 


Figuring  doily  lineage  alone,; 
52.8%  appears  in  this  favorite 
^Buffalo  newspaper.  All  of  which! 
lis  one  more  bit  of  evidence  that 


Iwhether  you  sell  to  men,  or, 
■omen,  or  both  ... 


O 


u 


N  ■  I  fer  October  It.  ItM 


parade  pages  are  alive.  Pictures 

of  people  in  action  humanize  the  story . . . 
capture  top  reader  interest? ..  hold  more 
eyes  longer  on  more  pages. 

by  •stmaiT#  wumy. 


pulls  for  advertisers 
and  publishers  alike.  It’s  a  vital  sales 
booster,  a  vital  circulation  booster.  Use 
Picture  Power.  It  means  more  power  to  you. 


3,000,000  delivered  •  •  •  every  Sunday  • 
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The  Sunday  Picture  Magazine 

LEADS  MN  ^ 

In  SI  Key  Markets 


Cody  School  Ad 
Proven  Puller; 
Used  22  Years 

An  ndyertUeiiient  niildi  has 
used  without  change— ex¬ 
cepting  tor  the  occasional  inser- 
tloo  more  up-to-date  testi- 
monlala— for  the  past  22  years 
jmd  stlU  brings  in  tK  pro^iSS 
U  tte  one  for  the  Sherwln  Cody 
School  <a  English,  Bochester,  N. 
Y,  optioned,  "Do  you  make 
mistakes  In  EngUsh?” 
(See  cut) 

"That  ad  is  one  of  those  things 
ttat  a  mail-order  operator  prays 
a  proven  puller,”  Victor  O. 
president.  Schwab  & 
B^tty,  New  YoA  City  adver- 
tlalng  agency  handling  the  Cody 
amunt,  told  Edrob  t  PuausHia 
ttis  week.  "Many  ads  for  Cody 
-  ^.**^-**^  10 
15  different  ones  are  now 
used  from  time  to  time  but  this 
one  is  the  safest” 

Betaias  High 

The  evidence  is  in  the  pile  of 

Kturaed  coupons.  A  check  made 

by  the  agency  several  years  ago 
snowed  that,  over  a  ten-year  , 
P**!*!' tte  ad  per  ins^on  ave-  i 
wed  600  inqiflries  at  a  cost  of 
2  ^•».Per  inquiry;  that  a  total 
.  ^“rtlons  secured  224,- 
m2]nqulrles,  and  resulted  in  I 
**^”?-*l  ■  erosa  value  of  : 
orders  of  $328,860.  i 

relies  to  the  reinser-  1 
wM  of  that  ad  still  continue  1 
JO  ®o“c  1“  «t  about  that  rate."  i 
Bfr.  Schwab  said.  i 

In  the  ^e  agency  check 
another  Cody  ad  entitied  "How  i 


Do  You  Make  Th^e! 
Mistakes  in  English?' 


a 


1 

liA  which  has  been  used  for 
as  m^y  years  but  not  as  often, 
was  shown  to  procure,  over  a 
ten-year  period.  209  inquiries 
per  Insertion  at  a  cost  of  81  cents 
per  taquliy;  and  251  Insertions 
brought  a  total  of  52,304  In- 
<J^es  which  resulted  in  3,861 
orders  and  a  gross  value  of  or¬ 
ders  of  $115,830. 

Um  to  the  "Do  you  make”  ad. 
foltowing  the  same  format 
1“ 

pull  of  the  two  ads  surprised 
many  people  who.  Mr.  Scwab 
'pPorM,  thought  the  "How  to 
I’®!***’  one  because 
its  positive  headline  and  the 
TDo  you  make"  ad  hindered  by 
lt»  negative  headline. 

On  the  contrary,  BIr.  Schwab 
Minted  out  the  "Do  you  make” 
beadline  though  negative  was 
more  simple,  contained  a  “you” 
approach,  lead  readers  into  copy 
by  a  question,  and  aroused  curi¬ 
osity  about  “these”  mistakes. 

^e  Sherwln  Cody  sAool  ad- 
vwrtlslng  schedule  has  remained 
almost  as  constant  as  the  copy 
in  the  ad.  Each  year  two  or 
three  ads  are  run,  usuidly  in 
October  and  January  or  Feb¬ 
ruary,  but  always  between  Sep¬ 
tember  and  March,  the  best  mail 
order  season.  The  media  list  in¬ 
cludes  six  to  eight  Sunday 
newspaper  supidements  and 
about  15  general  magazines. 

nie  adiool’s  first  agency  was 
Ruthrauff  It  Ryan,  Schwab  b 
Beatty  taking  over  the  the  ac¬ 
count  in  1028. 


Cody  Ad  Bspeatsr 

Market  Warning 
By  Berkowitz 

Boston  —  Although  salesmen 
today  face  the  sort  of  con¬ 
sumer  market  about  which  they 
have  always  dreamed,  but  never 
expected  to  see,  they  must  not 
let  this  fact  lull  them  into  ne¬ 
glecting  the  value  of  emotion  in 
selling,  the  Advertising  Club  of 
Boston  was  told  recently. 

In  an  address  on  “Emotions 
versus  Statistics,”  Mortimer  Ber¬ 
kowitz,  of  New  York,  general 
manager  of  the  American 
Weekly,  Inc.,  warned  that  re¬ 
liance  alone  on  statistics  which 
point  up  assumed  existing  de¬ 
mand  would  cause  stagnation  in 
selling. 

To  Illustrate,  Mr.  Berkowitz 
said:  "Today  some  52  billions  in 


with  Incomes  i^er  $5,000  an¬ 
nually,  as  compared  with  the  '41 
billions  held  in  1939  by  those 
with  Incomes  greater  than  $5,000 
yearly.  In  addition  to  these  as¬ 
sets  in  bonds  and  bank  deposits, 
some  28  billions  in  cash  are  hdd 
in  stockings,  mattresses,  or  cof¬ 
fee  Mts. 

“This  means  manufacturers 
and  advertisers  look  forward 
with  little  effort  to  tremendous 
markets,  and  the  brilliant  bubble 
of  imagination  and  enthusiasm 
has  fallen  away  from  selling. 

“However,  according  to  a  re¬ 
cent  survey  only  some  2,800,000 
plan  to  buy  new  cars  in  1946, 
as  compared  to  the  3,404,497 
new  cars  sold  in  1936,  mostly 
to  people  with  incomes  less  than 
$3,000  a  year. 

“Now,  after  five  years  of  new- 
car  starvation  and  tremendous 
distribution  of  wealth,  liquid 
assets  and  savings,  we  are  told 
that  the  market  for  new  cars  is 
smaller  than  in  1936. 

“This  proves  advertising  has  a 
Job  to  do  in  stirring  and  stim¬ 
ulating  people  to  buy;  advertis¬ 
ing  still  must  create  markets  for 
American  business.” 


DEANE  WEINBERG 

H''wspjper  Boy  Imurance 


Home  Brands 
I  Promoted  in 
!  Mich.  Dailies 

’  The  Brand  Names  Foundation 
t  has  announced  an  experimental 
i  advertising  campaign  to  promote 
-  brand  names  and  trade  works  in 
their  home  territories. 

Described  as  the  “first  con¬ 
certed  attempt”  of  consumer 
goods  manufacturers  to  foster 
better  relations  between  li^us- 
try  and  the  community,  the  proj¬ 
ect  began  with  a  full-i»ge  ad  in 
the  Coldwater  (Mich.)  Reporter 
Oct.  8.  The  first  of  a  series,  it 
was  paid  lor  by  35  Coldwater  in¬ 
dustries,  and  was  designed  to 
show  how  various  elements  of 
'  the  community  combine  in  cre- 
ating  brand  names  of  local  ori- 
f  «in. 

Each  ad  in  the  series  will  be 
addressed  to  a  different  group: 
teachers,  labor,  managers,  farm¬ 
ers,  merchants,  etc.  After  their 
appearance  in  Coldwater,  ac¬ 
cording  to  Henry  E.  Abt,  general 
manager  of  toe  Foundation, 
they  run  in  other  papers  belong¬ 
ing  to  toe  Midiigan  League  of 
Home  Dailies. 

The  series  has  been  prepared 
under  joint  direction  of  the 
Foundation;  Donald  McMahon, 
public  relations  counsel  for  toe 
League;  and  Paul  V.  Elsberry  of 
Scheerer  A  Co.,  Chicago,  adver¬ 
tising  representatives  of  toe 
League. 

The  first  ad,  addressed  to 
teachers,  said  in  part; 

"The  names  and  trade-marks 
on  this  page  mark  products 
made  in  Coldwater.  All  over 


ful  workmanship  and  high 
standards  of  integrity.  In  a 
very  real  sense  they  stand  for 
you  and  your  teachings.  All  of 
toe  best  you  have  taught  is  in 
these  products.  .  .  . 

“In  places  thousands  of  miles 
away,  they  ore  Coldwater,  doing 
its  proud  part  in  service  of  hu¬ 
man  needs  and  happiness.  .  .  .” 
. 

Dobbs  in  New  York 

Arthur  T.  Dobbs,  publicity  ex¬ 
ecutive,  Odhams  Press,  Ltd., 
London,  England,  and  British 
type  and  advertising  layout 
authority,  arrived  in  New  York 
recently  to  join  Focal  Press, 
Inc.,  book  publisher,  in  an  ex¬ 
ecutive  capacity. 


B<m  Phone  Ads 

Bluefield,  W.  Vo.  —  DmIcd. 
tog  that  "attempting  to  ac¬ 
cept  adveitistog  over  long  dis¬ 
tance  telephone  is  subject  to 
errors  on  the  port  oi  the  re- 
cipienL"  the  Bluefield  Daily 
Telegraph  and  Sunset  News 
have  announced  that  the  ad¬ 
vertising  department  oi  the 
two  papers  cannot  accept 
such  advertising  to  hiture. 

Texas  Ad  Plan 
Drive  Started 

Dallas,  Tex.  — With  newspa¬ 
per  support,  a  statewide  cam¬ 
paign  has  been  opened  for  an 
amendment  to  toe  Texas  consti¬ 
tution  that  would  make  possible 
a  program  of  state  advertising  of 
Texas  tourist  and  industrial  ad¬ 
vantages. 

Under  an  anti  -  carpet  -  bagger 
clause  of  toe  state  constitution 
of  1876,  whereby  advertising  by 
toe  state  to  attract  immigration 
to  Texas  was  prohibited,  Texas 
in  modern  times  has  b^n  barred 
from  appropriating  funds  for  in¬ 
stitutional-type  advertising. 

A  bill  will  be  introduce  to 
toe  Legislature  in  January. 

Homer  Bellow,  national  ad¬ 
vertising  director.  Fort  Worth 
Star-Telegram,  is  interim  chair¬ 
man  of  a  special  Texas  publicity 
committee  of  toe  tenth  district. 
Advertising  Federation  oi  Amer¬ 
ica,  to  promote  the  campaign. 


Print  it  in 
the  West 
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The  JOURNAL-TIMES 
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?  in 

e'door  of  the prison^ 


The  annals  of  early  newsdom  in  colonial 
Annerioa  are  replete  with  examples  of  cour¬ 
age,  bravery  and  no  little  drama  in  the  fight 
to  preserve  “the  liberty  of  speaking”  .  .  .% 
right  which  we  take  for  granted  today  but 
which  had  to  be  won  against  the  forces  of  in- 
toterance.  Take  the  case  of  John  Peter  Zenger, 
founder  of  the  New  York  Weekly  Journal  in 
1733,  who  opposed  the  authorities  through  the 
medium  of  the  printed  word.  Through  official 
c^HUUiels  attempts  were  made  to  label  his 
eiorts  as  libelous;  when  these  proved  unsuc¬ 


cessful,  unlawful  means  were  utilized, 
nine  months  Zenger  languished 
earned  his  place  among  the  great  in^^ 
ism  by  issuing  his  copy  “diro*  die  Hole 
Door  of  the  Prison.”  Liberty  tri 
dirough  die  appeal  to  the  jury  by 
Hamilton  who  insisted  that  “the 
selves  must  be  libelous,  diat  is,  false, 
ous,  and  seditious,  or  else  we  are  not 
The  Jury  upheld  the  cause  of  liberty . . . 
liberty  both  of  exposing  and 
trary  power  by  speaking  and  wri 


since  1840 . . . 


Since  1840  MORRILL  has  endeav* 
ored  to  improve  the  appearance  of  the 
prin'ted  word  and  picture  by  providing 
the  “know'how”  in  manufacturing  and 
distribution  of  newspaper  inks — black 
and  color.  ' 


£0.  H.  MORRILL  DIVISION 

100  SIXTH  AVENUE,  NEW  YORK  13,  N.  Y. 

P—>eriM8  Norwood,  Mm*.  Chiooso,lll.  Taoooy,  Philodolpluo,  P*. 

— eiaoo.Gotif.  Lo*  Aodala*.  CtfU.  ' 

Braach**:  Boaloa  Now  York  fliiwUo  PUIadolpluo  Dotroit  Sc  LoalU 
Port  Wordi  Son  Praaeitoo  St.  Paul  Lo*  Ai^Ota*  Saadi*  Toroota  coaroast^ 

0  ■  ■ 


he  right  to  jvrite 
the  truth . 

The  right  to  write  the  truth  end  to  print  it  b  firmly 
estaMbhod  today  ia  apite  of  the  (oroee  which  seek  to 
undemune  democratic  prerogatives.  MCHIRILL,  hav> 
ing  eoioyed  the  fruits  of  freedom  of  speech,  endorses  the 
credo  of  modem  publishing  and  supports  it  by  providing 
the  meanS'toshow  the  tnah  in  its  best  light . , .  from  the 
reproductive  side  of  puUbhing. 


THE  MONOMELT  COMPANY,  INC. 

1614  POLK  ST.  N.E.,  MINNEAPOLIS  13,  MINN 


(  LINoffPE  ) 


of  p«p«n 

V^nia  iriDUnO  memn*  to  them.  fUtlng: 

m  ‘‘EntertaiiiflMiit  rnmoi  frcw  to 

G'lVOS  DoCllOrS  people  who  listen  to  radio  pro- 
grams,  but  thoee  who  read  newa- 
IneilHo  SIrtnp  papers  must  buy  them.  Thejaeo- 

IXlSMVlO  OlOXy  .  pie  who  buy  the  Chicago  Alb- 

CHiCACO-Something  unique  H"*  city  carriers, 

in  circulation  promotion  was  W 

“Centennial  Preview"  confer-  »P«“^  898,110,044  pe^M 

ence  conducted  here  last  week  JlS 

by  the  Chicago  Tribune’s  circu- 

lation  department  for  more  **»«"  **“y  Sunday  editions. 

400  wholesale  news  dealers  ~  — 

throughout  U.  S.  and  Canada.  ^  , 

The  dealers  were  guests  of  the  JJ"" 

Tribune  circulation  staff  for  two  ^ 

days  at  the  Continental  Hotel  year^m  the  sale  of  Trftimai, 
and  they  heard  top  executives  according  to  estimates  based  on 
of  the  newspaper  describe  the  “!*• 

machinery  of  that  vast  organl-  X®"*:  *!?• 

ration.  They  were  also  given  i«>«  ‘l>e  Tribi^  w^  la 
some  indication  of  the  plans  amount  you  take  in  lew  the 
ahead  for  the  Tribune  to  cele-  wholesale  ^  of  the  aewmaper 
brate  its  100th  birthday  next  to  yo^ 

year.  Louis  H.  Rose,  Tribune  dreu- 

lation  director,  promised  the 
CoL  McCormick  Specdrs  visitors  a  bigger  and  better 
Chief  among  the  shakers  was  Tribune  during  its  centennial 


Imiusttry 


Adaptation  of  house-organ  nM 

copy  to  plant-city  advertising  >  V 

was  advocated  this  week  by  the  ■■■ 

Hartford  (Conn.)  Courant,  in  STaS: 

an  outline  plan  distributed  by  ■L-'  ~  ... 

the  Biureau  of  Advertising  in  its  '2^ 

October  package  of  ad  informa- 

The  Courant,  which  last  fall  . 

made  news  with  the  “Courant  mtM 

Plan”  for  plant-city  promotion  ^  "^’Zt 

“wita  the  imls  at  hand”  (ZihP,  MwSEsCEBktjA 
Sept.  8,  ’49.  p.  9),  has  taken  the 

slogan  one  step  further  in  its  i  mi  Ear-g 

advocacy  of  house-organ  use.  XSTS. 

“One  of  the  great  disadvan¬ 
tages  of  the  house  organ,”  said  , ,  - 

the  newspaper,  “is  that  it  isn’t  ’ 

likely  to  get  into  the  ^me  of  „  ^ 

the  employes  family,  and  even  rao«s» 
if  it  does  through  the  process  of  _  __  _  ,  ,  — 

home  deUvery,  it  doesn’t  get  to  ARF  AdOS  Seven 

their  friends  and  neighbors  and 

the  community  at  large.”  lecnmCOi  ValO 

’Therefore,  it  goes  on,  a  ne-  ! 


interest  stori^  ai^  pictur^  Bckhardt,  Inc.,  is  chairman  of  Tribune  to  gather  for  its  ) 

usually  get  high  readership  rat-  the  committee  which  reviews  ers  the  news  of  the  world, 

ings-  and  approves  all  research  pro- 

Similarly,  “if  Joe  Brown  cedures  of  the  Fovmdation. 
works  for  the  Hartford  Chain  &  Other  committee  members  are 
Manufacturing  Co.,  he  is  more  Robert  B.  Brown,  Bristol-Myers 
Interested  in  the  fact  that  the  Co.;  Robert  T.  Browne,  Pills- 

son  of  Bill  Jenks,  a  fellow  bury  Mills;  John  Caples,  Batten, 

worker,  raised  the  biggest  wat-  Barton,  Durstlne  &  Osborn;  Dr. 

ermelon  in  the  northwest  sec-  cieorge  H.  Gallup,  Young  k 
tion,  than  he  is  in  what  the  Rubicam;  Amo  H.  Johnston,  J. 
chairman  of  the  board  thinks  Walter  ’Thompson  Co.;  John  F. 
about  free  enterprise.”  Kurle,  M  fc  M  Ltd.;  David  E. 

The  printing  of  house  organs  Robinson,  La  Roche  k  Ellis;  Dr. 
in  the  daily  papers,  the  Courant  d.  p.  Smelser,  ’The  Proctor  k 
suggests,  should  be  done  by  the  Gamble  Co.;  H.  M.  Warren,  Na- 
various  industries  under  a  com-  tional  Carbon  Co.,  and  Dr.  Wal- 
mon  heading  ( see  cut  of  sample  lace  H.  Wulfeck,  Federal  Ad- 
ad),  in  a  common  format  and  vertising  Agency, 
size,  with  separate  editions  for  Original  technical  committee, 
each  plant.  appoint^  in  1941,  was  compris- 

The  paper  could  run  as  many  ed  of  Messrs.  Gallup,  Robinson, 
as  three  editions  a  week.  With  Smelser  and  Warren.  ’These 
24  firms  participating,  each  men  continue  to  serve  on  the 
would  have  its  own  new  edition  committee.  A.  W.  Lehman,  man- 
every  eight  weeks.  aging  director  of  the  Founda- 

Content  of  the  ads  would  in-  tion,  and  Dr.  D.  B.  Lucas,  tech- 
clude  plant  activity  and  discus-  nical  director  of  the  Foundation, 

Sion  of  new  products,  says  the  serve  as  ex-officlo  members  of 
Courant,  “but  the  whole  thing  the  committee, 
would  have  the  sugar-coating  of 
personality  and  human  interest,” 
thereby  increasing  its  chances  of 

I  DVfTli'D  i 

lleve,  the  problems  of  getting  11  111  I  I  111  l| 

people  to  absorb  a  few  ideas  MWMJ  M.  M  MJMWi 

about  free  enterprise,  tae  prbb-  , 

lem  of  making  industry  appear  JHIll 

a  little  more  human,  and  the  uuu 

problem  of  bringing  the  mes-  -mv 

sage  not  only  to  the  worker  but  II I J  fll  fll  Ij  II 

to  his  family  and  his  commun-  K 


¥OUH  NewHisaper  Caa  Make 

A  GOOD  LASTING  IMPRESSION 

Wllk  MOXOMELTED  Type 


Bor  an  attractive, 
clean-cut  news¬ 
paper  that  will 
make  a  lasting  impression, 
start  with  crisp,  solid  Mono- 
mekod  slugs.  Equipped  with 
Menemolt  your  present 
line-casting  machine  will 
produce  the  kind  of  slugs 
needed  for  printing  a  sharp, 
readable  page.  By  supply¬ 
ing  balanced,  automati- 
csdly-fed  type  metal 
at  a  consistently 
correct  temperature, 
Menemelt  assures 
Hb  finer  type  and  in.-' 
creased'’  machine 
output. 


■BITORIAL 

CARTOONIST 

ATkUkUk  now.  Loot  reoord  with 
loortlnc  oowipApm:  wIiWt  r«pro> 
teeod.  Now  loiplofod  aftoraooa 
daUjr.  Profor  odltoml  oolj,  bst 
ooo  do  Ikjoat,  direct  ert  depart¬ 
ment.  Skillod  oarleatnrtat.  StndiBt 
oatloeal  affaire.  FamUp  maa,  eohar. 
ronocteh.  Bos  M87,  e/P  Sdttor 
A  Pnblliber. 


Reporter  Sparks 
T)ily  Feature' 
Restaurant  Ads 

A  news  writer  on  the  Tampa 
( Fla.  >  Morning  Tribane  has  dis¬ 
covered  a  method  of  getting 
some  extra  linage  for  his  news¬ 
paper  and  of  effectively  publi¬ 
cizing  through  that  linage  a 
restaurant  that  hadn’t  believed 
in  newspaper  advertising — all 
this,  and  some  extra  money  too! 

The  idea  occurred  to  Paul 
Wilder  while  he  was  doing  an 
extra-curricular  piece  on  Tam¬ 
pa’s  ^;>anish  restaurants  for  £s- 
<iuire.  Amazed  to  discover  so 
much  interesting  feature  copy, 
he  proposed  to  the  owners  of 
the  biggest  restaurant,  the  Co¬ 
lumbia,  that  he  do  a  regular 
feature  story  on  some  phase  of 
the  restaurant  and  that  they  use 
it  with  a  signature  as  an  ad 
vertisement  ’Ihe  type  would 
be  6H  point,  like  the  news  body 
type,  the  heading  18  point  to 
match  the  Tempo  headings  on 
the  editorial  page,  opposite 
which  it  would  always  appear. 

Meals  Stressed 

Since  the  restaurant’s  million 
dollar  business  had  been  built 
on  good-will  and  word-of-mouth 
advertising,  the  owners  saw 
little  use  for  a  new^wper  cam¬ 
paign,  but  they  were  pleased 
with  the  Esquire  publicity  and 
liked  Wilder’s  sample:  a  piece 
on  the  way  food  was  prepared 
and  packed  to  send  hot  meals  to 
Eastern  Air  Lines’  new  air 
route  and  on  the  possibility  of 
shipping  meals  by  air  all  over 
the  country, 

"If  the  things  in  the  Columbia 
are  interesting  enough  for 
people  to  pay  50  cents,”  thought 
‘'why  wouldn’t  they 


A  REPORT  TO  THE  MERCHANTS 

Some  ISO  local  advoitisots  otteadod  a  recent  dinner  where  they  heard 
about  the  progress  being  made  by  the  Lockport  (N.  Y.)  Union-Sun 
and  loumoL  At  head  t^le,  left  to  right  are;  Peter  Corson,  son  oi 
the  publisher;  John  Gieaen.  Betail  Division.  Bureau  ol  Advertising; 
Wiliam  I.  Eeiable.  advertising  managen  and  Egbert  O.  Corson, 
polisher. 


are  interesting  enough  for 
people  to  pay  SO  cents,”  thought 
Wilder,  ‘Srhy  wouldn’t  they 
like  to  read  about  them  for  the 
price  of  a  newspaper?” 

The  Columbia  owners,  Law¬ 
rence  and  Casimiro  Hernandez 
thought  it  worth  trying,  and  the 
campaign  started  as  a  daily  fea¬ 
ture  so  that  readers  could  ac¬ 
quire  the  habit. 

One  column— -each  ran  8Vi 
inches  exclusive  of  head  and 


ing  the  feature,  and  whenever 
any  of  the  Spanish  (or  offier) 
foreign  names  are  mentioned 
the  pronunciation  accom¬ 
panies  it 

Soon  after  the  series  of  ads 
started  the  Columbia  began  get¬ 
ting  postcards,  letters,  patron 
comment  and  even  long  distance 
calls.  Every  time  Wilder’s  ad 
mentioned  an  old  dish,  the  res¬ 
taurant  had  a  rush  on  the  item, 
and  Wilder  soon  learned  not  to 
mention  difficult  special  orders 
just  before  the  weekend  rtish. 
When  the  ad  was  omitted  one 
day  in  a  change  of  policy,  phone 
calls  queried  when  it  would  be 
resumed  and  one  woman  who 
was  making  a  scrapbook  of  the 
ads  phoned  from  St.  Peters¬ 
burg. 

To  keep  peace  with  his  news 
and  advertising  department  col¬ 
leagues,  Wilder  explained  his 
plan  first  to  the  advertising  de¬ 
partment  and  had  an  under¬ 
standing  with  the  restaurant 
that  all  news  or  publicity  from 
it  should  go  strateht  to  the 
newsroom,  not  to  wilder, 
a 

Jacksonville  Gets 
Ad  Research  Group 

jACKSONViux,  Fla.  —  F. 


bia’s  methods  of  making  such 
drinks  as  the  fiery  Pousse  Cafe. 
Another  told  of  the  deals  and 
doodles  fotmd  scrawled  on  fte 
table  linen — ^with  a  few  statis¬ 
tics  on  the  number  of  table¬ 
cloths  and  napkins  laundered 
each  week.  Lola,  the  head 
cashier,  made  a  feature  that 
might  well  have  appeared  in 
the  regular  news  columns. 
Some  research  in  the  kitchen 
uncovered  how  the  restaurant 
had  found  recipes  for  chicken 
livers.  Still  another  column 
dealt  wiffi  some  of  the  matters 
most  businesses  try  to  hide 
rather  than  explain,  misunder¬ 
standings  with  customers, 
trouble  with  waiters. 

One  column  began,  “Some¬ 
times  the.  fountain  in  the  Co¬ 
lumbia  Patio  seems  to  be  more 
trouble  than  it’s  worth.”  An¬ 
other,  ’’Henry  ’Tudela  ( say  it 
too-della),  the  Columbia’s  pi- 
P'anist,  figures  he  has  played 
f  ’Siboney’  4.0(X>  times.” 

Always  the  name  of  the  res¬ 
taurant  occurs  frequently  dur- 


Counselors,  this  city,  has  an¬ 
nounced  the  formation  of  Roy 
F.  Newman  t  Associates  to  con¬ 
duct  research  for  advertisers, 
marketers  and  industries  in 
eight  southern  states. 

The  firm  will  also  operate  on 
an  iixlirect  basis  for  other  mar¬ 
ket  research  organizations  and 
advertising  agencies  which 
maintain  their  own  research  de¬ 
partments  but  which  contract 
part  of  their  services,  Mr.  New¬ 
man  said. 

Hr.  Newman  and  his  principal 
associate,  Don  H.  Parker  have 
between  them  more  than  20 
years  of  experieiKe  in  research, 
personnel  management,  fact-find¬ 
ing  and  related  fields  of  work. 
Under  the  new  set-up  Mr.  New¬ 
man  will  handle  general  market 
research,  labor  relations  and 
public  relations  angles  while 
Mr.  Parker  will  serve  as  a  spe¬ 
cialist  in  formulating  aiki  con¬ 
ducting  psychological  tests,  the 
scientific  interpretation  of  find¬ 
ings  and  the  practical  applica¬ 
tion  to  current  market  conditions. 


West  Coast  Admen 
Teaching  Couzses 

San  Fbancisco  —  Newspaper 
advertising  managers  of  San 
Francisco  and  Oakland  will  pro¬ 
vide  teaching  instruction  next 
month  for  five  weeks  of  classes 
of  the  School  of  Advertising. 
The  course  is  sponsored  by  the 
San  Francisco  Advertising  Club 
at  Golden  Gate  College. 

A  special  feature  or  this  year’s 
program  is  an  advanced  copy 
writing  course  for  a  limits 
class  of  30  students.  Herbert  K. 
Reynolds,  of  Foote,  Cone  A  Beld- 
ing,  is  in  charge,  assisted  by 
John  Messier,  William  Haber- 
man,  Russell  Insley  and  Link 
Halmquist.  This  cla^  will  meet 
in  the  agency’s  offices. 

George  S.  Brumback,  local  ad¬ 
vertising  manager,  San  Fran¬ 
cisco  Examiner,  is  in  charge  ot 
the  newspaper  advertising  divi¬ 
sion.  Speakers  are  R.  L.  Litch¬ 
field,  San  Francisco  Call-Bul¬ 
letin;  William  D.  Phelan,  San 
Francisco  Chronicle;  Felix  J. 
Aberoutte,  Oafctarid  Post-En¬ 
quirer;  Philip  J.  Sheridan,  San 
Francisco  News;  Howard  Stovel, 
Oakland  Tribune;  H.  C.  Bem- 
sten,  manager.  Coast  Division, 
ANPA  Bureau  of  Advertisir^ 


manager,  White  House. 

Chronicle  and  Examiner  plant 
visits  will  mark  the  course. 

■ 

Meat  Institute 
Names  Roth,  Smith 

Chtcaco— In  line  with  its  pol¬ 
icy  of  rotation,  changes  in  chair¬ 
manships  of  its  advertising  com¬ 
mittees  were  announced  by  the 
American  Meat  Institute.  R.  A. 
Rath,  president  of  the  Rath 
Packing  Co.,  Waterloo,  Iowa, 
becomes  chairman  of  the  Insti¬ 
tute’s  advertising  policy  com¬ 
mittee  succeeding  John  Holmes, 
president  of  Swift  &  Co. 

Don  Smith,  advertising  and 
promotion  manager  of  WIilson  & 
Co.,  Inc.,  becomes  chairman  of 
the  advertising  planning  com¬ 
mittee,  succeeding  Mr.  Rath. 

The  Institute’s  meat  educa¬ 
tion  program,  now  in  its  sixth 
year,  will  continue  to  empioy  a 
wide  variety  of  media,  including 
daily  newspapers,  weekly  aiMl 
women’s  magazines  and  radio. 


4A  Launches 
Wash.  Study 
Of  Circulation 

A  circulation  study  of  the 
Washington,  D.  C.  newspapers  is 
being  made  by  the  American 
Association  of  Advertising 
Agencies,  the  forerunner  of  a 
series  which  will  cover  15  key 
cities. 

’The  "Reader  Surveys,”  as 
they  are  called,  are  a  resump¬ 
tion  of  a  set  of  studies  made  by 
the  AAAA  between  1928  and 
1939.  Tabulations  will  cover 
such  facts  as  overlapping  circu¬ 
lations,  readership  according  to 
income  groups,  sex  groups,  etc. 

Out-of-pocket  expenses  for  the 
work,  under  the  direction  of 
the  Elmo  Roper  organization, 
will  be  provided  by  the  news¬ 
paper  publishers,  the  AAAA 
said. 

In  the  previous  studies,  cir¬ 
culation  facts  were  presented  in 
a  variety  of  forms;  percentage 
of  each  newspaper  in  each  in¬ 
come  class;  number  of  families 
reached  by  various  groups  of 
two,  three,  or  more  papers;  non¬ 
readers;  readers  of  foreign-lan¬ 
guage  papers  only;  duplications, 
etc. 

’The  surveys,  made  by  the  Dan¬ 
iel  Starch  organization,  included 
New  York,  Detroit,  Washington, 
Boston,  St.  Louis,  Buffalo,  Phil¬ 
adelphia,  and  Los  Angeles. 

Some  changes  are  being  made 
in  the  survey  method  and  in  the 
information  to  be  presented,  the 
AAAA  said,  but  their  nature 
was  not  disclosed. 

No  publication  date  has  been 
set  for  the  Washington  study, 
nor  has  the  AAAA  determined 
what  other  cities  will  be  sur¬ 
veyed. 

■ 

Britons  Here  to  Stud-jr 
American  Ad  Practice 

Four  representatives  of  the 
Newmi>er  Society  of  the  United 
Kingdom  ore  visiting  the  United 
States  to  study  American  adver¬ 
tising.  They  are  R.  A.  Gibbs, 


Society  and  joint  managing  di¬ 
rector  of  the  Home  Counties 
Group;  Malcolm  Giaham,  man¬ 
aging  director,  Wolverhampton 
Express  tk  Star,  and  a  director 
of  Reuters;  H.  R.  Davies,  direc¬ 
tor  of  the  Newspaper  Society; 
Leonard  Fletcher,  public  rela¬ 
tions  officer  of  the  Society. 

The  party,  headquartered  at 
the  Waldorf-Astoria,  New  York, 
started  a  series  of  talks  Oct. 
14  with  executives  of  newq>a- 
pers,  advertising  agencies  and 
advertisers. 

The  publicity  department  of 
the  Newspaper  Society,  re-estab¬ 
lished  in  1945,  is  planning  to 
campaign  for  more  advertising 
in  British  newspapers  when 
more  newsprint  becomes  avail¬ 
able. 

a 

Magazine  Report 

Good  Housekeeping  is  releas¬ 
ing  the  fourth  report  of  “Con¬ 
tinuing  Study  ot  Women’s  Mag¬ 
azine  Audiences,”  conducted  by 
Elmo  Roper. 


IDITOR  A  PUBLISHER  for  October  19,  1f4« 


s'  »4i  ■■ 


'Today,  no  newspaper  need  waste  valu¬ 
able  storage  space  for  bulky  files. 

By  using  the  Recordak  Newspaper 
Service . . .  putting  your  files  on  micro¬ 
film  .  .  .  you  can  "de-bulk”  them  so 
thoroughly  that  they  will  take  only  2% 
of  their  present  space.  At  the  same 
time,  you  can  do  these  other  things . . . 

. . .  make  your  files  always  readily  avail¬ 
able,  for  quick,  easy  reference. 


. . .  give  them  lasting  protection  against 
deterioration,  handling,  tampering. 

. . .  enable  libraries  to  maintain  com¬ 
plete  microfilm  files  of  your  paper. 

For  more  complete  information  about 


the  advantages  of  the  RecordakNews- 
paper  Service  . . .  and  for  the  detailed 
story  of  how  it  works  .  .  .  write  us. 
Recordak  Corporatkm,  Subsidiary  of 
Eastman  Kod^  Compipy,  350  Madi¬ 
son  Avenue,  New  York  17,  New  York. 


originator  of  modem  microfilming — and  Hs  newspaper  application 


the  RECORDAK 
SERVICE 
can  reduce 
your  filing  space  98% 


INTERNATIONA 


V<oi»o*‘ 


o 


m  RIGHT !  .  .  . 


Way  back  in  1729,  the  famous  patron  saint  of  the  printing  industry  wrote  a 
piece  about  the  responsibilities  of  those  who  publish  or  write  for  newspapers. 

He  said: 

To  publish  a  newspaper  is  not  so  easy  an  undertaking  as  many  people 
imagine  it  to  be.  The  author  of  a  gazette  ...  ought  to  be  qualified  with  ...  a  great 
easiness  and  command  of  writing  and  relating  things  clearly  and  intelligibly,  and 
in  a  few  words;  he  should  be  . . .  well  acquainted  with  geography,  with  the  history 
of  the  time  . . .  and  the  manners  and  customs  of  all  nations.” 

INS  is  proud  of  the  fact  that  its  great  worldwide  staff  measures  up  to  the  high 
standards  so  ably  epitomized  by  Benjamin  Franklin. 

The  quality  of  a  news  service  is  best  measured  by  the  quality  of  its  staff.  INS 
has  long  been  noted  for  the  superior  calibre  of  editors,  writers,  and  reporters  k 
has  gathered  under  its  banner. 

In  the  accompanying  chapter  of  the  INS  "Family  Album'*,  you  wiU  meet 
some  more  of  the  staff  correspondents  who  typify  our  standards  of  performance. 
Their  bylines  stand  for  the  finest  traditions  of  American  journalism— and  thek 
ability  to  report  and  write  has  won  world-wide  praise  from  discerning  edkors. 


NEWS  SERVICE 


NEWSPRINT  RESPONSIBILITY 

WHEN  the  OPA  granted  a  $10  per  ton  in- 
creaae  on  newsprint  it  might  just  as 
well  have  lifted  price  controis  entirely 
from  that  commodity.  That  is  if  the  news¬ 
print  manufacturers  have  meant  seriously 
what  they  said.  In  their  plea  for  a  higher 
price  to  offset  increased  production  costs 
it  was  their  contention  the  price  would 
voluntarily  be  stabilized  at  $85  per  ton  if 
ceilings  were  eliminated.  That  price  has 
been  granted  by  OPA. 

Aided  by  U.  S.  publishers  who  wished 
to  protect  their  newsprint  supply  from 
diversion  to  overseas  markets  where 
higher  prices  were  offered,  the  newsprint 
manufacturers  have  been  granted  what 
they  asked.  What  effect  this  will  have  on 
preventing  diversion  of  paper  from  the 
U.  S.  market  remains  to  be  seen.  At  least, 
U.  S.  publishers  have  been  put  on  a  par 
with  other  purchasers.  If,  as  the  Canadian 
manufacturers  claim,  they  have  sold  no 
newsprint  overseas  higher  than  $85,  then 
the  profit  motive  has  been  eradicated  as  a 
a  factor  in  diversion. 

Commitments  of  Canadian  producers  to 
overseas  buyers  for  1947  is  another  thing. 
Australia  and  Great  Britain,  and  probabiy 
other  countries,  will  get  more  newsprint 
from  Canada  in  1947.  And  that  tonnage 
will  come  out  of  the  supply  which  in  1946 
has  gone  to  U.  S.  publishers.  On  the  other 
hand  possible  increased  production  in  1947 
from  three  machines  now  idie  may  provide 
an  additional  7,000  tons  per  month  which 
may  offset  partialiy  the  increased  ship¬ 
ments  abroad. 

However,  the  effects  of  diversion  are  al¬ 
ready  being  felt  by  some  U.  S.  publishers. 
Chances  are  it  will  be  more  widespread 
next  year.  A  form  of  "selective  selling”  is 
now  in  force,  and  the  Canadians  admit  it. 
Some  dailies  have  been  unable  to  renew 
contracts  for  1947.  Others  have  had  their 
contracts  reduced  by  the  mills. 

The  ANPA  calls  attention  to  this  situa¬ 
tion  in  a  statement  this  week:  "No  bona 
fide  newspaper  can  be  allowed  to  suspend 
publication  for  iack  of  new^rint  and  the 
ANPA  expresses  the  hope  now  that  every 
mill  in  the  U.  S.  Canada  and  Newfound¬ 
land  will  carefully  check  their  own  situa¬ 
tion  to  be  certain  that  they  do  their  part  in 
preserving  a  steady  fiow  of  newsprint  so 
that  all  newspapers  may  continue  to  pub¬ 
lish.  There  is  not  enough  newsprint  for 
every  pubiication  to  have  all  it  wants  but 
there  is  enough  to  see  that  no  newspaper 
is  without  any." 

Canadian  producers,  at  least,  who 
provide  about  82%  of  the  U.  S.  supply  have 
expressed  themselves  as  being  ready  to 
continue  to  try  to  assist  in  the  problems 
of  equitable  distribution  of  available 
newsprint  among  U.  S.  consumers. 

With  the  price  situation  solved  in  their 
favor  the  newsprint  manufacturers  have 
a  moral  obligation  and  a  responsibility  to 
abide  by  this  pledge  of  assistant. 

Also,  now  that  the  manufacturers  have 
obtained  the  “financial  return"  they 
claimed  was  necessary  we  trust  they  will 
consider  seriously  the  capital  expenditures 
for  increased  production  they  said  was  de¬ 
pendent  on  such  “return”  and  stability  of 
demand. 


EDIT!  RIAL 


The  light  of  the  eyes  rejoieeth  the  heart; 
and  a  good  report  makelh  the  bones  fat — 
^overbs,  IS;  30. 

FULL  COVERAGE 

THERE  has  been  some  talk  in  informed 
circles  recently  that  the  experience  of 
the  Peace  Conference  in  Paris  with  full 
coverage  by  the  press  was  disappointing 
and  that  future  United  Nations  meetings 
might  therefore  be  closed. 

The  presence  of  reporters  at  Paris,  it  is 
said,  caused  various  statesmen  of  the 
world  powers  to  use  the  conference  for 
propaganda  purposes  leading  to  lengthy 
speeches  at  times  meant  specifically  for 
home  consumption.  It  is  argued  this  un¬ 
necessary  speechifying  slowed  the  progress 
of  the  peace  drafting. 

Perhaps  it  did.  But  at  least  the  peoples 
of  the  world  (particularly  those  enjoying 
a  free  press)  now  know  where  they  stand 
and  understand  a  little  about  the  aims  and 
policies  of  various  nations.  Although 
motives  have  not  been  entirely  clear  the 
people  have  seen  the  disagreements  and 
to  some  extent  understand  them. 

A  great  victory  was  won  in  the  estab¬ 
lishment  of  world  peace  when  the  press 
was  admitted  to  the  Paris  conferences.  To 
break  this  precedent  of  full  coverage  in 
future  UN  meetings  would  be  a  decided 
blow  to  the  peace. 

We  cannot  expect  permanent  peace  until 
all  peoples  of  the  world  understand  what 
is  going  on  outside  of  their  own  little  baili¬ 
wick.  They  cannot  be  expected  to  have 
confidence  in  any  international  organiza¬ 
tion  when  they  do  not  know  how  it  oper¬ 
ates  or  why  some  other  nation  opposes 
the  proposals  of  their  own  government. 

Freedom  of  information  and  not  secret 
diplomacy  is  the  only  road  to  world  peace. 

ITEM  vs  INSTITUTIONAL 

OUR  READERS  interested  in  the  retail 
advertising  field  will  get  a  bang  out  of 
the .  controversy  between  Walter  Hoving 
and  Bernice  FitzGibbon,  representing  two 
New  York  stores,  on  the  merits  of  institu¬ 
tional  advertising  as  opposed  to  item  ad¬ 
vertising  for  retailers.  It  is  carried  on  an¬ 
other  page  of  this  issue  and  newspaper 
retail  ad  managers  ought  to  pass  it  around 
to  their  local  clients. 

In  this  particular  skirmish  over  whether 
a  store  should  consistently  follow  one 
policy  or  the  other  we  give  Miss  FitzGib¬ 
bon  the  nod  for  ably  upholding  the  cause 
of  item  and  price  copy. 

However,  we  believe  there  is  a  place 
for  both  types  of  appeal  In  a  well-planned 
advertising  budget  for  a  modern  retail 
item. 


GROSMAN'S  INDICTMENTS 

WE  HAVE  attacked  past  criticism  of  the 
press  by  Ralph  Crosmai^of  the  Univer¬ 
sity  of  Colorado  because  he  has  dealt  in 
generalities  indicting  all  the  press  because 
of  the  alleged  misfeasance  of  a  few.  At 
last  he  has  accompanied  his  allegations 
with  a  bill  of  particulars. 

However,  taking  his  points  detailed  on 
page  10  of  this  issue:  1.  An  assumption 
that  the  National  Association  of  Manufac¬ 
turers  is  always  wrong;  and  if  it  is,  an  as¬ 
sumption  that  the  4.000  newspapers  actual¬ 
ly  use  its  material  for  print  as  well  as 
reference.  2.  Is  what  Marion  Hargrove  says 
about  the  NAM  necessarily  news?  3.  It 
would  appear  the  papers  of  Colorado  were 
negligent  in  their  duty  in  that  case  if  Dean 
Crosman  is  correct.  4.  Sounds  bad  for  New 
York  dailies,  but  it  would  be  helpful  for 
a  better  understanding  if  they  were  given 
an  opportunity  to  state  their  reasons  for 
omission  of  the  story  rather  than  attribute 
it  to  “big  business”  partiality. 

5.  Isn’t  this  based  on  the  assumption  the 
Committee  for  Constitutional  Government 
is  bad  and  therefore  everything  it  advo¬ 
cates  is  also  bad?  6.  Even  the  then  Secre¬ 
tary  of  Navy  Knox  made  the  same  remark. 
In  the  face  of  that  could  newspapers  1^ 
expected  to  say  “faint  true?”  7.  One  man’s 
opinion,  but  worth  listening  to.  8.  Also  the 
expression  of  one  reader  under  unusual 
circumstances,  but  is  it  conclusive? 

9.  Newspaper  opposition  to  NRA  was  justi¬ 
fied  by  Supreme  Court  decision.  Opposi¬ 
tion  to  Wagner  Act  on  free  press  argument 
may  not  have  been  proper,  but  time  alone 
will  tell.  AP  dispute  with  government  and 
free  press  argument  is  still  open  to  debate. 

10.  An  indictment  of  one  newspaper. 

To  prove  that  the  American  press  is  as 

bad  as  he  palnte  it  in  his  allegations.  Dean 
Crosman  will  have  to  be  more  specific. 

PAPER  AND  WAGES 

THE  AMERICAN  Newspaper  Guild  is  en¬ 
gaging  in  a  littie  twisted  reasoning 
about  the  relation  of  newsprint  cost  to 
newspaper  workers’  wages.  The  Interna¬ 
tional  ’Typographical  Union,  also  currently 
endeavoring  to  obtain  enormous  wage  in¬ 
creases,  may  be  expected  to  copy  it. 

The  latest  issue  of  the  Guild  Reporter 
calls  It  “fantastic”  that  publishers  should 
say  “we  can  afford”  a  $10  per  ton  increase 
in  newsprint  cost  and  at  the  same  time 
say  they  can’t  afford  the  wage  demands. 

To  set  the  record  straight  no  publisher 
has  said  he  can  afford  an  increase  in  news¬ 
print  price.  The  cost  of  newsprint  is  an 
uncontrollable  item  in  operating  expense. 
Publishers  have  to  pay  the  price,  if  they 
want  to  continue  in  business,  whether  it 
is  $85,  $100  or  $150  per  ton.  Agreement  of 
publishers  to  the  recent  OPA  price  in¬ 
crease  was  not  motivated  by  any  feeling  of 
“we  can  afford  if’  but  only  by  the  desire 
to  protect  their  supply  of  raw  material. 

Wages  are  an  item  of  expense  over 
which  a  publisher  must  have  some  control. 
He  must  control  them  in  order  to  ke«) 
total  expenses  below  the  level  of  current 
and  expected  Income.  The  late  Phitodel- 
phio  Ledger  was  an  example  of  what  hap¬ 
pens  to  a  newspaper  when  wages  become 
an  uncontrollable  item. 

■  DITOR  R  PU  RUSH  it  for  October  1*.  1*4* 
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PERSONAL 

MENTION 


JOHN  E.  MOTZ,  publisher. 

Kitchener  (Ont.)  Oailp  Rec¬ 
ord,  was  elected  to  the  board  of 
directors  of  Press  News,  Ltd., 
at  the  semi-annual  meeting  in 
Toronto  to  fill  the  vacancy  cre¬ 
ated  by  the  death  of  W.  B.  Pres¬ 
ton.  Press  News,  Ltd.,  is  a  radio 
subsidiary  of  Canadian  Press. 

Josv?H  R.  Farrington,  presi¬ 
dent  and  general  manager,  Hon¬ 
olulu  (T.  H.)  Star-Bulletin,  was 
unopposed  for  the  Republican 
nomination  as  territorial  dele¬ 
gate  to  Congress  in  the  recent 
primary  election  in  Honolulu. 

Mrs.  Ogoen  Reid,  vicepresi¬ 
dent,  New  York  Herald-Tribune, 
received  a  gold  medal  this  week 
from  the  Hundred  Year  Associa¬ 
tion  of  New  York,  Inc.,  for  her 
contributions  to  the  "cultural, 
the  intellectual  and  social  life  of 
the  City  of  New  York.” 

Vernr  E.  Joy  will  observe  his 
40th  anniversary  on  Nov.  1  as 
publisher  of  the  Centralis  (III.) 
Evening  Sentinel. 

William  Collyns,  manager. 
Midland,  Tex.,  Chamber  of 
Commerce,  has  resigned  to  be¬ 
come  editor.  Midland  (Tex.) 
Daily  Reporter-Telegram. 

Holt  McPherson,  editor,  Shel¬ 
by  (N.  C.)  Star,  has  been  named 
on  the  advisory  committee  of 
the  World  Federalists  of  North 
Carolina,  which  will  work  for 
development  of  peace  through 
world  government. 

Thomas  Murphy,  associate  ed¬ 
itor,  Scranton  (Pa.)  Times,  was 
presented  with  a  watch  by  E. 
J.  Lynett,  editor  and  co-pub¬ 
lisher,  for  Murphy's  long  and 
meritorious  service  with  the 
newspaper.  The  watch  was  giv¬ 
en  at  the  24th  annual  dinner  of 
the  Twenty-Five  Year  Club  of 
the  Times’  employes. 

L.  Max  Connolly,  editor, 
Tempe  (Ariz.)  Daily  Newt,  and 
Grace  Proctor  of  Oklahoma 
City  were  married  in  Tempe 
Oct.  10. 

T.  J.  Write,  general  manager. 
New  York  Journal  -  American, 
and  president,  Chicago  Herald- 
American,  and  Mrs.  White  have 
announced  the  engagement  of 
their  daughter,  Carmel,  to  Lt. 
Col.  Herbert  E.  Eitt  of  San  An¬ 
tonio,  Tex.  The  wedding  will 
take  place  Dec.  11  in  Smlthtown, 
L.  I. 


In  The  Business  Office 


JOHN  D.  BURKE,  resident  man¬ 
ager,  Hearst  Advertising  Serv¬ 
ice,  was  elected  president  of  the 
Detroit  Chapter  of  the  American 
Association  of  Newspaper  Rep¬ 
resentatives,  succeeding  Ben 
Etter,  Detroit  manager.  New 
York  Timet.  Other  officers 
elected  were:  James  B.  Jones, 
Detroit  manager,  Scripps  How¬ 
ard  Newspapers,  vicepresident; 
Richard  Healy,  Reynolds  -  Fitz¬ 
gerald,  secretar  y;  Robert 
Crooks,  Allen  Klapp  Co.,  treas¬ 
urer;  Wally  Bates,  Chicago 
Tribune;  and  C.  H.  Stevens, 
Sawyer-Ferguson-Walker,  direc¬ 
tors. 


Charles  Neel,  for  the  last  10 
years  a  member  of  the  na¬ 
tional  advertising  department, 
Oklahoma  City  Timet  and  Okla¬ 
homan,  has  been  named  national 
advertising  manager,  Lexington 
(Ky.)  Herald-Leader.  He  for¬ 
merly  wrote  and  sold  advertis¬ 
ing  tor  the  Paduca  (Ky.)  Sun- 
Democrat. 


Richard  Hale,  advertising  di¬ 
rector,  Shreveport  (La.)  Timet, 
was  elected  president.  Midwest 
Newspaper  Executives’  Associa¬ 
tion,  at  the  semiannual  meeting. 
Other  officers  elected  were:  Tom 
Devaney,  advertising  manager, 
Omaha  World-Herald,  vicepresi¬ 
dent;  Paul  Allingham,  advertis¬ 
ing  manager,  Amarillo  (Tex.) 
Globe-Newt,  secretary-treasurer; 
and  H.  L.  McKee,  advertising 
manager,  Kansas  City  ( Kan. ) 
Kansan,  sergeant-at-arms. 

E.  W.  SwiCK,  former  assistant 
circulation  manager,  Cincinnati 
Enquirer,  has  been  appointed 
circulation  man¬ 
ager,  St.  Louis 
Star  -  Times. 

Swick  was  with 
the  Enquirer  11 
years  and  is  a 
member  of  the 
board  of  direc¬ 
tors,  Ohio  Cir¬ 
culation  Mana¬ 
ge  r  s  ’  Associa¬ 
tion. 

Harold  Hall, 
business  mana¬ 
ger,  New  York 
Timet,  will 
serve  as  chairman  of  the  News¬ 
paper  Publishing  Division  in  the 
1946  campaign  of  the  Visiting 
Nurse  Service  of  New  York  to 
raise  $400,000.  His  division  will 
seek  contributions  from  business 
men  in  that  &eld. 

Ted  Tedrick,  formerly  with 
the  Grand  Junction  (Colo.) 


Daily  Sentinel,  has  been  ap¬ 
pointed  advertising  manager, 
Meta  (Ariz.)  Journal-Tribune. 

Lou  Davis,  who  resigned  as 
purchasing  agent.  Lot  Angeles 
Times,  IS  months  ago,  has  re¬ 
sumed  his  former  post  at  the 
Times. 

Lt.  Carl.  R.  Hammons  has  re¬ 
turned  to  the  display  promotion 
staff.  Lot  Angeles  Examiner,  and 
will  head  up  the  advertisers’ 
service  division.  He  was  recent¬ 
ly  discharged  from  service. 

Leo  Neuschwander,  recently 
discharged  from  the  Army  Air 
Forces,  has  Joined  the  advertis¬ 
ing  staff,  Longview  (Wadi.) 
Daily  Newt. 

Mary  Elizabeth  Suddoth  has 
resigned  from  the  promotion  de¬ 
partment,  Memphis,  Tenn.,  Pub¬ 
lishing  Co.,  publlAers  of  the 
Memphis  l^ess  -  Scimitar  and 
Commercial  Appeal,  to  become 
public  relations  director,  Mem¬ 
phis  Council  of  Social  Agencies. 


In  The  Editoriod  Rooms 


EDMUND  F.  WOLF,  79,  has  re¬ 
tired  as  managing  editor,  Wil¬ 
liamsport  (Pa.)  Sun,  after  30 
years  with  that  newspaper  and 
64  years  of  active  service  as  a 
Williamsport  newspaperman.  He 
will  be  succeeded  by  Paul  G. 
Gilmore  who  has  been  city  edi¬ 
tor  for  five  years.  Maj.  J.  Mark 
Good,  recently  discharged  from 
military  service,  resumed  his 
post  as  city  editor. 

William  G.  Dwight,  manag¬ 
ing  editor,  Holyoke  (Mass.) 
Traiucript  -  Telegram,  has  been 
elected  to  the  Hampden  County 
Commission  to  611  the  unexplred 
term  of  the  late  Edwaid  J. 
Stapleton  of  Holyoke.  Dwight 
Is  now  serving  on  the  Western 
Massachusetts  regional  Civilian 
Production  Board,  and  in  1943 
was  an  assistant  to  the  adminis¬ 
trative  officer  of  the  War  Ship¬ 
ping  Administration  in  Washing¬ 
ton. 

Chet  E.  Hagan,  former  manag¬ 
ing  editor,  Lebanon  (Pa.)  Eve¬ 
ning  Star,  has  been  named  news 
editor  of  WLBR,  new  1,000- watt 
outlet  in  Lebanon.  Before  going 
to  Lebanon,  Hagan  served  &ve 
years  with  the  Reading  (Pa.) 
Eagle,  the  latter  part  of  that 
time  as  assistant  sports  editor. 


(Continued  on  page  42) 


A  Great  Date! 

MONDAY 
OCT.  28 

ELMO,  th«  gr««f 
n»w  funny  comic  by 
CoctI  Jonton  is  roody  ^ 
to  go.  Wiro  for 
sompUs,  forms. 
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NEW  SUBSCRIBERS 
DURING  THE  PAST 
FIVE  YEARSs  DESPITE 
THE  MOST  SERIOUS 
NEWSPRINT  SHORTAGE 
WE'YE  EYK  KNOWNI 


LOVED  BY  THE 
ENTIRE  FAMILY 

**1^6  and  all  my  friende 
can  fpve  you  and  all  your 
readers  365  laughs  a 
year,”  says  Nancy. 

Daily  strips — 4  and  5  col. 
Weekly  page — tabloid, 
or  1/3  standard  page. 
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Chicago  Tribune-  New  York  News 


— Maloney  hai  been  in  charge  of  will  write  a  weekly  radio  music 
PERSONAI2  news  gathering  for  U.P.  in  Min-  column  for  the  Herald  Tribune. 

,  .  ^  nesota  and  North  and  South  Da-  Donald  Canavan,  recently  with 

_ continued  from  page  40  the  Tokyo  ediUon,  Store  ond 

Willard  C.  Haselbush.  South-  Stripes,  has  joined  the  Herald 
Fred  M.  Learned,  former  man-  west  news  editor  of  the  United  Tribune  as  a  district  reporter, 
aging  editor,  Plattstmrg  ( N.  Y. )  Press  in  Dallas,  Tex.,  was  placed  Mrs.  Magaret  Lebert  Vetter- 
Republican,  and  a  Boston  public  in  full  charge  of  news  and  per-  ling,  society  editor,  Greenfield 
relations  counsel,  has  been  ap-  sonnel  after  the  resignation  of  <  Mass. )  Recorder  -  Gazette,  has 
pointed  chief  of  the  press  sec-  Jacques  D'Armand  as  Southwest  resigned.  Janet  Cunningham,  a 
tion  in  the  national  office  of  the  Division  manager.  member  of  the  news  staff,  will 

American  Cancer  Society.  Joseph  A.  Gallagher  has  re-  succeed  Mrs.  Vetterllng. 

signerf  his  position  with  the  WeiD  Mona  Harrop,  of  the  Cincin- 
STAMin  R.  KEin,  inan^iiw  London  (Conn.)  Day  to  become  nati  Public  Library  staff,  is  tbe 
Dapartoa  ,**°°-*.  sports  editor,  Beverly  (Blass.)  new  book  editor  of  the  Cinctn- 

*?**’®”*’i,  “/Tfrf  SverUng  Timet,  succeeding  Ray-  nati  Times-Stor. 

c^e  of  the  Chri^B  (IlL)  mono  V.  Hohnson,  now  a  stu- 
dent  at  Harvard  under  the  GI 
training  program. 


Hitchcock  Scholar 

Omaha,  Nab, — Pabida  Ana 
Baiigaa,  who  has  been  work¬ 
ing  on  the  ScoHsblufi  (Nob.) 
Star-Harcdd.  has  boon  an¬ 
nounced  as  the  1946  winner  oi 
the  Hitchcock  scholarship  to 
the  Graduate  School  of  lonr- 
nalism  at  Columbia  UniversitT, 
The  scholcBship  was  estab¬ 
lished  in  honor  oi  Gilbert  H. 
Hitchcock,  founder  of  the  Oma¬ 
ha  World-Herald. 

Mias  Berigoa.  sixth  woman 
to  win  the  scholarship,  was  a 
correspondent  for  tho  Werld- 
Herold  whilo  attending  Crei^ 
ton  UniversitT  in  Omaha. 


Glenn  Thompson  succeeds 
Charles  H.  Dean  as  Was^gton 

omr  ana  wu  eaimr  oi  me  l*x-  correspondent,  Cincinnati  J5n- 

iuntna  (Mn  I  AAnrrtlMer  iteia*  FRANK  E.  FORCE,  former  sports  guirer.  Dean,  one  of  the  veteran 

22^  the  If mS.  (Mto  )  Ifoe-  editor,  Minneapollt  (Mfon.)  writers  on  the  Enquirer,  returns 

'  Tribune,  is  a  member  of  the  to  local  poUtlcs.  John  P.  Rhodes 

luae  uravwr.  desk  staff,  Son  Diego  has  rejoined  the  Enquirer  as 

John  P.  BIay  has  joined  the  (Calif.)  Journal.  music  editor  and  critic  after  mil- 

Centrolto  (HL)  Eoening  Senti-  Geowie  Koksey,  a  menfoer  of  itary  diachMge.  BIm.  ^y 
nel  as  sports  editor,  coming  from  the  reportoiial  staff,  United  Lwghton,  who  replaced  Rh^^  makeup  editor.  New  York  Jour^ 

the  Cherokee  (la.)  Daily  Press,  for  14  years,  has  an-  during  the  war,  will  resume  fuU-  nal •  Americon,  has  been  named 

sen.  He  formerly  was  with  nounced  the  opening  of  perma-  ^  faculty  of  me  production  manager,  My  Baby 

U^ted  Press  at  Chicago  and  Des  nent  offices  in  Houston,  Tex.,  for  Cincinnati  ^nservatory  of  Mu-  magazine. 

Moines.  his  public  relations  firm.  Kirk-  si®*  Tom  SuoKrER,  for  15  yrars  phyllis  A.  Whitney,  author  of 

sey  collaborated  in  the  collec-  .  rcj^rter,  Enqu^er,  hu  tg^n-age  books,  will  edit  a  spe- 

Wiley  BIaloney,  norfow^  tion,  writing  and  editing  of  “The  been  ti^rfer^  to  foe  jrourt  j  j  edition  of  a  new  literary 

manner  of  foe  United  Brereton  Diaries.”  a  book  on  foe  bo“»e  Hal  BJbtzger  re-  supplement  of  foe  PWlodelpMo 

Press  in  Minneapolis,  has  been  in  foe  air  published  this  places  Mercer  on  foe  police  run.  j„™jrer.  ^ 

splinted  ^stut  director  of  month  by  William  Morrow  and  Ray  Winans,  for  foe  past  two  Daniel  J  Bergen  formerlv 

L"c%"r'*foriaKr^  ye«s  wifo*^  pl;ttSmr(’p/T  J^?^ 

me.  sor  me  last  three  years  waide  M.  Condon  of  foe  edi-  Springfield  (Mass.)  Eoening  m.n  .nA 


Sehirt^r  rimer  1884 


Ideas  literally  plucked  out  of  the 
air — realism  so  vivid  the  roar  of 
the  planes  is  there — lively,  vigor¬ 
ous  characterization.  .  .  .  That’s 
Smilin’  Jack  by  Zack  Mosley,  artist, 
writer,  and  aviation  enthusiast. 

Followed  with  reason  by  mil¬ 
lions,  daily  and  Sunday,  this  top 
comic,  set  in  an  aeronautical  back¬ 
ground,  may  still  be  available  in 
your  territory.  .  .  . 
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really  buetling  witfi  atudents  bu; 
BT  tUngB  eeacntial  to  their  higher  edufatkat. 
J5»» 

go  to  echoed  without  the  proper  equipment,  ^ 
■  any  one  knowe  that  you  have  to  have  at  leaat  a  doxen  eweaters  or 
wouldn’t  be  aMe  to  trade  wUh  your  roommate. 


And  a  combination  radjo-jdyaoograph  is  a  neceaefty.  With  pL 
records.  Sports  equipment,  too,  with  all  die  correspondinibi 
from  aiding  to  swimmitag. 

>.  So,  if  you’re  looking  for  a  ready  and  willing  marked— let  tli^  Ifnawr 
v^t  you  have  in  stock.  Tell  thim  about  it  In  your  local  newip^^. 

what  they  read. 


“OiaiDown,”?! 

Panmylvaiiia'«  82  ctKea  and  towns  imdar  100,000  City.' 
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Keokuk’s  Industries 
Preach  Partnership 


Sum  Si  Clly  Mn  U  MI  .nur£<d  fraop 

American  buai-  Keokuk  s  industrial  men,  and 

nen  system.  to  go  into  details  with  them  con- 

Thls  is  the  story  cerning  the  basic  themes,  idea  matters  as  Wages,  Prices, 

behind  the  52-  continuity  and  proposed  adver-  controls,  ProBts,  Taxes,  etc.  has 

page  Plant  City  H|  'peifl  tisements  i^iwi  I  had  thus  lar  countrywide  dissemination, 
story  now  ap-  8"d  i**®*  there  is  public  mis- 

pearing  in  5I  BhuiSI  followed  brought  oiU  someve^  understanding  and  doubt,  it  is 

weddy  install-  •  useful  opinions,  and  the  meet-  ge„erai  nationwide.  These  live, 

ments  in  the  '  ^  *  ting  ended  with  the  group  en-  compelling  problems  are  with  us 

Daitp  Gate  City.  dorsing  a  plan  of  action  calling  today,  and  must  be  solved  be- 

In  December,  Dina  for  52  page  messages.  tore  we  can  expect  a  better  to- 

1945,  four  Committee  Named  morrow.  Largely,  they  will 

months  after  American  Industry  committee  of  three  Indus-  have  to  be  solved  locally. 

trialisU  was  appointed  to  help  Clarity,  like  charity,  begins  at 
gain  the  cooperation  of  all  man-  home. 

ufacturers,  and  to  work  out  a  Working  from  that  theory, 
fair  apportionment  of  the  space  Keokuk  manufacturers  are  em- 
costs.  Sixteen  of  our  Industries,  ploying  advertising  which 

virtually  all  of  them,  were^en-  tackles  today’s  immediate  prob- 
as  they  are  utilizing  basic  free- 
lems  in  a  fairminded  way,  just 
themes  in  a  far- 


Foirminded  and  Farminded 

In  subsequent  messages,  mat¬ 
ters  fundamental  to  .Industry’s 
success  were  talked  up  in  the 
language  of  the  average  man  on 
the  street  and  woman  in  the 
home. 

Keokuk  manufaeturers  have 
scrupulously  avoided  "pat  us  on 
the  back”  approaches  as  well 
as  “to  hell  with  this  or  that 
group”  techniques.  ’They  have 
stimulated  constructive  thinking 
on  of-the-moment  issues.  Quite 
frank  have  been  their  discus¬ 
sions  dealing  with  Wages, 
Prices,  Regulations,  Spending, 
Inflation,  Taxes,  our  Standard 
of  Living.  The  theory  behind 
our  efforts  to  make  friends  for 
Industry  among  all  classes  Is 
that  "you  must  talk  frankly  and 
openly,  without  axe-grinding,  on 
matters  as  they  concern  ’THEM.” 

Layouts  have  been  prepared 
with  the  following  rules  in 
mind: 

1.  Clever,  interest-provoking 
headlines. 

2.  Informal,  concise  copy. 

3.  Large,  eye-catching  illustra¬ 
tions. 

4.  Liberal  white  spaee. 

I'd  like  to  answer  the  ques¬ 
tion,  should  it  arise,  "How  Long 
Shall  We  Carry  On  This  Plant 
City  Advertising?  ”  If  you  meet 
with  an  Industrial  executive 
who  would  like  to  realize  dollar 
return  on  his  Plant  City  copy 
just  as  he  expects  it  from  his 
product  advertising,  tell  him  he 
can.  In  Keokuk  if  only  one 
employe  in  50  increases  his 
work  output  3%,  our  average  in¬ 
dustry’s  participation  cost  will 
be  absorbed.  Home  city  news 
should  be  conducive  to  renewed 
production  effort. 

Just  as  long  as  Industries  in 
your  city  employ  Workers,  just 
as  long  as  they  and  other  Indus¬ 
try  sell  competitively  to  Con¬ 
sumers,  should  they  employ 
Plant  City  copy  to  sell  our  com¬ 
petitive  way  of  life. 

At  least  once  a  week,  as 
regularly  as  your  "homefolks’’ 
follow  our  American  habits  of 
shopping  downtown  on  Saturday 
night,  reading  the  society  hap¬ 
penings,  tuning  in  their  fa¬ 
vor  1 1  e  broadcast,  attending 
church  and  the  theatre,  they 
must  be  given  the  "habit”  of 
learning  more  and  more  of  the 
Why  and  How  of  their  Business 
and  Industry. 

CLAIUTy  begins  at  home. 


Constructive  Thinking 


e»Mt  the  American  public  had 
helped  defeat  Japan,  it  looked 
as  though  both  faced  defeat  in 
their  efforts  to  get  back  produc¬ 
tion  of  goods  sorely  needed. 

Strikes,  government  regulations,  y„iua„,  u.c..., 

congressional  apathy,  confusing  as  co-sponsors,  and  their 

of  issues  by  politicians  and  prM-  QQgi  was  based  on  the  number 

iroups  all  jminted  to  dif-  pj  workers  each  employed.  The  enterprise  I 
flcult  times  for  we  public  in  jjjgj  advertisement  appeared  in  minded  way. 
geno^  and  Industrial  Manage-  jssug  of  June  25.  Among  the  points  which 

mmt  m  partlcutar.  ,  Our  manufacturers  have  Keokuk  industrialists  wish  to 

.  ■  ■  “**  ®M«ction  Wat  In-  chosen  to  sign  each  message  sim-  stress  arc: 

dustrys  problems,  though  na-  -jy  ••KEOKUK’S  INDUS-  .  „ 

tlonal  in  character,  could  best  _  ••Your  Partners  for  i-  Managements  interest  in 

be  solved  through  aggressive  lo-  Better  Living  ”  There  was  a  Labor  being  well  paid,  but  We 
cal  action,  I  approached  several  mutual  feeling  that  listing  parti-  inability  of  management  raising 
of  Keokuk’s  manufacturers  wiW  cipants’  names  was  secondary  to  wages  wiWout  eiWer  a  raise  in 
a  view  to  interesting  them  in  oettinc  across  We  ideas  ex-  production  or  prices. 

Plant  City  advertising.  To  me  *res^  ’  2.  Industry’s  proflt  being  far 

It  seemed  logical  Wat  Wose  gome'  publishers  and  ad  man-  1®“^  “®j^  than  the  pubUc  has 

American  consumers  and  labor-  a-ers  might  wonder  at  Wis  stage  »>««"  led  to  believe, 
ers  most  concerned  wiW  and  how  we  decided  what  to  say  Managements  three  way 

likely  to  respond  to  Industry’s  ^  plant  City  ads  While  it  responsibility  —  to  Labor,  to 
view  of  Wings  were  the  "home  might  be  d^irable  to  survey  Investors,  and  to  Customers, 
folks.”  locll  public  opinion  before  *■  Show  how,  wiW  Labor  be 

Four  Proposals  deciding  on  copy  themes,  it  wg  but  one-fourth  our  Con- 

I  proposed  for  Weir  considers-  certainly  should  not  be  neces- 
lion  We  use  of  advertising  sary  in  the  year  1946.  The  time  creases  to  Labor  alone  hurts,  not 
which  could  (a)  enlighten  is  already  late  for  anyone  anxi-  helps,  our  economy, 
neighbors  who,  living  in  We  ous  to  preserve  our  free  enter-  5.  Point  out  how  Capitals  in- 

ahadow  of  Weir  industrial  prise  system  to  speak  up. 

plants,  were  in  We  dark  con-  Don’t  we  already  know .  We  American  laborer  has  increased 
ceming  What,  How  and  Why  issues  in  our  country  today?  ’’  ®  standard  of 

Wey  produced;  (b)  create  Aren’t  Wey  the  same  in  all  in-  Itving,  cut  his  work  time, 
among  Weir  industrial  employes  dustrial  communities?  Isn’t  We  You  might  be  interested  in 
pride  in  Weir  jobs,  apprecia-  thinking,  the  propaganda  which  the  psychology  of  our  reader- 
tion  of  Weir  management;  (c)  underlies  our  economic  life  na-  approach.  We  followed  We  rea- 
elarify  local  public  opinion  on  tional  in  scope  just  as  We  prod-  soning  that  you  just  can’t  walk 
national  economic  issues,  being  ucts  of  our  system  have  become  in  on  a  group  of  folks  and  start 
bandied  about;  (d)  explain  We  national  in  their  distribution?  telling  them  your  “feelings”  on 
advantages  we  all  share  from  Doesn’t  We  good  word  (or  bad)  Wings  first  crack  out  of  We  box. 
our  fre^nterprise  system.  said  of  Industry  get  around,  just  One  must  ease  in,  get  off  first 

The  manufacturers  whom  I  as  Industry’s  products  get  introduetions,  find  mutual  inter- 
consulted  showed  enWusiasm  around?  ests,  then  can  start  opinionating. 

for  We  idea.  They  suggested  I  A  wage  increase  in  New  York  More  than  anyWing,  we 
gather  togeWer  data  helpful  to  or  Detroit  anymore  is  known,  wanted  to  ingratiate  Industry 
formulating  a  Plant  City  plan  talked  of,  and  more  often  Wan  with  everyone  in  We  com- 
which  could  be  presented  to  all  not  duplicated  elsewhere  in  the  munity.  Our  inaugural  ads 
KetWuk  Industries  for  possible  eountry.  A  Washington  opinion  aimed  at  making  every  reader 
joint  OMnsorship.  on  "Industry’s  ability  to  pay  feel  at  home  with  home  Indus- 

The  next  several  monWs  were  Wis”  or  “Profits  being  such  and  try.  ’The  first  advertisement 
given  over  to  research  and  so”  is  interpreted  by  many  to  brought  out  our  Manufacturers’ 
planning  —  studying  consumer  mean  We  small  plant  in  your  contribution  to  and  pride  in  We 
and  labor  surveys,  economic  town  and  mine  as  mueh  as  Gen-  community;  the  second  gave  re¬ 
treatises,  speeches  by  business,  eral  Motors  or  U.  S.  Steel.  turned  veterans  a  deserving  pat 

labor  and  political  leaders.  It  is  our  belief  that  controver-  on  the  back;  the  third  corn- 

printed  matter  issued  by  We  sial  bickering  since  VJ  Day  on  plimented  Labor. 


IS  HITTING 
ON  ALL 
CYLINDERS 


nationwide  strikes  and 


material  shortages,  more  than  one  million  cars  and  trucks  were 
produced  the  first  six  months  of  1946— and  consistently  increasing 

production  indicates  it  will  be  doubled  in  the  second  half  of  the  year. 
Yes,  Detroit’s  production  lines  are  rolling,  but  even  Detroit’s  fabulous 

production  capacities  cannot  possibly  supply  the  terrific  demand  for  shiny, 
new  cars  for  many  years!  That  means  steady  employment  for  the  more 

than  one  million  workers  in  the  Detroit  market  today,  whose  pay-checks 
average  55  million  dollars  weekly.  And  that  stamps  Detroit  as  a  great 

market  for  your  product  this  year,  next  year,  and  for  a  long  time  to  come! 


The  DETROIT  NEWS  covers  the  entire  DETROIT  MARKET! 


With  its  404,129  A.B.C.  average  weekday  circulation 
— highest  ever  reached  ^  any  Michigan  newspaper  — 

The  News  alone  can  sell  your  product  in  the 
Detroit  market,  adequately  and  economically. 

Proof  of  its  selling  power  is  in  the  simple  fact  that 
The  News  carries  nearly  as  much  total  advertising 
lineage  as  both  other  papers  combined! 
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6  MCA  PM  TMAMSMITTIMS  ORDIMID  POM  MACS  PM  SYSTIM  -  -  WEAF-FM,  Th« 
N«w  Yoffc  FM  station  of  Mio  Notional  IrocMicattins  Componv  (ono  of  tho  ncrtion’s 
pionoor  FM  staHontK  vsos  RCA  oqulpmont  ‘from  microptiono  to  ontanno.”  AU  ttio 
oddMional  flvo  FM  stations  which  NBC  has  applM  for  also  will  wso  RCA  oRuiftmont. 


Producing  FM  Equipment  For  Broadcast  Stations— NOW 


RCA  has  been  and  will  continue  to 
be  an  active  leader  in  the  pioneer¬ 
ing  and  development  of  FM. 

Before  the  war,  RCA  had  designed 
and  manufactured  a  complete  line 
of  FM  transmitter  equipment.  A 
number  of  prewar,  RCA-equipped, 
FM  stations  are  in  service  today. 

In  the  new  RCA  FM  transmitters 
you  will  find  many  important  for¬ 
ward  advances  in  transmitter  de¬ 
sign  and  engineering— simplified 
circuits  that  insure  better  program 
quality  and  dependable  operation. 
It  was  RCA  that  pioneered  and  per¬ 
fected  such  important  FM  design 
features  as  Direct  PM  and  Grounded- 
Grid  Circuits. 

Now  in  production  is  a  complete 


line  of  RCA  FM  transmitters  in  all 
power  ranges  from  2  SO  watts  to 
SOkw.  Shipments  are  scheduled;  be¬ 
ginning  with  the  2  SO  watt  already 
delivered,  1  kw  and  3  kw  within 
the  next  few  weeks,  10  kw  and 
SO  kw  next  year. 

Also  developed  by  RCA  for  FM 
stations  is  the  Super  Turnstile  An¬ 
tenna— and  the  new  high-gain  Pylon 
Antenna,  which  most  FM  stations 
will  want  to  use. 

In  addition,  there’s  RCA’s  new 
line  of  studio  equipment.  Even 
before  the  war,  RCA’s  studio  equip¬ 
ment  (featuring  low  distortion  and 
uniform  frequency  response  from 
30  to  1S,000  cycles)  offered  "top 
quality”  FM  performance. 


For  microphones,  amplifiers,  studio  equipment,  trans¬ 
mitters,  antennas,  smdio  relay  equipment,  field-intensity 
meters,  monitors,  measuring  equipment,  towers,  trans¬ 
mission  lines,  tubes  and  home  receivers — look  to  RCA 
for  leadership  in  FM. 


The  Naw  RCA  3-kwFMTrantniittar 
—RCA’s  line  of  FM  transmitters 
(250  watt,  1, 3, 10,  and  50  kw)  are 
completely  new  from  exciter  to 
power  amplifiers— new  circuits, 
new  tubes,  and  a  new  type  of  con¬ 
struction.  Write  for  complete  de¬ 
tails  and  delivery  hformation. 


Me  New  RCA  High-aoin  Pylon  Antenna 


IDfTOR  h  PUILISHIR  for  Oeteher  1«,  IfM 


Producing  FM  Home  Receivers— NOW 


8  FM  MODELS- SIZABLE  PRODUCTION 


Additional  new  RCA  Victor  FM  re¬ 
ceivers  will  reach  full  production  early 


On  July  1$,  at  the  NAMM  Convention, 
in  Chicago,  RCA  Victor’s  first  postwar 
instrument  for  receiving  FM  .  .  .  the 
Victrola* 612V3  {above). ..was  shown 
to  an  enthusiastic  group  of  distributors. 

This  radio-phonograph  is  the  fore¬ 
runner  of  eight  new  models — all  of 
which  will  incorporate  RCA  Victor’s 
Advanced  FM  Circuit. 

Initial  instruments  for  demonstra¬ 
tion  to  the  public  are  expected  to  be  on 
RCA  Victor  dealer  floors  during  No¬ 
vember. 


RCA  Has  Everything  for  FM— From 
transmitters  right  through  to  home  re¬ 
ceivers,  broadcast  stations  can  profit 
from  the  benefits  of  RCA’s  vast  experi¬ 
ence  and  latest  developments  in  FM.  If 
you  are  planning  to  build  a  new  FM 
station,  we  believe  that  "RCA  all  the 
way"  will  help  you  to  make  it  a  better 
station.  For  further  information  write: 
Dept.  2S-J,  RCA,  Camden,  New  Jersey. 


In  Canada:  RCA  VICTOR  Compiny  Limits  ^  Mo^*-sal 


Newsmen  Win 
Unique  Prizes 
bi  GoU  Stunt 


Oklaboica  Cm.  Okla.— More 
ttian  ISO  MlAhomm  newqiAper 
and  radio  men  oonq>eted  in  a 
m^que  publicity  atunt  recently 
adien  they  were  gueets  of  the 
Perry  Chamber  of  Commerce  at 
a  golf  tournament  There  was 
BO  entry  fee,  prizes  for  practieal- 
ly  every  contestant— and  a  $175 
pot  yet  to  be  divided  in  three 
prizes  for  the  best  newspaper 
stories  on  the  tournament 

Ferry,  a  town  of  5,045  peopie 
and  coun^  seat  of  Noble  county, 
in  north  centnd  Oklahoma,  at¬ 
tract  golfing  news  and  radio 
men  from  over  the  state. 

The  awards  in  the  tournament 
were  as  unique  as  the  event  it¬ 
self.  First  award  was  a  Shetland 
pony,  won  by  Carl  B.  Boye,  of 
KVOO,  with  a  74  for  the 

par  70,  18  holes.  Boye  was 
pushed  for  first  place  by  Johnnie 
Ryan,  also  of  KVOO  who  re¬ 
ceived  an  automobile  heater  for 
first  place  in  the  Radio  News  di¬ 
vision. 


Eight  Divisions 

Flay  was  divided  in  eight  di¬ 
visions:  Radio  News;  Advertis¬ 
ing  men;  Composing  machine  op¬ 
erators;  Publicity;  Printers  and 
Prenmen;  Circulation  men;  Pub¬ 
lishers;  Editorial;  and  ^wrts 
wrltera 

Success  of  the  event  brought 
announcement  later  from  A1 
Singletary,  Perry  Chamber  of 
Commerce  tournament  chairman, 
that  the  tournament  would  be 
staged  again  in  1947  on  the  Sun¬ 
day  preceding  Labor  Day. 

More  than  200  pounds  of  bar¬ 
becued  beef  was  prepared  for 
tne  noon  luncheon,  also  provided 
by  Perry  merchants,  but  the 
hniupy  newspapermen  left  half 
of  the  beef  untouched.  Other  re- 
freshmeats  provided  were  more 
in  demand  in  dry  Oklahoma. 

The  Oklahoma  Publishing  Co. 
golfers  won  $50  awarded  by  Wes 
Leathered,  of  the  Perry  (Okla.) 
Journal,  for  the  largest  number 
of  competitors.  There  were  44 
entrants  from  the  Oklahoman 
and  Ttmee  vdio  made  the  trip  in 
a  chartered  bus. 

Topical  ot  prize  awards  was 
the  $50  award,  offered  by  W.  R. 
Martineau  of  the  Oklahoma 
Liveetoek  Newt,  Oklahoma  City, 
for  the  Republican  shooting  the 
lowest  score  In  the  tournament 
The  award  was  split  by  Charles 
Mathis,  Oklahoman  and  Times, 
mailing  room  superintendent 
and  A.  J.  Strauss,  Enid  Newt- 
Eagle. 

Publisher  Paul  John  of  the 
Sulphur  Timet  Democrat  was 
awarded  a  milking  shorthorn 
calf  for  topping  his  division. 
John’s  loading  ot  the  calf,  and 
Boye’s  efforts,  assisted  by  Ken 
Wller,  KVOO  news  director,  to 
load  the  Shetland  pony  in  their 
autos  for  their  trip  home  gave  a 
final  touch  of  humor.  Even  tte 
weather  man  stayed  on  the  side 
of  Perry  providing  a  clear  bright 
day  for  play  until  the  final  four¬ 
some  holed  out  the  final  putt  on 
the  second  round  of  the  nine- 
bole  course  before  clouds  filled 
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the  sky  and  produced  a  wel¬ 
comed  rain. 

Winners  in  the  tournament, 
their  prizes  and  medal  score  for 
the  18  holes  were: 


Kamo  Nbwb:  Johnnie  K^an,  KVOO» 
75.  car  beater;  Dkk  .  WUte.  WNAD. 


8^  aod  ElaM  C  Bicar.  WKY.  96. 
two  pairs  of  nylon  hose. 

Awaamino  Msn:  Howard  Fenton, 
TmtM  rnhwn#.  81,  Farinr  51,  founuin 
pen  set;  U  ^  Oeerstreet,  Stiliwattr 
Ntwn'Prtu,  83.  Kaywoodie  pipe;  C.  £. 
Brigfs,  OUsbpiM  e$id  Timts,  84.  half 
case  M  HavoUne  motor  oil:  FtM  C. 
Nance.  St^water  News-Press,  88, 
kitchen  stooL 

OnsATons:  Dwteht  Sheman,  Leeder- 
PrtUt  Wshoma  Uty,  81.  leather  sport 
coat;  Frank  Bailey.  Ahf  Knerttr- 
Coniirr,  86,  Presto  Cooken  John  R. 
Hocan,  Leader-Preok  89,  Colidtar  sun 
rlsssft:  J*  Roy  Herrin,  Ponc%  CUy 
Near,  95,  600  z  16  inner  tube;  L.  C. 
lfeN>ei]ly,  L^er-Press,  92.  traeel  iron. 

Pubucitt:  Oscar  Bieser,  ^daboma 
City,  85,  10  s^oos  Cbamplin  motor 
oil;  Jack  Stewart,  Sulpbnr,  96,  two 
bondeir  lassps. 

Mcmy  Awards 

PnimBS  Airo  Pwstiww:  Chester 
Leaf,  CMlaboaun  and  Times,  79,  Farns¬ 
worth  radio;  J.  Ross  Roberts.  Okla- 
and  Times,  84,  side  of  bacon; 
Jesa  Brooks,  Oklahoman  and  Times,  84, 
electrk  toaster;  Di^  Heath.  StUl water 
News-Prm  88.  sport  shirt;  Jody  t>. 
Jjoit,  HtrmU,  89,  tonaeco 

pooai;  tom  Gambill,  OUahoman  and 
times,  95,  three  cans  of  cherries; 
James  Ia.  Smith.  BartUtvitU  BnUrptist, 
96,  thAe  cans  of  cherries. 

CncoLATioM  Mbit:  Georfe  W.  Smith. 
OUahoman  and  times.  81,  wool  blanket; 
Harshall  Serers,  Qklanonmn  and  Times, 
93,  bar-ette  sets;  A.  B.  Miller,  Sapalpa 
Democrat'News,  95.  half  case  of  Havoline 
m<Zor  oil;  J.  P.  white,  OUahoman  and 
Times,  97.  roll  of  opholstery  leather. 

PuBLXSHns:  Paol  John,  Sulphur 

Times  Demoerai,  88.  milking  shorUiom 
caJf ;  Maxwell  McCurdy,  Purcell  Reg¬ 
ister.  89.  aotonMbQe  tire;  Gabe  Gierhan, 
Sapnlpa  Democrat-News,  98,  ladder 
stool;  O.  B.  CampbdI.  Vinita,  99.  five 

F lions  Conoco  motor  oil;  Glen  Van 
yke,  Pawhutka  Joumal^a^ol,  102, 
two  of  nylon  hose. 

Eoitobial:  Vic  Barnett,  Tulsa  Trib- 
una,  80,  easy  chair  and  ottoman;  Allen 
Thomas,  JSmd  News-Eagle^  90,  automo¬ 
bile  tire;  Fred  Jay.  OUahoman  and 
Times,  91,  ^dramie  jack;  Mack  Crea- 
•er,  Tulsa  World,  93,  five  gallons  Havo- 
Rne  motor  ril;  A.  J.  Strauss,  Enid 
News-Eagle,  84,  two  pairs  of  n/lon  hose. 

Smn  WuTxas:  Wally  Wallis,  Ok¬ 
lahoman  and  times.  84,  traeelling  bag; 
Troy  HasUna,  KTOK,  OUahoma  City, 
87,  desk  lamp;  Frank  Wade,  Tulsa 
Worid.  90,  bnifold:  Don  Hatfield.  OUa¬ 
homan  and  times,  90.  six  golf  balls; 
Warren  Bldrford,  BlackwelT  Journal- 
Tribune,  99,  belt  buckle  set. 

Eveiy  golfer,  some  caddies 
and  even  the  bus  driver,  re¬ 
ceived  awards  of  facial  tissue, 
toUet  tissue,  and  rolls  of  paper 
towels. 


MATRIX 

CONTRAST 

SERVICE 


Motriz  Caatrazt  CerporaNoa 
iaipira  Stota  8ldg^  Naw  Yarli  1 


SERVING  THREE  GREAT 
GROUPS  OF  PEOPLE 


WALTZB  S.  GirrOBD 


“It  is  not  without  significance  that  our  Annual  Report  opens 
with  the  statement  that  ‘The  Board  of  Directors  of  the 
American  Telephone  and  Telegraph  Ckimpany  presents  here¬ 
with  the  management’s  accounting  of  its  stewardship  for  the 
information  of  stockholders,  employees,  telephone  users  and 
the  entire  American  people  who  have  entrusted  to  private 
enterprise  the  responsibility  for  carrying  on  this  essential 
national  service.’ 

“There  is  every  reason  for  the  management  of  your  company 
to  treat  equitably  each  of  the  three  parties  concerned,  namely, 
the  telephone  users,  the  employees  and  the  stockholders.  For 
in  the  long  nm,  the  interests  of  these  three  great  groups  of 
people,  individually  and  collectively,  are  mutual  and 
interdependent. 

“More  and  better  service  at  the  least  cost  is  as  much  in  the 
interests  of  stockholders  and  employees  as  it  is  of  the  tele¬ 
phone  users. 

“Well-paid  employees  with  steady  employment;  with  oppor¬ 
tunities  open  to  all  for  advancement;  and  with  reasonable 
protection  against  contingencies  of  illness,  accident,  death 
and  old  age  are  as  much  to  the  benefit  of  telephone  users 
and  stockholders  as  to  employees. 

“A  stable  and  fair  return  on  the  money  invested  in  the  busi¬ 
ness — sufficient  to  attract  the  new  money  needed  to  develop 
and  expand  facilities— is  as  good  for  the  telephone  users  and 
employees  as  it  is  for  the  stockholders.’’ 

BELL  TELEPHONE  SYSTEM 


■  0 
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UBLISHIRfar  Oatobar  19.  19U 


Soups  record  in  the  Star  Weekly 


1,100,337  English  speaking  families  buy,  and 
buy  from,  the  Star  Weekly. 

Because  the  Star  Weekly  blankets  this  rich 
buying  audience,  many  other  Star  Weekly  adver¬ 
tisers  have  success  stories  to  tell.  The  four 
largest  food  manufacturers  in  Canada  increased 
their  Star  Weekly  adverdsiiv  by  279%  in  five 
years’  time.  The  Star  Weekly  hu  done,  and  is 
doing,  a  fine  selling  job  for  its  advertisers,  both 
large  and  small,  from  coast  to  coast. 


Away  back  in  October,  1931,  Canada’s  largest 
soup  makers,  the  CAMPBELL  SOUP  Company 
Lta  began  using  monthly  full-colour  pages  in 
the  Star  Weekly.  Eve^  month  since  then,  sum¬ 
mer  and  winter,  the  Campbell  Soup  page  has 
appeared  in  the  Star  Weekly.  Then  in  May,  1945, 
as  further  evidence  of  their  confidence  in  the  Star 
Weekly,  Campbell  Soup  DOUBLED  their  space, 
and  are  running  hro  colour  pages  every  month. 

More  than  900,000  Canadian  homes  pav  a 
dime  evetv  week  in  the  year  for  the  Star  Weekly. 
In  the  urban  market,  where  77.5%  of  Canada’s 
retail  business  is  transacted,  675,991  out  of 
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Bangor  Daily 
Acquired  By 
Peters,  Ewing 

Bamgob,  He.  —  Although  pur¬ 
chase  of  the  Bangor  Da^  Com- 
merctat  from  the  J.  P.  Bass  Pub¬ 
lishing  Co.  was  completed  last 
week  by  the  Penobscot  Publidi- 
ing  Co.,  the  paper  made  Its  first 
formal  appearance  under  new 
ownership  Oct.  14. 

Publishers  of  the  Commercial 
are  James  D.  Ewing  and  Russell 
H.  Peters,  both  of  whom  will 
take  an  active  part  in  the  publi¬ 
cation  of  the  Commercial. 

Executives  Bemain 

Apart  from  the  change  in  pub¬ 
lishers  the  personnel  of  the 
Commercial  remains  as  before: 
Ihomas  P.  Kane  will  continue 
as  general  manager  and  Oliver 
Hall  as  editor. 

Mr.  Peters  is  a  graduate  of 
Cornell  University,  where  he 
was  editor  of  the  Unioersitj/ 
Daily.  He  was  a  Rhodes  Scholar 
for  1921  through  1923  at  Oxford 
University,  England.  He  became 
a  reporter  on  the  Omaha  Bee- 
Newt  in  the  autumn  of  1923  and 
was  its  managing  editor  at  the 
time  of  its  sale  in  October,  1937. 

He  went  to  Seattle  shortly 
thereafter  as  managing  editor  of 
the  Poet-Intelligencer.  Mr.  Peters 
was  commissioned  a  lieutenant 
in  the  Navy  in  January,  1943, 
and  was  sent  to  Detroit  as  labor 
relations  officer  when  the  Navy, 
on  Presidential  order,  seized  a 
number  of  strikebound  petrol¬ 
eum  refineries. 

Ewing  WLB  Officer 

Hr.  Ewing  comes  to  Bangor 
from  Washington,  D.  C.,  where 
he  has  been  serving  as  economic 
advisor  specializing  in  labor 
problems  in  the  Office  of  War 
Mobilization  and  Reconversion. 
He  attended  the  Hotchkiss 
School,  Lakeville,  Conn.,  and 
later  was  graduated  cum  laude 
from  Princeton  University. 

After  completing  one  year 
and  Harvard  Law  School  he  be¬ 
came  an  instructor  and  athletic 
coach  at  the  Taft  School,  Water- 
town,  Conn.  Going  to  Washing¬ 
ton  in  1941,  he  worked  for  a 
time  in  the  persoimel  division 
of  the  Federal  Security  Agency 
and  in  1942  and  early  1943  was 
a  mediation  officer  of  the  Na¬ 
tional  Wlar  Labor  Board. 

B(r.  Ewing  enlisted  in  the 
Navy  early  in  1943  as  an  ap¬ 
prentice  seaman  and  was  subse¬ 
quently  commissioned  as  an 
ensign. 

a 

Veterans  in  Syracuse 

Stbacuss,  N.  Y. — Seven  new 
members  of  the  Syracuse  Poet- 
Standard  staff  are  combat  vet¬ 
erans  of  World  War  H.  They 
are:  William  L.  White,  former^ 
on  the  Rome  (N.  Y.)  SetMnel; 
Thomas  F.  Davis,  Jr.,  formerly 
on  the  Netoark  (N.  J.)  Star- 
Ledger;  James  E.  Higby;  Albert 
E.  Abrahams,  who  doubles  as  a 
Mlice  reporter  and  student  at 
Syracuse  University;  John  M. 
Maupin,  formerly  of  Watertown 
(N.  Y.)  Times;  Neal  A.  Bintz, 
and  Vincent  N.  Goodrich. 


FOLLOWING  DETROirS  EXAMPLE 

A  clinic  to  discuss  better  newspaper  printing  with  advertisers  and 
agency  executives  was  conducted  recently  at  Cincinnati,  with  more 
than  100  admen,  cot  directors  and  production  managers  present. 
First  clinic  oi  its  kind  was  conducted  in  Detroit  several  months  ago. 
Pictured  at  the  “teachers"  ior  Cinciimati  session:  Leit  to  right  seated, 
William  Mulvonsy,  Rapid  Electrotype  Co.'  George  R  Fuller,  stereo¬ 
type  ioreman,  Cleveland  Press;  Colin  CampbeU,  Campbell-Ewald 
Co.'  standing,  R,  M.  Rairigh,,  MeCatm-Erickson  Co.'  ond  Chorles  Kirk, 
stereotype  iorematt  Detroit  News.  The  three  Cinciimati  newspapers 
sponsored  the  clinic. 


PERSONALS 
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Dallas  (Tex.)  Morning  News, 
has  resigned  to  join  her  hus¬ 
band,  Maj.  Thomas  Dillard,  at 
Craig  Field,  Ala.,  where  he '  is 
chief  photographic  instructor. 

Mrs.  Helen  M.  Barrett,  mem¬ 
ber  of  the  local  staff  of  the  Wn.- 
MiNCTON  (Del.)  Journal- Every 
Evening,  has  been  appointed 
governor  of  District  11,  Pilot 
Club  International. 

Lt.  Henry  T.  Garvey,  a  com¬ 
munications  officer  aboard  a  sub¬ 
marine  tender  during  the  Bikini 
atomic  bomb  test,  is  on  terminal 
leave  after  three  years  of  Navy 
service  and  will  soon  return  as 
a  sports  writer  to  the  Milwaukee 
(Wis.)  Sentinel. 

Hugh  Frank  Smith,  former  re¬ 
porter,  Memphis  (Tenn.)  Press- 
Scimitar,  has  returned  to  the 
copy  desk  after  military  dis¬ 
charge.  Edwin  Howard  of  the 
Memphis  bureau.  Associated 
Press,  has  joined  the  editorial 
staff.  Press  -  Scimitar.  Quentin 
Warren  has  joined  the  city  staff, 
Press-Scimitar. 

Bill  Fox,  formerly  of  the  New 
York  bureau.  United  Press,  has 
joined  the  Memphis  bureau,  U.P. 

Lucille  Cathey  of  the  Hick¬ 
ory  (N.  C.)  Record  has  joined 
the  news  staff,  Greensboro 
(N.  C.)  Daily  If  ewe. 

John  Impola,  real  estate  edi¬ 
tor,  Seattle  (Wash.)  Times,  has 
been  named  public  relations  rep¬ 
resentative  for  the  state  depart¬ 
ment  of  labor  and  industries, 
Olympia,  Wash. 

John  Pincetich,  former  desk- 
man,  Portland  (Ore.)  Oregonian, 
has  joined  the  reportorial  staff. 


Honolulu  Star-Bulletin. 

Hazel  Beacham  Shore,  for¬ 
mer  reporter,  Winston  -  Salem 
(N.  C.)  Journal,  who  for  the  last 
three  years  has  been  with  the 
American  Red  Cross  in  the  Med¬ 
iterranean  theater,  has  been  re¬ 
assigned  to  six  months’  duty  in 
the  Paeific  theater.  John  W. 
Clay,  columnist  for  the  Journal, 
has  sailed  for  Europe  on  a  vessel 
carrying  UNRRA  cattle. 

Leslie  V.  Bowler,  a  member 
of  the  news  staff,  Holyoke 
( M  a  ss  . )  Transcript  -  Telegram, 
has  been  appointed  to  the  Parks 
and  Recreation  Commission. 

Dwight  H.  Plackard,  former 
reporter  on  the  Charlotte  ( N.  C. ) 
Observer  and  member  of  the 
North  American  Aviation  public 
relations  division,  is  a  partner 
in  the  newly-formed  public  rela¬ 
tions  firm,  Metro  Associates, 
Dallas,  Tex.  His  is  co-author  of 
a  forthcoming  book,  “Blueprint 
for  Public  Relations,"  to  be  pub¬ 
lished  by  McGraw  Hill. 


Wedding  Bells 

GEORGE  L.  BURT,  business 
manager.  Long  Beach  (Calif.) 
Press  Telegram,  and  Nadah 
Paulsen  of  Los  Angeles  at  Riv¬ 
erside  Mission,  Calif.,  Oct  3. 

Muriel  Sandin  of  the  Sunday 
feature  news  department  New 
York  Herald  Tribune,  and  Gard¬ 
ner  Tyrrell,  promotion  depart¬ 
ment  Herald  Tribune,  in  St. 
John’s  Evangelical  Lutheran 
Church,  New  York  City,  re¬ 
cently. 

’Thomas  Thomas,  reporter, 
Rutland  (Vt)  Herald,  and  June 
Caroline  Dowd,  in  Poultney, 
Vt.,  recently. 


Crothers  Ends 
SO-Ysor  Career 
In  California 

Eureka,  Calif. — ^Terminating 
more  than  a  half-century  of  con¬ 
tinuous  service  in  the  newspap¬ 
er  publishing  field  of  northern 
Califomia.  J.  H.  Crothers  has 
announced  his  retirement  as 
president  of  Eureka  Newspap¬ 
ers.  Inc. 

At  the  same  time,  Crothers 
disclosed  that  Don  O’Kane  and 
associates  have  purchased  his 
interests  in  the  miblishing  con¬ 
cern,  which  publishes  both  the 
Humboldt  Standard,  p.  m.,  and 
the  Humboldt  Times,  a.  m.,  here. 

O’Kane  becomes  president  in 
addition  to  his  former  duties  as 
general  manager.  Mrs.  Byral 
Hays  Day,  widow  of  the  late 
C.  L.  Dav,  retains  the  post  of 
vicepresidbnt. 

Eureka  Newspaners,  Inc.  was 
organized  on  April  1,  1941.  with 
the  consolidation  of  the  Hum¬ 
boldt  Standard  and  the  Hum¬ 
boldt  Times.  ’The  Times,  one  of 
the  oldest  newspapers  in  Cali¬ 
fornia,  was  established  in  1852. 
The  Standard  began  in  1872. 

Flaherty  la  M.  E. 

F.  F.  Flaherty  Is  managing  ed¬ 
itor  of  the  Standard,  resuming 
that  position  early  this  year  fol¬ 
lowing  his  return  from  the 
army,  where  he  had  served  for 
six  years. 

Elmer  Hodgkinson  is  manag¬ 
ing  editor  of  the  Times.  He  is 
a  former  New  Orleans  news¬ 
paperman.  Bert  Wood  Is  in 
charge  of  advertising  for  both 
newspapers  in  the  temporary 
absence  of  Clair  Otis,  on  leave 
of  absence  at  the  present  time. 

Crothers  entered  the  newspap¬ 
er  business  in  1895,  when  he 
joined  the  Son  Francisco  Bul¬ 
letin,  leaving  it  15  years  later 
as  a  business  manager  to  come 
to  Eureka  as  manager  of  the 
Times  Printing  Company,  pub¬ 
lishing  the  Humboldt  Times.  He 
has  won  recognition  as  one  of 
the  leading  publishers  on  the 
Pacific  Coast  and  in  addition, 
has  been  extremely  active  in 
civic  and  business  circles  of 
northern  Califomia. 

He  will  continue  to  manage 
his  extensive  real  estate  inter¬ 
ests  in  that  area. 

O’Kane  has  been  associated 
with  Eureka  Newspapers  for  the 
last  quarter  century,  joining  the 
Standard  as  sports  editor  in  1922 
and  progressing  successively  to 
managing  editor,  general  man¬ 
ager  and  president,  subsequent¬ 
ly,  upon  consolidation  of  the  two 
papers,  assuming  active  manage¬ 
ment  of  both. 

Prior  to  entering  the  Eureka 
field,  he  was  with  the  Chico  En- 
terpHee,  Portland  Telegram  and 
Yakima  Herald. 

a 

Tipka  Gets  Post 

Vernon  L.  Tipka,  recently 
manager  of  the  Cheboygan, 
Mi^.,  Paper  Mill,  has  been 
named  assistant  chief.  Paper  and 
Paperboard  Branch,  Forest  Prod- 
ucta  Division,  Civilian  Produc¬ 
tion  Administration  in  Washing¬ 
ton,  D.  C. 
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•  What,  No 

Monkey  Wrenches! 


An  advertising  agent,  examining  the  ABC  auditor’s  report 
of  The  Weekly  Kansas  City  Star,  expressed  surprise  that 
he  saw  no  monkey  wrenches,  rose  bushes,  maps  or  the  like 
listed  as  premiums — a  feature  so  common  in  the  circulation 
reports  of  most  farm  publications. 

No,  The  Weekly  Kansas  City  Star  does  not  use  premiums. 
Nor  does  it  club  with  other  publications.  Nor  does  it  carry 
subscriptions  in  arrears. 

All  it  offers  farmers  is  the  kind,  of  paper  farmers  want — a 
product  of  fast  reporting,  fast  printing  and  fast  delivery. 
Facts  about  price  ceilings,  quotas,  markets,  farmer  group 
activities  and  improvements  in  farm  operation  reach  farmers 
first  through  The  Weekly  Kansas  City  Star. 

Printed  weekly  on  high-speed  newspaper  presses.  The 
Weekly  Kansas  City  Star  consistently  scoops  its  competitors. 


Aak  your  advertising  agent 
if  any  other  farm  paper 
covers  the  Midwest  so 
thoroughly,  so  cheaply. 

409,338  Pald-ln-Advance  Sabserlbers 
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Mobile  Papers  Raise 
Postal  Zone  Rates 

By  G«org«  A.  Brandenburg 

EXPENSES  involved  in  the  pub-  dlte  the  handling  of  such  sub- 
lication  of  a  daily  newspaper  scriptions.  Each  state  is  listM 
continue  to  mount  month  after,  with  its  zone  numl^  at  me 
month,  and  to  offset  this  situa-  top  of  the  chart,  and  rates  for 
tion  alert  executives  are  seeking  diJly  and  Sunday,  • 


al  expenses  to  reduce  overall 
costs. 

John  L.  Pool,  circulation  di¬ 
rector,  Mobile  (Ala.)  Press  Reg¬ 
ister,  has  made  an  analysis  of 
dreulation  expenses  for  his 
newspapers,  discovering  one 
cost  item— costal  zone  rates — 
which  could  be  remedied  and 
thereby  effect  a  great  saving  in 
his  department  He  found  that 
his  expense  lay  in  the  cost  of 
mailing  daily  and  Sunday  pai>- 
ers  to  out-of-town  subscribe. 

Install  New  Bales 

"We  were  amazed  to  discover 
that  the  postage  alone  on  a 
daily  and  Sunday  Mobile  Press 
Retfbter  for  one  month  mailed 
to  individual  subscribers  in 
postal  zones  four,  five,  six,  sev¬ 
en  and  eight  amounted  to  a 
maximum  of  50  cents,”  said 
Pool 

"Our  method  of  mailing  daily 
and  Sunday  papers  was  a  maint¬ 
enance  of  one  mail  rate  to  all 
zones  without  regard  to  postal 
cost  Effective  Sept  20,  a  new 
schedule  of  mail  rates  for  the 
papers  was  placed  into  effect, 
nese  new  rates  are  graduated 
according  to  the  postal  zone  be¬ 
ginning  with  zone  three.” 

By  adjusting  the  zone  rates, 
the  newspapers  net  the  same 
revenue  in  all  postal  zones  after 
mailing  costs  are  deducted.  In 
an  effort  to  get  a  good  cross-sec¬ 
tion  of  mail  rates  in  all  zones. 
Pool  mailed  a  letter  to  approxi¬ 
mately  SO  newspapers.  04  those 
reporting  their  rates,  there  were 


Uonal  diarge  for  papers  mailed 
beyond  the  second  zone. 

For  convenience  of  circulation 
department  employes,  the  Press 
Roister  have  prei>ared  mail 
subscription  rate  tables  to  expe- 


Mexiccm  Dailies 
Change  Hands 

Mexico  Citt— Sale  of  majority 
interest  in  Compania  Period- 
istica  NacionaL  publidier  of  the 
daUies  £i  Unioersal  and  El  Uni- 
venal  Grafieo,  to  Miguel  Lanz 
Duret,  present  managing  editor, 
was  announced  Aug.  29.  The 
conmany  was  formerly  con¬ 
trolled  by  the  Lopez  Figueroa 
family,  Mexico  Ci^.  No  man¬ 
agement  changes  were  reported. 

Local  newspapers  said  the 
price  paid  for  the  interest  was 
3,500,000  pesos,  (^OO.OiOO),  Some 
minority  stockholders,  incltiding 
foreigners,  were  said  to  have 
sold  their  interests  to  Lauiz  Du¬ 
ret  hi  the  deaL 


low  with  the  price  of  the  sub¬ 
scription  beside  the  zone  num¬ 
ber.  The  chart  gives  the  sub¬ 
scription  rates  as  follows: 

DAILY  AND  StWlDAY 
Zones  1  Ha  3  Ha  6  Ho.  1  Yr. 

1  and  2  ....  $1.10  $3.35  $6.50  $13.00 

3  .  1.15  3.45  6.90  13.80 

4  .  1.20  3.60  7.20  14.40 

5  .  1.30  3.90  7.80  15.60 

6  .  1.40  4.20  8.40  16.80 

7  .  1.50  4.50  9.00  18.00 

8  .  1.60  4.80  9.60  19.20 

DAILY  only 

Zones  1  Ha  3  Ha  6  Ho.  1  Yr. 

1  and  2  ....  $.90  $2.60  $5.20  $10.40 

3  . 95  2.85  5.70  11.40 

4  1.00  3.00  6.00  12.00 

5  1.10  3.30  6.60  13.30 

6  1.20  3.60  7.30  14.40 

7  1.30  3.90  7.80  15.60 

8  1.40  4.20  8.40  16.80 

SUNDAY  ONLY 

Zones  1  Ho.  3  Mo.  6  Mo.  1  Yr. 

1  and  2  .  $.50  $1.30  $2.60  $5.20 

3  . 55  1.50  3.00  6.00 

4  . 60  1.80  3.60  7.20 

5  . 65  1.95  3.90  7.80 

6  . 70  2.10  4.20  8.40 

7  . 75  3.25  4.50  9.00 

8  . 80  2.40  4.80  9.60 

“I  believe  publishers  who  do 
not  use  this  system  of  mailing  to 
out-of-town  subscribers  are 
overlooking  an  important  .ex¬ 
pense  item  which  would  justi¬ 
fiably  increase  their  revenue 
several  thousand  dollars  each 
year  by  graduating  their  mail 
rates  according  to  postal  zones.” 
Pool  declared. 

Tlicughtg  to  Share* 
SOMETHING  different  in  em¬ 
ploye  relations  has  been  cre¬ 
ated  by  Charles  Staab,  Cincin¬ 
nati  Enquirer  circulation  man- 


to  Share,”  a  mimeographed 
staff  letter  aimed  to  promote 
understanding,  teamwork,  en¬ 
thusiasm  and  to  focus  attention 
among  Enquirer  circulation  as¬ 
sociates. 

Staab  describes  the  publica¬ 
tion  as  a  "a  heart  to  heart  chat” 
and  it  is  just  that,  judging  from 
the  first  three  issues.  "In  my 
opinion  there  are  still  too  many 
circulation  departments  oper¬ 
ated  on  the  basis  of  mutual  dis¬ 
trust  engendered  by  lack  of  un¬ 
derstanding  and  a  common  ob¬ 
jective.”  he  told  Efd*. 

"I  feel  very  strongly  that  if 
we  pay  adequate  attention  to 
our  human  relations  there  will 
be  no  need  for  outside  inter¬ 
ference,”  added  Staab.  "Natur¬ 
ally,  such  a  human  relations 
program  must  start  on  the  basis 
of  sincerity — phony  interest  in 
the  success  and  happiness  of  our 
associates  is  worse  than  no  in¬ 
terest  at  all.  ‘Thoughts  to  Share’ 
is  not  the  whole  answer  to  our 
human  relations  program,  it  is 
simply  one  useful  tool  that 
helps  accomplish  our  purpose.” 


N.  Y.  CraCULATORS'  LEADERS 

Elected  os  officers  oi  the  New  York  State  Circulation  Mcmagers' 
Ass^ation  at  Newburgh  meeting:  Left  to  right  seated.  Milton  H. 
Oilman.  Schenectady  Union-Sor.  second  vicepresidenb  |.  Truman 
Eohler.  Borne  SentineL  president*  Arthur  j.  Vaeth.  Utica  Observer- 
Dispatch.  Srst  vicepresidenb  standing.  lames  A.  Gorman.  Bochesler 
Democrat  &  (Ihronicle.  retiring  presidenb  Alfred  W.  CockeriU. 
Binghampton  Press,  secrelary-lreasuren  James  MdCernon.  Brooklyit 
founder:  and  Cyrus  H.  Favor,  Utica  Doily  Press,  convention  secretary. 


Recent  Price  Boosts 
SOME  recent  price  increases: 

fyi/ktt-Barr*  (Pa.)  Tiimt-Leader- 
Evenimg  News  and  Record,  3c  to  Sc  per 
copr;  18c  to  24c  rer  week. 

Portland  (ICe.)  .yuNday  Telegram,  10c 
to  Ik. 

Fargo  (N.  D.)  Forum,  mail  and  ear* 
rier  rates  ap;  single  copy  remains  Sc. 

Memphis  (Tenn.)  Commercial^Appeal, 
30c  to  3Sc  per  week;  $1.30  to  $1.52  per 
month. 

San  Antonio  (Tex.)  Espress  and  Eve¬ 
ning  News,  2Se  to  2k  per  week  (mom* 


tivelT,  $1.10  to  $1.25,  and  6Sc  to  70c. 

Blnefield  (W.  Va.)  Daily  Telegraph, 
2Sc  to  30c  per  week,  with  carriers  shar* 
ing  increase. 

Birmingham  (Ala.)  News  and  Ag^ 
Herald,  up  Sc  per  week  (now  3Se)  for 
daily  and  Snnd»:  daily  only,  now  25c. 

Bwrlington  (Vt.)  Daily  News,  nr  to 
30c  per  week  kr  home  delivery. 

Study  Plane  Delivery 
PRESIDENT  Shell  Dunsker, 

CincintMti  Post,  has  appointed 
a  special  ICMA  committee  to 
stu(^  airplane  delivery  of  news- 
rats  committee  is  head- 


Neios,  and  Includes  C.  J.  Goehr- 
inger,  San  Antonio  News  Ex¬ 
press;  John  Black,  Los  Angeles 
Examiner;  and  William  H. 
Dempsey,  Newark  (N.  J.)  Star 
Ledger. 

u 

Blind  Vendor  Wins 
Automobile  Award 

Oklahoma  City,  Okla.  —  By 
setting  a  perfect  record  that 
placed  his  product  in  every 
home  at  Sayre,  Okla.,  a  com¬ 
munity  of  3,037  population. 
Jack  Morton,  who  is  blind,  won 
a  new  automobile  which  was  the 
grand  award  in  a  state-wide  cir¬ 
culation  contest  conducted  by 
the  Daily  Oklahoman  and  Okla¬ 
homa  City  Times. 

Although  he  cannot  drive  the 
car,  which  was  formally  pre¬ 
sented  by  B.  K.  Neal,  Okla¬ 
homan  and  Times  country  cir¬ 
culation  manager,  the  sightless 
agent  hopes  to  sell  the  vehicle 
and  use  the  proceeds  to  finance 
a  delicate  operation  which  may 
restore  his  sight. 


Journal  Holds 
Sales  Conierence 

Milwaukee  —  Hie  second  an¬ 
nual  Circulation  Department 
Sales  Conference  of  the  Afil- 
waukee  Journal  was  held  here 
recent^  for  the  newspaper’s 
city  and  state  circulation  per- 
sonneL  More  than  110  district 
managers,  supervisors  and  dis¬ 
tributors  attended  the  sessions. 

(Graphic  charts  showed  the 
Journal’s  greatest  achievements, 
its  relative  position  in  advertis¬ 
ing,  circulation  and  editorial 
fields,  having  led  all  newspapers 
in  total  advertising  lineage  for 
the  past  two  years.  The  growth 
of  the  newspaper  since  its  in¬ 
ception  was  traced  pictorially. 

Executives  of  the  company 
commended  the  efforts  of  the 
circulation  men  and  women 
pointing  out  the  close  relation¬ 
ship  which  exists  between  the 
mechanical  and  distribution  de¬ 
partments.  Home  office  car- 


were 

cussed  by  members  of  various 
divisions.  A  panel  of  four 
speakers  from  the  Milwaukee 
Sales  Managers’  Association 
Round-Table  discussed  numer¬ 
ous  sales  techniques. 
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In  Philadelphu,  the  Inquirer  is  the  fashionable  B 
medium  chosen  by 600,000  of  the  finest  families . . .  gives 
all  wool  and  yard  wide  coverage ...  is  preferred  by 
most  of  the  most  successful  merchants  because  it  has 
proved  its  productivity  and  profitable  performance 
consistently  and  convincingly.  Their  usage  of  The  Inquirer 
is  the  best  testimonial  for  the  national  advertiser. 
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The  Golden  Fleece’s  Head. . . 


Ladies  who  abided  by  "the  most  agreeable  fashion^  of 
London,  Paris,  and  Dublin". . .  went  to  George  Bertram’s, 
woolen  wares,  on  Second  Street,  Philadelphia,  in  1772 
. . .  for  "imports  by  the  latest  vessels  from  Britain  and 
Ireland . . .  Broadcloths  in  Mazarine  blue,  Saxon,  buff, 
blossom,  copper  or  claret . . .  mix’d  elegant  coloured  cloths, 
mill’d  drabs  for  great  coats  and  hussar  cloaks” . . .  while 
squires  selected  "morning  gowns  or  silk  breeches.” 


To  SYMBOUSTS,  the  Golden  Fleece  which  stands  for 
Jason’s  joust,  could  also  be  the  sign  of  the  modern  journalist 
...  an  argonaut  who  scoops  the  dragon,  snares  stories, 
surmounts  danger,  difficulty,  and  distance . . .  brings  back 
truthful  tales,  noteworthy  news,  from  beyond  the  seas 
or  from  around  the  corner . . .  slays  rumor . . .  courageously 
wields  the  sword  for  all  public  welfare . . . 


SYNDICATES 

Phila  Record  Finds 
Readers  Want  Comics 


EVEN  DARK  clouds  such  as 

newsprint  shortages  have  their 
silver  linings.  Such  emergencies, 
when  cuts  in  newspaper  content 
have  to  be  made,  give  editors 
a  chance  to  Judge  reader  reac¬ 
tion,  particularly  in  regard  to 
features. 

This,  at  least,  is  the  exper¬ 
ience  of  Editor  Harry  T.  Saylor, 
and  his  staff,  of  the  Philadelphia 
Record. 

“Should  we  cut  out  the  ‘fun- 
niesT'  What  say  other  readers?" 

Latter  Starts  It 

This  two-line  comment  was  in¬ 
serted  several  days  ago  in  italic 
type  as  a  shirtail  to  a  letter  ap¬ 
pearing  on  the  editorial  page 
under  the  heading:  “Sees  Noth¬ 
ing  Funny  About  the  Funnies.” 

nie  letter  to  the  editor  was 
from  one  Josq>h  Gross,  written 
in  connection  with  the  Record’s 
current  paper  famine,  a  shoruge 
that  has  required  the  Use  of 
heavy  kraft  paper  for  nearly  a 
month. 

Congratulating  the  newspaper 
on  "coming  through  the  news¬ 
print  shortage  so  splendidly”, 
the  writer  went  on  to  say  he 
considered,  in  all  candor,  short¬ 
ages  to  be  largely  the  fault  of 
the  press.  It  is  heartbreaking, 
Ur.  Gross  wrote,  "to  see  our 
God-given,  health-furnishing  for¬ 
ests  denuded  in  order  to  make 
papers  for  pulp  magazines,  such 
as  Dirty  Stories,  Filthy  Stories, 
Sexy  Stories  and  similaF  rot 
displayed  on  our  newsstands." 

Protests  Thsir  Use 

The  writer  then  launched  into 
a  diatribe  against  comics.  “Our 
own  reputable  press  devotes  at 
least  two  pages  to  socalled  ‘fun¬ 
nies’  ”,  he  wrote.  “Partictilarly 
deplorable  is  the  situation  on 
Sundays.  Too  many  pages  are 
taken  up  with  what  is  euphe¬ 
mistically  called  ‘comics.’  The 
average  ‘joke’  is  at  least  a  cen¬ 
tury  old  and  could  be  told  in 
three  or  four  lines  even  if 
worth  telling.  How  the  ‘humor’ 
is  improved  by  spreading  it  over 
a  full  page,  and  in  cotors,  too, 
is  difficult  to  understand.” 

Hardly  had  this  letter  appear¬ 
ed,  with  the  editorial  queries 
seeking  public  opinion  on  the 
question  of  eliminating  comics, 
than  ttie  answers  began  to  pile 
in.  Uany  were  couched  in  lan¬ 
guage  unfit  to  print.  Others 
were  illiterate,  many  of  them 
almost  illegible,  yet  virtually 
without  exception — all  a  loud 
protest  against  dropping  comics. 

"Can  you  imagine  the  looks 
on  millions  of  children’s  faces 
when  they  on  Sunday  morning 
ask  their  Dads  for  ttie  comics, 
and  they  reply,  ‘Sorry,  kids,  no 
comics  any  more?’  ”  asked  one 
who  signed  himself  Thirty-Year- 
Old-Comic  Reader.  “I  think  my 
face  would  be  a  little  long  if  I 
woke  up  on  Sunday  morning 
and  found  ttiere  was  no  comic 
section.” 
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Another  who  signed  himself 
“F.  F.”  demanded  “What  sort  of 
person  is  he  that  he  would  want 
to  take  the  funnies  away  from 
children?”  He  went  on  to  relate 
he  has  two  little  girls  with  rheu¬ 
matic  fever  who  look  forward  to 
their  daily  diet  of  comics,  espe¬ 
cially  the  Sunday  section. 

A  unique  case  for  the  comics 
was  made  out  by  Walter  Carr, 
who  wrote  in  this  fashion:  “To 
me  they  are  a  welcome  escape 
from  the  Chinese  civil  war,  Uie 
bickering  of  the  Big  ’Three,  the 
industrial  strikes  and  assorted 
other  stories  of  social  and  eco¬ 
nomic  strife.  To  say  nothing  of 
local  stories  of  murder,  assault 
and  violent  accidents.  I  like  to 
think  of  Americans  as  people 
who  would  walk  a  block  or  two 
to  keep  up  with  the  activities 
of  their  favorite  comic  strip 
characters — ^not  a  bunch  of  mor¬ 
bid  intellectuals.” 

He's  For  Them 

To  which  he  concluded:  “Let’s 
keep  our  comics.  ’The  whole 
world  needs  plenty  of  good  belly 
laughs — too  nuiny  of  us  have 
even  forgotten  how  to  chuckle.” 

T.  Carroll,  insisting  comics  are 
a  must  with  him,  said  “Cut  out 
the  funnies  and  you  can  cut  out 
delivering  our  paper.”  Joseph 
Melle’s  reaction  was  not  to  cut 
out  the  comics  “but  to  clean 
them  up.”  He  counselled  “keep 
up  yotir  good  newtstaper  comics, 
but  for  youth’s  sake  let’s  have 
real  comics.” 

Piled  high  on  desks  at  the  Rec¬ 
ord  are  letters  in  similar  vein, 
these  few  being  selected  as  sam¬ 
ples  of  the  outpouring  since  edi¬ 
tors  raised  the  big  interrogation. 

Needless  to  say,  comic  content 
has  not  been  cut  by  the  Stern 
newspaper  since  it  was  forced  in 
late  September  to  throw  out 
huge  volumes  of  advertising,  cut 
down  on  news  content  while  re¬ 
sorting  to  the  use  of  kraft  paper. 

After  nearly  four  full  weeks 
of  what  Editor  Saylor  facetious¬ 
ly  refers  to  as  “chocolate-and- 
vanilla”  editions — a  blending  of 


white  newsprint  with  the  brown 
kraft  paper — management  in  an¬ 
nouncements  to  the  public  this 
week,  carried  on  front  page  box¬ 
es,  declared  it  would  return  next 
Sunday,  Oct.  20,  to  a  full  re¬ 
sumption  of  normal  advertising 
schedules,  Oct.  IStb’s  issue  being 
the  last  of  the  adless  Sundays. 

The  brown  paper,  however, 
will  still  be  used.  Business  man¬ 
ager  David  S.  Loeb  sees  no  re¬ 
lief  in  sight  from  the  white 
newsprint  shortage. 


Heads  Post  Syndicate 
BEING  a  good  listener  is  Mab- 
OARET  Downxs  analysis  of  her 
job  as  managing  editor  of  the 
New  York  Post 
Syndicate  —  be¬ 
ing  the  person 
on  whom  the 
comic  strip  men 
can  try  out 
their  continui¬ 
ties.  Slightly 
built  and  fre¬ 
quently  hidden 
almost  behind 
the  stacks  of 
original  car¬ 
toons  and  proofs 
In  her  office,  n— 

Miss  Downes  is  »»»»•• 

usually  to  be  found  at  the  syn¬ 
dicate,  handling  much  of  the  ex¬ 
ecutive  detail  while  General 
Manager  Robert  Hall  is  away  on 
his  frequent  trips.  Born  in  Troy, 
N.  Y.,  she  won  her  Phi  Beta 
Kappa  studying  English  at  Cor¬ 
nell,  shied  off  from  school  teach¬ 
ing  and  went  to  business  school 
for  a  year  with  the  idea  of  using 
business  training  as  an  entree 
Into  the  newspaper  field.  Grad¬ 
uating  from  the  Columbia  Uni¬ 
versity  Graduate  School  of  Jour¬ 
nalism  in  1935,  she  joined  United 
Features  Syndicate  as  sten¬ 
ographer-secretary  first  to  Colin 
Miller,  then  to  Hall,  worked  her¬ 
self  gradually  into  editorial  ac¬ 
tivities  and  office  manager. 


Capper  Buys  Building 

Topeka,  Kan.  —  The  Capper 
Publications.  Inc.,  bid  of  $80,000 
for  the  Redden  Building,  912- 
914  Kansas  Avenue,  was  ac¬ 
cepted  recently  by  Arab  Tem¬ 
ple,  Order  of  the  Mystic 
shrine. 


Chicago  Honors 
Newsmen  For 
Fire  Stories 

Chicago— "The  Great  Calam¬ 
ity  of  the  Age!  Chicago  In 
Ashes!”  With  those  words,  Chi¬ 
cago  newsmen  of  75  years  ago 
began  the  story  of  the  great  fire 
of  1871,  even  while  the  flames 
still  ate  their  way  across  the 
citv. 

Tribute  to  those  early  jour¬ 
nalists  is  being  paid  this  month 
in  an  exhibit  at  the  Chicago 
Historical  Society.  The  display, 
entitled  “How  Newspapers  Cov¬ 
ered  the  Chicago  Fire,” 
arranged  by  the  Chicago  Press 
Veterans  Association. 

’The  headlines  quoted  above 
appeared  Oct.  9.  the  day  after 
the  fire  started,  in  the  old  Chi¬ 
cago  Journal. 

One  of  the  prize  displays  are 
three  issues  of  the  Chicago  Trib¬ 
une,  dated  Oct.  9,  11  and  12. 
The  issue  of  the  9th,  which  Is 
incomplete,  apparently  was  run 
off  the  Tribune  presses  on  Sun¬ 
day,  Oct.  8,  prior  to  the  fire 
which  starts  that  evening. 

’The  style  of  the  fire  story  in 
the  old  Chicago  Times  of  Oct.  8 
brought  chuckles  from  today’s 
newspapermen  because  of  toe 
way  toe  reporter  backed  into 
toe  story,  beginning: 

“The  city  had  not  recovered 
from  toe  shock  occasioned  by 
toe  murder  of  Mr.  Edsall,  ag¬ 
gravated  by  its  midnight  gloom 
and  mystery,  when  on  last  eve¬ 
ning  a  great  conflagration  raged 
in  a  perfect  ocean  of  flame...” 

The  story  of  toe  fire  from  toe 

Solnt  of  the  late  Joseph 
I,  former  editor  and  pub¬ 
lisher  of  toe  ’Tribune,  was  re¬ 
printed  in  toe  Sunday  Tribune’s 
Graphic  section,  featuring  spe¬ 
cial  color  pictures  painted  by 
Sessions  to  Illustrate  the  story. 


Tulare  Daily  Appoints 

Appointment  of  West-Holllday 
Co.  as  national  advertising  rep¬ 
resentative  is  announced  by  the 
Tulare  (Calif.)  Advance  -  Regis¬ 
ter  and  Times,  a  John  P.  Serials 
newspaper. 


"DO  YOU  KNOW  .  .  ." 

Where  you  can  obtain  maintenance  and  repair 
service  for  your  press? 

Where  you  can  solve  your  employment  prob¬ 
lem? 

Where  you  can  get  information  and  sound 
advice  on  buying  or  selling  newspapers? 

Where  you  can  find  a  feature  that  will 
•TAKE”? 

Where  newspapermen  can  have  their  articles 
and  fiction  marketed? 

FIND  THESE  AND  OTHER  ANSWERS  TO 
YOUR  CONSTANT  NEEDS  IN  THE  CLAS¬ 
SIFIED  COLUMNS  OF  EDITOR  &  PUB¬ 
LISHER. 


EDITOR  ft  PU  ILISH  ER  for  Oetobsr  If.  194$ 


HUMOR 

ADDS  SPICE 
TO  SELLING 


HeGARDLESS  of  the  ceiling  price  of  duck,  there’i  one  web-footed 
gentleman  who  can't  be  bought  for  a  million  dollars.  “Donald  Duck,"  one  of 
the  sur  performers  of  Puck-The  Comic  Weekly— Disney’s  pride  and  the  joy  of 
millions  of  Americans  from  coast  to  coast-carries  so  much  weight  with  his 
fascinated  fans  that  he’s  literally  priceless. 

Donald  in  a  dither  is  cause  for  loud  laughter.  Donald  in  a  fury  is  a  side¬ 
splitting  sight.  Donald  any  way  at  all  will  spice  your  sales  story  when  it  ap¬ 
pears  in  Puck-The  Comic  Weekly  by  presenting  it  in  a  friendly  atmosphere  of 
chnckles  and  laughs  .  .  .  and  will  make  buyers  of  your  prospects  in  Puck’s 
7,000,000  homes  across  the  country. 


Puck  delivered  150%  to  179%  more 
readers  of  advertising  per  dollar 
than  three  leading  national  week¬ 
lies,  based  on  Starch  Consumer 
Magazine  Report  1945,  in  the  classi¬ 
fication  of  All  Advertuing.  Com¬ 
parison  is  with  one-half  page  (4  col¬ 
ors)  in  Puck  and  full  page  (4  col¬ 
ors)  in  others. 

-rrmtmrrmd’' 
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The  number  of  ads  in  each  issue  is 
Umited  . . .  only  one  to  a  page.  Thus 
every  ad  is  spotlighted  and  gets  un¬ 
divided  attention  from  Pnclrs  more 
than  7,000,000  families. 

€0%  Kam  Mmwhut  Caamrmma 
Puck  has  family  coverage  ranging 
up  to  90%  in  594  cities  of  10,000 
population  or  more  where  over  60% 
of  all  retail  sales  are  made. 

Am  MmmUmttam 

Puck’s  interesting  and  stimnlating 
presentation,  “CUSTOMERS  — 
COMPETITION  -  ADVERTIS¬ 
ING,”  unfolds  a  picture  of  unprece¬ 
dented  advertising  opportunities 
and  the  effective,  low  cost  way  of 
making  the  most  of  these  oppor¬ 
tunities. 


The  Only  National  Comic  Weekly 

Distributed  through  15  great  Sunday  newspapers,  INick^The  Comic 
Weekly  is  the  only  national  publication  of  its  kind.  It  is  entertainment  for  the 
whole  family.  For  laughs,  there's  ''Jiggs  and  Maggie,**  **The  Little  King,**  and 
**The  Katzenjammer  Kidds";  for  romance,  there's  ‘‘Prince  Valiant"  and 
“Blondie";  for  breathtaking  adventure,  “Flash  Gordon"  and  ‘The  Phantom." 
These  and  other  great  stars  of  The  Comic  Weekly  provide  the  laughs,  loves, 
thrills  and  tears  America  calls  for.  No  star  of  stage,  screen  or  radio  is  con¬ 
sistently  acclaimed  by  so  vast  an  audience. 

If  a  manufacturer  has  a  good  product  to  sell,  here's  how  more  sales 
can  be  made  ...  to  “the  millions"  ...  in  the  more  than  7,000,000  homes  from 
coast  to  coast  where  Puck-The  Comic  Weekly  is  read.  It  is  the  same  successful 
selling  formula  which  for  more  than  15  years  has  been  used  by  leading  com¬ 
panies.  When  advertisements  are  placed  next  to  the  life  and  color  of  these 
famous  comic  features,  they  get  the  same  kind  of  close,  attentive  readership. 

The  Comic  Weekly  stars  are  available  to  go  to  work  as  a  sales  force  for 
the  companies  who  associate  their  advertising  with  the  tremendous  entertain¬ 
ment  power  of  Puck-The  Comic  Weekly. 


THE  CONIC  WEEKLY 

...FOR  LAUGHS,  LOVES,  THRILLS  AND  TEARS 
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PROMOTION 


Big  ‘Gag’  Promotion 
Eases  Rate  Increase 


/?•  Z*  QJ  Chicago  Sun 
VJrufld  JhUtU  Adopts  New 

Women's  Page 


Q  and  A  Column 
THE  Memphis  (Tenn.)  Com¬ 
mercial  Appeal  has  a  new 
regular  column — “The  Night 
Desk” — as  a  result  of  ttie  many 
questions  asked  by  mail  and 


Chicago— Called  the  “Femi¬ 
nine  Angle,”  the  Chicogo  Sun’s 
new  women's  pages,  with  a 
bright  ^itorial 
approach  and 


By  T.  S.  Inrin 

„  ™  .  1  j  phone.  The  column  consists  of  fomat,  made 

UP  IN  Montreal,  the  Standard,  Outdoor  Writers  As^lation  of  questions  and  answers  on  mat-  their  debut  here 

which  has  always  believed  in  America  honoring  him  and  his  uj  general  information.  this  week  tmder 
the  effectiveness  of  gag  promo-  staff  for  the  idea.  ,  _  .  .  the  direction  of 

tions,  is  currently  laying  down  For  tluw  da^  in  S^tem^r  ^  WeeUv's  Service  a  new^-appolnt- 

a  whole  barrage  of  them.  The  prior  to  Oakley  Day,  tte  Richland  (Ga  )  Stewart-  women’s  edl- 

purpose  i,  to  build  up.  the  pap-  “vacation:  WebS^  J^r^lf  a  wS,  to^  Mary  Sharp. 

iSd  Zw^E^er^ii  from  h,»s  Insi^ed  a  machine  which  ..y^^'Sfng  An® 
fishhooks  to  portable  cabins  is  miiephotostatic  copies  of  j  ,,  designed 

shown.  This  year  there  were  letters,  pictures,  extracts,  birth  make  nages 
more  than  40  exhibits,  including  marriave  eertlflcates.  and  P?.8“ 

Ml  the  trimmings  of  band  mus¬ 
ic  and  circus  acts. 


er’s  new  high  circulation  prep¬ 
aratory  to  springing  a  rate  in¬ 
crease  on  Jan.  1. 

Here  is  the  schedule  of  mail¬ 
ings  that’s  keeping  Promotion 
Manager  Lewis  Louthood  busy: 

How  It’s  Done 
1.  Book  matches,  featuring 


and  marriage  certificates,  and 
military  discharges.  It  is  intend¬ 
ed  especially  as  a  service  to 
veterans. 


gSS&promoUon  managers. 


figure— on  the  cover. 

2.  A  deck  of  playing  cards, 
featuring  the  slogan,  “It’s  in 
the  cards.” 

3.  “Animal  Farm,”  the  Sep¬ 
tember  Book-of-the-Month  se¬ 
lection,  with  the  crack,  “It’s  one 


at  last  week’s  New  York 
meeting,  had  some  favorable 
words  to  say  for  the  quizdown 
as  a  teen-age  promotion.  This 
is  a  variant  of  the  ok)  spelling 
bee,  which  many  newspapers 


f«r“^  boMc.“  Incidentai^",  toe  Promoted  so  successfully  for 
book  ran  serially  in  toTstan-  "““F 

dard  papers — in  Chicago,  Detroit, 

4.  A  potted  plant-“It’s  grow-  Miami  Zan^Ue, 

jg.  fast?*  Louis,  San  Diego,  Grand 

5.  A  doUar  blll-“It’s  dollars  Rapids  and  Kalamazpo-are  on¬ 
to  doughnuts.”  Saged  in  this  promotion. 

6.  Back  to  matches  again.  Detroit  Free  ^ess  ^ij- 

7.  For  a  wind-up,  a  box  of  ^“wn  opens  this  week  for  kids 


AS  A  sendoff  for  toe  local  Com- . 

munity  Chest  campaign,  toe' 

Toledo  (O.)  Blade  ran  an  eight- 
page  tabloid  section  devoted  to 
stories  and  pictures  telling  what 
toe  various  agencies  do. 

ABC  of  Entertainment  - -  „  ,  -  , 

THE  St.  Louis  (Mo.)  Stor-Times  photographers.  Regular  col- 
has  begun  dally  publication  of 
an  alphabetical  theater  dlrec-  fleet  fashions  in  living 
tory,  llriing  100  places  of  enter-  New  editor  of  toe  Feminine 
tainment  and  toe  current  attrac-  Angle,  Mary  Sharp,  has  b^n 
tions.  "rhus  a  reader  no  longer  active  for  several  yews  in  C^ 
need  scramble  through  scores  of  cago  fashion  retailing  and_  ro 


more  attractive, 
stories  easier  to  au— . 

find  and  to  read. 

The  new  section  is  toe  result  of 
a  year’s  research  and  planning 
to  find  a  better  method  of  pre¬ 
senting  women’s  news,  explained 
E.  Z.  Dimitman,  Sun  executive 
editor. 

Stress  will  be  laid  on  com¬ 
plete  fatoion  coverage  with 
main  story  pictures  of  style 
trends  being  shown  currently  in 
Chicago  stores,  taken  by  staff 


candy — ^“It’s  a  sweet  story." 

A  cocktail  party  in  November, 
at  which  toe  Increase  will  be 
announced,  climaxes  toe  promo¬ 
tion.  Lewis  reports  favorable 
agency  comment  on  toe 
program. 


Annie  Oaldey  Day ' 

ANNIE  OAKLEY,  it  appears, 

once  lived  in  Dayton,  Ohio. 
So  what  more  natural  than  that, 
when  toe  Dayton  Journal-Her¬ 
ald  stages  its  annual  outdoors 
festival,  toe  big  “day"  climax¬ 
ing  toe  event  be  called  “Annie 
Oakley  Day"?  ITiis  year,  75,000 
citizens  were  clocked  into  toe 
Montgomery  County  fair 
grounds  on  Annie  Oakley  Day. 
.  .  no  mean  accomplishment  for 
a  newspaper  promotion. 

The  Journid-Herald’s  success¬ 
ful  outdoors  sports  promotion, 
staged  this  year  for  toe  second 
time,  is  a  tribute  to  the  astute¬ 
ness  of  its  sports  department. 
Some  six  years  ago,  toe  sports 
writers  noted  a  quickening  in¬ 
terest  in  outdoors  activities  and 
in  participation  sports.  Surveys 
showed  toat  toe  Interest  was 
real,  and  not  a  mere  trick  trend. 

As  a  result,  coverage  of  toe 
outdoors  field  was  expanded. 
Sportsmen  contributed  to  toe 
coverage  in  a  column,  ’It  Hap- 


In  toe  fourth,  fifth  and  sixth 
grades  in  toe  public  and  paroch¬ 
ial  schools.  The  promotion  con¬ 
sists  of  26  shows,  aired  over 
WXYZ.  Questions  originate  with 
toe  kids,  are  edited  by  their 
*“*  teachers  and  screened  by  a 
committee  of  the  Board  of  Ed¬ 
ucation,  toe  paper  and  toe  sta¬ 
tion. 

Two  teams,  chosen  by  their 
schools,  engage  in  toe  half  hour 
program  each  Saturday  morn¬ 
ing.  There  are  team  and  individ¬ 
ual  prizes.  The  promotion  gets 
official  school  cooperation  be¬ 
cause  toe  Questions  are  framed 
right  out  of  toe  curriculum. 


gional  director  of  toe  Chicago 
Fashion  Group.  She  functions 
in  toe  dual  capacity  of  women’s 
^tor  and  fashion  editor  of  toe 
Sun. 

Mrs.  Sharp's  staff  includes 
Adeline  Fitzgerald,  formerly 


Neverfoilmg  Newoy 

YOUNG  Jimmy  McCarthy  is  a 
name  to  remember.  He  has 
written  a  warm  chapter  in  the 
annals  of  newspaper-boydom. 
Jimmy  was  a  carrier  for  the 
Plainfield  (N.  J.)  Courier-News. 
An  accident  on  his  last  holiday 
before  returning  to  school  and 
his  route  proved  fatal.  But  be¬ 
fore  he  died,  only  14,  Jimmy 
had  written  a  notable  manu¬ 
script,  “Neverfalling  Newsy.” 
The  Courier-News  now  publish¬ 
es  it  in  a  little  booklet.  It  is  a 
fine  tribute  to  Jimmy.  It  is 
tribute  and  inspiration  to  all 
newsies. 


ads  in  haphazard  order. 

Electric  Scoreboard 
AN  electric  scoreboard,  54  feet 
long  and  12  feet  high,  with 
12xl5-inch  letters,  has  been  pre- 
sent^  to  toe  city  stadium  by  t^e  Chicago  HeraXd-Amer- 

the  St.  Paul  (Minn.)  Dispotch-  {can,  now  doing  a  society  chatter 
Pioneer  Press  for  use  at  high  column  for  the  Sun;  Ruth  Crow- 
school  games.  ley^  BN.,  child  care  authority; 

Elizabeth  Eckhart  and  Shirley 
For  Parents  Tucker,  fashion  staff  writers; 

FOR  Newpaperboy  Day,  toe  De-  Neola  Nortoam,  club  editor;  Su- 
troit  (Mich.)  Times  featured  san  Barrett,  shopping  reporter; 
a  letter-writing  contest  among  Ethel  Somers,  food  editor;  Alice 
parents  of  carrier  boys.  The  Nelson,  home  furnishings  edi- 
toeme;  “'Why  I  Like  My  Son  to  tor,  and  Mary  Stewart  Wllkln- 
be  a  Detroit  Times  Carrier.”  son,  columnist. 

Cash  prizes  were  given. 


Merit  Stomp  Contest 

THE  Richmond  (Ind.)  Pallad- 


Sell  Comics  Group 

The  Sunday  color  comic  sec¬ 
tions  of  toe  Wichita  Eagle  and 


ium-Item  has  just  conducted  a  the  Hutchinson  (Kan.)  News 


^  of  sportsmen  brou^t  out  Paper  Host  to  30.000 


2ii00,  organized  toe  Miami  'Val¬ 
ley  Outdoors,  drew  up  a  14-point 
program  emphasizing  wild  life 
conservation  and  development. 

Last  year,  the  first  outdoors 
festival  was  staged.  Its  success 
led  to  toe  decirion  to  make  it 
an  annual  promotion.  In  March 
of  this  year.  Publisher  Lewis  B. 


merit  stamp  contest  among  car¬ 
rier  boys  to  Insure  more  effi¬ 
cient  delivery  of  papers.  Each 
boy  could  earn  three  stamps  a 
week:  (1)  no  complaints  by 
subscribers;  (2)  papers  out  of 
toe  plant  by  5:30  a.  m.  on  Sun¬ 
day;  (3)  paid  his  bill  by  2:30 
p.  m.  Saturday.  Carriers  who 
earned  a  total  of  39  stamps  re¬ 
ceived  $10.  Others  were  allowed 
to  cato  merit  stamps  at  10  cents 
each.  Complaints  were  20%  less 
during  toe  contest  period.  Cir¬ 
culation  Manager  W.  W.  Tag¬ 
gart  reported.  Also,  boys  not 
paying  bills  on  time  Saturdays 


MnnoAPOus,  Minn.  —  The  -  -  , _ 

Minneapolis  Star  held  one  of  its  were  84%  fewer, 
most  successful  model  airplane 
meets  recently  with  an  estonat- 
ed  30,000  watching  100  modelers 
compete  for  cash  prizes  and  five 
trophies.  The  Star  sponsors  four 


Timely  and  Helpful 
MiOST  recent  service  to  harried 
housewives  who  read  toe 
Rochester  (N.  Y.)  Democrat  & 


Bock  received  a  plaque  from  toe  park  board. 

SB 


model  airplane  meets  each  year  Chronicle  was  an  illustrated  fea- 
in  cooperation  with  toe  city  ture  on  how  to  make  soap  in  the 


Herald  are  being  offered  to  na¬ 
tional  advertisers  at  a  combina¬ 
tion  rate. 


home  like  grandmother  did. 
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Over  Helt  a  Bitthn  Beiterst, , 

That's  what  tourists  from  every  state  in  the  Union  are  esti¬ 
mated  to  spend  this  year  in  Empire  states  — over  half  a 
billion  dollars  on  food,  lodging,  gas  and  oil,  cigarettes, 
and  the  thousands  of  things  tourists  buy.  ^  ■ 


THIS  IS  THE  SEVENTH  OF  A  SEEIES 
ON  THE  EOCKY  MOUNTAIN  EMPIEE 


RADIO 


CautioirDon’t  Compare 
BMB  and  ABC  Data 


By  lenry  Walker 

MISUSE  of  BMB  SUtion  Audi¬ 
ence  data  brought  cenaure 
from  Broadcast  Measurement 
Bureau  officials  this  week.  That's 
as  far  as  they  can  go  under  pres¬ 
ent  rules. 

Whm  Eoitob  It  Publisher  re¬ 
ported  a  tendency  on  the  part  of 
some  stations  to  approach  ad- 
▼ertisera  with  cost-per-thousand- 
listeners  statistics,  the  Bureau’s 
executive  secretary,  Philip 
Frank,  declared  there  is  no  valid 
compartaon  between  BMB  and 
ABC  (Audit  Bureau  of  Circula¬ 
tions). 

He  added  that  BMB’s  presi¬ 
dent,  Hugh  Feltis,  Jr.,  is  going 
before  the  convention  of  the  Na¬ 
tional  Associartion  of  Broadcast¬ 
ers  at  Chicago  this  month  to  em¬ 
phasize  these  four  points: 

No  One  Yardstick 

(1)  That  BMB  audience  and 
ABC  circulation  are  not  com¬ 
parable  since  space  media  and 
radio  are  not  measurable  in  the 
same  toms  and  no  one  yardstick 
is  applicable  to  both  media. 

(2)  That  those  who  proposed 
to  evaluate  stations  in  terms  of 
cost  per  thousand  BMB  must  be¬ 
ware  of  certain  false  and  dan¬ 
gerous  conclusions. 

(3)  niat  BMB  audience  infor¬ 
mation  calls  for  continued  ex¬ 
perimentation  and  testing  by 
advertisers,  agencies  and  broad¬ 
casters  to  determine  valid  uses. 

(4)  That  BBfB  data  are 
neither  comparable  with  nor  a 
substitute  for  any  other  forma 
of  existing  radio  research  mate¬ 
rial. 

While  recomizing  It  cannot 
control  individuals  in  their  use 
of  BMB  data,  Mr.  Frank  said, 
the  Bureau  does  propose  to  do 
everything  within  Hs  power  to 
encourage  the  use  of  BMB  only 
for  purposes  for  which  its  find¬ 
ings  can  be  validly  used  and  to 
discourage  its  misuses. 

All  Daas  Net  Known  Yet 

“We  don’t  know  yet  just  what 
all  the  valid  uses  of  BMB  are,” 
Mr.  Frank  said.  “It’s  going  to 
take  time  to  find  out” 

Hie  Bureau,  he  admitted,  is  al¬ 
ready  disturbed  by  certain  sta¬ 
tion  advertising  in  whidi  the 
claim  is  made  that  BMB 
“proves”  such  and  such  a  sta¬ 
tion  is  “a  great  buy.” 

On  the  question  of  comparing 
station  audience  with  newspa¬ 
per  readers,  Mr.  Frank  pointed 
out  several  pitfalls,  then  summed 
“What  is  there  to  compare? 
Cim  you  say  a  quai^-honr  on 
the  air  is  equal  to  a  quarter-page 
in  the  paper?” 

It  might  also  be  asked:  “Are 
80,000  once-a-week  station  listen¬ 
ers  In  90  counties  equal  to  80,000 
daily  newspaper  subscribers  in 
one  city?" 

Hioae  who  have  established 
other  measurements  for  radio 
make  a  good  ease  also  for  toe 


argument  that  program  audi¬ 
ence,  more  than  station  listeners, 
pays  off  for  the  advertiser.  And 
that  opens  up  the  debate  over 
terms.  BMB  is  standing  by  its 
use  of  “audience,”  having  aban¬ 
doned  “circulation,”  in  defer¬ 
ence  to  toe  printed  media. 

Mr.  Frank  produced  some  re¬ 
cent  magazine  promotion  ads, 
stressing  “audience”  data.  So 
that  must  leave  “circulation”  to 
newspapers  exclusively. 

to  Philadelphia,  the  Bulletin’s 
WPEN,  the  Inquirer’s  WFIL,  and 
the  Record's  WCAU  have  agreed 
to  exchange  BMB  reports  so 
they  will  be  able  to  compare 
coverage.  Also  participating  is 
WDAS,  which  cooperates  with 
the  Daily  News. 

Television  la  Here 

THE  great  amount  of  discussion 

devoted  to  television  commer¬ 
cials  at  the  second  annual  con¬ 
ference  of  Television  Broadcast¬ 
ers  Association  in  New  York 
last  week  indicated  someone  had 
found  the  answer  to  whether  the 
chicken  or  the  egg  comes  first 

From  all  appearances  and 
statements,  the  advertisers  are 
ready  and  willing  to  provide  the 
programs,  and  on  this  basis,  the 
set  manufacturers  are  gear^  to 
market  1,000,000  receivers  in 
1947.  The  first  big  batch  of 
black-and-white  receivers  will 
be  available  for  the  Christmas 
trade. 

Warnings  against  excessive 
commercialism  were  voiced  at 
several  sessions  and  one  entire 
clinic  was  given  over  to  adver¬ 
tisers  and  agency  representa¬ 
tives  to  relate  their  experience 
in  commercials  to  date.  Leonard 
F.  Cramer  6f  DuMont  stated 
bluntly: 

“It  has  been  said  that  radio 
commercials  often  are  ugly,  ir¬ 
ritating,  obnoxious,  the  product 
of  a  moronic  mind.  ...  I  can 
imagine  no  reasonable  excuse 
for  perpetrating  these  cohtinu- 
ous  repetitious  sanity-toattering 
sales  messages  on  a  suffering 
public  in  Older  to  make  televi¬ 
sion  entertainment  pay  for  it¬ 
self.” 

It’s  a  new  art,  and  toe  old 
medicine  show  technique  won’t 
do,  experienced  telecasters  ad¬ 
vised  in  the  clinic.  The  singing 
commercial  shouldn’t  happen  to 
television,  it  was  agreed. 

One  agency  man  related  how 
it  was  possible  to  put  over  a 
sales  message  in  20  seconds  on 
television.  It  was  also  possible, 
he  toowed,  to  make  a  half-hour 
program  a  continuous  sales  mes¬ 
sage  without  irritating  the  be¬ 
holder. 

Don  McClure  of  N.  W.  Ayer  A 
Son,  who  has  bean  handling  toe 
Atlantic  Refining  Co.  tele  ex¬ 
periments  the  last  six  years,  re¬ 
ported:  “We  discovered  two  to 
three  minutes  is  much  too  long 


RADIO'S  GAIN  IS  DAILY'S  LOSS 

Bstirinq  ohsr  20  ysors  as  editor  and  general  manager  of  the  Pitts¬ 
burgh  (Pa.)  Post-Gozstte,  Oliver  I.  Keller,  leH,  is  pictured  with  (Irove 
PottersoiL  center,  editor-in-chief  oi  the  Toledo  (O.)  Blade,  and  Wil¬ 
liam  Block,  co-publisher  oi  both  papers.  The  occoidon  was  a  diimer 
ior  execuUves  and  staff  of  the  P-G  honoring  Keiier.  who  wili  become 
head  oi  WTAX.  Springfield,  m. 


a  time  for  commercials  during 
an  action-packed  football  game. 
This  year  the  commercials  nm 
less  than  two  minutes.” 

Effectiveness  of  one-minute 
commercials  for  the  Goodyear 
Tire  It  Rubber  Co.  broadcasts  of 
Army  games  is  being  tested  in 
four  concurrent  surveys,  Mc¬ 
Clure  said. 

The  viewer,  according  to  R. 
M.  Gray  of  the  Standard  Oil  Co. 
of  New  Jersey,  expects  commer¬ 
cials  to  give  information  and  en¬ 
tertainment;  the  advertiser  ex¬ 
pects  them  to  provide  experi¬ 
ence  today,  sales  tomorrow.  The 
Esso  sales  story  in  television,  he 
added,  ties  in  with  the  same 
sales  story  in  newspapers. 

On  the  Air 

A  UNION  jurisdictional  dispute 

prevented  the  St.  Louis  (Mo.) 
Dispatch  station,  KSD,  from  tele¬ 
vising  a  civic  event  recently  and 
the  paTCr  asked  editorially,  “Is 
this  a  hint  of  labor  rapacity  to 
come?”  The  day  before  the  row, 
the  station  covered  a  night  pa¬ 
rade  in  a  test  transmission.  .  .  . 
KERA,  FM  sister  station  of 
WFAA,  the  Dallas  (Tex.)  Morn¬ 
ing  News  radio  service,  went  on 
toe  air  Oct.  8  with  a  broadcast 
of  the  Army-Comell  game.  Man¬ 
ufacturers  have  estimated  880 
FM  sets  have  been  delivered  in 
Dallas.  .  .  .  Four  top  authori¬ 
ties  in  facsimile  broadcasting 
will  do  their  stuff  at  the  NAB 
convention  in  Chicago,  Oct.  21. 
They  are:  Csq>t.  W.  G.  H.  Finch, 
Philip  G.  Caldwell  of  General 
Electric,  Elliott  Crooks  and  Dr. 
John  V.  L.  Hogan  of  Radio  In¬ 
ventions,  Inc.  ...  It  was  re¬ 
ported  incorrectly  in  E&P  (Sept. 
28)  that  toe  University  of  New 
Mexico  was  engaged  in  a  legal 
dispute  over  program  time  with 
KOB,  owned  by  Albuquerque 
(N.  M.)  Journal.  The  party  to 
toe  action  is  New  Mexico  Col¬ 
lege  of  Agriculture  and  Me¬ 
chanic  Arts,  which  formerly 
owned  KOB. 

■ 

New  Ohio  Member 

CoLiniaus,  O.  —  The  Coshoc¬ 
ton  Tribune,  afternoon  and  Sun¬ 
day,  began  Associated  Press 
wire  service  Oel  14. 


Phila.  Press  Assn. 

Offers  Scholarship 

Philaoilphia — To  aid  worthy 
prospects  in  the  field  of  journal¬ 
ism,  the  newly  organized  Phila¬ 
delphia  Press  Association  is  es¬ 
tablishing  a  scholarship,  the 
recipient  to  gain  toe  benefit  of 
schooling  in  either  Temple  or 
the  University  of  Pennsylvania 
School  of  Journalism. 

Nucleus  for  the  fund  has  been 
set  up  by  a  gift  from  Morley 
Cassidy,  the  Evening  Bulletin’s 
star  byline  reporter.  For  his 
coverage  of  the  late  war  in  ETO 
theaters,  Morley  a  year  ago  was 
awarded  War  Bonds  at  PPA’s 
first  annual  banquet.  He  turned 
these  back  to  the  association  to 
get  the  scholarship  started. 

PPA  officers  last  week  re¬ 
ceived  from  Harrisburg  their 
charter  as  an  incorporated  body, 
their  meihbership  representing 
the  working  press  of  all  local 
papers.  The  scholartoip  will  be 
promoted  at  the  association’s 
second  annual  dinner  Oct  26. 
a 

Appeal  Gets  Action 

Atlanta,  Ga.  —  The  Atlanta 
Journal  published  an  appeal  for 
recreational  equipment  for  Bat- 
tey  State  Hospital  at  Rome,  Ga. 
Within  three  days,  more  than 
200  books  and  300  magazines 
were  received. 
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Walter  Soolt&Co. 
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facsimile 


Finch  Telefax  equipment  transmits  and  re>'  by  radio  of  2760  square  inches  per  hour, 
cords  exact  facsimiles  of  written  or  printed  equivalent  to  30,000  words!  This  provides 
messages  —  as  well  as  drawings,  photo-  a  fast,  flexible,  accurate  and  economical 
graphs,  signatures,  etc.  at  a  speed  by  tele-  new  service  to  solve  your  communication 
phone  of  900  square  inches  per  hour— or  problems.  Write  for  full  particulars. 

FINCH  TELECOMMUNICATIONS,  INC. 

AJdrpst  M  tmquirips  to  Solos  Ofico 
10  EAST  40th  STREET  •  NEW  YORK  16,  N.  Y. 

Makers  also  of  Focsimila  Broadcast  Transmitting  Equipment,  Facsimile  Home  Recorders, 

Facsimile  Duplicating  AAodiines,  and  Finch  Rodeet  Antenna  for  all  FM  stations. 
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Among  Advertiaing  Folk 

HMids  Nvw  Bunnon 

BICHARD  ROSSHEIM.  for  th« 
last  10  years  adyertlsiiig  man¬ 
ager  of  Old  Hr.  Boston  Distil¬ 
lers,  has  joined  L.  H.  Hartman 
Co.,  New  York,  as  vicepresident 
in  charge  of  new  business. 


Bneshefan  Stevens 

Nconed  By  Ducm*  Jones 
RICHARD  A.  STEVENS  has 

been  appointed  business  man¬ 
ager  of  the  Duane  Jones  Co., 
New  York.  WHh  the  agency  for 
the  past  two  years,  he  was  for- 
merfy  office  manager. 

fat  Now  Spots 

JAMES  D.  THOMPSON,  recent¬ 
ly  released  from  the  Navy 
with  the  rank  of  lieutenant-com¬ 
mander  and  formerly  head  of 
the  research  department  of 
Pouch  A  Co.,  has  joined  Sulli¬ 
van,  Stauffer,  Colwell  A  Bayles, 
New  York,  in  an  executive  ca- 
pacMy.  Rudolph  P.  Ruxl,  C.  P. 
A.,  formerly  with  R.  H.  Macy  A 
Co.,  has  bera  named  agency  con¬ 
troller. 

JSAitm  HcEwxn  has  joined 
Seidel  Advertising,  New  York, 
as  an  account  executive.  She 
was  formerly  space  buyer  and 
account  executive  at  Nachman 
A  Co. 

PauiiBfCB  Dobh,  formerly  head 
of  nutrition  service  in  the  re- 
seardi  and  development  of  An¬ 
heuser-Busch,  St  Louis,  has 
been  named  to  the  staff  of  the 
Charles  W.  Hoyt  Co.,  New  York. 
She  will  be  in  diarge  of  the 
agency’s  nutrition  and  test 
kitchm  work. 

Robebt  M.  Watson  has  been 
elected  a  vicepresldent  of  Ruth- 
ranit  A  Ryan,  New  York.  After 
having  been  for  three  years 
manager  of  the  agency’s  San 
Francisco  office,  he  joined  the 
agency’s  New  YoNc  office  in  1943 
as  an  account  executive. 

Stdabt  J.  Rkb,  Jb.,  has  been 
added  to  the  staff  of  Hav  Nash 
A  Associates,  Rochester,  N.  Y. 
Recently  released  from  ffie 
Navy  he  will  handle  industrial 
advertising. 

Mbs.  Habbiet  Rivabd,  formerly 
associate  director  of  Uie  Ameri¬ 
can  Wool  Coimcll,  has  joined 
Spadea,  Inc.,  New  York,  as  fash- 
hm  coordinator. 

Paul  H.  Ltrlb  has  been  add¬ 
ed  to  the  copy  staff  of  Malcolm- 
Howard  Advertising,  Chicago. 
He  was  previous^  Chicago 
tor  of  Meat  Merchandising. 

Hucb  W.  HacLban  Jr.  has 
joined  Needham,  Louis  and 
Brorby,  be.,  as  office  manager 
in  the  agency’s  Chicago  office. 
Recently  released  from  the 


Navy  with  the  rank  of  lieuten¬ 
ant  commander  he  was  office 
manager  of  the  Financial  Ad¬ 
justment  Co.  for  six  years  prior 
to  the  war. 

Robert  McDonnell,  formerly 
with  Young  A  Rubicam,  joins 
Compton  Advertising,  New 
York,  as  a  supervisor  m  the  art 
department  Other  new  art  de¬ 
partment  addiUons  are  Merle 
Reed,  Wiluam  OaAT  and  Ben 
WEmER. 

Dr.  Sam  Wesley  Davis,  for¬ 
merly  price  economist  for  the 
Dallas  re^on  of  the  Office  of 
Price  Administration,  has  join¬ 
ed  Leche  A  Leche,  Dallas,  as  as¬ 
sistant  to  the  prertdent 

Dorothy  Musselbian  has 
joined  Ira  E.  DeJemett  Adver¬ 
tising,  Dallas,  as  account  execu¬ 
tive. 

John  Eckels,  formerly  with 
the  Ralph  H.  Jones  Co.,  Cincin- 
ati,  has  joined  the  creative  de¬ 
partment  of  Brooke,  Smith, 
ItaichsA  Dorrance,  Detroit  Di¬ 
vision. 

Clinton  Carpenter,  formerly 
of  the  Blow  Co.,  New  York,  and 
John  Olney,  formerly  of  I^er 
A  Smith  A  Ross,  New  York,  have 
joined  the  copy  staff  of  William 
&ty  A  Co.,  New  York. 

Alice  Hinkson,  for  tiiree 
years  assistant  women’s  editor 
of  the  Detroit  Newt,  has  joined 
Gleason  Advertising,  Detroit,  to 
work  in  contact  and  creative  ca¬ 
pacities  on  national  food  and 
household  accounts. 

Henry  H.  Marshall,  who 
served  as  a  major  in  the  British 
Army  during  the  war,  has 
joinM  the  copy  department  of 
Cecil  A  Presbrey,  New  York. 

Ted  Kostew,  formerly  with 
Sterling  Advertising,  New  York, 
has  joined  Contempo  Advertis¬ 
ing  Artists,  New  York,  as  art 
manager  of  the  studios. 


CemponY  Chcmges 

ROBERT  J.  PIGGOTT  has  been 

appointed  advertising  mana¬ 
ger  of  Grove  Laboratories,  St. 
Louis.  He  has  previously  served 
with  several  agencies  including 
Needham,  Lewis  and  Brorby, 
Batten,  Barton,  Durstine  and 
Osborn  and  Hill  Blackett  Co.  in 
various  capacities. 

Arthur  C.  HcCabroll  has 
joined  the  Unlted-Rexall  Drug. 
Co.  as  assistant  to  the^bllc  re¬ 
lations  manager.  HcCarroU,  a 
newspaperman  for  elAt  years 
and  formerly  a  publimty  writer 
for  Westinghouse  Corp.,  was  re¬ 
leased  from  the  Marine  Corps 
last  February  after  two  years’ 
service. 

H.  T.  Hamilton,  Jr.,  has  joined 
Bristol-Myers  Co.,  New  York,  as 
assistant  advertising  manager. 
He  was  recently  discharged 
from  the  Army  Air  Force  with 
the  rank  of  major. 

James  C.  Swan  has  been  ap¬ 
pointed  advertising  manager  of 
Hiram  Walker.  He  succeeds 
Carleton  Healy  who  has  been 
promoted  to  assistant  to  the 
president  of  the  parent  company. 
Swan  was  formerly  national 
sales  promotion  manager. 

Richard  C.  Bouton,  recently 
released  from  the  Army  and  b^ 
fore  that  advertising  manager 
of  Sweets  Co.,  has  been  ap¬ 


pointed  advertising  manager 
Lime  Cola  Co.,  Montgomery, 
Ala. 

Fred  Late,  formerly  with 
Mabl^  A  Carew  department 
store,  Cincinnati,  has  been 
nam^  art  director  and  assistant 
advertising  manager  of  Jenny’s 
Cincinnati. 

CurroRD  W.  Snyder,  formerly 
of  Bamberger’s,  Newark,  has 
been  appointed  advertising  and 
publicity  director  of  Balch- 
Price,  Brooklyn. 

Herbert  F.  Guenin  and  A. 

Bbtler  have  been 
added  to  the  advertising  staff  of 
BOA  Victor  Home  Instrument. 
Guenin  was  formerly  news  bul¬ 
letin  editor  for  the  market  re¬ 
search  department  of  the  com¬ 
pany  and  Beltler  was  assistant 
promotion  manager,  Philadel¬ 
phia  Evening  Bulletin. 

Starwood  Merrill,  formerly 
executive  assistant,  Lambert 
Pharmacal  Co.,  St  Louis,  has 
been  appointed  director  of  ad¬ 
vertising  and  merchandising  of 
the  company. 

Agency  Notes 

ARMANDO  ADVERTISING  is 

tile  new  name  of  the  former 
Armando-Stansbury,  Ltd.,  New 
York  City,  following  the  resig¬ 
nation  of  H.  H.  Stansbury,  vice- 
president  and  director. 

Charles  W.  Bolan  Advertis¬ 
ing,  St  Louis,  has  moved  to 
larger  quarters  at  3312  Lindell 
Blvd.,  St  Louis,  3. 

Leon  S.  Golnick  and  Associ¬ 
ates,  Baltimore,  has  opened  a 
New  York  City  office  at  1440 
Broadway  with  Norman  Glad¬ 
ney  in  charge. 

Roy  a.  Shannon  Advertising 
Co.,  has  been  established  at  1408 
Locust  St,  St  Louis,  by  Roy  A. 
Shannon,  formerly  witt  Hirsch 
Co.  as  director  of  service  and 
account  executive. 

Mrs.  Lula  M.  Downs,  former 
advertising  and  merchandising 
manager  for  United  Grocers, 
Portland,  Ore.,  has  opened  an 
advertising  oC^  of  her  own 
under  the  name  of  Retail  Mer¬ 
chants  Advertising  Service.  The 
address  is  561  N.  W.  12th  Ave. 
She  will  specialize  in  food  ad¬ 
vertising. 

O’Brucn-Gourlay,  Ltd.,  Van¬ 
couver,  B.  C.,  has  received  rec¬ 
ognition  from  the  Canadian 
Dally  Newspapers  Associa¬ 
tion. 

Wayne  L.  Sams  has  purchased 
the  Interests  of  his  partner  H.  R. 
Stewart  in  Sams  and  Stewart 
Advertising,  LaSalle,  III.  The 
name  has  been  changed  to  Sams 
Advertising.  Stewart  and  his 
family  have  moved  to  Los  An¬ 
geles. 

Formation  of  Hugh  H.  Gra¬ 
ham  A  Associates,  Inc.,  10  Ar¬ 
cade,  New  Britain,  Conn.,  is  an¬ 
nounced.  Principals  are  Hugh 
H.  Graham,  president,  and  J. 
Roy  McLennan,  secretary,  both 
formerly  of  the  Charles  Brun- 
elle  Co.,  Hartford;  Edward  J. 
Lush,  vicepresident,  former  ac¬ 
count  executive  of  Hicks  A 
Grelst,  and  E.  Morgan  Kelley, 
art  director,  formerly  of  United 
Aircraft  Corp.,  East  Hartford. 
Mr.  Lush  will  operate  out  of  17 
E.  48th  St.,  New  York  City. 


Chicago  Agency 
Names  4  New 
Vicepresidents 

Chicago— Election  of  four  ex- 
ectuives  to  vicepresidencies,  is 
announced  by  Maurice  H.  Need¬ 
ham,  president  of  Needham, 
Louis  and  Brorby,  Inc.,  adver¬ 
tising  agency. 

The  four  new  vicepresidents 
are:  William  H.  Oble  and  Wil¬ 
liam  R  Kinnaiid,  account  ex¬ 
ecutives  in  the  Chicago  office; 
Frank  Pittman,  manager  of  the 
agency’s  Hollywood  office  and 
producer  of  the  "Fibber  McGee 
and  Molly"  show;  and  Alan  Wal¬ 
lace,  radio  director  in  the  Chi¬ 
cago  office. 

After  10  years  in  the  news¬ 
paper  and  commercial  motion 
picture  fields,  Mr,  Ohle  joined 
the  agency  as  an  account  execu¬ 
tive  In  1041.  He  served  with 
the  U.  S.  Navy  for  a  two-year 
period  and  returned  to  the 
agency  last  spring. 

Mr.  Pittman,  who  was  with 
NBC  for  seven  years,  joined 
Needham,  Louis  and  Brorby  in 
February,  1944,  as  assistant  man¬ 
ager  of  the  Hollywood  office. 
He  became  producer  of  the 
"Fibber"  Aow  and  was  made 
Hollywood  office  manager  a  year 
and  a  half  ago. 

Mr.  Klnnaird  was  advertising 
manager  for  the  American  Meat 
Institute  for  a  five-year  period 
prior  to  joining  the  agency  in 
December,  1944.  He  was  loaned 
to  the  OWl  for  a  period  during 
the  war. 

Mr.  Wallace  Joined  the  agency 
in  July,  1945.  He  is  well-known 
in  radio  and  theatrical  fields. 
He  produced  successful  radio 
shows  for  a  period  of  10  years 
under  the  sponsorship  of  Proctor 
A  Gamble.  Wander  Company, 
General  Mills,  and  A.  E.  Staley 
■ 

'Retailing  Ideas' 

A  new  edition  of  "3033  Re¬ 
tailing  Ideas”  by  Emanuel  Lyons 
of  Plttstown,  N.  J.  has  just  been 
published  by  the  author.  Taking 
the  whole  retailing  operation  as 
his  province,  Lyons  Includes  a 
chapter  with  numerous  adver¬ 
tising  ideas  in  capsule  form. 


NEED  A  GOOD  JOB! 

’The  ideal  way  to  get  the  posi¬ 
tion  yon  are  looking  for  it  to 
nte  EDITOR  A  PUBLISHER 
Want  Ada. 

As  a  job-getter  in  the  newspa¬ 
per  indnstry  they  have  no  oqnaL 

An  advertiser  from  Mnseatine, 
Iowa,  writes: 

"It  it  a  pleasnre  to  eomplimem 
yon  on  the  resnlts  getting  valne 
of  yonr  pnhlication." 

USE  EDITOR  ft  PUBLISHER 
CLASSIFIED  ADS 
FOR  RESULTS 
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She  has  grandchildren  in  Seattle,  New  Orleans  and 
Chicago — and  she’s  off  to  see  them  all — by  air! 

If  you  are  like  thousands  of  families  who  have  been 
separated  too  long  by  transportation  problems  and 
distance,  consider  how  easy  it  is  to  be  reunited — by 
air.  And  see  how  little  it  costs,  now  that  air  fares  have 
been  so  drastically  reduced  —  24  per  cent  less  than 
before  Pearl  Harbor. 

Make  your  reservations  by  phoning  the  nearest  Air¬ 


line  office  or  authorized  Travel  Agent.  Schedules  to 
everywhere  are  frequent — with  more  and  bigger  and 
faster  planes  handling  the  inaeased  pleasure  as  well 
as  business  traffic. 

At  the  airport  you  receive  courteous,  personalized 
attention  and  service.  All  you  have  to  do  is  step 
aboard  a  plane — and  you’re  then  almost  before  you 
know  it. 

P.  S.  If  your  plans  change  Idndly  cancel  your  reser¬ 
vation  immediately. 

Air  Transport  Association  of  America,  1107 
I6th  Street,  N.  W.,  Washington  6,  D.  C 


This  advertisement  is  sponsored  by  the  nation’s  airiints  and 
leading  manufacturers  in  the  aviation  industry 


FLY  THE  PLANES  THAT 


THE  U.S.  FLAG 

riD  STATU 


PrtiS  institute 


Montii- Ahead  Planning 
Eases  Overset  Problem 


By  inxy  Wcdkmr 

A  DAT-I<ONO  seminar  of  the 

American  Preas  Institute  at 
Columbia  University  this  wedc 
was  given  over  to  the  problem 
of  overset  and  the  necessity  for 
maintaining  cordial  relations  be¬ 
tween  the  editorial  department 
and  the  composing  room. 

Some  papers  have  ended  their 
overset  tamible,  it  was  reported. 
It  has  been  achieved  principally 
by  planned  operation,  the  plan-' 
ning  of  advertising  and  editorial 
space  being  done  as  much  as  a 
month  before  the  day  of  publi¬ 
cation.  Neiraprint  allocation  has 
brought  that  about  The  day  of 
"going  up"  two  pages  or  tour  at 
edition  time  U  i>ast 

Overset  type  from  day  to  day 
— and  one  large  cite  paper  ad¬ 
mitted  it  has  from  SO  to  80  col¬ 
umns  of  it  daily — is  disastrous 
to  good  editing,  it  was  agreed. 
One  executive  described  the 
handicap  like  that  of  a  “one- 
arm  paperhanger  with  the 
hives.” 

Needs  TeeT  ter  News 

Control  of  copy  flow,  it  was 
said,  lies  chiefly  with  an  editor 
who  has  a  “feel”  for  news;  one 
who  can  sense  whe^er  it’s 
going  to  be  a  “big  day”  or  a  dull 
day. 

Henley  Hill,  assistant  manag¬ 
ing  editor  of  the  Neto  York  Her¬ 
ald  Tribune,  produced  samples 
of  the  copy  control  schedules 
used  by  his  deskmen.  On  them 
are  kept  itemized  records  of 
stories,  estimated  in  type  inches, 
which  have  gone  to  the  compos¬ 
ing  room.  *1116  news  editor  and 
makeup  editor  keep  informed 
constantly  of  the  flow  of  the 
copy  and  govern  it  according  to 
the  space  available. 

Generally,  It  was  held  that  sec¬ 
ondary  copy  must  be  moved 
early  to  the  machines,  even  if  it 
means  pushing  the  “stars”  a  lit¬ 
tle  to  meet  deadlines.  Round¬ 
table  discussion  emphasized  that 
the  overset  problem  is  solved 
more  easily  by  morning  papers 
(and  especially  those  without 
competition)  than  by  evening 
papers  (particularly  those  with 
keen  competition). 

Someone  remarked  that  the 
greatest  menace  is  the  editor 
who  stalks  from  the  composing 
room  and  announces,  “We're  aU 
filled  up;  don’t  send  anymore 
copy!”  This,  it  was  said,  has  the 
effect  of  scaring  second-string 
news  editors  and  they  hesitate  to 
move  good  news. 

“There’s  always  room  for  a 
good  story”  should  be  the  edi¬ 
torial  room  motto  that  appeared 
to  be  the  concensus. 

Another  suggestion  was:  “Be¬ 
ware  lazy  people  who  don’t  want 
to  break  open  a  page.” 

One  editor  (ajn.)  r^;iorted  his 
paper  has  a  daily  news  confer¬ 


ence  when  the  dummies  are  laid 
out  on  the  basis  of  schedules 
from  the  news  desk  and  city 
desk.  The  only  overset  usually 
is  in  “shorts.’ 

Another  paper  has  a  rigid  sys¬ 
tem  of  making  up  by  sections, 
getting  the  departmental  pages 
away  early.  Several  editors  wid 
they  try  similar  arrangements 
but  the  headaches  usually  is 
Classified,  because  they  never 
know  until  10  minutes  before 
starting  time  what  space  is  avail¬ 
able  on  the  runover  page.  This 
problem  has  been  solved  by 
many  by  limiting  classified 
space.  Others  handle  It  by  car¬ 
rying  optional  features  on  the 
“cushion”  page.  Still  others  fill 
up  with  “pi^”  and  put  good 
news  in  the  space  later. 

In  one  well-regulated  shop,  it 
was  reported,  the  first  edition  is 
made  up  to  fit  and  stories  for 
later  editions  are  written  on  a 
space  prescription  basis.  The 
rule  on  this  paper,  incidentally, 
is  that  type  which  appears  in 
one  edition  is  not  measured  as 
overset. 

Mark  of  the  'Must* 

A  novel  idea  for  “must”  items 
was  mentioned.  It  involves  a 
special  formula  of  dye  worked 
out  in  the  engraving  department. 
When  type  comes  to  the  bank 
with  a  “MUST”’  slug,  it  is  imme¬ 
diately  given  a  stripe  of  this 
purple  dye.  That  stripe,  which 
no  benzine  can  remove,  is  the 
makeup  man’s  signal. 

(The  scheme  teas  developed 
after  a  Mtory  elate  to  the  pub¬ 
lisher’s  heart  got  yanked  in  an 
edition  makeover.  Now  it’s 
known  at  the  Mark  of  the 
Must) 

Edwin  H.  Evers,  production 
manager  of  the  St.  Louis  (Mo.) 
Globe-Democrat,  started  the  edi¬ 
tors’  discussion  of  relations  with 
the  composing  room.  Selection 
of  editorial  makeup  men  who 
will  mix  with  printers  and  get 
on  friendly  terms  with  them  was 
advised  by  several  speakers. 

Today,  it  was  said,  very  few 
copy  desk  men  are  willing  to 
take  the  makeup  Job  because  it 
means  working  in  the  compos¬ 
ing  room,  and  that  would  inter¬ 
fere  with  their  plans  for  writing 
novels. 

Mechanical  conferences 
around  the  country  have  done 
much  to  break  down  the  old 
enmities  between  shops,  it  was 
said,  but  there’s  a  lot  to  be  done 
yet  to  stop  composing  room  fore¬ 
men  from  thinking  how  much 
better  off  they  might  be  if  there 
were  no  managing  editors. 

Rights  of  an  editorial  man  in 
the  composing  room  came  in  for 
discussion  and  it  was  brought 
out  that  under  rules  of  the  In¬ 
ternational  Typographical  Union 


News  Artists' 
Cartoons  Aid 
USO  Campaign 

The  fund-raising  drive 

swung  into  action  after  Presi- 
dent  Truman’s  kick-off  speech 
on  behalf  both  the  USO  and 
Community  campaigns, 

which  stre  united  in  many  com- 
munltisa. 


TORONTO  TALK 

Clifford  Siiton,  UM,  dhseter  of 
Vtnnnipag  Free  Press,  and  W.  I.  C. 
Sutton,  doctor  oi  Montreal  (3as- 
ette,  exchange  ideas  at  the  Fall 
meeting  of  Cmadian  DoUt  News¬ 
papers  Assodolion. 


the  only  person  who  can  issue 
an  order  to  a  printer  and  make 
it  stick  is  the  foreman. 

An  editor  should  always  re 
member,  it  was  stressed,  that  he 
can  only  “request”  a  printer  to 
do  something.  It’s  well  for  a 
makeup  editor  to  keep  that  in 
mind,  especially  these  days  when 
there  is  a  trend  on  the  part  of 
ITU  locals  to  write  contracts 
which  would  prohibit  editorial 
department  employes  from 
working  in  the  composing  room. 

Editors  should  be  concerned, 
also  with  the  great  shortage  of 
mechanical  help,  it  was  sug¬ 
gested,  since  the  day  may  come 
when  they  won’t  be  able  to  get 
all  the  type  they  think  they 
should  have. 

With  all  the  “make  work” 
clauses  being  written  into  con¬ 
tracts,  who  are  the  Jobs  being 
made  for?  it  was  asked. 

Few  editors  could  report  any 
competency  standards  remaining 
in  printer  contracts.  In  one  in¬ 
stance,  the  present  stint  was 
given  as  210  lines  an  hour. 

■ 

Gannett  Group  Told 
Of  Europe  Situation 

Rochxsteh,  N.  Y.  —  The  prob¬ 
lem  of  correctly  appraising  and 
interpreting  the  explosive  na¬ 
ture  of  the  European  situation 
occupied  the  attention  of  100  ed¬ 
itors  and  department  heads  of 
the  21  Gannett  newspapers  at  a 
semi-annual  conference  here 
Oct.  14-16. 

“Because  of  the  attention  we 
have  given  to  domestic  ques¬ 
tions,  such  as  the  shortage  of 
meat  and  sugar,  and  to  p>olitlcs 
and  the  OPA,  we,  the  public,  do 
not  realize  how  serious  and  tense 
is  the  situation  in  Europe,”  de¬ 
clared  Frank  “nannett.  “We 
don’t  understand  how  great  is 
the  threat  of  another  war  and, 
although  I  cannot  accept  the 
theory  that  another  war  is  in¬ 
evitable,  it  may  be  unless  there 
is  vigorous  action  to  change  the 
present  sittuUon.” 

Suggestions  for  improved 
newspapers  were  offered  by 
Gannett  executives,  editors, 
writers  end  photographers  at  a 
conference  preside  over  by  L. 
R.  Blanchard,  director  of  the 
news  and  editorial  office.  Ad¬ 
vertising  managers  discussed 
their  problems  aM  activities  in 
discussions  conducted  by  Don  U. 
Bridge,  advertising  director. 


FuU  page  mats  and  three  and 
four-column  picture  layouts 
featuring  USO  have  been  car¬ 
ried  by  most  major  syndicates  in 
recent  weeks,  as  part  of  the 
campaign  build-up,  and  national 
wire  and  mall  services  have  giv¬ 
en  coverage  on  USO  pictures 
and  stories.  Other  regional  and 
national  coverage  is  scheduled 
to  coincide  with  the  major 
events  of  the  campaign  to  raise 
$19,000,000  for  the  USO. 

Brophy  Chairman 

Newspaper  and  advertising 
folk  have  been  generous  in  do¬ 
nating  time  and  labor  to  assure 
the  success  of  the  campaign. 
Thonus  D’Arcy  Brophy  is  gen¬ 
eral  chairman  of  the  1^0  Com¬ 
mittee  on  Public  Information. 

Nitorial  cartoons  contributed 
by  newspaper  artists  are  avail¬ 
able  from  the  organization’s  na¬ 
tional  headquarters,  350  Fifth 
Avenue,  New  York  1,  N.  Y. 

Cartoons  are  already  on  hand 
from:  Jack  Meehan  and  Vincent 
Svoboda,  Brooklyn  Eagle,  Paul 
Plaschke,  Chicago  Herald-Amer- 
ican.  Here  Ficklen,  Dallas  Morn¬ 
ing  Newt;  Frank  Williams,  De¬ 
troit  Free  Press;  Burris  Jenkins, 
Jr.,  Heartt  Newtpapert;  Ferman 
Martin,  Houston  Chronicle;  Mar- 
shsill  Dtinning,  Jacksonville 
Journal;  Bruce  Rusell,  Lot  An¬ 
geles  Times;  Grover  Paige, 
Louisville  Courier  Journal;  Anne 
Mergen,  Miami  Daily  Newt;  R. 
A.  Lewis,  Milwaukee  Journal; 
H,  Smith  Dorman,  NEA;  Rube 
Goldberg,  New  York  Sun;  Ed¬ 
win  Marcus,  New  York  Timet; 
Melvin  Bernstein;  Eric  Godal; 
John  Pierotto,  PM;  Herb  Roth, 
independent  cartoonist. 

Heading  the  publicity  end  of 
the  campaign  is  Albert  E.  Dale, 
director  of  the  Department  of 
Public  Information.  Mr.  Dale 
was  formerly  with  the  Hears! 
publications. 
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via  dll  dmerica 

to  Central  and  South  America  and  the  West  Indies. 

Via  Lommcraal 

to  Newfoundland,  Great  Britain  and  Northern  Ireland,  Eire,  France,  Belgium,  Holland, 

and  points  beyond. 


to  Australia,  New  Zealemd,  China,  Japan,  the  Philippine  Islands,  the  Hawaiian  Island^ 
Central  and  South  America,  the  West  Indies,  Europe,  Africa,  India,  and  the  Near  East 
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But  thM*  ii  a  third  kind  of 
advertising  ...  a  new  kind  of 
retail  advartiaing.  The  principle 
behind  this  advertising  is  that 
the  retailer  must  sell  his  depart¬ 
ments  and  his  assortments  of 
merdiandise,  He  should  always 
speak  to  the  public  with  mer¬ 
chandise  because  that  is  the  lan- 
miage  of  the  store  just  like  paint 
b  the  language  of  the  painter. 
But  he  should  avoid  boring  hU 
customers  by  plugging  item  after 
item  on  a  picture  caption  price 
basis.  That  b  not  what  hb  cus¬ 
tomers  are  Interested  in.  They 
are  Interested  in  what  kind  of 
store  he  has,  what  kind  of  a  de¬ 
partment  he  has,  and  if  they  can 
go  to  that  department  and  ob¬ 
tain  from  the  assortments  the 
kind  of  merchandise  in  which 
they  are  Interested. 

Beaderahip  Test 

NOW,  here’s  the  important  point 

In  recent  tests  made  on  read¬ 
ership  of  a  newspaper  in  New 
York,  it  was  discovered  that  out 
ol  a  total  clrcubtion  of  900,000 
as  few  as  a  thousand  people 
could  remember  seeing  a  certain 
ad.  Thb  ad  was  a  girdle  at  $10. 
Now,  first  of  all,  an  overwhelm¬ 
ing  percentage  of  the  readerdiip 
of  mat  newspaper  Just  weren’t 
interested  in  a  girdle.  Host  of 
them,  at  least  the  male  end  of 
the  popubtion,  don’t  habitually 
wear  one.  The  readership  was 
additionally  cut  down  by  the 
fact  that  not  all  of  the  people 
who  might  be  interested  in  a 
girdle  were  Interested  in  a  $10 
girdle,  nor  were  they  interested 
in  the  particubr  one  Illustrated. 

So,  you  see,  by  picturing  and 
describing  a  specific  girdle,  the 
audience  was  obviously  greatly 
nairowed.  The  other  889,000 
readers  Just  were  not  intereried 
and  receded  no  impact  from 
thb  specific  advertisement.  The 
girdle  department,  of  course,  did 
receive  a  little  direct  business 
and  were  possibly  even  happy 
about  it 

But  the  waste  involved  in  thb 
technique  is  enormous  because 
direct  retail  advertiting  response 
b  bought  by  sacri/Icing  the  at¬ 
tention  of  those  who  are  not 
momentarily  interested  in  the 
item  you  are  advertising. 

After  the  advertbing  in  this 
store  was  changed  to  the  new 
type,  it  was  found  that  the  read- 
ei^ip,  which  had  been  anything 
from  1,000  to  50,000,  went  up  in 
some  Instances  to  150,000  and 
even  175,000. 

Hie  Great  hCstoke 

THE  big  trouble  with  item  ad¬ 
vertbing  b  that  we  are  miss¬ 
ing  that  portion  of  the  public 
which  b  not  interested  in  the 
specific  item  we  are  advertbing 
at  that  particular  time.  We 
make  thb  great  mbtake  because 
we  insist  on  measuring  the  next 
day’s  business  against  the  cost 
of  the  ad. 

When  I  first  sold  thb  idea  to 
die  Lord  fi  Taylor  advertising 
staff,  I  did  It  by  saying  ^tl 
wanted  the  kind  of  advertising 


SuccMsIul  store  sticks  to  the 
Hoving  lonnula. 

that  would  not  produce  any  busi¬ 
ness  the  next  day.  They  asked, 
“Aren’t  we  supposed  to  get  busi¬ 
ness?”  I  said,  “No,  you  are  sup¬ 
posed  to  get  readership.  That’s 
the  important  thing  and  don’t 
worry  so  much  about  the  next 
day’s  business.  If  we  get  more 
re^ership  of  the  ads,  we  will,  in 
my  (H>inion,  get  more  business 
during  the  next  month  or  year.’’ 

Of  course,  the  first  thing  peo¬ 
ple  say  to  me  b,  “Well,  you  can 
do  teat  in  a  high-prlc^  Fifth 
Avenue  store,  but  you  can’t  do 
that  in  my  store.  Mine  b  a  pop- 
ubr  priced  store.”  Or,  “Mine  b 
a  promotional  store.”  Well,  Fll 
answer  teat  by  saying  that  one 
of  tee  most  successful  popubr 
priced  stores  in  tee  United 
States  b  Ohrbach’s  on  14th 
Street,  and  they  stick  to  thb  new 
principle  almost  100%, 


Three  Roto  Sections 
Launch  Fashion  Show 

Salt  Lake  Cmr,  Utah — The 
Salt  Lake  City  Tribune  featured 
three  rotogravure  sections  of 
Fall  Fashions  Sunday  morning, 
recently,  to  Ifiunch  Salt  Lake  Fall 
Fashion  Week — tee  brgest  and 
most  colorful  event  of  its  kind 
in  recent  years. 

Retail  trades  bureau  of  tee 
Salt  Lake  Chamber  of  Com¬ 
merce,  ready-to-wear  stores  of 
all  kinds,  department  stores,  fur¬ 
niture  stores,  and  merchanb  of 
all  t^es  cooperated  to  attract 
recoil  crowds  to  the  downtown 
areas  to  see  tee  timely  and  beau¬ 
tiful  displays.  Merchandise  of 
every  type,  including  men’s  and 
children’s  clothes  and  acces¬ 
sories,  furniture,  travel  goods 
and  children’s  clothes  were  fea¬ 
tured. 


Item-iEed 

Meyer  Both  Reporto  mailed 
ballots  to  clients  reloilera  all 
over  the  eounlry.  asking  tor  an 
opinion  vole  on  item  adver- 
tiaing.  Eight  percent  ol  the  re- 
pUea  agreed  with  Walter 
Hoving’s  ideas  against  item 
odm  the  other  12%  iavered 
Hem  ads. 


turn  of  tee  century  whan  the 
rUlCrlbbOn  Assens  coal  dealer’s  Christmas  calendar 

Hem  AdsAr.  Best  S?,SSS:3£i’Zil"“~ 

continued  from  page  7  Of  course  many  businesses,  be* 
sides  retailing,  have  tried  the 
handed  or  solemn  at  all.  Indeed,  t°»V.*utlonri  no-item  type  of  ad¬ 
it  b  too  U^t  and  fey  and  pixie.  ‘US'  **■ 

It  tries  evM  so  hard  to  be  friend-  "t*®  ■ 

ly,  but  rai^  Keine  publishing  company  ran  an  un- 

smug  and  supacter.  As  Ring  lutratlonal^  l^*ciora  rampaign 
LaMner  wouMm^  'It’s  like  a 

duchess  looking  at  bedbugs.”  tttat  items,  in  ti^  case  individual 
And  it  never  never  stoops  to  “?  importance, 

mentioning  price.  Th*.  Publishing  houm,  m  a 

What’s  wrong  with  mention-  *®*'*-  “«2®* SS 

ing  price?  Isn’t  price  interesting?  Im  photographed 

Don't  people  talk  about  the  price  J^’ 

of  mlfit  and  butter  and  bread?  l^k,  any  book  Jim  so 

If  a  price  tag  b  a  vulgar  and  J.?“*  S®”®‘ 

boresome  thing,  why  are  news  * 

and  editorial  columns  sizzling  Boraol  book.  Sometimes  there 
with  discussions  ol  what  things  A  bnguor^  femsile 

cost,  have  cost,  will  cost.  Thb  coy-  burieu  in  a  Mrzoi  brak,  ai^ 
as-a-trout-under-a-wiUow  shying  tten  of  couree  the  ropy  feati^ 
away  from  price  always  makes  ,1 

me  squirm.  It’s  like  the  nicey-  *«>i  book.’  Of  courae  the  cam- 
nicey  curled  pinky  over  tee  Vic-  P®**"  ^  ®op.  People  were 

torian  teacup  pig-headed  enough  to  want 

Mr.  Hoving  mentioned  the  sue-  J®  ^”®?[ 
cessful  selling  of  $29  Mexican  „„ 

Slment“^&i"price“'*''He  M 

STteit  tee  Store" 

monte’s  supply  in  two  days.  I  i 

wanna  know-how  many  night-  J 

ies  sold?  “A  month’s  suiqily  in 
two  days”  is  like  a  buyer’s  an- 
swer  to  “How  many  did  you 

sell?”  “Oh,  it  was  a  great  sue-  '"JF*  coming  to  my  teeater 

cess:  I  sold  out  completely.”  You  ^ 

can  sell  out  completely  with  10 

or  1,000.  Did  10  nighties  sell?  1 

Did  1,000  sell?  Would  they  all  wanted  to  know  what  the  plfr 

have  sold  in  one  day  if  the  price, 

size  and  description  had  been  J® 

present,  so  teat,  tee  store  could  S' ..2155'“^  If  ^eeVd*!^ 


have  taken  mail  orders?  i„  .  i. 

If  mentioning  price  in  an  ad-  wine-glass  elm  b 

vertisement  b  crass  and  com-  uiiere»‘lu$- 
mercial,  why  isn’t  mentioning  —  /i  i  j 
price  in  a  dlrect-by-mall  piece  For  a  Cmtrod  Fund 
crass  and  commercial?  If,  as  Mr.  I  AM  glad  I  can  agree  with  one 
Hoving  says,  it  is  impossible  to  point  teat  Mr.  Hoving  made — 
get  readership  attention  with  that  of  putting  all  advertbing 
merchandise  description,  sbe,  monies  into  one  central  pot.  No 
color,  and  price,  why  does  he  buyer  should  keep  hb  own  piggy 
put  all  these  objectionable  ele-  bafik.  Whoever  has  the  most  In- 
mente  into  hb  dlrect-by-mall  teresting  item  to  offer  geb  the 
pieces?  Doesn’t  he  want  reader-  advertising.  That  item  must  be 
ship  attention  there  as  well  as  interesting  and  the  presentation 
in  the  papers?  Mr.  Hoving  cites  must  be  interesting.  Because  the 
Ohrbach’s  as  an  example  of  a  test  of  advertising,  like  the  test 
store  teat  needs  no  item  adver-  of  art,  is  tee  lingering  impres- 
tislng.  But  the  Ohrbach  success  sion  it  leaves.  When  this  sellers 
is  tee  result  of  the  low  mark-  market  becomes  a  buyer’s  mar- 
up— the  profit  in  pennies — not  ket  (and  I  think  that  may  come 
the  result  ol  institutional  adver-  in  tee  latter  part  of  next  semes- 
tbing.  ter)  the  store  that  b  remem¬ 

bered  as  a  place  where  you  can 
What  Writer  Should  Do  8®}  8ood  thlnw  at  rejuonable 

.  pclccs  wlll  bc  thc  storc  that  will 

ADVERTISING  writers  ought  to  dourish. 

come  down  off  their  high  rpjjjj  “institutional 

horses  and  milk  cows  and  put  on  versus  item”  is  futile,  as  are 
tee  storm  windows  and  diaper  most  discussions  of  advertbing. 
the  baby  and  clean  out  the  eave-  i  feel  like  the  chap  who  was  eat- 
w^ghs.  ...  .  .  ing  a  bowl  ol  soup  in  a  restau- 

Besides  teii^  bad  lor  busi-  jgnt.  ’The  waiter  come  over  and 
ness,  high  fashion  Inst  tutlonal  gsked  him  how  he  liked  it.  He 
advertbing  is  generally  poor  pondered  a  moment,  shook  his 
writing.  The  elliptical  style  with  head  ruefully,  and  said,  “WeU, 
ib  remoteness  and  awkward  lo-  teU  the  truth,  I’m  kind  o’ 
cutions  is  irritating  to  someone  sorry  I  stirred  it.” 
who  believes  teat  good  writing 
must  be  direct  and  simple  and  ■ 

pithy.  Much  of  the  flossy  Instl-  «, 

tutional  advertising  makes  one  lOX  UreOlt  LxlVen 
want  to  yell,  “Come  on.  out  with  Washincton — Publisher  Frank 

it,  spit  it  up  in  Papa’s  hand.”  Gannett  has  been  granted  a  $33,- 
And  tee  institutional  advertb-  806.84  credit  on  hb  1945  federal 
ing  teat  b  all  picture  without  Income  tax  overpayment,  tee 
any  copy — well,  that  sets  adver-  ’Treasury  Department  has  an- 
tising  back  50  years — ^back  to  tee  nounced. 

■  DIT«R  ft  PUftllSNIR  far  October  I*.  1$M 


What  Writer  Should  Do 


HOW  IT  SERVES  IN  YOUR  NOME 


The  structure  uses  illustrated  have  cooie  to  be  regarded  as  requisite 
to  sound,  low-maintenance  construaion.  But  in  addition,  there  a 
copper  wiring  throughout  your  house,  and  copper  and  copper  alloy 
parts  in  all  those  convenient,  laborsaving  electrical  appliances  . . . 
in  your  radio,  telephone,  refrigerator,  and  in  the  controls  that  give 
you  automatic  heat. 

These  ate  but  a  few  of  the  everyday  things  we  could  not  enjoy  were 
it  not  for  copper  and  copper  alloys.  No  other  metals  do  so  many 
jobs  so  well — liecause  no  others  combine  so  advantageously  the  prop¬ 
erties  of  strength,  workability,  freedom  from  rust,  high  electrical 
and  thermal  conductivity,  and  high  resistance  to  corrosion. 

oA  ANACONDA  COPPER  MINING  COMPANY 


cowa  mmm  eomrAm 
Mmi  COMTANT 
I  CANAMA  coma  COMrAMT 


IM  AWIOII  MAH  COMTAUr 
AHACOMBA  WH  A  CAMS  COIHAMT 
HITHMA1IONA1  IMHIHM  S  BHINMO  CCMTANT 


■  DITOR  a  PUILISHIR  far  Oeldiw  If,  IfM 


Business  Men  Hear 
Distribution  Forecast 


By  G.  EUiB  Mott 

BOSTON — For  two  days,  Mon¬ 
day  and  Tuesday  this  we^, 
more  than  1,000  advertising, 
marketing  and  distribution  men 
o<mvened  here  for  the  18th  an¬ 
nual  Boston  Conference  on 
Olstribution.  They  heard  a  plea 
for  support  of  “responsible  Jour¬ 
nalism”  (see  story  on  this  page), 
saw  a  demonstration  of  a  news¬ 
paper  in  action,  and  heard  many 
leaders  of  industry  discuss  meth¬ 
ods  of  selling  and  distribution. 

As  a  feature  of  the  closing  ses¬ 
sion,  C.  F.  Hughes,  bu^ess 
news  editor  of  the  n»w  York 
Times,  conducted  a  business  sur¬ 
vey  of  the  world  throogta  special 
reports  from  Times  correspon¬ 
dents.  Western  Union  provided 
telegraph  and  cable  facilities 
over  which  dispatches  were  re¬ 
ceived  and  then  summarized  by 
Mr.  Hughes. 

Slump  Expected 
Thomas  F.  Conroy  assistant 
to  Hughes  in  New  York,  gave 
the  report  on  the  New  York 
scene  and  William  M.  Blair  gave 
the  Boston  and  New  England 
picture.  In  summing  up,  Mr. 
Hughes  pointed  out  ttmt  all  the 
U.  S.  reports  showed  tlut  fear 
of  another  1920-1921  is  in  the 
business  air. 

“Operation  has  beeome  more 
cautious,”  he  said.  “However,  the 
weight  of  opinion  seems  to  be 
that  while  there  may  be  a  shake- 
down  recession  next  year,  it  will 
not  be  on  the  1920  sc^  in  either 
intensity  or  duration.” 

In  an  earlier  session,  Allen  B. 
DuMont,  president  of  DuMont 
Laboratories,  told  the  confer¬ 
ence.  “a  new  advertising  me¬ 
dium,  (television)  fully  geared 
to  the  task  of  appealing  effec¬ 
tively,  thoroughly  and  economic¬ 
ally  to  a  buying  audience,”  is 
now  ready  to  supply  goods  and 
services  to  a  humanity  which, 
promised  a  fuller  and  better  life 
in  return  for  the  unparalleled 
sacrifices  of  the  war,  is  now 
ready  to  collect. 

Fox  and  Tala  in  Picture 
He  outlined  intra-store  tele¬ 
vision  by  which  slow-selling 
merchandise  may  be  high¬ 
lighted  and  by  which  sales  per¬ 
sonnel  may  trained  without 
bringing  tiiem  together  In  one 
place  at  some  expense  and  in¬ 
convenience. 

"Non-broadcast  merchandising 
programs  piped  from  a  central 
studio  located  in  any  part  of 
the  store,  through  a  special 
coaxial  cable  to  receiver  and 
monitors  strategically  located 
throughout  the  store,  are  prov¬ 
ing  very  successful,”  he  said. 
“Such  programs  are  not  broad¬ 
cast  and  are  restricted  to  out¬ 
lets  connected  with  coaxial 
cable.  However,  branch  stores 
in  other  parts  of  the  city  or  in 
other  nearby  cities,  may  also  be 
Joined  in  this  intra-store  tele¬ 
vision  network  with  no  govern¬ 
ment  license  Involved.” 

During  the  closing  session, 

TTni#m 


monstrated  fac-slmlle  apparatiu. 

Regarding  the  radio  beam  re¬ 
lay  system,  W.  S.  Fowler,  vice 
president  of  Western  Union,  said 
towers  would  be  placed  about 
30  miles  apart  in  place  of  trunk 
pole  lines  and  wires  now  in  use. 
“Ultimately  the  radio  beam  will 
replace  hi^reds  of  thousand  of 
miles  of  wire  on  the  trunk  lines 
of  the  telegraph  network,”  he 
said.  The  company  now  has 
under  construction  the  first 
radio  beam  triangle  to  connect 
New  York,  Washington  and 
Pitt^urgh. 

As  an  indication  of  how 
markets  can  be  greatly  ex¬ 
panded,  B.  Earl  Puckett,  pres¬ 
ident  of  Allied  Stores  Cforp., 
pointed  out  that  if  every  man 
in  the  country  bought  one  pair 
of  pajamas  a  year,  me  industry’s 
sales  would  be  doubled.  Selling 
could  be  developed,  he  said,  to 
a  pirfnt  where  women  could 
have  new  coats  every  two  years, 
instead  of  the  present  average 
of  one  in  three. 

Foreign  Markets  BscepUve 

Export  advertising,  per  dollar 
spent,  has  given  a  greater  per¬ 
centage  of  sales  return  than  do¬ 
mestic  advertising,  James 
ton,  promotion  manager,  Time- 
Life  International,  told  the  con¬ 
ference  Monday  morning.  He 
said  a  fountain  pen  company,  a 
toothpaste  manufacturer  and  an 
automobile  manufacturer  found 
their  export  advertising  in  news¬ 
papers  and  magazines  paid  off  in 
a  market  hungry  for  goods  after 
years  of  deprivation.  Foreign 
markets  are  more  receptive  to 
to  good  advertising  than  “the 
pampered  American  public.” 

Against  a  toUl  of  $2,386,000,- 
000  spent  on  domestic  advertis¬ 
ing  in  1949,  Mr.  Parton  estimated 
export  advertising  amounted  to 
less  than  $125,000,000. 

P.  A.  O’Connell,  president  of 
E.  T.  Slattery  Co.  here,  and  gen¬ 
eral  chairman  ot  the  conference, 
said  flatly  that  “the  honeymoon 
is  over”  and  that  buyer  resist¬ 
ance  to  high  prices  and  poor 
quality  is  growing. 

Dr.  Charles  F.  Phillips,  pres¬ 
ident  of  Bates  College,  warned 
that  retailers  are  repeating  their 
mistakes  of  the  twenties,  ‘“rhey 
are  beginning  —  but  only  be¬ 
ginning,”  he  said,  “to  saddle 
themselves  with  real-estate  pur¬ 
chases,  with  longer  term  leases 
at  higher  rentals  and  are  eager 
to  spend  large  sums  on  improv¬ 
ing  their  leaseholds.” 

Other  speakers  included  Win- 
throp  W.  Aldrich,  chairman  of 
Chase  National  Bank,  New  York, 
who  advocated  free  interna¬ 
tional  trade;  Dr.  Karl  T.  Comp¬ 
ton,  president  of  Massachusetts 
Institute  of  Technology,  who 
said  continued  wartime  security 
controls  were  hampering  indus¬ 
trial  progress,  and  Walter  Mit¬ 
chell  of  Dun  &  Bradstreet,  who 
emphasized  the  Importance  of 


New  York  Timas  man  at  tha  Boston  Confaranca  on  Distribution,  lalt 
to  right:  C.  F.  Hughaa,  business  news  editor;  Thomas  F.  Conroy, 
business  writer;  A^ur  Hays  Sulsberger,  publisher,  and  WnUiam  F. 
Blair,  Boston,  correspondent. 

Sulzberger  Pleads 
For  Responsible  Press 


BOSTON — ^Punitive  measures 

against  “Irresponsible”  news¬ 
papers,  “however  well  inspired,” 
are  a  mistake  and  a  threat  to 
freedom  of  the  press  generally, 
Arthur  Hays  Sulzberger,  pub¬ 
lisher  of  the  New  York  Times, 
declared  here  this  week. 

Speaking  before  the  18th  an¬ 
nual  Boston  Conference  on  Dis- 
Mbution  on  the  subject  “A  Plea 
for  Responsible  Journalism,”  Mr. 
Sulzberger  said  that  press  evils 
must  be  dealt  with  by  the  peo¬ 
ple  “through  a  slow  but  re¬ 
morseless  selective  process” 
rather  than  by  governmental  de¬ 
cree. 

“If  newspapers  that  are  ir¬ 
responsible  or  mischievous  pros¬ 
per  for  a  spell,”  he  went  on,  “do 
not  too  ^ckly  condemn  the 
system.  The  poor  newspapers 
that  survive  offend  the  sight, 
but  there  are  thousands  of  them, 
long  since  passed  away,  that  had 
their  brief  hour  of  prosperity 
and  popularity  before  they  were 
overtaken  by  the  inexorable 
laws  of  our  free  system.  There 
are  many  others  that  changed 
their  characters  under  the  im¬ 
pact  of  diminishing  public  pa¬ 
tronage.  ’The  people  have  the 
power,  under  our  system,  to  per¬ 
petuate  the  papers  of  their 
choice.  Theirs  is  the  chance  to 
decide  into  what  publishing 
hands  they  will  put  the  agency 
of  their  press  freedom.  They 
can  give  and  they  can  take 
away.  They  are  more  to  be 
trusted  to  give  wisely  and  take 
away  wisely  than  any  more  re¬ 
mote  tribunal  that  has  been  in¬ 
vented. 

“The  critics  of  the  press  that 
arose  to  denounce  American 
Journalism  during  the  New  Deal 
included  many  who  wanted 
‘heaven-before-breakfast.’  It  was 
never  my  belief  that  any  con¬ 
siderable  number  really  wished 
to  impair  freedom  of  the  press — 
certainly  not  to  destroy  the 
press  of  the  country  as  a  whole. 
I  am  sure  that  was  not  the  pur¬ 
pose  of  the  late  President  Roose¬ 
velt;  nor  was  it  the  objective  of 
Secretary  Ickes. 

“I  am  persuaded,  however, 
that  whatever  the  conscious  mo¬ 
tive  Involved,  whether  an  earn¬ 
est  desire  to  discipline  the  press 


its  responsibilities,  or  a  strictly 
political  impulse  to  diminish  the 
effectiveness  of  the  opposition, 
these  attacks  collectively  and  in 
total  constituted  a  serious  threat 
to  press  freedom  in  this  country. 
Such  a  persistent  undermining 
of  public  confidence  in  a  pri¬ 
vately  owned  press,  in  the  loi:g 
run,  could  only  have  the  effect 
of  inspiring  efforts  at  restricting 
the  real  or  Imagined  abuses 
through  restraining  laws  or 
through  alternative  forms  of 
ownership  Jeopairdizlng  free  ex¬ 
pression.  .  .  .  When  the  press 
falls  it  is  too  late  for  democracy 
to  escape,  for  only  through  a 
free  press  can  the  entire  com¬ 
munity  be  made  aware  of  the 
abuses  imposed  upon  parts  of  it, 
and  thereby  rally  Its  collective 
strength  to  expose  the  minority 
that  is  seizing  and  misusing 
power.  .  .  .” 

’Responsible*  Defined 
“I  would  define  a  responsible 
newspaper  as  one  which  prints 
the  news  without  fear  or  favor 
of  any  party,  sect  or  Interest, 
and  which  admits  that  the  man¬ 
ner  in  which  it  presents  that 
news  is  a  matter  of  legitimate 
public  concern.  Since  Irrespon- 
sibili^  is  weakness  I  ask  you, 
for  your  own  protection,  to  de¬ 
mand  and  support  responsible 
journalism.” 

^Looking  at  the  relationship 
between  advertising  and  the 
free  press,  Mr.  Sulzberger 
pointed  out  that  the  press  is  the 
medium  “most  important  in  the 
processes  by  which  seller  and 
buyer  are  brought  together  in 
the  American  market  place.” 
’The  advertising  columns,  he 
added,  perform  indispensable 
tasks  in  developing  markets  and 
thus  promoting  the  competitive 
enterprise  system. 

On  the  other  hand,  he  went 
on,  this  same  system,  under 
which  advertising  sustains  “the 
costly  enterprise  of  gathering 
and  printing  the  news,”  helps 
provide  a  press  “less  to  be  sus¬ 
pected  of  venality  or  corruption 
than  a  press  which  has  no  vis¬ 
ible  means  of  support,” 

The  charge  that  advertisers 
control  the  press,  Mr.  Sulz¬ 
berger  said,  is  a  “stupid  general- 
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HOW  TO  SCOIB 


;^PEEDBm  Seography  QUIZ 


Can  you  name  the  countries,  domin¬ 
ions,  colonies  or  territories  in  which 
the  following  96  places  are  located? 


Mar  better . . . 

Yoa'n  bm  cheaii^  aU  lWi«. 
MtaM... 

Good  tkow.  ladi 
45  la  « . . . 

BMter  have  uwdiir  (»  at  k,  old  bojrl 
Uader  45... 

TiMfe’s  raoai  for  laipiin'  tain.  jroa  kaow. 


65.  Mar«aWla 

47.  Milmi 

70.  Nairobi 

71.  Nieoaio 

72.  Tori. 

41.  Haldnbi 

75.  Port  Rail 

45.  jMuaalMn 

77.  Progua 

14,  Rtilhurfl 

44.  JiwanI 

17  Rnrllli 

81.  Kyoo 

84.  Solhbtiry 

84.  Singopoia 

-tS  l4afilll<lvilU 

87.  SoMohaio _ 

57.  LiatU 

5a.  Lialwia 

an,  Dallii 

08  T,4paU 

47.  Moriritl 

04  W^li  Haifa 

4^  Mcdabal 

05  Viaaaa 

32.  El  Adtm 

64.  Malta _ 

96.  Zurich _ 

The 


NAMES  above  were  not  chosen  at  ran- 


manning  the  70,000  miles  of  Speedbird  Routes 


dom  or  merely  to  trip  you  up.  All  these  places, 
famous  or  obscure  as  they  may  be,  figure  in 
world  travel  and  trade.  All  are  linked  with  New 
York  City  by  BOAC  and  such  associated  air¬ 
lines  as  its  companion  company,  BEA  (British 
European  Airways).  With  some  20,000  staff 


“over  the  Atlantic  and  across  the  worldly 
BOAC  is  well  prepared  to  advise  and  assist 
those  concerned  with  travel  or  shipping  to  the 
points  listed. 

BOAC 


BRITISH  OVERSEAS  AIRWAYS  CORPORATIOH 
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Agencies  List  Points 
For  Better  Trade  Ads 


ADVERTISING  agency  view- 

poinU  on  what  trade  aaaocia- 
Uona  can  do  to  facilitate  better 
handling  of  their  adverting 
campaivu  were  present^  at  the 
annual  meeting  of  the  American 
Trade  Anociation  Executive!  in 
Cleveland  last  week. 

The  r^rt,  given  by  the 
ATAE’s  committee  on  trade  as- 
aociation  promotional  “to  the 
public”  activities,  was  based  on 
material  collected  for  the  com¬ 
mittee  by  the  American  Asso¬ 
ciation  of  Advertising  Agencies, 
which  recently  made  a  survey  of 
representative  agencies  with  ex¬ 
perience  in  handling  association 
accounts. 

Contacts  Seen  Need 

According  to  the  study,  agen¬ 
cies  agree  in  general  on  six  ma¬ 
jor  things  an  association  can  do 
to  foster  efficient  handling  of  its 
advertising: 

1.  Centralize  advertising  au¬ 
thority  in  the  hands  of  a  small 
advertising  committee. 

2.  Maintain  continuous  con¬ 
tact  with  the  agency  through  a 
responsible  and  fulltime  execu¬ 
tive. 

3.  Hake  advertising  plans  on  a 
long-range  and  continued  basis. 

4.  Assure  stable  financing  for 
the  advertising  plans. 

5.  Make  no  unreasonable  de¬ 
mands  on  the  agency's  time. 

6.  Let  the  adverUsing  agency 
keep  an  objective  viewpoint 

Recommead  Conuaitteo 

In  recommending  a  "small 
centralized  committee,”  agen¬ 
cies  are  almost  unanimous  in 
saying  that  it  should  be  limited 
to  not  more  than  three  mem¬ 
bers..  “The  more  bosses  there 
are.  the  greater  the  difficult  of 
obtaining  concurrence  on  any 
debatable  topic.”  l^en  possible, 
the  members  should  be  people 
with  advertising  e:q>erience. 
This  committee  should  approve 
broad  advertiaing  plans. 

There  should  then  be,  agen¬ 
cies  say,  a  single  man  to  main¬ 
tain  continuouMouch  with  the 
advertising  agoey.  Acting  on 
the  broad  poUcies  approved  by 
the  advertising  committee,  he 
should  work  with  the  agency  in 
developing  and  executing  details 
of  the  advertising  program.  He 
may  be  a  fulltime  advmtislng 
manager  or,  in  other  eases,  the 
association  general  manager. 

To  reduce  the  high  mortality 
of  association  campaigns,  agen¬ 
cies  strongly  recommend  ^t 
the  association  lay  down  long- 
range  goals  for  the  advertising 
campaign.  One  association  and 
agency  work  In  a  series  of  Five- 
Tear  Plans.  The  association 
diould  also  be  convinced  of  the 
sound  principle  that  “when  busi¬ 
ness  is  slack  the  need  for  adver¬ 
tising  is  even  greater  than  when 
business  Is  bomnlng.” 

On  financing  of  the  advertis¬ 
ing  campain,  agencies  recom¬ 
mend  that  nmds  be  collected  In 
advance  and  on  a  quota  basis. 
They  should  not  be  voltmtary 
contributions. 


Agencies  point  out,  AAAA 
says,  that  associations  often  re¬ 
quire  much  more  of  the  agen¬ 
cy's  time  than  private  business 
clients.  Associations  can  there¬ 
fore  limit  their  demands  on  ffie 
agency  to  those  meetings  and  ac¬ 
tivities  which  will  enable  the 
agency  to  do  a  better  advertis¬ 
ing  Job.  When  this  involves  the 
agency  in  additional  expense, 
the  agency  should  be  properly 
compensated  for  it 

With  some  agencies,  there  also 
appears  to  be  the  problem  of  be¬ 
coming  involved  in  association 
“politics"  or  conflicts  between 
opposing  factions.  “The  wise  as¬ 
sociation  will  realize  that  this 
possibility  exists  and  take  steps 
to  keep  the  agency  uninvolved," 
says  AAAA. 

The  report  states  that  the  six 
recommendations  are  “based  on 
reasons  given  by  advertising 
agencies  for  a  successful  rela¬ 
tionship  in  practice  with  asso¬ 
ciation  clients  or  they  are  les¬ 
sons  learned  from  unsatisfactory 
relationships.”  Hence,  they 
should  provide  “a  guidepost  to- 
w  a  r  d  successful  association- 
agency  relations.” 

B 

Burecni's  Board 
Returns  After 
Bermuda  Meet 

The  Board  of  Governors  of  the 
Bureau  of  Advertising,  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation,  convened  in  the  St. 
George  Hotel,  Bermuda,  Oct.  10- 
IS,  for  a  closed  business  meet¬ 
ing,  returned  to  the  United 
States  by  air  last  Wednesday. 

Present  were  Roy  D.  Moore, 
president  of  the  Brush-Moore 
Newspapers,  chairman;  Richard 
W.  Slocum,  general  manager  of 
the  Phitade&hia  Bulletin,  vice- 
chairman;  Edwin  S.  Friend, 
general  manager  of  the  New 
York  Sun,  treasurer;  W.  A.  But¬ 
ler,  Holland  (Mich.)  Sentinel; 
Norman  Chandler,  Lot  Angelet 
Times;  E.  M.  (Ted)  Dealey,  Dal¬ 
las  Newt;  Samuel  H.  Kauff- 
mann,  Washington  Star;  A.  J. 
McDonald,  Albany  (N.  Y.) 

Knickerbocker  Newt;  Irwin 
Maier,  Milwaukee  Journal,  and 
J.  G.  Meilink,  Cleveland  Press. 

Also  Alfred  B.  Stanford,  sales 
director,  John  Giesen,  director 
of  the  Retail  DMslon,  and  Ed 
Raymond,  all  of  the  Bureau  of 
Advertising. 

Illness  ^evented  the  attend¬ 
ance  of  William  A.  Thomson, 
administrative  director, 

B 

New  AP  Dates  Set 

Because  of  the  difficulties  of 
hotel  accommodations,  a  region¬ 
al  Associated  Press  Meeting  orig¬ 
inally  arranged  for  Nov.  lS-17 
at  Boston  has  been  re-scfaediUed 
for  Nov.  23-24.  The  meeting,  at 
the  Statler  Hotel,  is  for  mem¬ 
bers  and  member-papw  editors 
in  Vermont,  New  Hampshire, 
Rhode  Island  and  Massachusetts. 


Montreal  Star 
Names  Ferguson 

Montbial,  —  The  Montreal 
Doily  Star  has  announced  ffie 
appointment  of  George  V.  Fer¬ 
guson,  formerly  executive  edi¬ 
tor  of  the  Winnipra  Free  Press, 
as  editor  of  the  Star.  He  suc¬ 
ceeds  S.  Morgan-Powell,  who  is 
retiring  from  that  post  after  38 
years'  association  with  the  Star. 

The  announcement,  carried  on 
the  editorial  page  of  the  Star, 
said  Mr,  Ferguson  will  assume 
his  duties  Nov.  10.  Mr.  Morgan- 
Powell  will  continue  his  work 
as  literary  and  dramatic  editor. 

590  Weeklies 
Now  ABC  Membeis 

_ continued  from  page  9 


ognize,  as  did  publishers  more 
than  30  years  ago,  that  the  time 
has  passed  when  stations  can 
claim  coverage  without  specific 
supporting  evidence  of  recog¬ 
nized  validity.  Now  for  the  first 
time  the  Broadcast  Measure¬ 
ment  Bureau,  after  the  manner 
of  the  ABC,  will  measure  all 
stations  by  the  same  yardstick, 
using  the  same  standards  of 
measurement  procedure. 

Verified  Data 

I  AM  sure  that  the  significance 

of  these  developments  in  other 
areas  of  advertising  must  be  ap¬ 
parent  to  you  ABC  publishers. 
Here  we  see  in  three  fields — 
outdoor,  transportation,  and 
radio  advertising,  genuine  ef¬ 
forts  to  gain  a  background  of 
Information  about  their  cover¬ 
age  which  will  approach  in  some 
measure  your  ABC  Audit  Re¬ 
ports.  For  it  is  of  course  true 
that  all  of  these  surveys  have 
to  depend  upon  samples  which 
are  then  projected  to  provide 
probable  totals.  Your  ABC  re¬ 
ports  alone  deal  with  validated 
figures,  and  no  research  tech¬ 
nique  denies  the  importance  of 
such  verified  facts  as  a  starting 
point. 

Here  is  a  selling  argument 
which  has  too  often  been  ne¬ 
glected  by  you  in  competition 
with  other  forms  of  advertising 
in  which  the  coverage  was  un¬ 
audited.  At  a  time  when  buyers 
are  concerned  with  the  rising 
costs  of  advertising,  you  will  do 
well  to  take  advantage  of  the 
favorable  position  in  whirii  your 
verified  paid  circulation  places 
you. 

As  a  matter  of  fact,  I  think 
that  all  of  us  in  the  ABC  have 
taken  it  too  much  for  granted, 
and  1  believe  it  is  our  Job  to 
make  sure  tiiat  the  younger  gen¬ 
eration  of  men  and  women  com¬ 
ing  into  this  industry  through 
schools  of  Journalism  and  adver¬ 
tising  courses  in  colleges  and  ad 
clubs  get  this  story,  not  alone 
from  me  printed  matter  which 
the  Bureau  is  supplying  for  that 
purpose,  but  through  the  per¬ 
sonal  appearances  which  many 
of  you  make  before  such  groups. 
The  Bureau  management  will  be 
glad  to  cooperate  with  members 
in  preparing  talks  of  this  kind, 
and  I  hope  that  many  of  you 
will  embrace  the  opporttmity 


thus  to  help  maintain  the  high 
standards  of  the  business  and  at 
the  same  time  serve  your  own 
and  the  Bureau's  best  interests. 
This  is  a  story  that  ought  to  be 
told  to  every  advertising  club 
in  the  United  States  and  Canada. 

The  ICMA  has  set  a  good  ex¬ 
ample  of  emphasizing  the  im¬ 
portance  of  the  business  of  cir¬ 
culation  through  its  recent 
founding  of  a  scholarship  for 
research  in  circulation  manage¬ 
ment  open  to  students  in  schools 
of  Joumalira.  Perhaps  the  ABC 
should  set  up  similar  incentives 
to  stimulate  study  in  the  im¬ 
portant  field  of  circulation  meas¬ 
urement  and  media  appraisal. 

Progress  in  Britain 

I  AM  glad  to  report  that  our 

sister  association,  the  Audit 
Bureau  of  Circulations,  Limited, 
ot  London,  continues  to  grow 
and  stren^en  its  position  in 
the  British  Isles.  We  take  pleas¬ 
ure  in  exchanging  Audit  Re¬ 
ports  with  that  group. 

The  Bureau  has  likewise  been 
in  correspondence  with  Austral¬ 
ian  Association  of  Naticmal  Ad¬ 
vertisers. 

As  to  the  possibility  of  the 
Bureau's  expansion  into  South 
and  Central  America,  referred 
to  in  my  report  of  a  year  ago, 
the  directors  have  concluded 
that  it  will  not  be  feasible  to 
take  into  our  membership  pub¬ 
lishers  or  advertisers  on  that 
continent,  by  reason  of  lan¬ 
guage,  distance  and  other  limi¬ 
tations.  But  we  do  hope  to  be 
able  to  arrange  for  the  auditing 
of  American  publications  dis¬ 
tributed  there.  This  will  be  ac¬ 
complished  through  arrangement 
with  auditing  firms  having  nat¬ 
ive  representatives  in  the  prin¬ 
cipal  cities.  A  test  audit  of  sin¬ 
gle  copy  sales  of  an  American 
publication  is  now  in  progress. 
For  advertisers  and  publishers 
in  South  American  countries  the 
answer  appears  to  be  national 
audit  bureaus,  and  one  sudi  is 
now  being  organized  in  Argen¬ 
tina.  With  all  such  groups  the 
American  ABC  is  rea^y  to  co¬ 
operate. 

That  our  own  association  is 
filling  an  indispensable  place  in 
the  publishing  and  advertising 
economy  in  America  is,  I  think, 
(Avlous.  At  a  time  when  gov¬ 
ernment  regulation  of  one  activ¬ 
ity  after  another  of  business  is 
having  such  difficult  going,  it 
is  significant,  I  think,  that  ffiis 
undertaking  of  oiurs  in  self-reg¬ 
ulation  of  our  industry  carries 
on  with  such  marked  success.  To 
all  of  you  who  have  contributed 
to  fills  result— members,  man¬ 
agement,  staff,  and  my  fellow 
directors,  I  pay  tribute.  You 
have  my  congratulations  and  my 
thanks.  Certainly  we  may  take 
pride  in  the  Bureau's  record. 


Fire  Forces  S'witch 

Maxtimb,  Calif. — ^Fire  torced 
the  Martins  Contra  Cotta  Ga¬ 
zette  to  abandon  publleation 
from  its  own  plant  for  two 
weeks,  but  no  editions  were 
missed.  The  paper,  published  by 
Will  Sharkey,  maintained  its  SO 
years  of  continuous  publication 
by  minting  from  the  plant  of 
the  Pittsburg  Indepesdent. 
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Book  Tells  Greeley’s 
Love  of  Profession 


By  William  H.  Stephens 

**HORACE  GREELEY.  Printer.  Editor. 
CruMder.” — By  Henrr  Luther  Stod¬ 
dard.  former  editor,  New  York  Eve- 
ning  Mail,  author  of  **Ai  1  Knew 
Them”  and  “It  Costa  to  Be  Presi¬ 
dent.'*  G.  P.  Putnam's  Sous,  New 
York.  $3.50. 

NEWSPAPER  men  will  be 
keenly  interested  In  this  story 
of  Horace  Greeley,  written  by 
a  veteran  of  their  own  profes¬ 
sion,  for  there  is  no  more  out¬ 
standing  character  in  the  history 
of  American  Jotirnallsm  in  the 
last  century  &an  Greeley,  nor 
any  who  influenced  public  opin¬ 
ion  to  the  extent  he  did  con¬ 
tinuously  from  April  10,  1841, 
when  he  founded  &e  New  York 
Tribune,  until  his  death  Nov. 
29.  1872. 

His  persistent  crusades  on  be¬ 
half  of  the  wage-earner  during 
those  30  years,  his  leadership  In 
the  effort  to  arouse  the  North 
before  too  late  to  save  the  Union 
and  to  free  the  nation  from 
slavery,  his  battle  in  1860  in  tte 
Chicago  Wigwam  for  “any  can¬ 
didate  but  Seward” — all  are  slg- 
niflcant  of  the  vision,  frankness 
and  courage  that  made  Greeley’s 
Tribune  the  historic  newspaper 
of  that  tense  era  in  our  national 
life. 

It  is  true  that  he  greatly  both¬ 
ered  Lincoln,  but  it  is  also  true 
that  more  often  he  God- 
blessed  him.  After  Appomattox, 
Greeley  was  big  enough  to  say 
of  the  South,  “Theirs  is  a  lost 
cause  but  they  are  not  a  lost 
people.”  He  was  big  enough,  too, 
when  nominated  for  the  Resi¬ 
dency,  to  urge  the  embittered 
sections  to  “clasp  hands  across 
the  bloody  chasm”  and  also  to 
declare  that  if  elected  he  would 
be  the  representative  of  no  po¬ 
litical  party  but  of  all  the  people 
north  and  south.  These  were 
utterances  of  patriotism  and  of 
national  unity  that  war’s  linger¬ 
ing  passion  would  not  tolerate. 
But  time  has. 

In  New  York  with  $10 
It  is  not  the  Greeley  of  poli¬ 
tics,  however,  whom  newspaper¬ 
men  have  placed  in  their  hall 
of  fame.  The  Greeley  they  have 
in  mind  Is  the  Greeley  who  in 
1826  at  15  years  of  age  emerged 
from  a  treechopper’s  impover¬ 
ished  home  at  Westhaven,  Ver¬ 
mont,  and  tramped  alone  11 
miles  to  tlmldW  ask  the  Poult- 
ney  Northern  Spectator,  “Don’t 
yva  want  a  boy  to  learn  the 
trade?” — the  Greeley  who  in 
1830  entered  New  York  City 
with  $10  in  pocket  and  not  a 
single  acquaintance  among  Its 
200,000  Inhabitants — who  four 
years  later  started  the  New 
Yorker,  a  magazine  “devoted  to 
literature,  art  and  the  sciences,” 
—who  in  1838  published  the  Jef¬ 
fersonian  to  help  elect  William 
Henry  Seward  as  (Rvemor  and 
then  in  1840  came  the  famous 
“Log  Cabin”  to  elect  General 
Harrison  as  Resident — ^finally 
the  Greeley  who,  just  30  years 
old,  established  the  New  York 
Tribune  with  $1,000  borrowed 


cash  and  his  own  printing  plant 
on  the  second  floor  of  a  rear 
building  at  30  Ann  Street. 

’That  April  morning  he  watch¬ 
ed  the  first  issue  as  It  was 
cranked  by  band  through  the 
press,  with  pages  “as  big  as  a 
turnip  field,”  he  later  said;  for 
weeks  he  helped  fold  them  for 
the  carriers. 

’These  milestones  of  unresting 
energy  and  intense  ambition  tell 
an  inspiring  story,  and  Mr.  Stod¬ 
dard, — ^himself  a  printer  and  for¬ 
mer  editor — now  among  the  last 
of  those  who  “came  up  from  the 
case” — relates  it  in  the  book  two 
weeks  after  the  author’s  BSffi 
birth  anniversary— October  7. 

“Obviously  any  portrayal  of 
Greeley  by  me,”  writes  Mr. 
Stoddan),  “must  be  a  tribute  to 
an  editor  who  loved  his  profes¬ 
sion  beyond  any  other  calliiw, 
who  reflected  its  highest  chu- 
acter  by  his  advocacy  of  thrift, 
education,  justice,  opportunity 
and  faith  in  future  America. 

"Greeley  inspired  confidence 
because  he  was  known  to  be  an 
editor  without  concealments  or 
subterfuges — an  editor  unafraid 
to  turn  from  an  outsworn  past 
with  hope  denied  to  so  many 
people  and  to  demand  a  future 
with  promise  for  all — an  editor 
unafraid  to  denounce  conditions 
and  practices  that  masked  self¬ 
ishness  and  injustice — ^unafraid 
to  be  called  a  revolter,  socialist, 
visionary — ^yes,  even  wrecker.” 

Such  accusations  came  from 
sources  that  lead  the  author  to 
declare  it  could  have  been  said 
as  truly  of  Greeley  in  his  day 
as  was  later  said  of  Grover 
Cleveland;  “We  love  him  most 
for  the  enemies  he  has  made.” 

A  Newspaper  Builder 

Above  all  else,  Greeley  was  a 
newspaper  builder.  He  brought 
to  his  ^itorial  staff  such  mem¬ 
orable  figures  as  Charles  A. 
Dana,  Henry  J.  Raymond, 
Whitelaw  Reid,  John  Russell 
Young,  George  William  Curtis 
and  Margaret  Fuller,  as  well  as 
many  offiers  well-known  in  their 
day.  But  he  also  brought  Into 
journalism  an  independence  of 
outside  influence  then  sadly 
needed. 

How  an  editor,  still  struggling 
with  his  newspaper,  defiantly 
declared  to  Boss  Politician 
Thurlow  Weed  “I  do  no  man’s 
bidding  but  speak  my  own 
thoughts”  became  from  1854  to 
1860  “the  drum-beat  of  the  na¬ 
tion,”  as  George  William  Curtis 
called  Greeley’s  “Tribune.”  is 
told  in  detail  in  the  Stoddard 
book. 

“Asking  no  odds  of  any  man,” 
Greeley  triumphantly  declare 
of  tte  Trlbime’s  progress 
through  30  years  of  publication. 
It  is  that  spirit  that  made  the 
’Tribime  a  prosperous  prc^rty 
from  Qie  first  year,  and  it  re¬ 
mains  today  an  inspiring,  price¬ 
less  example  and  heritage  to 
those  responsible  for  newspaper 
integrity  and  success. 


Elbeit  Resigns 
In  Galveston 

Galyxston,  Tex.  —  Resimut- 
tion  was  announced  Oct  11  of 
Louis  C.  Elbert  as  vicepresident 
and  general  manager  of  the 
News  Publishing  Co.,  Inc.,  pub¬ 
lishers  of  the  Galveston  Jvetos 
and  Tribune,  with  which  he  had 
been  associated  since  1904. 

David  C.  Leavell,  business  edi¬ 
tor  of  the  Fort  Worth  (Tex.) 
Rees,  was  named  to  succeed 
him.  ’The  change  is  effective  Oct 
23.  Elbert  said  he  plans  to  re¬ 
tire.  He  had  previously  held 
positions  as  reporter,  city  edi¬ 
tor,  night  editor,  managing  edi¬ 
tor  and  editor  of  the  News. 

ITU  Leaders 
Score  Illegal' 
Work  Stoppages 

without  mentioning  any 
names,  officers  of  International 
Typographical  Union  this  week 
scolded  “certain  members  of 
some  subordinate  unions”  who 
have  or  are  engaged  in  illegal 
work  stoppages  or  other  actions 
contrary  to  nU  laws  and  recog¬ 
nized  contracts. 

“The  Executive  Council  must 
disavow  any  such  activities 
whether  by  Individual  members 
or  by  union  action,”  said  the 
statement  in  the  Typographical 
JourtMt.  “The  Executive  Coun¬ 
cil  jealously  guards  the  reputa¬ 
tion  of  the  ITU  which  has  been 
earned  through  responsibility 
and  by  meticulously  carrying 
out  approved  agreeements  right 
down  to  the  last  letter.” 

ITU  laws,  it  was  stated 
further,  provide  proper  proce¬ 
dure  for  local  imions  to  follow 
in  scale  negotiations  and  those 
laws  “must  be  followed  and 
strictly  observed.” 

The  international  officers  also 
made  a  last-minute  plea  to  the 
membership  of  84,0(>0  to  ratify 
Proposition  No.  3  (a  $500,000  re¬ 
volving  defense  fund)  in  the 
referendum  set  for  Oct.  23.  This 
was  rated  as  the  principal  item 
among  15  being  submitted  to 
vote  by  order  of  the  Miami 
Beach  convention. 

One  other  proposition  of  con¬ 
siderable  bearing  on  the  current 
labor  sitiution  is  that  which 
would  reserve  to  the  ITU  “the 
right  to  re-establish  jurisdiction 
over  any  branch  of  the  industry 
when  the  vital  interests  of  the 
union  are  affected." 

The  proposition,  regarded  by 
union  leaders  as  one  of  the  most 
momentous  to  come  before  the 
ITU  convention  last  summer, 
was  adopted  without  discussion. 
It  appears  as  Proposition  No.  1 
on  the  referendum  ballot, 
a 

Maj.  D.  Davies  Dies 

Maj.  David  Percy  Davies,  54, 
editor  of  the  London  Sunday 
newspaper,Netos  of  the  World, 
died  at  Peace  Memorial  Hospital 
in  a  suburb  of  London  Oct  15 
He  joined  the  board  of  directors 
of  the  newspaper  in  1935  and  be¬ 
came  chainnan  and  editor  in 
1941.  He  resigned  his  potion 
as  chairman  wee  years  ago. 


Tupelo  Journal 
Launches  Vast 
Rural  Project 

TtTPBLO,  Miss. — ^America’s  flrst 
community  development  pro¬ 
gram  under  which  50,(X)0  rural 
families  of  five  northed  Missis¬ 
sippi  counties  will  operate  as  a 
single  big  farm  to  adc^t  the 
crops  and  farm  management 
practices  best  suited  for  each 
community  was  launched  here 
Oct.  IS  under  sponsorship  of  the 
Tupelo  Daily  Journal. 

The  nine-point  program,  on 
which  the  Journal  has  spent 
more  than  $6,000  in  the  lost  year, 
will  be  directed  by  a  23-man  de¬ 
velopment  council  appointed  by 
Journal  Publisher  Gwrge  Me- 
Clean  and  guided  by  M  commu¬ 
nity  development  farms  selected 
by  the  Journal’s  farm  represen¬ 
tative,  Sam  Marshall,  to  demon¬ 
strate  In  each  community  the 
profits  to  be  derived  from  the 
various  Improved  farm  maiuge- 
ment  practices  recommended  by 
the  counclL 

“This  is  an  historic  occasion,” 
said  T.  D.  Morse,  president  of 
the  Doane  Agricultural  Service 
of  St.  Louis,  the  nation’s  largMt 
firm  of  farm  maimgement  ex¬ 
perts,  which  spent  11  months 
making  the  studies  on  which  the 
Journal’s  program  is  based.  Mx. 
Morse  flrst  suggested  such  a  pro¬ 
gram  before  a  group  of  southern 
business  escecutives  in  Dallas  in 
1944,  but  the  Tupelo  Journal 
was  the  flrst  actually  to  under¬ 
take  such  a  development,  he 
said. 

Beginning  Oct  21,  McCIean 
will  carry  the  program  directly 
to  the  rural  communities  in  IB 
meetings  he  has  scheduled  for 
the  next  nine  weeks.  Outstand¬ 
ing  speakers  on  all  phases  of 
rural  development  from  crop 
diversification  and  pasture  im¬ 
provement  to  education  and  re¬ 
ligion,  will  be  presented. 

Massock  Leaves 
For  Santiago 

Richard  Blassock,  veteran  As¬ 
sociated  Press  forelipi  correspon¬ 
dent  and  author,  has  leH  for 
Santiago,  Chile, 
to  become  AP 
chief  of  bureau 
..  by  Appolntmoit 
hi  of  Kent  Cooper, 
AP  executive 
I  director. 

Massock,  who 
has  served 
as  AP  chief  of 
bureau  in  Mos- 
cow  and  in 
Rome,  has  been 
handling  top- 

.. _ I.  flight  foreign  as- 

signments  for 
most  of  the  last  14  years.  Ha 
has  reported  from  France,  Spain, 
England,  North  Africa,  Cairo, 
the  S^dle  East  and  the  Far 
East  as  well  as  Washington,  New 
York,  Dallas,  Fort  Worth,  Bfadl- 
son,  Wis.,  and  Chicago.  He  re¬ 
turned  from  Shanghai  in  Sep¬ 
tember  and  has  since  been  on 
the  general  desk  in  New  York. 
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poranr  Ion  of  power,  and  the 
New  York  Daily  Newi  gave  It 
three  paragraph^ 

"'A  day  or  m  before  Pierre 
Laval’f  conviction  for  treason, 
one  of  the  world's  two  greatest 
news  services  carried  240  words 
on  the  trial  over  the  early  wire 
— haif  of  what  it  gave  the  mur¬ 
der  case. 

“  ‘A  $22,000  holdup  was 
played  over  the  new  Jap  Cabi¬ 
net 

“‘A  few  papers  like  the  New 
York  Times  and  the  Herald 
Tribune  resist  this  public  pres¬ 
sure.  The  rest  serve  up  a  pala¬ 
table  dish  of  gat-and-gal  jour- 
naiism.  The  effect  is  profound. 

“  ‘Coming  home,  the  G1  who 
read  the  Stars  It  Stripes  fimb 
himself  better  informed  on  in¬ 
ternational  affairs  than  many 
homefront  newspaper  readers. 
Paired  with  this  new  isolation¬ 
ism  is  the  irresponsibility  of 
some  of  the  press.  It  strikes  the 
veteran  harder  because  he  is  ac¬ 
customed  to  Army  papers, 
stripped  of  capricious  nonsense. 
You  won’t  realize  how  good  the 
Stars  &  Stripes  was  until  you 
come  home  to  read  the  others. 

"‘Veterans,  who  sacrificed 
more  ffian  others  in  paving  the 
way  for  creation  of  a  world  in 
which  nations  can  live  together 
in  peace,  are  the  ones  to  demand 
a  refurbished  and  mature  press.’ 

Our  Soversai  Critics 

“We  would  do  well  to  remem¬ 
ber  that  there  are  10,000,000  vet¬ 
erans  returned  to  civilian  life 
whom  this  young  man  repre¬ 
sents.  They  are  our  severest 
critics. 

8,  "A  letter  from  one  of  my 
students  at  the  front  in  Ger¬ 
many  in  Hay,  1049: 

"  ‘You  may  be  interested  in  a 
little  incident  which  occuned 
when  I  was  up  with  the  Infantry 
just  a  few  hours  before  the  79th 
Division  jumped  off  across  the 
Rhine  It  is  a  startling  example, 
I  feel,  of  the  effect  of  poor — ^nay, 
inexcusable  —  journalistic  con¬ 
duct  in  a  moment  of  stress  for 
one  of  a  newspaper’s  readers: 

“  ‘Shortly  before  the  final 
jumpoff  orders  came  (and  you 
will  recall  that  there  were  many 
sages  who  thought  the  Rhine 
could  be  as  cost^  as  the  Nor¬ 
mandy  beachhead)  mall  was 
given  out  to  the  doughs.  It  is  an 
army  custom,  incidentally,  to 
withhold  mail,  or  allow  only  a 
slight  Mckle  of  it,  before  a  big 
move,  so  that  sli^tly  before 
zero  hour  the  men  wiU  have  a 
lot  of  mall  from  home.  Anyvray, 
one  infantry  man  received  a 
copy  of  his  home-town  paper 
(St  Paul)  which  he  eagerly 
opened  for  a  last-minute  touch 
at  home.  There,  on  the  front 
page,  were  tarn  eight-column 
streamer  headlines,  of  equal  size, 
except  that  the  higher  of  the 
two  was  italicized.  The  lower 
one  reported  the  advances  of 
the  Seventh  and  Ninth  armies 
against  stubborn  opposition.  The 
upper  one  reported  the  suicide 
of  Lye  Velez,  "Hollywood  ac- 
tressv’’ 


Three  Wsconsin  publishers  at  Inland  luncheon,  leH  to  right: 
Citeton  F.  Karstaedl  Beloit  News,  post  presidenb  Emery  A,  Odell, 
Monroe  Times,  and  Frmik  R,  Starbuck,  Racine  loumal-  Times. 


“  ‘This  doughfoot  was  no 
stupid  lout  wi&  an  Ml.  He  was 
a  GI  a  long  way  from  home, 
and  he  was  wondering  down 
deep  in  his  heart  if  he  would  be 
alive  24  hours  from  then.  He 
showed  me  the  headlines,  shook 
his  head  slowly,  and  said — not 
bitterly,  but  slowly: 

“‘God  have  pity  on  this  edi¬ 
tor.  He  thinks  that  us  guys  over 
here  going  through  hell  don’t 
quite  rate  with  some  two-bit 
whore  taking  poison.’ 

“  ‘I  don’t  think  FU  ever  forget 
riiose  words.  For  a  moment  I 
was  ashamed  of  the  profession 
in  which  one  day  I  hope  to  have 
a  place.’ 

9  “The  recent  specious  plea 
of  the  Associated  Press  in  its 
suit  with  the  Justice  Department, 
that  the  demand  by  the  govern¬ 
ment  department  for  changes  in 
rules  was  an  encroachment  upon 
freedom  of  the  press.  ‘This  re¬ 
called  to  the  public  similar  con¬ 
tentions  by  the  newspapers 
against  the  National  Industrial 
Recovery  Act  and  the  Wagner 
Act  in  the  1930s. 

10.  “The  notorious  distortion 
and  slanting  of  news  reports  so 
extensively  practiced  by  the 
Chicago  ^ibune  to  support  its 
isolationist,  Anglophobic,  reac¬ 
tionary  editorial  policy.’’ 

■ 

'Young  Man'  Bows 

Vol.  1,  No.  1  of  Louis  Living¬ 
ston’s  new  magazine,  Young 
Man,  designed  for  carrier  t>oys, 
features  Seymour  Berkson,  gen¬ 
eral  manager  of  International 
News  Service,  on  the  cover  and 
in  a  special  article.  Mr.  Berk- 
son,  it  is  recited,  began  his 
career  selling  newspapers  in 
Chicago.  The  magazine  contains 
several  departments  devoted  to 
boys’  hobbles  and  stories  of  car¬ 
rier  programs  conducted  by 
newspapers. 


Milleis  Purchase 
Paper  at  Peru,  Ill. 

Rocxroao,  IlL — ^Mrs.  Ruth  Mc¬ 
Cormick  Miller  becomes  presi¬ 
dent  of  the  Peru  (HD  Newt- 
Herald,  Nov-  1,  with  acquisition 
of  that  62-year-old  daily  by  her¬ 
self  and  her  hiuband,  Peter  Mil¬ 
ler,  who  will  be  publisher. 

Mrs.  Hiller  is  the  daughtw  of 
the  bte  U.  S.  Senator  Medlll 
McCormick  and  the  late  Mjrs. 
Ruth  Hanna  McCormick  Simms. 
Present  owners  of  the  News- 
Herald  are  Ira  J.  Williams  and 
James  H.  Skewes. 


InloiKi  Publishers 
Consider  Criticism 

continued  from  page  11 


tary-treasurer  and  continues  as 
manager  of  the  association.  Mr. 
Oppegard  was  named  secretary 
of  the  board. 

Others  elected  as  directors 
were  Oscar  S.  Stauffer,  Topeka 
(Kas.)  State  Journal  and  presi¬ 
dent  of  Stauffer  New^apers; 
and  Clifford  G.  Ferris,  Rhine¬ 
lander  (Wis.)  News. 

The  Inland  voted  to  increase 
nnembership  dues  next  year  10 
cents  per  100  circulation,  setting 
the  maximums  at  $225  for  dailies 
under  100,000  circulation  and 
$260  for  those  over  100,0(K).  It  is 
estimated  the  gain  in  revenue 
will  be  about  $4,000. 

In  a  “Your  Problems”  forum, 
it  was  brought  out  that  a  ma¬ 
jority  of  evening  papers  do  not 
accept  local  ads  on  the  day  of 
publication,  noon  of  the  preced¬ 
ing  day  being  the  deadline  for 
large  space  copy. 

Seven  Inlanders  are  still  ra¬ 
tioning  local  advertising  space 
because  of  the  newsprint  short¬ 
age  and  about  10  Indicated  they 
would  probably  have  to  return 
to  rationing  of  local  advertising 
during  the  last  two  months  of 
this  year. 

ITU  'Window  Dressing' 

During  the  employe  relations 
clinic,  C^orge  N.  Dale,  chairman 
of  the  ANPA  Special  Standing 
Committee,  told  Inlanders  not  to 
accept  the  high  wage  demands 
of  the  International  Typograph¬ 
ical  Union  as  necessarily  being 
"bona  fide  "demands.  He  pointed 
out  that  in  several  contract  ne¬ 
gotiations  to  date,  such  high 
demands  proved  to  be  “window 
dressing”  and  that  settlements 
were  reached  at  more  reason¬ 
able  figures.  The  same  has  been 
true  in  American  Newspaper 
Guild  negotiations,  be  said. 

Most  of  the  typographical  in¬ 
creases  have  been  on  the  basis 
of  $5,  $6,  $7  and  $8  a  week,  ac¬ 
cording  to  Dale,  with  a  few 
about  $10.  Dale  reported  that 
the  Special  Standing  Committee 
met  last  week  with  the  ITU  Ex¬ 
ecutive  Conunittee  in  an  effort 
to  arrive  at  some  mutual  under¬ 
standing  as  to  manpower  short¬ 
ages  and  a  workable  arbitration 
agreement.  He  asserted  a  man¬ 
power  analysis  showed  the  aver¬ 
age  age  of  printers  is  close  to  50, 
with  22%  of  the  printers  over  60. 

Dale  said  his  committee  will 


continue  to  seek  cooperation 
with  ITU  on  the  same  basis  as 
it  has  with  other  printing  craft 
unions,  hoping  eventually  to  get 
back  to  a  status  similar  to  that 
formerly  enjoyed  by  publishers 
and  the  typographical  union.  He 
warned  publishers  of  the  neces¬ 
sity  for  “unified  action"  in  labor 
relations,  declaring  that  unless 
such  action  is  obtained,  "we  can¬ 
not  take  care  of  labor  problems 
as  we  should.” 

Situation  in  Beaumont 

E.  F.  Burpee,  labor  consultant, 
who  had  just  returned  from 
Beaumont,  Tex.,  where  printers 
employed  by  the  Beaumont  En¬ 
terprise  and  Journal  went  on 
strike  on  the  issue  of  jurisdic¬ 
tion  over  teletypesetters,  told 
how  the  papers  there  have  con¬ 
tinued  to  publish  despite  handi¬ 
caps. 

One  publisher  is  considering 
the  adoption  of  a  cost  of  living 
bonus  instead  of  an  increase  in 
the  wage  scale  of  his  contract 
with  the  typographical  union. 
Such  a  cost  of  living  bonus  will 
be  computed  in  figuring  over¬ 
time  rates,  he  explained. 

Robert  K.  Drew,  Milwaukee 
Journal,  president  of  the  News¬ 
paper  Advertising  Executives 
Association,  said  a  bright  out¬ 
look  exists  among  advertising 
managers  both  in  the  local  and 
national  fields.  He  stressed  the 
importance  of  the  Bureau  of  Ad¬ 
vertising  in  its  expanded  pro¬ 
gram  to  Increase  retail  and  na¬ 
tional  linage  and  urged  pub¬ 
lishers  to  give  more  attention  to 
improving  the  general  appear¬ 
ance  of  the  advertising  in  their 
columns. 

Philip  F.  Hiller,  Ropat  Oak 
(Mich.)  Tribune,  presented  that 
paper’s  own  motion  picture, 
“That’s  News  to  Me,”  as  an  ex¬ 
ample  of  non-metropolitan  news¬ 
paper  promotion  enterprise.  He 
said  the  film  was  "homemade” 
at  a  cost  of  $2,500  and  has  had 
a  popular  acceptance  wherever 
shown. 

The  Rev.  Edward  J.  Flanagan, 
founder  of  Boys’  Town,  spoke  on 
what  newspapers  can  do  to  help 
combat  juvenile  delinquency. 

■ 

McGee  Joins  Ward 

Cbicaco — Vernon  A.  McGee, 
formerly  with  the  United  Press 
in  Dallas,  Ft.  Worth,  Austin  and 
Baton  Rouge,  and  recently  as¬ 
sistant  chief  for  administrative 
management  of  the  Bureau  of 
the  Budget,  U.  S,  Government, 
has  been  appointed  director  of 
personnel  research  for  Mont¬ 
gomery  Ward  Co.  He  is  a  grad¬ 
uate  of  Baylor  and  Cornell. 


$94,747  Spent 
By  Committee 

Washington — The  Committee 
for  Constitutional  Government, 
created  and  originally  headed  by 
Publisher  Frank  Gannett,  has  re¬ 
ported  the  largest  expenditures 
of  59  lobby  organizations  wfaldl 
have  filed  statements  in  re¬ 
sponse  to  new  law.  Chairman 
Willford  L  King  said  dUburse- 
ments  between  Aug.  21  and  Sept 
30  totaled  $94,747.  made  up 
chiefly  of  salaries,  printing, 
mailing  and  travel  costs. 
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X04«,  Editor  4  Pobltohor. _ 

IBUBIITB  Tkroo  or  four  Mfoolao. 
With  or  withoat  qoodder.  With  or 
withoot  Mohr  Sow.  Box  S19T.  Editor 
*  Pobllthor. 

WABTBD:  UMltOTTHAE  FBB88,^16 
to  S4  pocot.  ▲.O.  StorootTpo  oqolp* 
Mat.  Also  food  msed  Ladlow.  OOih. 
Moot  bo  la  A-1  eoaditloa.  Writo 

Daily  Tlrnot.  WUooa.  N.  0.  _ 

WAMTBD  FOB  BXPOBT 
Nowopopor  oad  Mofosiao  Proiioo 
for  immodloio  or  ratoro  romovol. 
BBB  SHDXJCAV 

MS  B.  Moia  St.  Boohottor  4.  V.  T. 


ELECTRICAL  EQUIPMENT 
WANTm 

100  k.  p.— «  pfcM.  00  erel.— AO 
TMrimkl.  .pMO  slip  rise  Mtor. 
Ostrol  II.P.I  for  100  k.  p. — 0  pkus 
60  Orel.  AO  Tarimkl.  spood  slip 
riu  ssslwr. 

1  Esstor  drlTsa  drmB  n  rotmrj  switeh 
for  BO  toss  tksp  60  k.  p, — ^100  rolts 

•  pkas.— 00  STstos. 

lY  auppMle  wptastprs — 1  pot. — ^20 
SBip.  OoBtMto  100  Totts— 1  pksso 
60  orelos  mBs. 

6  roTorslop  MSBOtto  contsetors — 10 
sM.  OoMBoUn  110  .Pits — 1  pkBso 
— 60  cTolss  ooUs. 

3-1  k.  »  no  tbUb— DO  BkBBt  mBBd 
ssBtm  for  toasioB  ooatroto — totoUj 

1  B>.tor  morstor  oots — St  volts — 
DO— 1  KW  Bt  1760  rpBi. 

1  powor  pBBsl  for  bs.  wHk  oiotor 
(•Boratar  aota— M  redts — ^DO — ^1 
KW  at  1760  rpn.  , 

1-11  elrcBit  power  panel — 80  assp. 

•  pato— kraaokaa  fasod. 

OamtM  aad  fitlafs,  aO  sliaa  M'  to 

Box  6716,  Editor  *  Pakliskar. 

UO^feet^'loBrVVrite*  tkoT^taiaftOB 
aiar-MewB,  ininaotaB,  Eortk  Oar- 


tlslnr  and  aewapapor  axperieBee  will 
iarest  $4000  and/or  aerriees  In  sne- 
eesstnl  wsakljr,  sdrortlsiaa  axonar, 
motropolitaa  ITew  York.  Box  6761. 
Editor  A  Publisher, 

_ Foalatas  Far  Sah _ 

ABK  FOB  SAMPIS  OOLTnar8~^ 

“BBOiADWAT  n  KAIE  EnaT”. 

The  aaiqae  and  sppesliax  eobuBa  ed¬ 
itors  are  aaekiaf.  Box  6761.  Editor 
A  Pobltsber. _ _ _ 

THE  raiB  KlDaS  EDROB  Teatara. 
ajaatoop^  fraaa  root,  kaaoroas  Bkort- 
Bk^  Paiti^apks.  Hlak  rspsat-raadar 
ealae.  Goodwin  kalldar.  Bead  Ifar 
saatptoa  Md  Saraw.  Darld  8.  Pattar- 

aoB.  Maw  Brlrttaa.  Pa _ 
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Help  Wsalsi  Alrariisipi 

DISPLAY  ADVERTISING 
SALESMAN  WANTED 

Bhrp't  ft  iplidM  ahftMft  for  n 
■firwMrt  wum  to  kin  th*  mIm 
■Cftff  of  ft  larp*  BmIotb  — tro 

poUUn  dfttly. 

H*  ahMild  bft  la  Ut  SO't  or  Mrty 

SO's  ftDd  btilftTft  Ift  thft  ftSsettr^ 
SMft  of  lOQftI  Uftwaptpw  ftdfW- 


to«rapB  to  Bos  iSSe.  BdMor  * 


BJf  W— Ift4  AJrtftiiiH 

ADVBBTISXVO  satjismaw 
For  trftd*  paper  U  Sovt^rm  torrltory. 
Prefertbly  oae  r^disf  la  Soath  bat 
mey  b«  eorertd  oat  of  Now  Tork.  Sal* 
ory  ftftd  trftToilftf  •xpa&ftot  Old  OOK* 
mlMioa.  6lYft..ftf0k  toUlos  •Kporloftoo» 
refereftofto,  «ftd  MlaiaiaM  Mlary 
qalrementt.  Box  6989*  Bdltor  S  Pmb* 

ioRTBSSM  JJUmOJMB  dST  dftUy  hoa 
opening  for  experienced  retail  dwlfty 
solicitor  with  Uyont  experienee.  Work* 
ing  knowledge  of  art  reqaired.  Oood 
salary,  permanent.  Box  M9S,  Bdltor 
*  PnbUsker. 


A  OBOWnO  MSWSPAPBE  hot  ftft 

opening  for  on  MgroioiTe  Boy  Pro* 
sMtion  MMsoger.  no  Bfta  we  ftro  look* 
tog  for  will  onderstond  that  he  U  to 
h^  ap  oftd  ■aperrlse  all  inside  and 
ofttside  Boys*  promotioaol  ftetialtles. 
Salary  eossmensorote  with  resalto  ob* 
toined.  Write  stating  experienee,  ex* 
peeted  storting  salary,  and  personal 
data.  Box  6709,  Bditor  S  Pabllsher. 

SIBOU^TIOW  essnoger  or  oeeio* 
toftt,  exoeileat  opporfonlty  for  distrlet 
moftoger  to  odruee  himself,  eonsider 
▼eteron  with  seme  expeiiesM  os  01 
trainee.  Prefer  high-eloss  experleneed 
man  for  htoh^less  small  wlf  900 
miles  from  weogo.  Write  reeerd,  ref* 
erenees.  salary ;  snapshot;  tell  ell  first 
letter.  Personal  intenrlew  if  possible. 
Bm  5098,  Editor  S  PnbHsher. 

raOMOnOH  KAHAOBB  eapsUe  of 
preparing  eontest  promotion  eopy  with 
appeal  to  morning  and  erenlng  ear* 
riers  of  midwest  dally.  Bxeellent  fn* 
tare  for  experleneed  middle*aged  man. 
Referenees;  state  salary  reqnlrement. 
Box  5787,  Bditor  A  Pnblisher. 

Be»  Wtttod  gsrieftl 

BOOB-X0BM  wnntod  for  small  re* 
sett  ftswepeper  end  mags  tine  Neesm* 
her  to  May  of  eaehjreer.  DoHsa  Pah* 
Itshtog  Oo.  Palm  Beoeh,  fla. 


WAniD— WOMAM  is  her  twenties 

with  exeemtiTs  ability,  ImoginatloiL 
toitifttiTo  and  energy  for  Job  os  head 
of  women's  deportmeftt  of  MldweaSsra 
doily  with  MU,000  eirenlsttoi.  Botlte 
Midweetemer  definitely  p^ssred. 
Box  5099.  Bdttee  A  Pnbltoisi. 
WBSnBW  APtaBMOOB  dolly  hoe 
tirf  *~g  for  irst  eloss  reporter  and 
unt  uses  oopyreoder.  Inelnde  foil 
details  of  edmeatiooy  experienee,  soUry 
expoeted  with  trst  letter  together  with 
resent  photograph.  Reply  Box  5995, 
Bdltor  >nd  Pmbllsher. 

WAHTBD:  Girl  or  man  reporter,  90* 
25  years  old.  Popnlatlon  90,000; 
combined  daily  eirealation  40,000. 
Steady  position.  State  age,  height, 
weight,  three  referenees  in  firat  letter. 
Write  Oeei!  B.  Highland.  Pres.,  OlorU* 
burg  Pablishiog  Oo.,  Olorksborg,  W. 

Vo.,  Box  957. _ 

Doily  in  progressiTe  small  Tennessee 
town  has  opening  for  reporter  who 
is  willing  to  assume  responsibility. 
GWs  experienee,  salary,  housing  re* 
qnlrements.  Box  6749.  Bditor  A  Pub* 

fisher. _ 

WAHTBD:  Agrlonltarftl  reportex  «ap* 
able  of  blue  printing  and  editing  Me* 
ties  of  robust  young  doily  in  oeerlop 
area  where  great  eity  with  Toried  in* 
dustries  orerfiows  into  lands  rich 
in  raneh  traditions  and  agricultural 
produetion.  Must  qualify  m  newspim* 
or  man  and  ogrieulturist.  Should  be 
fomlltor  with  or  readily  adaptable  to 
Southerri  California  eondltions.  Start* 
ing  salary  975  weekly.  Defied  re* 
port  on  qualifleations  and  ehoroeter 
references  required.  Address  Box 

5789.  Editor  A  Publisher. _ 

WOKAirs  PAOB  BDXtOR  with  one 
or  more  years  experieuM  os  soeiety 
writer  for  Miter  on  doily  paper.  Must 
be  able  to  write,  handle  heads  end 
makeup  and  art  layouts.  PleesMit 
personmity  necessary.  Write  to  John 
w.  Boomer.  exeentiTe  editor.  Times 
Newsi  Kingsport.  Tenn. _ 


Utsrarr  Anatj  Sorrica 

KBWarAPBEllEE’B  ACOEOY,  Ai^ 
stoa.  Books.  Vtoctoa.  Plua  sssrkaSsj 
Yrsa  giisiiajr  ITao  OHIfadiM. 
Klaaaaar,  liA  E  40U  Bt,  E,  Y.  IB. 


OUT  BDXTOR-~S<Mnewhere  there  Is 
a  talented  and  energetie  young  man 
who  wonts  to  eome  to  Florida  and 
settle  down  as  etto  editor  of  n  pro* 
greeslTA  lirety  dally.  We  offer  good 
pey,  e  fine  eity  or  homee,  eehoole, 
eknrehee.  beeehee  end  reereettonol  fa* 
ellitlee.  Re  to  turn  mnet  be  eble  to 
smirply  ability  te  4e  e  toed  Job.  moke 
essignmenta,  train  staff,  deyslop  loeol 
stones,  ionm  sad  lews  tbs  toira  and 
ksndle  eopy  in  eompeliiag  nuanor. 
PlesM  ststo^  odnestion.  oxoprionM. 
send  lefereneee  end  pietmre  In  firot 
letter.  Box  5975,  Bditor  A  PnbUeher. 

OUR  DB8K  BBBDS  new  blood.  Aoro's 
pisnty  of  room  for  good  men  to 
edyonee.  We  need  eiagle  men  (Hene* 

ing  is  tough  for  families)  who  eon 
edit  eopy  end  really  trim,  who  eon 
work  hard  for  pay.  MMweot, 

eftemoon  paper.  Box  6945,  Editor  A 
PmbUeker. 


BBPORTXR — ^Rortkern  New  England 
doily  kos  opening  for  experienoad  etoff 
reportor  witk  eopebllltlee  of  boeom* 
lag  on  oxoentiro  odltor.  Writ#  fully 
qnelifleetione  end  oxpeetations.  Box 
5669,  Bditor  A  Pnblisnor. 

8RASOMBD.  etrolgkt-thinking  nows* 
SMn  to  writ#  doily  odltorioli,  oeoM* 
tonally  foatnrM.  Plenty  of  Umo  to 
think  and  lire,  la  pleoeoat,  snbsten* 
tiol  smaU  eity  moor  St  Louie.  IdfO* 
time  Job,  if  Mbt  men  wonts  it.  Ad* 
dreee  Box  5547,  Editor  A  Publisher. 


TELBCFBAPR  BDITOR 

Unusual  opportunity  for  permu* 
nent  position  on  one  of  Cwnnoe* 
tient'e  largest  duilles  due  to 
expOMioB.  Piuren  experienee 
eeeentlel  for  Ihla  well  pud  post. 
Now  Bftfland  boekgronnd  pro* 
fsriod.  writo  ull  la  trot  lettor 
including  aotory  expected.  Box 
6799.  Bditor  A  Pabllsher. 


BU8IHBS8  XABAOBR  desires  re* 
sponsible  position.  Able  A  wiUing  to 
double  OB  adyertising  sad  eireulstion 
msnsgw.  Idesl  assistant  to  busy  pub* 
Usher,  ^loir  seeondsry  to  future  od* 
yoneement.  Box  6751,  Editor  A  Pub* 
Usher. 

PRODUCTION  MANAGER 

Young  men  of  84  is  looking  fw 
a  new  position  with  lergtr  orgenisa* 
tion.  prefsrably  ehsin  of  newspapers. 
<kalified  by  eetnel  working  exper* 
ienee  to  administer  complete  meehon* 
toU  produetion  operation  of  d^y 
newspepers.  Bpeeioliet  in  compoetog 
ro<Ma  organisation  for  economy  oad 
pruesTOom  teehniques  for  printiug 

^  At  present  employed  by  70,000 
daily  us  Produetion  Muasger  end  us* 
sistunt  to  general  manager,  hoadliu 
entire  prednetion  operation,  eoet  anal* 
ysis,  labor  relations,  newsprint  eon* 
trol.  WiU  eems  weU*reeMBmeftded. 
Box  5778.  Bditor  A  Publisher. 
BBOBHTLT  DX80HARQBD  MARZMB 
Officer  in  Mid*80*s.  ayoiluble  oe  ex* 
eeutiye  or  ussisUnt  in  newspaper  or 
aodio  orgoniaation.  'Background  to* 
eludes  Bsws,  eiroolatlon,  udyertising 
and  produetion  expsrlenee.  Aoqaint* 
ed  with  all  modsm  commnnleefions 
media.  Box  6541.  Editor  A  Publisher. 


ADVBRTI8ZM0  SPAOB  SAUMWOM* 
AN  9  years  sxpsrisoM.  OoUs^s  grid* 
nuts,  young,  psrsonftbls.  How  ropro* 
soatlag  lon^  Mtobllshod  nafioaftl  pu^ 
lieutloB.  Huyo  doubtod  odyurtutag 
yolumo  in  past  19  months.  Ssektog 
new  eonneetien  preeeattog  ft  shsUsftge 
Hew  York  ftreft.  RxeeUeat  referoftsss. 
Boat  5591,  Editor  A  PabUsher. _ 


MAORZHIST  WAHTBD 

Doily,  modem  plant,  ITU.  opevete 

aa.i  adveetib^g^sapbiue. 

Housing  not  impossible.  WMte  B.  Ayailuble  now,  prefer  Eoetera  news* 
Peterson.  nmes*Lesder,  Martins  Per*  paper.  Wide  experienee  oU  typ*> 

ry.  Ohio.  _ _ Aoe’ts  and  good  oopy  and  toyoat.  m 

iniTBPAPEB  SHOP  LOflAKKA  "to 

one  ot  tko  koo«  climite.  In  «ko  UnMod  6610,  Editor  B  P»bU«hor. _ 

Steteu  (in  deep  Southwest)  desirM 

a  photo  engruyex  wlm  cap  operate  ADVBRTlSXHa  BCAHA0BB,  now  em* 
film  oumeru  and  eteb  sine.  0ood  work*  seeking  larger  field.  Age  89, 

ing  conditions  and  wages.  Tliis  is  a  Nineteen  years  experienee  os  space 
two  man  plant,  90  hoars  per  week  g^jesman  end  Adrertising  Msnsger. 
from  8  P.  M;to  9  MO  P.  ^  Substantial  inorcMe  in  linage  since 

per  week.  WHte  W  E.  WelUn^oji,  ^^king  over  present  position  15 
Newspsper  Printing  Corporation,  P.  O.  months  ago.  Excellent  references.  Pro* 

Box  20.  El  Psso.  Texas. _  fer  California.  South  or  Southwest. 

PBIHTBR  WAHTBD,  floor  work,  eom*  but  will  go  anywhere.  Present  sulair 

blnution  man  preferred,  union  shop,  975  per  week.  Box  5729.  Editor  A 
flye  days,  7H  hours.  $1.88  1/8  an  Publisher. 

hour,  pemunent  position.  The  Dolly  ■  --  — 

Jeffersonian,  Cambridge,  Ohio.  ADVEBTI8IH0  UAHACOR*— age  99. 

*0  OOMPBTBHT  ioor*  with  outstanding  5  year  record  oa 

H.m.11.  FnU  tim.  Ubi.  10.000  ABO  OjjUY- 
■  WIm  Ar  wtUo  nraos*  connection  with  publisher  who  de* 

PuBBA  IVlbnne.  monds  both  abUUy  and  dependabil* 

rompa  TMbune.  Tompo,  Expert  layoutist,  fluent  copy* 

I  III  I  - — -  writer,  keen  sales  analyst.  Thor* 
[BDXATuT-^ob  and  onghly  experienced,  can  quidify  os 

r.  Position  MrsMnent.  pnpilmer's  assistant.  A  real  producer, 
conditions.  $Z.10  per  Consider  only  position  with  bright 
Bunty  Democrat,  Salem,  fotare.  Would  eonsider  A*1  metro* 
poUtsn  staff  slot.  975  minimum^  Top 
•iMtiAMAn  ..m.M  refsrences,  Interriew.  Address  P.  0. 

Box  OS.  Oiar.,  lilinol..., - 

Six  day  paper.  965  AOVBBTI81NO  MAHAOBB— 14  years 
Forking  conditions.  Ad*  exp.,  elastified'dlsplsy,  age  84.  Sue* 

y  Editor  A  Pablisher.  eessfnl  record,  expert  knowledge  all 

phases,  yet,  excellent  lay*out  man, 
compelling  copy*writer,  agency  exsc, 
presently  employed  at  $5,000.  Prefer 
c.llfornto  (niident  Lo,  Anfelol). 
f  Pnbliriier.  Invited  to  writo  for 

idbJL'!«n?^^ni*An«v\Anrf  resumo  coTering  experiences,  ref.  Box 
derstsnd  proper  hand-  «.  •*  AmmIm 

sing.  Wrie  Box  5778.  997.  Sta.  H.  Les  Anjteles. - - 

laher.  giring  qualifies*  ADVBBT181H0  MAHAOBR->97  years 
)rience,  salary  require*  broad  experieuee.  qualified  for  oseis* 
ent  snapshot.  tsnt  publisher,  employed,  age  97. 

^  .  -  West  preferred.  Box  5770  Editor  A 

-^yaflicftto  SftItNNB  Pablisher. 

rspoper  loatoiu  sols^  NOW  AVAZZtABZJS— Young  ex*NaT7 

e  terrifies  for  ffdM  officer  who  eon  plan  and  write  sell’ 

'  men  know  about  tins  lag  eopy,  msks  rough  Uy*ontB,  sud 

if  sxportonss.  Skriot  handle  publicity  or  house  organ  edit* 

ronteod.  Box  5T99,  ing.  Salary  secondary  to  opportnnity. 
shM.  Box  5749,  Editor  A  Publisher. 

IftITOK  «  PUftUSHIR  OctAb«p  H.  1«4^ 


room  foreman,  Tampa  mbnae,  nmpft, 
Florida. 

WANTED  mUBDlATELT— lob  and 
ady.  Compositor,  Position  permanent. 
Oood  working  eondltions.  9I*Z0  per 
honr.  Marion  County  Democrat,  Salem, 

rn^ _ 

WAHTBD— Comblaation  pressman  and 
stereotyper  in  Ohio  eity  of  50,000. 
Union  chop.  Six  day  paper.  $65 
weekly.  Ideal  working  conditions.  Ad* 
dress  Box  5795,  Editor  A  Pablisher. 
WAHTBD:  Competent  prodnetton  or 
pnblieatlon  man  capable  of  asenming 
charge  of  sdyertising  prodnetion  Job 
on  large  eastern  morning  daily.  Must 
be  wril  yersed  in  mechanical  pro¬ 
cedure  and  understand  proper  hand¬ 
ling  of  odyertising.  Wrie  ^x  5778. 
Editor  A  Publisher,  giring  qualifica¬ 
tions,  age.  experience,  salary  require¬ 
ments.  and  reeent  snapshot. 

Hsip  WftfttoJ  SyJicftto  Stimmm 

WABTBD— Hew^opev  fefttura  solss* 
BSftft.  Bxehulye  ttfritsriss  tor  fosd 
produeers.  Our  men  know  about  this 
sd.  Glyo  brief  uxpertones.  Strict 
eonMeaee  giftrsnteod.  Box  5799, 
Editor  A  Pnblishor. 


Oolleg*.  BAOK<aOVfll>  IS  UTMlilSCIfTliTi  BDCTOB — 10  TMn 
OwmmU  •!  *M«rfai»»  Tkoaghl.  0»1-  ud  radio,  d  rtui  i 
logo  Sdltor,  0  ao.  ozp.  U.  S.  dimr  u.  SI  doUr  popor, 
PSO,  0  ao.  ozp.  Kadlo-Pnu  PBO  poUtiuI  and  iariilat 
tor  AYO,  llbaraL  anraatlTt,  wlU  aer-  wira  aorrica  aditor, 
ar  aawa,  faataraa,  ar  aposta.  B.  A,  portar.  Oallaca  aad 
lagUah  aad  Hlatarr.  alagla,  16,  Ma.  lataraatad  radio  ab 
Oulr  Prof.  Box  6016,  Hltar  B  Pmb-  ,,  ^  aawapapa 

HOar- _ _  tar  B  Pabtiakar. 

OITT  BDITOS  —  LaaPiag  lor  adMar'a  poBllBB  POBUSj 
lob  ^  Hra  yaara  d^y  balltw  two  now 

aad  two  yaara  OB  woaklioa.  Xaow  all  ^  profit):  i 

Box  6600.  Bdttor  B  PablUbar.  raroiTio*  too  mu^ 

COXXSOB  OBAl>,  exaWftTe,  dMir«i  in  Amy  m  Q 

tr*ine«  position  pnblitbing.  jonnuU*  oSeor;  with  ftnuM 
ism  or  odTortitlng.  Strong  enltnrol  mnko  tnlnry  too  nr] 
bnekcroand:  welI*rond;  ort  lokool  oditorinl  nnd  fontnn 
troinlng.  Oon  oxpreto  idoM  Torbolly  nlort,  oonitmetiTo  i 
and  grapbieaUr.  attnme  reaponaibll-  in  n  direralfiod  ai 
ity,  typo.  Ohaneo  for  adraneement  1  am  much  moro  in 
moro  important  than  initial  salary,  mnnlty  with  attra 
Box  5752,  Editor  h  Pnbliaber.  ditiona  than  in  m 

OOLISOB  aBASBATi,  Toteraa,  ala-  WW®  aad  rartod  « 
glo.  with  rariod  writing  exporieneo,  ap^kor  and  in 
aooka  reporting  Job.  Qo  anywhere.  Oowepwndence 

even  Brooklyn.  Box  5758.  Editor  *  *** 

PablUbar, _ 

DBBKMAB-BBPOBTEB-PBAIimB-  **“ 

WSRBB,  hardworkia*.  yooag  rad  wSiaa 

abla,  aeoka  poaitioa  oa  aiatropoiitaa  TOBMG 

daily  in  Great  Lakea  area.  Sxi^® 

ence  gained  on  three  dailies,  onrrent-  np-to«d^  knowiedj 
ly  managing  editor  small,  bat  lleely  ,  and  ooonomio 
morning  daily.  Best  references.  Mar-  settle  down  aa  for 
ried.  no  children.  Box  5771.  Editor  boss  oneonrages  in 

A  Pnblisher. _ 

•raSPBBAn  for  Job  reporting.  Jo’dSeSt  ^‘fw 

tallwbISia?”ASiV"B«  67«rSd?  “®‘‘  ^  «“ 

kaowla^;  ^  36.  Bex  6T4B,  Bdl-  ^  ,, 

tor  B  Pabliahar. _  I„.  go.  Oaa  fraa  a 


2  yr.  sixpeneiMe,  gOMomL  poUee.  oTty 
hail,  oonrts.  featnrea  dimed  between 
ra<^  newsroom  and  metropolitnn 
daily,  last.  4  yrs.  heOTy  administra® 
tire  seasoning.  Army:  ez®eaptain.  B. 
A.  degree,  college  dally  editor.  27. 
Oapable,  eonseientioms.  clean  cat  and 
copy.  InTite  ehanee  on  daily  for  pres¬ 
ent  challengss  fntnre  growth.  Bss 
5725.  Editor  A  ^blisher. 
BBPOEZBB,  M.  B.  OslnmbU  Sshosl 
Jonmalism.  sKOsUeat  ssperienes 
dailies.  Wants  repsrting  on  dailt. 
Box  6752.  ^tor  A  Pnblisher. 
BBPOBnUDlTOB,  g^l  expert; 
eneed.  feetnrM.  soeial  editorial  add 
gensrsl  news,  losklng  for  spite* 
boaH  Jsb  with  lata  af  rasponsibUity 
to  help  bmm  np  Jonmallstlo  onorglss. 
Box  5743.  Editor  4  Pnbllibor. 


SitetioM  WateJ  Cartssriit 

BDlTOBIAXo  0ABTOONI8T  ^  AUo 
spots,  lUnstration,  etc.  Free  lanoe  or 
staff,  anywheres.  Vet.  Publications 
•zporicnec.  Box  5755,  Editor  A  Pnb- 
Usher. 

BMTOBIAXo  OABTOOMIBT,  employed, 
widely  reproduced,  yonng.  seeks  other 
paper.  Box  5766,  Editor  A  Pnblisher. 

SitnatioM  WuHi  CirrriliM 
01BOUI.ATION  IUNAanr~taee.M- 
fal  record,  bigbly  capable  promoter* 
Splendid  baekgronnd  twen^  years 
^ss;  ontstanding  rsoord.  Dssirs  son- 
aostion  with  pablUher  needing  bnsi- 
•ess  and  willing  to  spend  to  soenre. 
OMponsstion  based  prosont  elrenla- 
tJon  pins  bonos  for  fneroaso.  Mini- 
Btm  starting  $100  wsskly.  Bast  rsf* 
srsnesi.  Box  5626,  E^tor  A  ^bllste® 
OAPABU  AND  AOOBBSSiVb  oireu- 
lation  nunager.  Thoronghly  experi¬ 
enced  all  phases  eirenlatioa.  Age  22. 
Ayailabla  80  days.  Box  6722,  Mtsr 


dailiss.  seeks  etiaaga  now  smpimd 
Ohio:  wttl  esnsidsr  Ohio  sr  dosp 
sonth.  Box  5695.  BdlUr  A  PobUshar. 
SLOT  MAH,  MMirB  OB  TBTiMBSPfl 
■DITOB—Ospabts  nswapspsrman.wBA 
15  ysars  szpsrlsnos  an  mstropolBan. 
■man  daUiao  wants  sAangs.  fmnslisr 
any  osml-sxssntlws  sMsr  nsm  rsapan- 
sibls  nowspapsr.  Ban  5705,  Editor  A 
^bllihof. 


Publisher. 


OITV,  OOUNTET  or  MsQ  Manager  in 
Oeatral  States  by  sxpsrisneed  dr- 
euUtion  manager.  Will  ctmsider  Oir- 
emlstion  Manager  position  in  small 
elty.  Best  references.  Sueeessful  rec¬ 
ord  small  and  large  papera.  Salary 
61900.  Box  5746.  Editor  A  PnbUsher. 
THE  ADVBBTI8BB  BAS  TEARS 
of  snocosaful  eirenlatioa  management 
experience  on  evening,  morning  and 
Sunday  papers.  Good  promotion  abil¬ 
ity,  home  deUrery  and  mail  export. 
Bast  of  references,  prefer  city  np  to 
100,000.  Want  to  lire  in  tmall  city, 
permanently.  Salary  open.  Box  5745, 
Editor  A  Publlaher. 


AnT.W 

featurea,  makonp,  rewrite,  aporta; 
competent  writer;  now  working;  Pre¬ 
fers  East.  Box  6703,  Editor  A  Pnb- 
Usher. 

AVAILABLE  IMBfBDXATBLT:  Col¬ 
lege  graduate,  veteran,  25,  experi¬ 
enced  editing,  reporting,  photography. 
nag**^B*  artielet,  some  baekshop. 

Seric  editorship  small  daily  or  anb- 
stantial  weeklv,  Mania  for  accurate 
reporting,  local  featnrea,  clean  typog- 
^phy,  aggresaive  promotion.  Refer- 
ences.  Box  5784.  Editor  A  Publisher.' 

ATTBMTIOE  BDIT0B8  anywhere! 

Can  you  use  newspaper  woman,  12  _ _ _  _  _ _ 

rears  experience  who  prefers  inter-  xttraetive  makeup  speelalltt,  teeks  po- 
estlng  job  to  big  salary  t  Thoroughly  lition  with  live-wire  newspaper  de- 
Qualified  for  small  or  big  town,  fav-  siring  to  build  up  sports  pages.  If 
former.  Box  5764,  Editor  A  Pub-  yon  want  increased  efreulatum,  aporta 

ijsher. _ ^ _  can  do  it  and  here*s  your  man.  Ex- 

AVAXLABXA  NOVEMBER  1,  college,  eellent  for  promotion  work.  Will  also 
graduate,  girl  experienced  in  general  consider  offer  for  regular  editorahip, 
reporting  including  police,  eonrt  news  promotion  manager.  Metropolitan  ex* 
ou  city  daily,  desires  day  editorial  perlenee.  Available  immediately,  go 
position  reporting  or  on  women’s  anywhere,  aska  only  decent  wage.  Box 


CBAOSBBJAOK  KACBDnST-Oporat- 
nr:  Union:  bandlo  any  claaa  of  work. 
Housing  f^  2.  Sand  particnlara.  Box 
5759.  Editor  A  Publisher. 
PBOOrBSASBE  qualified,  will  move 
South  for  reasonaUy  adequate  pay. 
Box  5750.  Editor  A  Publisher. 

VET.  WITH  11  TSARS  newspaper 
experience  in  photo  engraving  depart¬ 
ment.  Desire  apprentice  training  In 
photo  engraving  or  offset.  Willing  to 
travel.  Box  5744.  Editor  A  Pnbliahor. 


EXPERIENCED  reporter,  rewrite  and 
feature  man  seeks  employer  with  high 
newtwriting  standards.  Well  edneat- 
ed.  mature,  employed.  State  sal.  Box 
5747.  Editor  A  Pn>>n«h»6i _ 


VETERAN,  85,  ex-Sgt.  in  Philadal- 
phia  Any  Public  Relations  offlca, 
20  years  experience  newtwriting. 
seeks  opportunity  in  New  Tork-Bal- 
timore  area.  Now  writing  radio  newt. 
Box  5775.  Editor  A  Publisher. 


student,  seeks  on-tho-Job  training  re¬ 
porting.  on  small  North  Jersey  or 
Metropolitan  Daily.  Soma  Army  ex¬ 
perience.  Refereneet.  Box  5687,  Edt- 
tor  A  Publisher. 

LOOBINO  FOB  ADVANOBCBNTt 
Ambitioun  girl  reporter  wnxio  Job 
with  future.  22  montha'  unusual  ax* 
perlenee  on  weekly  and  bouse  organ.  —  — 

College  grad.  Prefer  medium-sited  city  experience, 
daily,  will  go  anywhere.  Box  5692.  •• 

Editor  A  ^bUtber. 


BSPORTBB,  82,  alnglo.  Also  exp.  at 
rewrite  and  boadi.  Prefer  tmw  er 
medium-tlsid  daily.  Apt.  82,  272  Sut¬ 
ter  St.,  San  Franciace  9,  GRaytteue 
8747. _  _ 


- - - - -  trade  faf 

RBFOETZNO  OE  OOFT  DEES  ^  If  EBVT  TOBl 
you  hava  good  spot  in  pleasant  town  Noad  SlaE  ! 
will  bo  with  you  for  life.  FWe  yeara  Fully  unden 
czpcrl^c;),  all  phatet.  BSJ  degren  requlremeBta. 
Veteran,  now  employed.  Box  5691,  Ed-  equpmont. 
itor  A  PubUtbor.  Self,  Editor 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


A  CORRESPONDENT  for  for- 

•ign  newspapers  walked  into 
oar  oiBee  this  week  pursuing 
a  strange  and  difficult  assign¬ 
ment  Because  of  a  hot  com¬ 
petitive  situation  in  his  home 
country  he  has  been  asked  to 
prepare  an  article  (for  informa¬ 
tive  purposes  only)  on  what 
factors  have  been  responsible 
for  the.  suspension  of  large 
American  daily  newspapers  aM 
udiat  publishing  factors  have 
been  responsible  for  either  de¬ 
clining  or  growing  circulation 
figures. 

All  the  Information  in  the 
Editob  It  Publisher  library  was 
placed  at  his  disposal,  but  our 
private  comment  was;  ‘Tm  glad 
It’s  your  assignment  and  not 
mine.” 

To  start  with,  we  told  him, 
there  have  been  no  suspensions 
of  large  newspapers  in  this 
country  since  1942.  About  that 
time  there  were  three  metro¬ 
politan  dallies  that  suspended 
within  a  year:  Boston  Tran¬ 
script,  April  30,  1941;  Philadel¬ 
phia  Evening  Public  Ledger, 
Jan.  5,  1942;  and  the  Kansas 
City  Journal,  March  31,  1942. 

Anyone  tr^ng  to  draw  gen¬ 
eralities  as  to  why  those  three 
papers  failed  is  in  for  some 
tough  sledding.  The  Transcript 
had  a  good  reputation  .and  many 
Bostonians  felt  it  was  the  type 
of  newspaper  needed  in  that 
dty.  But  its  cirmilation  did  not 
refiect  such  interest.  It  went 
bankrupt  after  111  years  of 
publication. 

The  Ledger,  although  declared 
solvent  by  the  courts,  was  un¬ 
able  to  meet  current  expenses 
and  folded.  Contributing  factors 
in  the  previous  year  were  diffi¬ 
culties  vtitb  employes  over  wages 
and  the  publiAer  blamed  umon 
contract  restrictions  for  his  in¬ 
ability  to  make  economies.  Al- 
thou^  circulation  was  on  the 
rise  the  paper  went  imder. 

Tbe  Jouiual  folded  under  the 
pressure  of  creditors'  claims 
after  several  changes  in  man¬ 
agement  tried  to  put  new  life 
into  it 

It  can  be  said  that  poor  man¬ 
agement  was  responsible  in  each 
suspension.  But  what  were  man¬ 
agements’  errorsT  What  mis¬ 
takes  in  editorial  Judgment,  in 
news  handling,  in  selection  of 
features,  circulation  distribu¬ 
tion,  advertising  solicitation 
were  made  that  kept  them  from 
remaining  going  concerns? 

There  is  a  research  study  for 
someone  with  plenty  of  time  on 
his  hands. 

As  for  the  increasing  circula¬ 
tions  of  American  newspapers 
during  the  last  few  years  it  is 
obviously  due  to  the  intensive 
chronicling  by  news  associations 
and  well  organized  stalls  of  the 
important  developments  in  mo¬ 
mentous  public  idlairs  at  home 
and  abroad,  plus  a  dlnmsition 
on  the  part  of  our  editors  to 
inject  more  entertaining  features 
in  the  text  of  their  news  and 
editorial  columns. 

Some  prophets  predicted  a 

n 


decline  in  circulation  after  the 
disappearance  of  war  news.  But 
this  has  not  occurred. 

We  don’t  know  of  a  single 
metropolitan  newspaper  that 
has  suffered  a  radicd  decline  in 
circulation  in  the  last  few  years. 

In  trying  to  explain  why  news¬ 
paper  “a,”  or  "b,"  or  "c’  is  en- 
Jo^ng  greater  circulation,  it  is 
essential  that  a  real  research 
job  be  made  to  ascertain  the 
basic  facts  and  not  to  indulge 
in  glittering  generalities  because 
there  is  no  one  general  factor 
that  could  be  said  justly  to  be 
absolutely  controlling  in  the 
matter. 

These  newspapers  all  carry 
different  features  and  present 
news  differently  and  have  had 
varying  editorial  policies. 

It  is,  therefore,  impossible  for 
any  reporter  to  secure  the  basic 
facts  necessary  to  proper  inter¬ 
pretation  without  a  close,  in¬ 
tensive  research  study  of  the 
operations  during  a  period  of 
five  years. 

After  all  is  said  and  done,  it 
is  management  that  is  control¬ 
ling  in  the  successful  operation 
of  a  newspaper,  whether  it  be  a 
large  metropolitan  daily  or  a 
smaller  weekly  newepaper. 

As  we  have  said  before  it  is  a 
mighty  tough  assignment  that 
has  been  given  to  our  friend, 
the  foreign  correspondent. 

•  •  • 

THE  American  Press  Institute 
was  fortunate  not  to  have  any 
weak  hearts  among  the  25  news 
and  managing  editors  attending 
the  first  seminar  at  Columbia 
University.  This  week  the  boys 
— and  some  of  them  decidedly 
are  not  “boys” — were  faced  with 
a  week  long  strike  of  university 
maintenance  workers. 

Housed  on  the  13th  floor  of 
John  Jay  Hall,  the  editors  had 
only  lifted  elevator  service 
when  run  by  volunteer  student 
operators  and  when  those  few 
daily  trips  were  missed  it  was 
walk,  brother,  walk.  Some  of 
the  youngsters  of  35  to  40  took 
it  in  their  stride  without  devel¬ 
oping  anything  more  serious 
than  a  Charley  horse.  The  old¬ 
sters  who  ranged  up  to  60  years 
were  more  careful  to  catch  the 
“lift”  when  it  was  operating. 

The  first  seminar  ends  this 
week.  It  is  going  to  be  inter¬ 
esting  to  cat^  the  comments  of 
the  25  editors  after  their  three- 
week  discussion  group.  Prelim¬ 
inary  remarks  of  a  few  indicate 
the  Institute  will  receive  a  glow¬ 
ing  recommendation  from  the 
majority,  if  not  all,  who  will 
put  it  down  in  their  books  as  a 
good  thing. 

•  •  • 

THE  secretary  of  a  midwestem 
state  press  association  dropped 
in  to  see  us  this  week  for  a  <mat 
and  revealed  the  weeklies  and 
small  dailies  of  the  nation,  at 
least  in  his  area,  are  in  a  bad 
way  because  of  the  shortage  of 
help.  Elevoi  weeklies  in  his 
state  have  folded  in  the  past 
year  because  of  the  publishers’ 
inabili^  to  get  editorial  and 


Liberalism  Cited 

Clovalcad.  0<— The  Negro 
Newi^aper  Publishers  Aseoei- 
attea,  meeting  here  receatty. 
adopted  a  resolution  express¬ 
ing  appredatien  of  the  Itiemon 
Foundation’s  election  oi  Plot- 
ehor  Martin.  Louisville  (Ey.) 
Defender,  as  one  el  its  Fellows 
lor  1948-47.  The  action  was 
hailed  os  “a  liberal  prece¬ 
dent  .  .  .  oi  major  signi¬ 
ficance.” 


mechanical  men.  At  least  two 
weekly  owners,  he  stated,  wound 
up  in  hospitals  from  overwork 
t^ing  to  keep  the  paper  going 
by  themselves. 

It  seems  that  higher  wages  in 
the  metropolitan  areas  have 
drawn  heavily  on  the  man¬ 
power  supply  formerly  available 
to  weeklies. 

It  has  even  affected  the  small 
suppiy  of  new  men  going  into 
the  weekly  field  from  journal¬ 
ism  schools.  The  graduates  are 
now  more  Interested  in  going 
into  the  "big  time.” 

First  normal  reaction  to  this 
situation  is  a  sympathetic:  “(tosh, 
isn’t  that  too  bad.” 

But  when  you  think  about  it 
a  while  it  begins  to  dawn  on 
you  as  a  phenomenon  affecting 
the  people  and  the  free  press 
of  America.  The  grass  roots 
press — the  10,000  weeklies  and 
another  few  hundred  small 
dailies — are  a  powerful  infiu- 
ence  in  the  rural  areas.  What’s 
to  become  of  them?  What  will 
take  their  place? 

Radio  can’t  possibly  take  their 
place.  As  long  as  there  is  a  de¬ 
mand  for  the  weekly  it  must 
carry  on.  And  the  only  way  we 
can  see  for  it  to  be  done  is  a 
return  to  the  in-plant  training 
of  local  boys  and  girls.  Perhaps 
the  weeklies  win  have  to  give 
up  looking  for  experienced  per¬ 
sonnel  from  the  outside  and 
make  up  their  minds  they  will 
have  to  find  their  reporters  and 
operators  in  the  surrounding 
communities  and  train  them 
individually. 

a 

Marks  75th  Annivexsary 

The  Oil  City  (Pa.)  Derrick 
publtibed  a  134-page,  eight-sec¬ 
tion  anniversary  edition  Sept.  11 
to  mark  toe  79to  birthday  of  toe 
City  of  OU  City,  toe  Oil  City 
Trust  Company  and  the  Derrick. 
The  edition  presented  news, 
features  and  pictures  showing 
toe  life  of  toe  city  in  war  and 
peace  during  tiie  75-year  period. 


AANR  Boosts 
Dues  to  Expand 
Self  Promotion 

CHICAGO  —  Action  to  expand 

toe  promotional  program  of 
toe  American  Association  of 
Newspaper  Representatives  was 
t^en  here  Oct.  16  at  toe  fifth 
annual  meeting.  The  highlights: 

1.  First  showing  of  a  full- 
color,  sound-slide  film  relating 
to  toe  automobile  industry  and 
toe  l>art  newspapers  have 
played  in  its  progress. 

2.  A  100%  increase  in  dues 
to  make  more  money  available 
for  promotional  purposes,  such 
as  telling  toe  representatives’ 
story  to  publishers  through  ads. 

The  film,  “Partners  in  Prog¬ 
ress,”  was  produced  by  toe  De¬ 
troit  Chapter.  A  presentation 
will  be  made  to  automotive  man¬ 
agement,  then  it  can  be  shown 
to  dealers  and  distributors. 

The  point  is  made  that  toe 
marketing  base  is  tremendously 
greater  than  in  1941.  There  are 
5,858,000  more  families  as  pros¬ 
pects,  even  though  toe  economic 
limit  below  which  a  car  cannot 
be  bought  has  risen  from  $1,800 
in  1941  to  $2,200  today. 

At  a  line  rate  of  1^.23,  it  is 
shown,  newspapers  can  cover 
66%  of  toe  families  in  1,458 
counti^  comprising  70%  of  all 
families  in  toe  country. 

At  a  line  rate  of  $60.06,  news¬ 
papers  can  cover  68.1%  of  toe 
families  in  2,594  counties  com¬ 
prising  95%  of  all  families  in  toe 
country. 

Special  emphasis  is  given  to 
the  changed  character  of  institu¬ 
tional  advertising.  No  longer  can 
industry  direct  it  to  toe  silk  hat 
audience.  Rather  it  must  sell  toe 
philosophy  of  life,  liberty  and 
profits  to  the  public.  The  presen¬ 
tation  stresses  that  only  news¬ 
papers  have  toe  necessary  cov¬ 
erage  to  do  this  job. 

Partners  in  Progress  is  the 
fourth  promotional  film  pro¬ 
duced  by  representatives.  The 
association  is  now  working  with 
toe  Bureau  of  Advertising  on  a 
toiletries  and  cosmetics  presen¬ 
tation. 

Frank  H.  Meeker,  Osborn,  Sco- 
laro.  Meeker  It  Co.,  New  York, 
was  elected  AANR  president, 
succeeding  John  T.  Fitzgerald, 
Reynolds-Fltzgerald,  Inc.  Chi¬ 
cago.  Vicepresident  is  William  F. 
Johns,  Rldder-Johns,  Inc.,  De¬ 
troit,  treasurer,  George  Gilbert- 
sen,  John  W.  Cullen  Co.,  Chi¬ 
cago;  Secretary,  Douglas  Taylor, 
J.  P.  McKinney  &  Son,  New 
York. 
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It  IMM  kMtt  ftfwW  that  aMt*  fhrtM  m%  af  tlia  hlilary 
Uny  mwiS  Swlat  hSmI  So*.  Nwbusw  •SlUn  tmi 
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“Wkal  laama  panel  kaauM  kaan  aa  tka  ma  ai^ 
ll>a  ana  SamiaaS  ky  'Tka  BIHa  aaS  Ika  aannrr* 
WaaM  YOU  namkar  Ollaar  OraamallT 
Tka  Haikla  ladranHaa  twalaab  WaSMaalaa,  0.  &. 
aaaaa’t  fcaap  aw  naSir  aaaaalaff  laaia. 


The  Xsekastar  Timtm  Vtden  (E-IOStSOS 
—ES-S4SMS)  hm  renmmed  Ue  raiafnaaC 
far  The  HeaUn  Sentee, 


■  a 


ITO 


UlLltHIEfer  Oetaher  19a  1941 


Dr.Pliineas  Q.  Twitch 

EMINENT  ECONOMIST 


You  may  be  familiar  with  the  cataclireatic  outbursts 
of  Dr.  Twitch.  He  appears  in  about  2000  uewspapers 
throughout  the  nation  —  in  advertisements  run  by 
local  electric  light  and  power  companies. 

Here’s  a  typical  Twitch  commentary  —  just  in  case 
you’ve  missed  the  doctor’s  peculiar  views: 

“It’s  a  very  simple  matter  to  get  cheaper  elec¬ 
tricity,”  stated  Phineas  Q.  Twitch,  in  a  recent 
interview.  “All  the  government  has  to  do  is  build 
lots  and  lots  of  dams  at  the  taxpayers’  expense. 
It  will  cost  millions  of  dollars  .  .  .  billions,  even 
. . .  but  what’s  our  Treasury  for? 

“Charge  half  the  cost  of  the  dams  to  flood  control, 
half  to  recreation,  half  to  this  and  that  —  and  just 
a  little  to  the  cost  of  making  electricity. 


“In  this  way,  the  government  can  make  the  cost 
of  electricity  look  like  peanuts.  It  will  increase 
taxes?  So  what?  Nobody  understands  taxes  any¬ 
way. 

“Of  course,  electric  service  is  already  about  the 
cheapest  item  in  anybody’s  budget — but  wouldn’t 
you  be  happy  to  get  it  a  few  cents  cheaper?  Just 
tacking  the  production  cost  on  to  everybody’s  tax 
bill  will  do  the  trick.  What  could  be  simpler?” 

Political  management  versus  butinett  management 
is  a  ponderous  subject  —  hard  to  make  clear  to  the 
average  reader.  We  are  trying  to  do  it  with  the  loony 
logic  of  Dr.  Twitch  —  hoping  he  will  capture  your 
readers’  iuterest— amuse  them— and  point  out,  by  re¬ 
verse  English,  the  dangers  of  government  in  business. 


Amofica’s  businsss-managsd,  tax-paying 

ELECTRIC  LIGHT  AND  POWER  COMPANIES 

ifNomti  on  roquoif  from  fkh  mogottno. 

UttM  to  »•  "NEW  ELECTtIC  HOUE”-  Tt«  HOUE  Of  CHAEM. 
tvry  fwtdvf  alHnnoit,  4:30,  OST,  COS  Nthwk. 


EHateii  In  U.  S.  A. 


The  power  that  controlled  "the  Gray  Death". . . 


‘t’m  dying,”  said  the  miner.  “Doc  taya  I  can’t  eyer 
X  get  better.  Maybe  I’ll  last  a  little  while — but  I’m 
all  washed  up.” 

That  man — and  scores  of  other  miners  in  the  hamlet 
of  Gauley  Bridge — were  waiting  for  silicosis,  “the  gray 
death,”  to  snuff  out  their  lives . . .  when  The  Pittsburg 
Press  carried  their  tragic  story  to  the  outside  woiM. 

Immediately,  Public  Opinion  took  up  the  6ght! 
Famous  research  groups  tackled  the  problem.  Laws 
were  passed  to  provide  new  safeguards  against  the 
dread  silica  dust.  Public  Opinion  is  winning  its  battle 
for  the  lives  of  men  who  will  dig  other  tunnels. 

Yes,  and  that  same  power  of  Public  Opinion ... 


can  win  the  fight  against  CANCER! 


ALREADY  cancer  is  America’s  sec- 
./\ond  biggest  killer — claiming  one 
death  out  of  every  eight!  175,000  of 
us  will  die  of  the  disease  this  year, 
unless... 

Unless  we  do  something — now! 

America’s  press  is  smashing  down 
old  walls  of  ignorance  and  supersti¬ 
tion  about  cancer.  Your  newspaper 
tells  you  that  modem  medical  sdenoe 
can  save  a  thousand  lives  a  we^! 
Yes,  and  it  telk  you  how: 

Enlightened  Public  Opinion  can 
demand  and  support  cancer  re¬ 
search,  diagnostic  clinics,  proper 
medical  treatment ...  in  short,  a 
cancer  control  program  in  every 
community. 

Read  your  newspaper  thinkingfy. 
You’ll  decide  that  cancer  is  your  prob¬ 
lem.  Then  the  irresistible  force  of  a 
determined  and  united  Public  Opin¬ 
ion  will  mobilize  for  action! 

Because  Public  Opinion,  the  only 
power  that  can  win  the  battle  against 
cancer,  is  you — multiplied  byinillions. 


**Give  light  and  the  people  will  find  their  own  way” 
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